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Humanistic Modern Office Space
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Fu Jun, President and Chief Designer of Sanyuanse

Decoration Group

With the rapid development of economy and technology, especially
the globalized economy, management and networked management in
the last decades, people's jobs are more open in terms of contents and
more diversified in terms of modes. Box-like traditional office space
divided according to roles fails to adapt to the new era and humanistic

and diversified office space has become a new trend.

I . Union of Work and Life, the Workplace with Living
With the rapid growth and publicizing of computers and Internet in
the middle and late periods of the 20th century, people are no longer
restrained by fixed office time and place. The office mode has been
revolutionized and people's working philosophy has been dramati-
cally changed. The business suit working style is fading and working
in a leisurely and enjoyable context appeals to people. To meet this

humanistic demand, modern office space stresses the organic blend of

work and life.
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Living workplace comes with two aspects: One is partially living-
based functions. To meet the requirements of the staff, many office
spaces are equipped with bedrooms, bathrooms, and even bar counters,
table tennis and billiards facilities. In Hong Kong and many western
countries, vending machines, IP telephones and other modern facili-
ties are also involved into the workplace. These living-based func-
tions have swept away the strict and formal context of a traditional
workplace. Two is living-based decorations. Fruit or cartoon shaped
telephones and colorful and pictured walls, and changefully shaped
bookshelves frequently appear in workplaces, allowing a strong liv-

ing taste fir the staff to enjoy in work.

[1. Open Communication Space, Non-Office Office

A traditional workplace is generally divided according to ranks and
roles. To meet the new requirements of modern people, the office space
design is turning from a private office space to an open communica-
tion space. In many cases office space designers say that they are build-

"o

ing "a factory of creative and strategies" "a fixed conversation space"
and even a "social place like cafe and club", striving for creating an

open and leisurely space that facilitates communication.

The design of an open communication space has two main tides: One

is simulation environment. Generally the communication space is set]
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in the modes of cafe, bar room and teahouse that arouse the design
for communication. Some advertising companies even simulate ocean,
forest and space. etc., which can stimulate inspirations. Two is inte-
grated functions. The development of modern communication net-
work has increasingly integrated the functions of a communication
space. which include not only conferencing, image show and video
conferencing but also daily office work. 'An integrated office" has
become a new trend. Some designing companies in US only have
collective office space but no personal office space. And only actual
or virtual divisions are provided. The "big office” mode facilitates the
staff to communicate and discuss with each other from time to time

when working.

These two tides are being interwoven to enrich the presentations of

open communication spaces.

[II. Humanistic overall corporate image

The overall corporate image is a unique character of the enterprise
that will influence the behavior of each employee. An important point
of a humanistic office spaces to demonstrate corporate image and in-
terpret corporate spirit and philosophy. A good designer shall be good
at create a sophisticated visual space to show the unique characteris-

tics of an enterprise by using symbolism and multiple design elements.

The method most frequently used by designers is the symbolization
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of corporate image and application of professional colors. One is
the symbolization of corporate. Geometrical and individualized sym-
bols abstracted from corporate logo and corporate image symbols
are used as main design elements for office space to highlights the
individuality of an enterprise by means of contrast, combination,
echo and exaggeration. Two is industrial or corporate character rep-
resented by colors. Many industries and enterprises have their own
exclusive colors, such as green for post, white for hospital and blue
for telecom. Exclusive colors attributed to ceilings, walls, divisions,
office furniture and ornaments provide the visual space with strong

corporalte taste.

Humanistic modern office space is just emerging and is restricted
by people's ideology. economic development, technological
innovation, etc. however, we can see that this is the unavoidable
tendency of office space development. Designers can properly use
advanced experience at home and abroad to improve their design

levels. I think this could be the purpose for publishing this book.
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REpE. WE SEMAHE. ﬁ{[ﬁ% Decoration materials: glass, metal components, rubber plates etc
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I. Prominence is given to corporate image.

A vivid and simple public image is vital for a modern enterprise to be listed. The enterprise office should communicate that the enterprise is one with clear job
responsibilities and good teamwork, without traditional hierarchy but with efficient and effective operations. Therefore, an open office hall is designed; meanwhile,
some individual office rooms for the top management are designed with the Chinese traditional Fengshui theory taken into consideration. The general layout shows
the underlying meaning of that; all rivers flow to the sea; — The circular office hall consists of three aisles and three functional arcas (management area, marketing
area and design & engineering administration department) which are connected.

I1. Prominence is given to the industry specialty.

Glass is both the enterprise product and the major decoration material for this design. The glass material plays an important role in different environmental areas and
helps to promote the enterprise product.

II1. Prominence is given to the technology feature.

This design focuses on creating intelligence-type office with human oriented environment, modern communication equipment and automatic management to
demonstrate modern hi-tech enterprise image. And the design makes full use of the physical, chemical and mechanics advantages of glass products to both decorate
the office hall and exhibit the functional features of the hi-tech products of the company.

IV. Prominence is given to the humanistic feature.

The company office adopts completely open structure instead of traditional closed compartments. It helps to get rid of the hierarchy gap resulted from different jobs
and to get away from the organization mode with traditional rank hierarchy and job subdivision. It is good to facilitate good teamwork and activate the employee” s
initiative and responsibility.
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