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Preface

The birth of the First Industrial Revolution in 1950s, with the steamer inven-
tion as a symbol, lifted the curtain on the development of a Creative Economy.
Dating back to the origin of the advent of the Creative Economy, Joseph Alois
Schumpeter, a famous German thinker in economic history, explicitly pointed out
in 1912 that the root motive for development of the modern economy is innovation
rather than the capital or the labor force, with the pivot of innovations as the pro-
duction, transfer and use of knowledge and information. This innovative theory put
forward by Schumpeter has won time for enterprises.

In 2002, 1 wrote the book “Creative Economy” , in which 1 expounded its re-
lated theories and described the outlook for its development throughout the world.

I began to study the Creative Economy about a decade ago. Before that time,
I was a journalist, a photographer as well as a film maker. The reason why 1 am so
interested in the creative industry is very simple, for I thought they could bring a-
bout more profit to my business, especially the TV business when people talked a-

bout technologies such as Intemet, computers, hardware, etc. This does not only



mean an economic profit, but it can also make our life full of more meaning, hap-
pier and more delighted. [ would like to work with those who are full of creative i-
maginations and enthusiasms, for this means a lot to our life and work. T have
been working on development of the Creative Economy in different countries
throughout the world since 1980s. From the development trend in the past decade,
we have to choose the creative industry as one among the most critical development
trends in the world. The development from agriculture, mining, primary industries
and trade to manufacturing, services and creative industries has taken place in
nearly all countries. Such a transformation has been made throughout the world ex-
cept for a relatively poor progress in Africa. For quite a long time, services have
turned out to be a critical aspect of the creative industry, which have accounted for
about 70% of GDP, and the figure in China is perhaps around 25 -30% . I would
not say that the Creative Economy will not be the development trend in the next
stage and [ also believe that the future transformation shall not be from agriculture,

manufacturing , services and knowledge industries to the creative industry. Such an



idea would be a total misunderstanding. The real undergoing Creative Economy is a
new means, with which people can scan the entire economy. It is a new manufactur-
ing industry, a new service industry, as well as a new means of using knowledge. I
have worked in many a developing country, especially in Brazil, where many young
Brazilians hope to work in a new mode different from that used by their forefathers.

The pace in the current reform drives in China and the tremendous achieve-
ments obtained by the Chinese economy have already given rise to a universal at-
tention the world over. I have every confidence in the prospects of development of
the Creative Economy in Shanghai after attending the lectures by Mr. Wang Zhong-
wei and Mr. Li Wuwei when [ was in Shanghai. Shanghai is now facing an oppor-
tunity of a new round of industrial transformation. Developing the Creative Econo-
my shall surely promote industrial innovations in Shanghai and upgrade its interna-
tional competitive strength. It’ s my conviction that Shanghai, with the rich cultur-
al sedimentary deposits since 1930s and the profound accumulated foundations cre-

ated during the last 28 years in the reform and opening to the outside world, shall



spring up as the 6" largest urban agglomeration throughout the world. 1 have paid
close attention to its development of the Creative Economy and the training of crea-
tive talents. [ accepted with alacrity the invitation by the Shanghai Theatre Acade-
my China who is the first in China to explore training of creative talents and took
the post as an international deputy director and a visiting professor of the College of
Creative Studies, Shanghai Theatre Academy China. 1 also accepted the invitation
by the Shanghai Creative Industries Association as a senior consultant and would
like to make efforts in creating an international platform for the development of the
creative industry and the training of creative talents in Shanghai.

At the unveiling ceremony of the John Howkins Research Center on Creative
Economy - Cultural Creation Base for Industries, Studies and Research of the
Shanghai Theatre Academy China, SUN Fuliang, the executive vice dean of Crea-
tive School of Shanghai Theatre Academy, DAO Liangde and ZHANG Naiying,
scholars in the theoretical sector in Shanghai, showed me the draft of the book.

Human’s experiences should be shared by all. As of now, there have few materi-



als introducing research efforts about the Creative Economy both in China and in
foreign countries. The comparative studies on the Creative Economy have filled in
gaps in its comparative theories. After reading the draft, 1 have had better ideas a-
bout the development of the Creative Economy in China and acquired full and ac-
curate information, fresh experiences, as well as better train of thought for my fur-
ther studies, although there is still much to be desired in many areas. On the re-
quirement by the author to write a preface, [ readily consented to writing the es-
say. I am fully confident of the enlightenment made by its publication for the aca-
demic, enterprise and art circles which are interested in the Creative Economy. lts
publication shall also be instrumental for interested officials in finding new internal
power and practical ways to develop the Creative Economy. In a word, its publica-
tion will certainly take the lead in making contributions to development of the Crea-
tive Economy in China and the exchange and cooperation in the field of Creative E-
conomy between China and foreign countries.

John Howkins
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