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By the time the Olympics begin in Atlanta
/- this summer, the business world will
have spent more than $ 1 billion to link their
names and products to the Olympic Games. &
There are 10 Worldwide Sponsors(#Bh#), 10 8
Centennial Olympic Partners, about 20 regular
sponsors and more than a hundred licensees. 3%
The Atlanta Games will hoast an “official” scou- ¢

s \ . P #
ring nd timepiece!

shows, and three official Véﬁm’g{’;@%m*

an import minivan and a mvlﬁgag
But what exactly do ¢ mpanies reap g

for their huge investment? At the very least, -
they command tickets to the most popular events, invitations to the best parties and
prime hotel rooms. (1)But most of all, according to US Postal Service, it is, purcha-
sing the right to spend money.

And the right to spend money is expensive. The biggest backers, Olympic spon-
sors like Anheuser-Busch, Coca-Cola, Mcdonald’s and Xerox, commit up to $ 40
million. But, getting the rights to the Olympic rings is only half the battle. The other
half is the challenge to sort of wrap their product brands around that image. Often
that means TV time. And at roughly $ 400 000 per 30-second spot, some of the big-
gest sponsors have already locked up every con_yn\g;:cial slot in their product categories
that NBC has to sell. - Wl\/iﬂfi sh ‘;\i&{; : . W

Not everyone is cor%‘ngé*d that the Games are worth the price of business ad-
mission. The biggest and most conspicuous naysayer is Nike. Its spokesman says:
“2.1f | see a Reebok official who may not be in the best shape firing the starting pis-
tol(F4&) and Carl Lewis wearing Nike shoes, I'm going to go with Carl because
that's the authentic( AI{E#J) link. ” (2) Nike’s strategy is hard to argue with-—instead
of sponsoring the Olympics, it sponsors Olympians.
» Yet even Nike wants a piece of the Atlantic action. 3 Along with some other

h




Q

nonsponsors , Nike is trying to dot downtown Atlanta with billboards. Advertisement,
it’s another Olympic event.

@es ons . \f\
. By “official vehl%t\{g\s ' the author means
[A] automobiles for Olympic officials B] a b1 s used in official occasion

[ C] automobiles that the Olympic parhcxpants must drive

[D] automobiles that allowed to bear the Olympic symbol f\it
2. Which of the following is not an Olympic sponsor? \

[A] US Postal Service. [B] Nike. [C] Coca-Cola. ] Mcdonald’s.
3. The last sentence of this passage indicates

[ A] businesses trying to get publicity is a part §f the 01 pic Games

[B] what the Olympic non-sponsors do is of no Hterest to the Olympic organizers

[C] that businesses must try very hard to earn money from the Olympic Games as if they

were themselves competing in the Games

[D] that those who fail to sponsor the Olympics this time will try very hard the next time
4. Which of the following is NOT implied in the passage ?

[A] Companies use their Olympic sponsorship to promote sal¢s of their products.

[B] To provide sportswear for Carl Lewis is a more effectivé advertisement than to pro-

vide suits for Olympic officials.
[ C] NBC makes great profits from selling advertising time to companies eager to impress
~ potential customers during the Olympic Games.

[D] Nike looks down upon the Olympic Games.
5. Which of the following can best sum up the passage?

[ A] Businesses want to profit from the Olympics. ,\ P \

[B] The 1996 Atlanta Olympic Games. N P

[ C] The Olympic sponsorship.

[D] Importance of the Olympic Games.

link /ligk/ v. n. ZE550, 86 u. 48, BRE combine Fv unite £5, 4% “@ it ¥ AP fe
[#A] link up( L5 with ) 2488 264 | FHEBRR, RUHRELRHE",

[iAS 47 ] link, join, conbine, connect #F boast /boust/ n. BE, EHESENE».
A UBRET BRET BETHER, B, UF--mMEK

link 358 6 “Hr2” @ EB G TE R [ #5] make a boast of sth. &4 % &
ARAFL jjoin Fg AEATEH e HERE % boast oneself of & fi , & %

B AR TR TA, 4977 L& combine | prime /pram/ o. XM, HEM
FERBARAARALGARFYATE | [%FK] in the prime of life E £S5, EESF
R Bt mEeE—R, E6BREIFITH G 1% E A

MBABRERKFZEAM”; connect 35 & wrap /rep/ ot. B3, B, B, B .
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g, gk | commercial /ka'mazfal / a BAH), B

[#4%] wrapped up in £H T2 T, TL2RKX | FY
F,3E&F [ El# ) commercialist n. B &K, Bk £XH
wrap up %55 , 45 64 85 W40 5 TR category /'keetigory/ n. T, 2H ;25

under wraps % R4, 4R ; REE
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1. the Olympics begin in Atlanta this summer, the business :

world will have spent more than $ 1 billion to link their names and prod-
ucts to the Olympic Games.
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[Z2x] BRERBSETREZLKBFOXANEX, Bl AR 10 22 RTTRMA18
BF T S RIS S SR R TE—E

[ 5] XR—AE &4, AFHETE the business world will have spent more
than $ 1 billion, By the time 24T by the time when, 5| 8 —A N} [EPRIE M
4], to link their names and products to the Olympic Games fE#ME , #b FEULEATE
BREMARTH 2K,

2. [l see a Reebok official [who| may not be in the best shape firing the starting ¥
pistol and Carl Lewis wearing Nike shoes, I’'m going to go with Carl v

that’s the authentic link.
[ %3] MERBIVNEHARMBFHE RFEGS IR R SHE KA, MEEETN LR
IR - XIS, REBERAE /R, BN (57 R Z ) RRES AER,
[ Hi] XR—AEAH, AT ETFH 'm going to go, If 5| F—MRPRIBENARSE—
BN, who 58— NEiBNE], 25 BMA], firing the starting pistol E official
HIETE , RIEFEFATHIBHIE ; wearing Nike shoes 5E1TiRIZ Carl Lewis, FMR7%; 72
JETH R E 4], because 5| F—MNRERIFNG, HRF—Z N,

omic e,

erful sentences
(D But most of all, according to US Postal Service, it is purchasing the right to spend money.
[iF3x] BRAKZHA R ,Eid3EEHRBURS , WL —FIE&R I
(2) Nike’s strategy is hard to argue with—instead of sponsoring the Olympics, it sponsors
Olympians.
[#Ex] Wﬁﬁﬁ‘]ﬁmﬁ%—ﬁﬁx IR RERB BN EHE, MERBRELE

I
(3) Along with some other nonsponsors, Nike is trying to dot downtown Atlanta with bill-

boards. Advertisement, it’s another Olympic event.
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be sure, only children experi-

ence some things differently from

those with siblings ( .58 #H% ) . Many feel

more pressure to succeed. (1) In the ab-

sence of brothers and sisters, only chil-

dren also tend to look more exclusively to
their parents as role models.

In India, 19-year-old Saviraj Sank-
pal founded a support group for the tiny
minority of only children. Among other
things, the group does volunteer work to
counter the myth that they’re irresponsible. “ People think we’re pampered ( #f 3% )
and spoiled,” says Sankpal, a computer-engineering student. “But I'd like to re-
mind them how lonely it can get. ”

(2Most only children, however, say they wish for siblings only when it comes to ca-
ring for aging, unhealthy parents. Britain’s David Emerson, coauthor of the book The
Only Child, says that such a person bears terrible burden in having to make all the deci-
sions alone. Emerson knows from experience; 1. After his father died, he chose to move
his elderly mother from their family home, where she was vulnerable ( 5 % ;K1) to
house breakers, to a new one with more security. “ The move was quite hard on her,
and she might feel that | pushed her into it,” he says. “Ultimately, | am left with that re-
sponsibility”

In the future, more and more only children will likely face similar choices.
2. With working mothers increasingly the norm, many families are finding they simply
don’t have the time, money or energy to have more than one child. As only children
become common, perhaps the world will realize that the accusation made against
them is unjust.

onnn

!6. It can be inferred from the passage that the author’s attitude towards only children




is .
[A] cmical [B] objective [ C] hostile [D] unjust
7. It can be inferred from the passage that only children’s parents should .
[A] found a support group for their only children
[B] do volunteer work to help their only children
[C] let their only children make all the decisions alone
[D] set good examples for their only children
8. Emerson decided to move his elderly mother to a new house because he A
[A] is the only who cares about her
[B] doesn’t want to 1eave her alone
[C] wants to share the responsibility with her /
[D] is worried about her safety
9. It is quite usual now for a working mother to
[A] spend all her time and money on her only child
[B] be responsible for bringing up her only child
[C] have and briilgl up only one child

[D] concentrate all her energies on her job
10. The maig_ idea of the passage is that
[A] only children are spoiled and irrespons

[B] only é}ﬁld;cn_'have to face many challenges
[ C] most only children want to have brothers and sisters
[ D] most only children share their responsibilities with their parents

A

absence /'®bsons/ n A, %, B, 38 | (8] (K)majority a. X % #AF &8

[% /3] in the absence of % --#f; %---R&N | volunteer /volon'tio(r)/ n. EEE, &
leave of absence # 18, #18 BEv BE

absence of mind &R ;B RF £ elderly /'eldoly/ a. S 1Y

minority /mar'norott, mi-/n. D%, LB | increasingly /m'krizsipl/ ad. 8 3k &

Ri% | (%), Bash
[# 5] be in a minority of one #f 7R B|4£4T A [E#&] increase v. /n. ¥, 3%

#9 ¥ 3% ;be in the minority & 1 &

JORD))

,)))))))))))))))))))))’))))))))))))))))))))))))))))))))))));

1. | After| his father died, he chose to move his elderly mother from their fami-
ly home B‘;}E\ she was vulnerable ( 5 52 (i) to house breakers, to a

new one with more security.
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