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Olympic, originated from a classic dream of ancient Greece, and was dense in thousands of years by
the wind of Aegean seas. Pierre Coubertin, a French man with a dream of thriving his country by means
of education discovered history dream through engaging in archaeological studies of Olympic sports
and turned his dream into the dream of the entire human race.Modern Olympic sports is a symbol of
peace, solidarity and amity. In 1929, Los Angeles for the first time combined Olympic sports with resident
community perfectly, that became the rudiment of modem Olympic village. From then on, an unprecedented
residential pattern, combining sports philosophy and residential culture perfectly, Olympic village became
a typical model of world community, and the origin of Olympic Garden.
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Olympic Garden was established back to 1999 with the first project called Guangzhou Olympic Garden. Along with four years' development, the brand of
Olympic Garden has been successfully launched and has become the highlight in real estate industry. It is a combined real estate project, holding an exclusive
brand image under the developing theme of franchise. By “City to Region” strategy twenty-two Olympic Garden chain projects have been managed all over China,
covering 12 provinces and 4 province-level cities. The sale dimension amounts have reached 1.5 million square meters with the sale of RMB 6 billion by the
end of 2003.

Olympic Garden succeed in central cities like Beijing , Shanghai, Tianjin and Guangzhou as well as in province-capitals , medium cities and many second
level cities namely, Shenyang, Wuhan, Qingdao, Chengdu, Hefei, Zhengzhou, Changsha, Nanchang, Changzhou and Quanzhou. In the next 2 to 5 years,
Olympic Garden will cover medium cities populated more than one million in Changjiang River area, Zhujiang River area and Bohai area while the project
number reach 50 to 60. In the next 5 to 10 years, the number of Olympic Garden will reach 100 to 200, which makes the brand absolutely spectacular in real

estate industry.
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“SERRESEXAER AR, EHLX”

‘REBRLEEREENEHFRBRERTHE,
Olympic Garden Bring Olympic Culture to the masses,to the communtiy.

RINNBESEAXEBHESHARR M.
—EFRELEIR HBE - TR My congratulations go the builders of the "Olympic Garden" residential area of which

the conception is in accordance with Sport All and leisure-timepolicies advocate.
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CHINESE OLYMPIC COMMITTEE
th R £ =

i —
hEREL B R

The real estate unique, Chinese Olympic Committee associate and specially permitted production.
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In 1999, Guangzhou Olympic Garden created an unprecedented miracle with subscribe
number uprising to RMB 20,000 and appeared a crazy spectacle.

On 21st and 22nd July 2001, Olympic Garden in Guangzhou south China created
selling miracle that 800 suites were sold out within two days.

On 7th morning to 8th evening in July 2001, Shanghai Olympic Garden put out more than
400 suites and sold out within two days. Sale sum came to RMB 0.16 billion; on 3rd May
2003, the fourth time selling, 500 suites was subscribed out just in one day.

In June 2002, Beijing Olympic Garden's initial project , more than 800 suites were sold out
rapidly, more than one thousand people were waiting for purchasing before the compl-
etion of the second project.

On 1st October 2002, Tianjin Olympic Garden sold out 320 suites on the day of the initial
project, and also sold out more than 500 suites originally planed to be sold out in three b-
atches during the national festival.

On 22nd April 2003, Chengdu Olympic Garden was publicized formally on the spring e -

xhibition and sold out more than 200 suites, becoming the top one in Chengdu building
market.

On 10:00 am 28th September 2003, Changzhou Olympic Garden opened up, and s—-
old out 205 suites less than two hours, created the record of selling out 107 suites per h—
our and one suite per 35 seconds, initial project 400 suites were sold out on that day.
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Olymoic Garden has become one of the top three real estate projects throughout our country from 1999 till now. the development
process has experienced three phases: first phase, project brand from outside element to residential pattern | second phase, enterprise
brand, manifesting enterprise excellent brand from enterprise operational notion and the chain commercial pattern throughout the
country; third phase, spread brand for one thing, representing the spread of Olympic culture, the development and practice of brand
resource, as well as the integration of core competition capability; for another, adapting, adjusting and conforming according to the
diverse market. So spread brand is a processing phase, and key competition capability is like a principal line throughout this phase.
But nowadays, isolated key competition capability in the development of real estate project is likely to be duplicated and increased.
The key competition capability system is formed by integrating the key competition capability in its four years development process
to ensure its unduplicated nature.
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»In 5th CIHAF (China Int’| housing & Archi-tech Fair), the most authoritative meeting in China
real estates business hosted by China Construction Ministry, Beijing Olympic Garden was the Gold
Medaler of National Top 50 Star Residence Award while other eight Olympic Gardens ranked among
the National Top 50 including Olympic Gardens of Shanghai, Tianjin, Nanguo, Wuhan, Qingdao,
Chengdu, Shenyang and Changzhou. CSI-Olympic Garden Management Group won the prize of
China Real Estate Top Ten Star Corporation Award. Mr. Zhenmian Wu, chairman of the corporation,
was ranked first in China Real Estate Top Ten Most Influential Figures.

e National Outstanding Sports Theme Community Award

e Olympic Culture Community

@ Best Living Environment Award

o National Model for Healthy Residence

o National Sports Bureau - SUNSHINE FITNESS Project

e National Residence Center — Healthy Community

@ Bai Yulan Award

o National Superb Educational Theme Community
® The First National Mode! for Healthy Residence
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