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The Creation of Human-based Space

—An Elementary Introduction to the Interior Design of Clubhouses
W Yu Qiang

With the improvement of material life, people are increasingly attaching importance to spiritual life. The real estatedevelopers
shall provide house owners not only with spacious, comforlable houses with a beautiful environment but also with facilities
that meet their spiritual requirements. Therefore, it is an essential design task for designers to present people clubhouse
space and supporling facilities in different forms.

The clubhouse in a broad sense can covers different aspects of daily life. A deslgner shall pruperly select functions according
to different and provide d I space with most $0 as to
meet indi i nsumer




I. Community life clubhouse

As a designer, when | discuss the functional configuration of community clubhouses with developers and house owners, | often
notice the trouble and conflict between the prophase positioning and anaphase operation by developers. Undoubtedly, it
significantly facilitates house sales when presenting future house owners a premium and luxurious, full-featured and novel
clubhouse, but operational troubles may be encountered later. House buyers are flinched by the high prices of many high-end
clubhouses resulted from high cost. A community clubhouse shall take into account not only its significant to house buyers but
also a larger population: elder people, women and kids, who are more dependent on community life than house buyers
themselves and who are frequently disadvantages groups of high-end consumers. Therefore, the functionality and decoration of
a communily clubhouse shall be more life and common people oriented to meet the crucial requirements of consumers, so as to
show the humanity of the developer who creates the community.

II. Business clubhouse

A business clubhouse, as the supporting facilities of a business building, shall best meet business requirements and provide

business people, as social elite, comfortable, private, efficient and convenient business facilities, so as to facilitate business

activities. Such customers are very consumable and require the environment to be a manifesto of their nobleness. Therefore, a

designer shall conduct design according to the principle of comfort, privacy, efficiency and convenience. Meanwhile, catering and

health care facilities shall be equipped as required. The use of high-tech is also essential. Full featured T applications are the

key to the strong competence of a business clubhouse.

The rapid 1t of business Jui
ing greater comprehensive capacity of

llIl. Theme clubhouse

for interior design not only formally but also substantially,

A theme clubhouse is the enhancement of a specific function of a compr . With the specialization and
particularization of people's demands for services, health club, SPA club, golf club, yacht club, tennis club and even children's
club as well as other single-service based professional club have come into being.

The project developers of these clubhouses have definite orientations and give more complete supporting functions and facilities
as well as more professional services. And i on the professiona of i are higher and more
detailed, and even coordination with technicians and operators are essential for the fulfilment of a design task. For example, |
am involved in designing a scale SPA project by cooperating with the developer, for which the prophase investigation in similar
sophisticated project at home and abroad has cost a great deal of time.

The process of designing is also a process of learning, which is fortunate to designers. The design of a theme clubhouse is more
challenging than that of an ordinary clubhouse. And this could be the delight of a designer.

As with other design projects, different types of clubhouses all encounter problems of functionality, form and details necessary to
be solved. Complete and reasonable functionality, correctly positioned form as well as exquisite and perfect details are essential
to a human-based design, being an important index to evaluate the ability and maturity of a designer.

With the development of sacial economy and people's pursuit for better material and spiritual lives, we, as designers, will
encounter more such cases. Let us be well prepared for them!
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Vanke Holiday Clubhouse is centered on the theme of
sports. The architect applies special building materials and
remarkable color comparisons to create the youthful,
energetic and relaxing atmosphere. The interior space is
wide and open, where you can attain fiee and casy visual
enjoyment. Besides, the coherence and harmony of the
interior and exterior spaces also become one of the.

important clements in this design.
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Visitors can feel cozy and easy with the application of warm colors in the
parlor of the project. The little omaments decorated on the ceiling reinforce
the interest and affinity of the sp The eation room is connected (o the

fonable and simplificd space. The walls in this room are

Knots and the wood boards on the ground. making the
ucent and profound. The whole s

ording (o the cel




Wi

14






