< Ertracuricular reading series of college students

.xmaﬁ___ba%gﬁmﬁﬁw

= 38N & e £E |

The One of Soul History

® HE X ﬁﬁ%///






BBERREA(C I P )R

REZEERIRFINLART . LB RIER /S
BKE 9. — K. REBRZHRE. 2009.3
ISBN 978-7-5618-2913-4

LA ILO3k--- O L EEESHEY IV
H319.4

FRERRA B 1518 CIP iy (2009) 55020260 5

HEET REKEHRE

HAERA B

Mo HE RERFHTIIERER 92 BREAFN (HRS :300072)
B iE E{TI6:022-27403647 HRWGEE: 022-27402742
B R WitHERAEE MR

2 # cESHFEEE

1N &  148mm X 210mm

Ep % 11.25

F & 40T

IR & O 2009FE3HE1RR

En w2009 3HAF IR

En ¥ 1-3000

E Mt 60.005T (FE=4D)

R BAVEERT - BT BT FRRAA, M R R AT R TBR
BEFRE REeR



HRXLERETHERARYG . BALF
XEHRERRALXF RGOS, 2R
XERG W R, AExt 4R
WREB R RRE W AR A LB
M REFEHGEAN, AHAKEH S
FTNHETEEFALTREARLETH L
g 4. TRIL. 8. BB,
FTHREFTEILERHRI LB SRS,
RRER RS A.FRLE - BAAEEN
K#&R . %EMNE WM GREHEEZXK]
T, BERLEZMARE R EE
PREEO—RRBEGRE?

AFEHFROGNEECREKS, 4T
EERKEGRLFY, BAT A&
hMGHE. 2EBHRASENEA .
RFEL, AEMEZILBET 2R, AH
Bh 1k A Bk .

BTHREKFAR, RETREP HA
NERF TSI, RiEA (T EF%T
FREBBHE.

w &



Unit One B X%

1. Supermarkets - ..

R A (3)
2. Spectacles : : £y

S o 140 5 % 1 8 7)
3. Perfume L

o (10)
4. Goose-quill

BEEL i, (13)
5. A Universal Cleanser % Ywox @ oy

FEM (16)

6. Necktie

10. Stove :

BP0 512 65 5505 55 580 5 e e e o 1 w7 i 6 (35)
11. Table Lamp S '

BT 6w m et 950 erennennmensn s wssms (39)
12. Chairs and Stools

IR i, (42)
13. Umbrella :



Unit Two % B-##%

14. Bierborse (Beer Festival) - -
FEW ... i s ¢ B W o w (93)
15. Coming-of-age Day (Japan) .. - _
B AMIRAAR cvvnsansvusnimnsnenans (57)
16. International Women'’s Day :
B EAEEY wvismmsnusssnms . (60)
17. The Story of Silent Night =~ . -
CPREAKRF ... s 5 8 8 0 s (66)
18. Qingming Festival - -
. (m)
19 Double Seventh Festival E
5 2 AN o o (74)
20 Thanksglvmg Day R RS B
ST ssnisiemenmimsne s n e (78)
21. The First of May R
L B BI—E samsmnsnusaaieaseninss (82)
22 Merry Christmas =
CBEBF e @)
23. Valentine's Day -
AT s - (94)
24. New Year's Day in America - - .
S EEBFE v (98)

Unit Three Izt

25. Etiquette -
CREBEA e S (103)
26. The Origin of Kiss

BBEEMA oo (106)




27. Social Customs in America

LEMHATB i .. (109)
28. Marriage Celebrants o
WHALE A vivcivssinsinen i L. (113)
29. Americans' Hobbies :
AEANLEEIF oo, (120)
30. Men's Etiquette '
LT I (125)
31. The Engagement Party and Engagement
Ring : - '
STASB X A iTHERAT o evennnnn S (132)
32. Wedding Invitations and Announcements
3L S ST S (136)
33. American Food Habits
LEAMGEETE e, ... (140),
34. Handshaking o
3&.'?‘ .................... , a.-."....(146)
35. Wedding Customs and Traditions
G TBEHER ..o (150)
36. The History of Knitting.
Y S iieeeneeec (155)
37. Tip in the West
P EET i ice.. (158)
38. Weekend in America
EESAK i, — (162)
39. Dress in the Office
VINASE S R - E A v . (166)

40. About School Manners
FREALT e, (172)



41. About Telephone Manners

ATRFEAB e (179)
42, Western Manners

O A (191)
43. Enjoying the Great Outdoors

EREYOIIRAR o (198)
44, About Manners

FUBHLAE © oo eeeneeiiineeeeannnnnns (204)
45, About Paying the Check

e (211)
46. American Dinning Etiquette |

 ERAERENALT o (218)

47. Dinner in Britain

REMHHE .......... ceveieieeas (222)
Unit Four X#®Xx#
48. Bathing Suit

-3 PR .. (229)
49. NBA (National Basketball Association)

NBA ... iiiiiiiiiiiiieianineeas (233)
50. The Olympics Games

AR RIBHAE oot (236)
51. Background Music

BEEE i, (238)
52. Entertainments in Holidays

TBEHER cevririnnnnes eeeeeens .. (240)
53. Video Games '




Unit Five i “&x”
54. The History of Coffee 1

AL et e

55. The History of Chocolate
BT & 2SR
56. Instant Foods ’

TR & o :

57. The Amazing Soybean -
AHERRE it e
58. The Culture of Tea :

£
60. The Buffet Supper

ABIEEE oo
61. Interesting Dining Experiences

in the United States

EEER ... e,
Unit Six Ef

62. Stocks and Bonds
REERE v nnsmsmsomiasisninis
63. Bathrooms in America
EEAMITAN . viiiiiiaiiieaeas
64. El Nifio
JoRRBAEIRE oeeiiirinnnnennns
65. The National Guard
EFEEREIR coiviniinnnnn..



66. The Origin of Dollar

E X & PR (308)
67. The History of the Christmas Tree
FURBEIE civiiinvenmenrsnrnrnses (312)
68. Hotels in America '
EEEARE wereneeeneeanens (315)
69. Hand-made Objects in America
N T E Rt (324)

70. Spinning Yarns




Unit One
A A 4%







g AHE -3

1. Supermarkets V

Supermarkets are now popular in Western countries. Ina largé
building, bright and spacious, clean and.comfortable, hundreds
of customers, each pulling a cart, walk slowly through aisles and
pick up whatever they like from the shelves and put them in the
carts. Countless foods, daily necessities, utensils, detergents,
cigarettes, grass-seeds, and even planting soil—whatever you
can imagine — are neatly placed on shelves.within customers’
reach. On each, there is a price tag. At counters near the exit,
several girls in uniforms count the prices with computers. After
the customer pays for the things, a boy helps him / her pack
them into paper bags. If you buy many things, he will help you
carry them to your car.

The sapermarket is a big business. Some of the greatest su-
permarkets are interstate corporations. They have their own
warehouses, farms, orchards, dairies, ranches, food-processing .
plants, trucks and computer networks. They have widespread
contacts with food producers and manufacturers of the items.
The supermarket provides consumers not only with diverSified
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commodities, but also reasonable prices, good service and con-
venience. The prices are about 1% to 5% lower than grocery stores
can offer. Every clerk is polite and enthusiastic. They serve the
customers 24 hours a day, seven days a week. Regularly, they send
coupons to their customers and tell them what great things they
can buy from their supermarket. Outside the building, there is a
parking lot, where customers can park their cars free of charge.

Usually, supermarkets locate near main highways. It is very con-
venient to drive for shopping in supermarkets.

The supermarket emerged in the mid-1950s, when more and
more American women went to work. They wanted to buy their
necessities at one go. As a strong rival of grocery stores, super-
markets could provide housewives with almost anything they
needed and the price was a vital factor that could attract cus-
tomers. Soon after supermarkets appeared, many grocery stores
went bankrupt. Now supermarkets have become a dominator over
retail markets and grocery stores can be found only at some small
town’s distant corners far away from commercial districts.

Interestingly, supermarkets sustain losses from their dishon-
est customers, who pick up “small things” from the shelves and
hide them under their coats, and walk away with them. The boss
doesn’t intend to hire more clerks as watchdogs, since he can’t
afford the salary, besides, he doesn’t like to have his neighbors
punished by the police only for stealing things from his super-
markets.

cNotes:

1.aisle n. #i¥, 1t
2. detergent n. P& F|
3. within one’s reach 14 F ¥ L\ 4 15 & o # 7
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4.tag n. &

5.counter n. # &, WHRE
6. warehouse n. & &

7. diversified commodities % # 4, B % &
8.coupon n. fL¥%, M
9. free of charge % %

10. emerge v. H 3

11. atone go — K

12. commercial district 7 Jk X
13.sustain v. #%, A%

14. watchdog n. L #

Olranslation:

HAWH

BEl, BETHEASBERMS R0 . M - BE GBS - 5
BOARRAS, NBABHFPEHE o .
EHTFHE EREPIBEHES, B N

AR PR SBRENEIMALE |
A RHNOEY BALESR B . ¢
SR BIR - BB LD HAEYE L,

B BRI ERRSNNERE, BF
HIEMEM B F I RAER L . B
B MEMETFE ZLOR, NS |
EHROBRISIEWESH, Bamit |
BN -EMEBAREE, A EBRE
REBYZILE YIRS . WRIRR
MRES, (TS BIRERBEEIRNEER .

BRMIZE TR . — LB R RENBRATIZERIMPTL




6- w22 R

5. e BECHEE . X5 . RE . Fihts . 137 . B&II .
BREMAFUTENR A SRS ERETBAEME RHIEE -
Bz ERERMIIT ARSI TR MEXHESENN
18~ BRIBVIRSFUIREBI B BN MBS LR IS8R 1%~5% -
SRR TERNG. XBILR. t1E8ETX . 88X 24/ 6T HHE
R3S - BRMIZEIEME X NNNES, SIFEIIEXRBER
MiZEEREIBLEERE - BRERMIZIBEFEFS - MELATHE
LA UEIEEE - BT —REMI T EEZ WML, X HE
BRI RIFE 5B -

B E I T 20840 S0 FAPHY, MMETHRBSHIEH
ZZN S TE. wiBEE—RMEREIMBEHLEMR - 1E A%
CISBYSR NN F——BRMFH. LT Y LURRREFONENL
gitise, MANEERSIMZTIFETERNRE BEMH— B, F
SERCUSTLWTS - MEBRHIZETEMIHD SRS 581t
REEREE L NFEPEEE I XOMREHRE T8 E .

BBHOR BEAMZARZE - LFHUTELNMBLCHE
BYIRK o REAMSRRLET “NRA" BEAKA, “MFEx"
A BRTZ - MERF NTERAASHRIHMENS, Bht
PIBTNRXETR B4, BT HBEMAVBBRUIE D M ithsy
BMig PR S SRR BEIIRTT .




QAWK -7

o Spectacles

Nobody knows who invented spectacles and when, but the
oldest were found in the tomb of Tutankhamen. The article con-
sisted of two brown-coloured pieces of glass with bronze wire
smelted in to serve as a frame.

In ancient Greece a polished rock crystal was used for the
purpose of magnification. Six big and 40 small crystal hemispheres
as well as a magnificent plano-convex lens some 5cm in diameter
were discovered during excavations at Troy. ‘

The first confirmed reports about the use of eyeglasses date
back to the 13th century. In his writings, the British scientist
Bacon set forth the idea of constructing spectacle lenses and
described their effect. Russia started using spectacles at the end
of the 15th century.

New designs are forever appearing these days such as glasses
with a changeable focal distance con51st1ng of dodble lenses with
a transparent liquid between them. A mechanism built into the
frame regulates the liquid’s pressdre enabling the wearer to
change the focal distance within three diopters. This makes it



