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Create Non-Daily Space

Nowadays, in the intense competition of business,
in order to attract more customers, to make the shop
more attractive, to set off the charm of goods, and
to provide users with better space for activities,
commercial space design has become an
indispensable strategy by many merchants to promote
their products. Therefore, to a designer how to create
an attractive commercial space has become an
unavoidable issue when he does commercial design
In my opinion, the main feature and charm of
commercial design lie in its activity to create non-
daily space. From the viewpoint of consumers, the
idea of consumption appears perhaps due to the
pursuit of good material life, perhaps due to the
boredom of common life. However, it is actually not
an easy thing to find a suitable item quickly and
accurately in the vast sea of products. Precisely
because of this, many merchants hope to attract more
business opportunities by shop space which is a
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The interior design has entered our lives, in a wide
range of design industries, the interior design has
become an integral part of daily life, and we can feel
our own environment through the interior design.

Nowadays, the interior design has received more and
more attention, and has been accepted by citizens
It provides prospective pictures for the modern society,
and integrates the commercial-elements and cultural
characteristics. The burden on contemporary
designers is hard to bear, and we are working hard
to create better living and working environment for
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“media” immediately stimulating consumer senses.
In the shop space, the designers repackage the
products through space, and the main component
of “packaging material” is composed of design theme.
The theme, just like a bridge, links the products with
the corresponding end-users. Put it another way, if
the design of commercial space is compared to a
“theme park”, it will create an area divided from the
outside world, at the same time lead us to another
space which is full of imagination. However, it is
different from the theme park, where the theme of
commercial space is neither to reproduce any street
in the real world, nor to show the existing characters
as prototypes in the new world, but it fully absorbs
nutrients from daily life, and resets and re-edits them,
so that the new space is endowed with different
elements from daily life. Therefore, the design theme
of commercial space is not borrowed from anywhere,
but it is a new generation based on the daily life
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people.

A large number of facts have proven that the design
industry has become an element of international
competition, and many advanced countries
demonstrate their designers’ creative genius to try to
make themselves to be the international design center.
Now | would like to work together with our designers,
and with the pace of our economic development, we
will develop our design quickly to the contemporary
level of international standards.
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NEW TOP Commercial Spacell

This project provides us another alternative of space experience in
a clothing shop; this concept introduces experience of visiting a
gallery into the design of a clothing shop, treats the clothes as works
of art, and brings the experience of visiting, admiring and enjoying
in the gallery into this space. The most important element is to design
a wall with more than ten thousand steel cables, at the same time,
these cables are used to support those iron frameworks. The cables

006

represent the most basic material of clothes—braided wire, so the
cables reflect the raw material of clothes. The clothes are displayed
in the framework, like priceless paintings, and the deliberately-designed
distance is used to show the high quality and workmanship of the
clothes. The cables, the iron-gray mirror behind the glass, walls, open
space and exquisite lighting are integrated to create a fashionable

space with different feeling, like an art gallery
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