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Different Types of Access to the Internet in the Household
(QH4)
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Use by Lifestage 'QH19 by QD14
“Which of these descriptions best describes your current situation?”
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Use by Gender (QH19 by QD3)
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Use by Income {QH19 by QD19)
“Here is a card showing the range of incomes that people have Which of the letters
on this card best represents the total income of your household before tax?”
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Use by Education {QH19 by QD13}

“What is the last type of educational institution :e.g.school.college or university ' that

EMMAERAXBEEN,

you have attended or which type of educational institution are you attending now?"
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Disability and Internet Use (QH19 by QD221
*Do you have a health problem or disability which prevents you from doing everyday tasks
at home.work or schoot or which limits the kind or amount of work you can do?"

Internet Does not use the Internet

B Uses the

Disabled

Non—-disabled

64%

OxIS 2007:N=2,350 (Disabled:N=308;No disability:N=2,0201

Atk AR A AR A A
RARGEHAR L AEKR,

it 173 (36%) o & %K
HAEALERERR, T1% 8 &
A HEAERRK,

-

L
51

2y

Rl

-

#

2

i

G

Ik

9



10

) &5 6 I H 3 i S

Y
3

(16 C

3. AEAEEKNMEERE

Hig b, REEALBRMBAMMELFEHOREERRR, “EEEAR"
BMEERIRERI, — B ANITFREAEERM, fRiTXf 2Bk A i, R
AHHVERIEEHE, Blansk/ bR, SRR miIEREERR

OxIS 2007 WA B/n, TEEANGS S EMEHEESEMHEE L
HHERMHERRER, B2, F--/MNEIrELEMREFELERTRMNRE
BEWFEFREANBREREFE ST, HERMNEHAKENRE . XM ATE
Pt A nt R R RN R 2 —, BERA BT,

FEZEREAR, ROKERIFEAENETHELKMAERZHFRE,
BREMEMECHE A RSERF BT HAROAR, BHEFHOREREARR.,
EHFLHHE, 8 EERERGERE - DERENEE, WX FEERERR,
RN ENRBAERE

BERAEEHERE (I, BKRE. RIEARSE) —BRBFIARD
HMEBRMNAER LR REEN, hi2F RS RRDEARR, RN,
BRI REBRTE R 22 7 R M BB L R E AR A

BB E LA A TR XTI E A Rl MIEERENEL
HFRR RS EmEMIIAEH TR REE

OxIS 2007 FMAE B, MUIEERE Y L8 AF HF LB M r R
BHARE, MEARKS ABAERELRMYEEEE 2, XRHA, 3
AEMH SRR, BFRG R HA LM ENE.



