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Public service advertising campaigns in China began in 1']% The goal is to
pr‘()vi(l(? the pnmit‘ with more information on issues such as health and the
environment. Numerous public service advertisements have helped 10 inform the
Chinese people about how to live more responsible lives. while staving in good
health and protecting their surroundings, Public service advertisements now
take advantage of every available media outlet such as television, radio and
newspapers in order to reach as much of the population as possible, In recent
years, the public service advertising campaigns have realized the potential of
prime advertising areas. both within cities and along popular transit routes and
used them to increase awareness, Public service advertisements are an important
source of social education.
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4. be suntlar A1

“Welcome to the unit "tk 5. think _ ¥

| BIlZR

-biﬁi'ﬂ?f)\

o e o

1. a_ anotice, picture or film elling people about a
]]!'(“[H(:l- _:Il)}] ar Hi'r\'i{'l'
d to talk about sth, with ather people [oa} 75 a4
3 s a systern that provides sth. that the public needs. # a powerful communication {oree
arganized by the government or a private company « an important marketing tool
4. s people in general, living together in communitics * help to sell goods. services. emplovment and ideas
5 d the possibility of sth. happening that will injure. 2, bt ave o
harm or kill sh. AT 2
1 & & igiE For
1. a good do sth, i S oA * give up-to-date information
2. make sh. o it KL A S| # provide people with more changes to know about goods
3. ane's opinion ShRL R ER EA0Y » help to sell to a bigger market and reduce the price

Love is ever the beginning of knowledge as fire is of light. ( 1




BB mas

# save time in shopping

Against

* try to persuade people to buy things that they don’t
want

* create a demand {or goods that are not really needed

# add 1o the cost of the product

* do not describe reality and satisfy greedy needs

BT

{ N What do you think about this candy advertisernent?
A. 1 think it is very successlul
B. It attracts many consumers
C. 1don't like it
1% 1 will buy this kind of candy
{ 32, Excuse me!
Could you tell me how I can make an advertisement
in your magazine?
A. Pardon? B. Yes?
C, Why? 12, Please,
( )3, Excuse me. Can vou help me with this chart?
It's a bar chart of the output of this month,
A, What's on? B. What's up?
. So what? . What's more?
( )4, Do you often advertise on TVY
We have been doing it in the past
three years and have benefited a lot from it
A, No, we don't
B. Not too much
C. Yes, we do
D, Oh yes, but I wish we didn't
( 15, — Would you like me to help you design this advertisernent?

AL Yes, but [ can do it
B. No thanks, 1 can manage it myself
C. Yes, I can manage it myself

. Help me right now

Nowadays advertisements have been playing an important
p 1 in our daily life, and they are just trying to e 2
people to buy products or services, or believe in an idea by
using somea 3  imagesorp 4 words, Asa result. they
a 5

if they did not see or hear advertisements for it, As far as we

people’s life, C 6 might never even want a product

know, the aim of the advertisements is to increase people's
a 7
i 8

advertisernents often start with a question or a puzzle with the

and interest, People read advertisemnents partly for

and partly because they are interesting. Today's

WWW_HONGHANBOOK.COM

purpose of a9 the reader'sa 10 .

| R A 1
4 5. 6.
7. 8. )
10.

“Reading” ti iR

BEF7]

s e 0

1. a_ to tell the public about a product or service

2. s (with sh.) 10 have or use sth, at the same time

3. p able to persuade sh. 1o do or believe sth,

4. i the impression that a person or a product ete, gives
to the public

5. p_ a thing that is grown or produced, usually for sale

6. p  tohelp sth. 1o happen or develop

7. e toteach sth. over a period of time at a school,
university, ete,

8. w_ the general health, happiness and safety of a person,
an animal or a group

9. 1 tosay or write sth. that you know is not true

10. ¢ to say that sth. is true although it has not been proved
and other people may not believe it

1. _ to sth. /doing sth,

Xif e LA B N 8T
2. share sth. _she SR AR SE[E A
. encourage sb. _ sth
[P ONG &S

4 dosth iTHMESH

5. be TR

6. he proud b R ifii 3

7. fall fGLihE

8. play on 1 $2 5%

9. . todo ITH/BIEMILH

10. deal AR, R A R

HilF=

=ty

= iR K

1) “so + adj. fadv. + thatclause”, § H“ W ----- LB
"""" VI that 51585 AR M A,
The foreign visitor spoke so fast that T could't follow him.

HAE A1 [ o i A, TR A

e TR U iR R RIS e R B K T4 — A,
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so 5 such G4 FMEH:

sotadj. +alan) + 7 $ 4 8 8 # + that-clause

so many/few+ 7] 4 4 18 # # + that-clause

so much/little+ 7 7 # 4 37 + that-clause

suchtady. + 7 # 4 i3 & # + that-clause

suchtadj. + 7 7 # 4 48 +that-clause

suchtalan) ‘adj. + 7 # 4 13 # # + that-clause

He is so clever a boy that we all like him,
R ot B A B — AT, RN E .

He has so little education that he can’t get a job.

X R A, RERE T E.

He made such rapid progress that we all admired him.
He i fo e 2 b, R AT AR AR

He is such a clever boy that we all like him. ( & & — 4~ F

LEEE
[ gy e JAAITL BT
4 3 (1) There was much food we

couldn't eat it all.

A, so; that

. s0; as to D. such; as o
{ Y It was

another two davys,

B. such; that
that we want to stay here for

A, such fine weather
B. such a fine weather
C, so fine weather
D. so fine a weather
2)be/ get used to sth, /doing sth, 1T (0 ¥ 9
We are used to the school life because we have lived in the
school for almost three years,
FATIM TR AR B RINCSEFRETEALZ S
7.
’\u"[em\.- stones are used 1o build huildings.
VL R S 1
My son used to go to school at 7 a. m. and come back home
at 5 p.m.
FILTad W HAENR 7 AL Fro s,
[CIETESE 4 CIEE
D55 e IRE 0.
My grandpa fora

walk after dinner,
(AR 3k 7T L F o 1 416
Wood can ) paper,
ké)ﬂifi\ﬁ‘ﬁlﬂiﬁﬁ %F?Ef Jﬁmﬁmjﬁﬂiiﬁﬁk
1 ___in the lake near our
village when | was young.
Yo 1 did some research on advertisements, and have some very

i|n|:uri'||1l information to share with you, (P, )

EHTT MR, XEE-EEREEMNAIRE

SN - P
“‘rl' []l'}rl‘t ]!El\"(‘ E'TH}UH!\ IJ(ﬁIJkﬁ ]’l}r ('\«'t'r\"()[]l' S0 \'"]U }]ii\"l' 10
share, I BABE A AR FUCFEESHH.
1 will share the cost with vou,
FRBE SR R L
share sth, with sh, 53 A ETE AR 90 MESE 4
e CHE AR Al 0 TR0 17, £ 8 I
We must make sure that everyone gets equal shares of the
food.
FA e O BT ARz R R R Y (T Y
| QEIEEIEES LRIk s
( JHe is really a friend of mine. He would
his last penny with me,
AL cost B. lend

. support . share

AR U EIE R AR G ). A commercial
advertisement is one J- 0], JLepr Jailh one 1o 3 ER G R0
WM A which F paid for BT, 0] LLEESCUEA for 42
F OO AT 1 9k A0l LLE2TWE 7). to promote a product or
service J& HFRTS .
Apromum .
D 1 B A
Do vou have any idea how to promote the sales of this
product?
PR At T T e R R ™ S A i g
DB E
Who is promoting this boxing match?
METE 25 X 2 9y
DHEF T THOE S5 10 i HD
Our teacher has been promoted 1o headmaster,
AT EmO BRI AT,
DA I HE s
My parents often promote my love of learming English,
Fe b SCFE R B TR 2 A S i kL
[N Ep et RIS
[ )1 hear they've promoted Tom, but he didn't mention
when we talked on the phone
(2008 « i &)
A, to promote
B. having been promoted
. having promoted
1. 10 be promoted

i Ay are often placed Tor free, and an

peopie about health, safets

public weltare, (P

People need to know one another to be at their honest best. . 3

MOAPY T 3N

Sust
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A intend v, JTH AEEE AT R
g FT AR
I intended to phone you yesterday evening. hut 1 forgot.
TR B AT R T s A R T
I intend coming back soon.
FEFT I AR [k
Mintend sh, to do FTEGEE A M H
He intended his son to take over his company.
fAT 8L LT Ay 2 e
intended adj. oD FT R Calg i T4
Tbe intended to do FTELE - AT E s
This operation is not intended to be done woday.
EATFARSKATHMT
Dhe intended for=:be meant for/be designed for
Ll B AT - FIUE g5 B0
The magazine is intended for young girls.
TR 45 A e SRR I S £ A TS T
S AORE
Db AT L Ao LA bR

(Dintend to do/intend =+ .

She o - go 1o
UNIVersity,

(DK SR SRR ARG TN
The flowers o _ you, not

flJI’ me,

A% 0] China has strong laws to protect people from
advertisements = ¥ 4], that lie or try to make people
believe untrue claims about products or services Ji- % i
advertisements (13E 1 M 1),
A protect sb, from sth. /doing sth, {41+ Bl A berrens
The mother monkey always protects her babies {rom:
against danger.
A A 0 A b % T SR A
Something must be done to protect our environment [rom
}Jt"mg pu]lutl'ti
ST ARRH G R 5 A 5 e
pE:<Rinh: Koy
( dHe raised his armow _ his face
the blow,
A, prevent;from B prevents/
C. protect;from 1. protecty /
must be aware of the methods used
bertisements o try and sell us things, (P}

R ERAERNERERZEHEE Y

Aaware ady. B OUECRE] Y, W
H‘H’[— {t(lrl G of Mg M),

LR B, AR AT,

WWW HONGHANBOOK.COM
He wasn't aware of the danger,
HUNVEEE <& o
53057
unaware adj. FE 8y EIRA
awareness n, iR
There is a general awareness that smoking is harmful.

A &ﬁiﬁ‘*"‘ﬂﬂﬂ#‘#ﬁi%

[ A P
{ »He is guite of the risk. but he has no
choice but 1o Bo ahead.
A, eager B. aware
O, awared Ly serious
You are prowd of vour cooking, so shouldn’t you buy i
f P
HE

A be proud of ‘take pride in - JBESGE 11SE

The Chinese people are proud of China's winning  the
competition 1o host the 2008 Olympic Games,

s A A A 2008 AR ks 2y T LT P 8K
AShouldn’t you. .. 7 Jt - FE BE ] B) L PR GE 12 RE )
B, BE o] G R 1 des e U A T
Shouldn’t you say sorry to me?

MET PR AN R % TR (B R

Won't VO Come in and have a Cup of tea?

fr ANk A b 7 G

Athevery freshest food " .overy W T8l dn . @i 42
0 JE 7 ) B e P LS A e R KB L e
FEA i FLIE LT

Our service 15 of the very best quality,

FAT TR e 3 T AR A A

[N B0 Je o) 1

Lo A 1Ot R I 2R S

3ii} fJ~ 4\|1L HRR T A Py

ndd connect them to the food in the supermarket,

BN A ]ﬂff’ A e T LI L
AT SR 10/ with,
t"r]l] I CONMect my []T'i'lltl'l' 10 wor ('l}]l]i-"l]]f'r.lJ
FEREA T A 4T EQHILIE 45 S04 1 LBy E g
Pt'f)[l]t' connect Vienna with waltzes and coffee-house,
AT 138 30 A tha, 498 5 2 O A 1) 2 S [08) BE 8) R Ay
fE S kiR
connect, . ., . 5 connect. , . with. .
(Deonnect sth, to ﬁt]’! ’?(IF F.H.K %)1{1? ]
Please connect the {ridge to the (‘ierﬂru:uly supply.
WA KA AR,
@eonnect sth, /sh, with sth. /sh.

IS S T TEEINE L

A connect i,

<AER R/ KB

“ 4 ]Illﬁ#ﬁﬁj AT SRR TR Rl 12 B ok, O 693 R
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There was nothing to connect him with the crime.
fe b7 RS AT T B R D KRR
I get a job connected with the environment.
AE| A EE A W T,
R T
DThe operator will connect you with our sales department,

(D Their families are now connected by marriage.

Adeal with
(DAL 0 s b7
People find it hard to deal with air pollution,
AT A AL B o e ] LR D
He deals fairly with all people,
il - St % B0
DU s Flleeee e AT A2 7D
I'll deal with vou when 1 get home {rom the office,
Fo MR 20 5 ol B U 1
It's hard for him to deal with his classmates,
ESRICE SURESI Tk o (DR U253
16 Ak i
deal with & do with
ST R FEA LB F B 24 & T deal with # 5
5 3] 45 how # B ;do with % & what 4 5 .
I don’t know how to deal with these old books.
=1 don’t know what to do with these old books.
Al F A B,
B 4 55
{ yHe is used o the matters that 1 don’t
know
A, dealing with; what to do with them
B. do with; how 1o deal with them
C. do with; what 10 do with
1. dealing with; what to do with

AT ] and AR Ga), Hopa—
=414 you can often learn a lot by following the advice
they give WY they give J&4, ] advice (19507 18 M 5] & 0%
¥ &L 1n) that/which,

Abe meant (o W70 (T BRI URT 1 2

You are meant to leave a tip after having a dinner in an
American restaurant,

(S LY PN IR U NAE A (RIS i

Admonish your [riends privately. but praise them openly.

[ pen iR
I 1% ] RS

Acommit o, ORI P OED
I committed an error in 1![‘:11'1115{ with the business,
F Ak I S A -
He was arrested for committing several crimes,
UL DA AT 2 B AT I B
0 ) 4 P
{ b1 wonder that such a man as he should
bribery,
AL do B, make

. commit 1. pet

| BT

{

{

)L You can't imagine _ hoycando
work,
AL so little; so much
B. such little; such much
., such a little: so much
IL so little a; such much
12, My father

doesn't smoke any more,

Filii]ki‘ }Il'il\"i]_\’- l]ll[ now ]'H.'
A, use to B, was used 1o
Coused o [, was used

13, He is such an honest person that he can’t have
A theft,

.-'\. tl(]l]l'

B. comnutted
O, commit 1. do
14, Let Jock read your cartoon books as well, Tom,
you must learn to [§: &)
AL support B. care
. spare 13 share

)5, Are you of the mistakes you made in vour
final maths tes1?
A, awared B. {forget
. awaring 1. aware
16, He 1s wearing a hat to S his face from the
sunlight.
A, prevent B, promote
. protect . stop
17, The newly published book, which refers to basic
Fnglish grammar, heginners, (P )
B is intended for

13 is intended 1o

AL intended for
., intended to
8. I's B o'clock. You

a0,

~ to be here half an hour

A. were meant B. are meant

Sursnaaapy | 3un



o .
1B an

1), should

vou own, the

. meant
( 19, In modern society. the more

more you shall get every day.
A, knowledges; informations
B, knowledge; information
. knowledges; information
[ knowledge; inflormatons
( pi0. Hold ons THjust  wou  Miss
Jomes,
,"\_ connect; to H connect; W'i!]l
. gety with 1. get: to
1H =
At the time when Bill and Rose got married. neither of
thern had much money, So they were 1 to buy a hause or
flat. For the first Year of their 2 life. Iht-_\u'. therefore,
4 rented (T ) {lats, Then Bill's father died and
4 him some money, so they bought a house, When they
moved into it for the first time, one of Bill's 5 sent hirm &
hottle of wine as a present to celebrate his entry (fEi#) into
the first house he had owned. Bill and Rose had a lot of work
1o do, getting their things 6, arranging the furniture,
getting curtains and all the rest, so 1}){"_\" . ?____ about the
bottle of wine, In fact, I]n')f 8 it away in a L'lJ]‘Jh(‘Jé'lI’L]
without even unpacking ( 82 HH ) i Bill and Fose already had
twio _i_ \\"ht‘“ 1}]&’}' '[]'ll}\"("(! Into 1}1('“’ ew }KJUH{'- Fﬂl‘l a [l'\\'
TT]LlI'lth\‘i |él1t’r, fht’ 1})‘!1—({ WHS h‘:]]’”. W‘}'I{.‘['I }{‘_]HH CHTTIE }1{'][][!'
=Orne [TIE'T[('H

from the 10 with the baby, Bill 11

round to 12 its arrivals and they had a wonderful 13,
with plenty to cat and to drink. After the pariy had been on
for some time, however, Bill found that the wine was 14
15 . he remembered the bottle which his friend had given
him when they had moved into the new house and which was
still lving unpacked ina 16 somewhere in the house, He
found it with some difficulty and 17 it into the living-
room where his 18 were sitting. When he had unwrapped
the bottle, he saw a card tied to ity so he took it and read it
1% to others, 20 said "Hill, take good care of this

one it is the first one that is really yours. ”

{ ’L AL unable B, trying
. advised D, expected

{ 12 AL happy B, married
C. sad 1 bitter

( 130 AL moved B. succeeded
. lived 1 gave

( 4. AL carried B. hrought
(. sent D, left

( J5. AL nicces B. workers
C, friends D, classmates

( 16, A, unpacked B, prepared
C.onied 1. sold

( )70 AL forgot B. thought

B AR S

WWW. HONGHANBOOK.COM

. looked 1. cared
( 18, AL sent B. put
. ook [0 kept
{ 19, A, fathers B. daughters
., children . dogs
{ 10, AL prison BB, police station
L, shop [, hospital
{ 11, AL demanded B expected
C. invited 1. wished
{ M2 A joinin B, celebrate
. attend D, drank
‘ 30 AL party B time
. day 1) rest
( 4. AL served B. finished
., prepared [y bought
( 315, AL And B. Therefore
. Luckily In Although
{ 6. A, cupboard B, box
. table D. lwving-room
{ 7. AL sent B, brought
C, fetched D led
{ 118, AL family B. wife
C, guests 1. workers
{ 19, AL silent B loud
., aloud D, calm
{ 1200 A, He . Which
. They DIt

(I, FRHETE AR

Advertising can be a service 10 customers, This 1s true
when advertisements give reliable information about the goods
advertised. Such information is needed if the customer is 1o
make a sensible choice when he buys something, It is useful in
that it lets him know the kinds of goods in the shops. Printed
advertusements do this jﬂh best, Customers can collect them
and compare them, They can be taken along to shops and their
slatements can h[' ['hf’('k(‘tl :'lp.:H'iTiH1 ‘}!{' FI('IUH[ H['H](l!‘i i['l [E'll'
Hht:p, It 15 much harder to do this with TV or radio
advertisements.

Some  advertisements are not  very useful to  the
customers, Instead of helping him to satisfy his real needs.
they set out to make him want things, They set out to create a
need. These advertisements are cleverly done. The people
who produce them understand our weaknesses, They set ow
to make us believe that what they advertise will make us
cleverer, prt-tﬁvr. maore handsome. if rmly we use it, Or 1})[:}'
suggest that people use their products, The voice on TV says.
“Getaway (JED people use XYZ petrol. ™ The screen shows
a picture of a petrol pump and a fast expensive car owned by a
hoy with a pretty girlfriend. They drive off o the wonderful
country or a lovely beach. Some people may feel that clever,

successful people use XYZ petrol, Some might choose that
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petrol every time they fill up their cars,

Some advertisements mislead customers by using part of
the truth 1o suggest something f{alse. The advertisement says,
“The makers of Toovar washing machine recommend (3 )
But they recommend six

Jazz washing powder. ” So they do,

other washing powders as well. The advertisement does not

say that Toovar recommends only Jazz, It is skillfully made 10 E
give that idea to the careless reader, listener or viewer. 2.
At its hest advertising can be useful 1o the customer, At 3.

its worst it can mislead him. So the only real safeguard for the +
5.

customer is his own alertness( 850,

4 1. What does the underlined word “reliable” in the first
para;.{ruph mean”’ L
Al iy A i 1 -
C. 5ER K 1) .
{ 32, Advertising can be useful 1o the customers when 4.
5.

A, customers need information

B. customers have to make choices

C. the information given in the advertisement is
reliable

[0 the good customers want 1o buy are advertised

{ 13, Why might some people choose 1o use XYZ petrol
after they watched the ads on TV?

A, Because they may have learned some good
t|uél]il.\_f’ of the pt‘lﬂ)] which th(-}’ did not know
hefore,

B, Because what the TV advertiscments say is
alwavs right,

C. Because with XYZ they can drive off o the
wonderful country or a lovely beach,

. Because they may feel that il they use XYZ
petrol they may become clever and suceessful.

[ '4. Which of the following statements is TRUE?

A, Some advertising firms do not care 10 express the
truth about the goods they advertise,

B Al advertising  firms make sure that  the
advertisements  do not  purposely  deceive
customers,

C. Most firms do not care o deseribe their products
better than they really are,

I Advertusing  firms  are  responsible  for  the
customers’ choice of goods,

( )5, What should be the customers” RIGHT attitude

towards advertising?

A, Not to believe them,

B. Only to believe printed advertisements,
C. Not to buy anything that is advertised.

I To be on the alertness,
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Friendship is both a source of pleasure and a component of good health, © 7



