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Unit One Tourism Industry

Part 1. Situational Dialogue

Reading the following situational dialogue in pairs. Then play the roles in turn.
Requiring Information from Travel Agency

( Mr. Smith, an American businessman, wants to travel in China with his friends.

He comes to a travel agency to have a consultation. )

A =Clerk in travel agency

B = Mr. Smith

A Good morning. Can I help you?

B: Good morning. My friend and I, altogether five persons want to go to China for
a two-week holiday. Can you help to arrange the trip for us?

A: Of course. What places do you prefer to go to?

B: We particularly want to go to Beijing, the capital of China; Shanghai, the
most bustling and most prosperous city in China; and Xi’an, an ancient city.
Can you arrange a trip including these three important cities?

A: Yes, we can. We have several routes including the three places. Here is a
brochure that gives you more detail about the trips we arrange for China. You
can choose any one you like.

B: When will be the earliest arrangement for China?

A: We have tour departure on every first day of the month. The next should be
May 1.

B: How much do you usually charge a person for a tour of China?

A: Tt depends. It is usually around 2,000 dollars including fees for airplane tick-
ets, ground transportation, accommodations and entry tickets for scenic spots.
The brochure will make you clear.

B: It’s very kind of you to tell me all this helpful information. I'll discuss that with
my friends. I'll let you know after we make the decision.

A: We'd like to help you anytime with anything you are not clear about.

o HE ~
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B: Thank you very much. Good-bye.

A: You are always welcome. Good-bye.

|98
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2.

Useful Sentence Patterns and Expressions

How long would you like the trip?

There is a ten-day tour to these cities.

The tour includes the places of interest such as the Ming Tomb, the Great
Wall. . .

The tour includes the air fare, hotel accommodations and three meals a day.
Would you take a package tour or travel alone?

How are you going, by air or by train?

Can I recommend the three-day package tour to Guilin?

sightseeing trip conducted tour coach tour
group tourist individual tourist escort
interpreter local guide national guide
sightseeing route city tour country tour
natural scenery tour departure itinerary
group size package tour air fare
train fare cost of hotels cost of meals
family group special-interest tour

Role-play

Play the roles by using the expressions given above.
1.

A guest wants to go abroad for a travel. He is requiring information from a
travel agency.
A foreigner wants to go traveling in Shanghai for two days. He is discussing

the best route with the clerk.

Part 1. Reading

Pre-reading Activity

Question-discussion ;

1.
2.
3.

What do you know about tourism industry in the world?
What role does tourism industry plays in your country?

List some enterprises you know in the tourism industry.



While-reading Activity

Read the following passages and discuss the following questions in pairs or in

groups.

Tt o

Tourism and The Tourism Industry

The travel industry had been one of the fastest growing industries in modern
times. Indeed, the growth of tourism has generally exceeded the growth rate for
the worldwide economy. Already, in terms of direct and indirect employment op-
portunities , tourism is the largest industry in the world, and could become the lar-
gest single sector of world trade. For many countries, tourism has become an im-
portant means of promoting economic development and a major source of foreign
currency. Sometime it seems as though a new area springs up every day wherever
there are sun and sea. The shores of the Mediterranean and Caribbean Seas and
the Pacific coastlines of Mexico, Florida and Hawaii are only a few of the areas
that have been intensively developed in recent years.

The significance of tourism has been recognized in both developed and deve-
loping countries and has given rise to much study and research worldwide.

In 1981, the definition was formulated by the International Conference on
Leisure-Recreation-Tourism. It was as follows: “Tourism may be defined in terms
of particular activities selected by choice and undertaken outside the home envi-
ronment. Tourism may or may not involve overnight stay away from home. "It was
not until 1991—1992 that the WTO endorsed the following statement ; “ Tourism
comprises the activities of persons traveling to and staying in places outside their
usual environment for not more than one consecutive year for leisure, business and
other purposes. ”

The development of tourism as a mass industry depends on modem, rapid
and inexpensive transportation. For example, the greatest growth in international
tourism has paralleled the growth of air transportation. Industrialization has pro-
duced the other conditions that are necessary for tourism. Among them is the crea-
tion of a large number of people with an amount of disposable income—income
above and beyond what is needed for basic expenses such as food, shelter, cloth-
ing, and taxes. Another important condition is urbanization. Generally, residents

of the big population centers take more holiday trips than residents of rural areas.
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Long weekends and paid vacations are among other important conditions for the
development of modern tourism. In some countries, the cost of the holiday for em-
ployees is subsidized partly or wholly by government, unions or employers.

Tourism benefits not only airlines, hotels, restaurants, and taxi drivers,
among others, but also many commercial establishments and even the manufac-
tures of such varied items as sunglasses, cameras, film and sports clothing.

One of the principal reasons for encouraging a tourism industry in many de-
veloping countries is the so-called multiplier effect of the tourist dollar. Money
paid for wages or in other ways is spent not once but sometimes several times for
other items in the economy, such as the food and housing that tourist employees
need. Another attraction of the tourist industry for the developing countries is that
it is labor-intensive, a common feature of service industries. Indeed, the tourist
industry is not a single entity, but one that consists of many different kinds of en-
terprises that offer different services to the traveler, including transportation, ac-
commodations, catering, sightseeing, shopping, entertainment and interpretation.

These businesses range in size from small companies to multinational corpora-
tions, and are categorized by some as direct providers, support services, and de-
velopmental organizations.

The first category, direct providers, includes businesses typically associated
with travel, such as airlines, hotels, ground transportations, travel agencies, res-
taurants and retail shops. These businesses provide services, activities, products
that are consumed or purchased directly by the travelers. They tend to reflect
those sectors of the travel industry that are visible to the travelers.

Below the surface of direct providers lies a large variety of businesses lending
support to direct providers. These support services include specialized services,
such as tour organizers, travel and trade publications, hotel management firms,
and travel research firms, and basic supplies and services, such as contract laun-
dry and contract food service. _

The third category, . development organizations, is distinct from the first two
in that it includes planners, government agencies, financial institutions, real es-
tate developers, and educational and vocational training institutions. These orga-
nizations deal with tourism development and involve sensitive issues regarding the
environment, people, and culture of an area.

These businesses in the travel industry can also be organized into seven

groups or components according to their functions. Three components provide the

most basic service transportation: air, maritime and ground transportation and



