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Physiognomy is the science of reading people's personalities from their
faces. It sounds superficial and simplistic. How can the essence of character
and a lifetime of experience be so easily understood from a template that is
fundamentally the product of inheritance?

Nevertheless we rely on this technique all the time. We do it in the most ba-
nal situations like choosing the person to sit next to on the bus. Then we use
it in the most life changing ways such as choosing a partner for the next 50
years. There is some quirk in a face that is immediately appealing or decid-
edly unattractive. In just the same way homes are a window on the personal-
ity of the owner. Their preferences and prejudices are betrayed in a myriad
of different ways. Notice how books or shoes are stored and it reveals which
has the higher priority. The austerity of minimalism and the clutter of col-

lections describe their
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owners as surely as
their faces.

It is the task of the de-
signer to capture the
essence of their client's
personality and translate
it into the interior. Of
course the designer's
style will also be ap-

parent. But it should be equivalent to a biographer's technique. However
admirable and elegant the writing, the biographical subject is what the book
is about. This is why the most important quality in a designer is empathy. Lis-
tening and understanding are critical skills.

| am often asked how to choose an interior designer. My answer is always:
pick someone you like and who likes you. On the other hand it's instructive
to remember that the Aristotelian treatise Physiognomonica maintained that
people with facial characteristics resembling certain animals have the tem-
peraments ascribed to those animals. So designers shouldn't forget to check
out the kennel.

Martin Waller
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Kit is a high cheek boned awse
sense of colour and an appre:
She works from a 19th centu

swimming pool in the garden
office and finds that her staff
IS holding a packet of biscuits




d-winner with an uninhibited
ation of cluttered minimalism.
/ London townhouse with a
vhich she refuses to call an
asponds best to her when she
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Designer: Jan des Bouvrie.
Company: Jan des Bouvrie Het
- Arsenaal, Naarden-Vesting,
Holland.

Profile: Private residential
projects and product design for |
big international brands.
Current projects include the
interi.or of a yacht, and the
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design. Delighted that his youngest daught
as he did, he sees creativity in all of his br




