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Unit 1

Tour Arrangement

In this unit, you will:
® learn how to deal with a telephone enquiry
® read what a package tour is and its development
® write an itinerary and talk about the tour

® build up your vocabulary related to the subject

g Part] Listening

Listen to the recording twice and decide whether the following statements are true or false.
1. Harry Porter will stay three days in Nanjing.
2. ltis alright that Mr. Porter arrives at airport before 8 o’clock that morning.
3. Mr. Porter will return to Dalian in the afternoon of 180ct.
4.

Mr. Porter has booked a single room in a five-star hotel.

A

Pl

Listen to the recording twice and answer the following questions.
Conversation 1
5. What does the woman want to consult?
6. What’s the woman’s opinion about the guiled tour rourd Nanjing?
Conversation 2
7. What kind of trip does the speaker want to take?
8. Which city will the speaker go?

9. How much does the trip cost?

Listen to a short passage twice and then fill in the blanks with the missing words.
A Ceremonial Speech at a Chinese Dinner Party

Ladies and gentlemen: It’s a great pleasure to have you all here this evening. (1) the
L] 1 -
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China Textile Import and Export Company, I'd like to extend a (2) welcome to you all.
Welcome to Beijing! Welcome to the trade fair!

I also want to take this (3) to express my thanks for the close cooperation and kind
support our friends have given us over the years.

Now, I'd like you to (4) me in a toast: To the success of the fair! To our friendship and
cooperation! To the (5) of everyone! Cheers!

g

dpPart 1

Speaking

(A travel agent deals with a telephone enquiry about Beijing.)
( A—Travel Agent, C—Customer)

A:

C:

o>

> >

>0 F 0

Good morning, China International Travel Service Dalian Branch,
Yang Lin speaking. What can I do for you?

Hello, I saw your advert in the newspaper for fly-drive holidays in
Beijing. Does that mean you get flights, accommodation and car hire
all included in the price?

That’s right, madam.

: My husband and I want to see the places of interest in Beijing. Can you

arrange a tour for us?

: How long would you like to stay in Beijing?

Well, four days.

: There is a four-day package tour. You will have 4 full days in Beijing.

The itinerary includes places of interest such as the Great Wall, Ming
Tombs, the Forbidden City, Temple of Heaven, the Summer Palace,
Hutong and Lama Temple.

That sounds good. How much is the tour?

That all depends on when you travel. When are you thinking of going,

madam?

: Well, some time when it’s quieter, the second half of October. Is it

off-season then?

Yes, it is. That’s a very good time to go. We have a great offer at the
moment: RMB2000 for each person.

Could 1 book it now?

Certainly. May I have the names of the people traveling, please?
There’s me, Jane Wright and my husband Simon.

Could you spell your surname for me, Mrs. Wright?
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Yes, That’s W-R-1-G-H-T.

A: OK, thank you. Just let me confirm the details.

1. advert ['sedva:t] =advertisement (ED) T8
(igyE) =
itz

2. off-season

3. busy season

(A tour guide comes to see the head of an American tourist group.)
(G—Tour Guide; L—Tour Leader)

G:

2

Q

Did you sleep well last night?

L: Oh, yes. I had a sound sleep. How about you?
G:
L

: How is the itinerary you’ve prepared for our group? Did you receive

Very well, too.

the fax that we sent to your company?

Yes, I did. Here is a copy of the itinerary I've prepared for your group.
Please read it carefully to see if there is a need for any changes.
(Reading the itinerary) We're visiting a hutong in Beijing. That’s
marvelous. I'm sure everyone in the group will be excited to learn
about the visit.

A visit to a university in Beijing has also been arranged at your request.
At the university, you will be meeting not only the administrators, but
professors and students. Most of them are proficient in English, so
your friends can talk to them directly.

: That’s good. Mr. and Mrs. Johnson and two other couples, in particular,

will appreciate the opportunity because they used to teach at a university.

: Your fax also requests going to church on a Sunday. That will be done

when your group is in Hangzhou. As to the request of the journalist in
your group who wants to interview a governor or mayor, I'm afraid
that is difficult to satisfy.

May I know why?

Our government has made it clear that when a foreign journalist visits
China in the capacity of a tourist, he or she will not enjoy any of the
privileges that are granted to journalists, such as the chance to
interview a government official.

That sounds reasonable.

If necessary, I can explain to him the difficulty involved in making the

special arrangement on his behalf.

e 3.



L: That’s very kind of you.

G: I think that some of your friends may have their own needs and wants,
likes and dislikes. Shall we make it a rule for them to go to you first if
they have any individual requests to make? Or shall we allow them to
approach me directly?

L: TI’ve already told them to come to me if they have any special requests.

G: That’s very considerate of you. Still, please assure your friends that I'll
be doing all that is within my power to make your visit to China a
pleasant experience.

L: Thank you.

G: Thank you for your understanding and cooperation. Shall I say that we
have finalized the itinerary?

L: Yes.
1. itinerary [ai'tinereri] adj. TRk, WEshHE
2. at your request % BB AR 25K
3. administrator [ ed'minis'treite] n. HBA, TEAR
4. proficient [profifent] adj. YT, PR
5. governor ['gavena] n. (hED &K, (EE MK
6. in the capacity of a tourist PA—AN i & B S A
7. within my power RIS e
8. finalize the itinerary B2 RE )R

The following telephone enquiry tips are useful when answering the telephone.
® introduce yourself and offer to be of assistance
Good afternoon, CITS Shanghai Branch, Wang Ming speaking.

How can I help you?
® be enthusiastic

That's a very good time to go.
We have a great offer at the moment.
@ make sure you get all the necessary information
Can [ have the names of the people traveling, please?
Could you spell your surname for me, please’
@ repeat names, phone numbers and details to make sure everything has been understood
Just let me confirm the details.

Is that correct’?
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Complete the following dialogues and speak with your partner.

(W—Wanda, a travel agent 1s dealing with telephone enquiry; C—Caller)

W

C:

W:

C:

EOE0OE

=0 =0

0

£0E0E0E0EQE0NED

Good afternoon, | (3 & Wanda) .

Hello, 1s that City Travel?

Yes, how 2 (R E gy 92

I'd like to book a city break in Guangzhou please, as advertised in your brochure. It’s on page
19.

Right. 3 (A2 BHERR AT 2

May 14th for three nights.

: May l4th . Fine. For three nights.

That’s right. Leaving from Pudong. We’re staying in Shanghai on the 13th.

: 4 (LFf), A — T davailability. Sorry to keep you waiting. The computer’s just going

to be a few seconds. OK, here we are. 5 CHEARAT 2Bl 2
Early morning if possible.

Fine, 6 (A —AE 9:10 2 KIIATYE |

Yes, that sounds OK. How long does the flight last?

7 (F54 2 /NETF 25 47). With check-in an hour beforehand. And then back on the 17th.

There’s a flight at 17:10 or 18:05.
The later one, please.

: OK. 8 (s B OhRATE) 2
Yes, it 1s.
: 9 (FRAEHNELETEANTE B0 ) 2 Can you tell me your name, please?

Yes, it’s Hunter, Gary Hunter
H-U-N-T-E-R?
That’s right.

: And your telephone number, Mr. Hunter?

09902 57731.

: 09902 57731. And 10 (IBE YR AR 2

The Holiday Inn seems to be very good.

: Yes, that’s right. It’s a lovely hotel. 'm sure you’ll like it. And 1t CREFTRNS ) 2

Yes.

Right. OK. So that’s three nights from 14 May for Mr.G.Hunter, staying at the Holiday Inn,
departure Pudong, return from Baiyun airport on the 17th. The price is RMB 2000 in all. Do
you have a pen and paper?

Hang on. OK.

: I’m just going to give you your booking reference number. It’s BT 8825. I'll prepare everything

for you. And 12 CBIEFEASEO 2



Part [l Reading

With the improvement of living standard, the working week becoming shorter and the
vacations increasing, more and more people are able to make a holiday trip to places of interest. As
far as the holiday trip is concerned. there are different ways of travel: package tour, self-drive, and
backpacking. It is one thing to decide to go on a tour, but quite another to organize the trip. Many
people don’t have the time or the inclination to plan a tour for themselves. They prefer to have
somebody else make the decisions and the arrangements, hence the package tour. A package tour
offers travelers prearranged transportation, accommodations, meals and other vacation preparations—
all at predetermined price.

The innovator of the organized package tour was Thomas Cook, a Baptist missionary from
England, who chartered a train in 1841 to carry 570 people to temperance meeting. This first tour
had a number of features that were to become standards for later package tours, including
transportation, meals, entertainment, an event, and a tour escort.

A package tour is a combination of several travel components provided by different suppliers
which are sold to the consumer as a single product at a single price. The package tour is typically
comprised of two or more of the following components: one or more forms of transportation
(including fly-drive, fly-cruise, motor-coach tour, and rail tour packages); accommodations; meals;
attractions and events (including sightseeing and admission to natural and commercial attractions,
entertainment, recreation, and a variety of special events); and extras (including transfers and
baggage handling, tips and taxes, the services of a professional tour manager and tour guides, travel
bags, and discount coupons for restaurants and shops).

The package tour industry is one of the fastest-growing sectors of the travel industry. Why
have package tours become so popular? The main reason is that they offer a variety of practical
benefits that independent travel cannot provide. Firstly, when travelers buy a package tour, they are
also buying peace of mind. A package tour takes the anxiety out of traveling because all
arrangements have been made in advance by the tour operator. People need not to worry about they
will miss any famous tourist spots since the provided tourist guide have the experience to know
which attractions are worth a special trip. Moreover, he’ll explain the history of the spots to make
tourists enjoy the beautiful spots better. Secondly, the single greatest attraction of the package tour
is its relatively low cost. All package tours are prepaid; the client can fairly accurately calculate the
total cost of the tour in advance. Besides, on a package tour, the traveler does not have to spend
time looking for accommodations, arranging transfers, or getting tickets for a show.

In short, package tours take some of the annoying things out of travel and usually provide
significant cost savings as well. Time saving, together with increased prosperity and low
airfares, has brought overseas travel within the reach of ordinary working people who have only
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a few weeks of annual vacation. International travel is no longer the exclusive privilege of a
wealthy few.

Words and F
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(1) prearrange [pria'reind3] v.

(2) accommodation [ekoma'deifan] n.

(3) predetermine [pri:di'te:min] .
(4) innovator ['inauveita] .

(5) charter ['tfa:te] v.

(6) feature ['fi:tfo] n&v.

(7) entertainment [ enta'teinment] .
(8) combination [ kombi'neifen] =,
(9) component [kem'paunent] n.
(10) extra ['ekstra] n.

(11) coupon ['ku:pon] =.

(12) relatively ['relativli] adv.
(13) accurately ['eekjuritli] adv.
(14) calculate ['keelkjuleit] v.
(16) significant [sig'nifikent] adj.
(17) prosperity [pros'periti] n.
(18) as far as...be concerned

(19) be comprised of

(20) in advance

(21) spend...doing sth.

(22) be worth (doing) sth.

(23) in short

(24) within the reach of

lotes

PG &tk

1

e E

A

B CRHL M
RFAE, FFf; Bl A%
BR AR RES)
RE, 4a

2%y

FHMRBR I B
FAX L AH

NS

e TTH
EER, XL BEXHN
o, B, R

e

e (hIE). 555 MEF
HE (D oo

sz, B2
AFENKIGES . BWREPTRE R

1. There are different ways of travel: package tour, self-drive, and backpacking. & AR #5#
777K WERIRYE, BREWFMEREDE.
2. A package tour offers travelers prearranged transportations, accommodations, meals and
other vacation preparations—all at predetermined price. 7EFUEMTHE A, B HREE o fe i & 1214

3. Thomas Cook: ¥LIHf « FEww (BB NI AISGIKE, 1841 &, Ml KEHT
RAL T 570 A K ESIN—NEEBE KRS, XIRESIHE A A TR L B 56 . )

4. Baptist missionary R FL&#EE

5. International travel is no longer the exclusive privilege of a wealthy few. 5 E A2
LEHBNEH KRR
6. tour operator: JEVHFACHE R, tour escort: A€ IR .



