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Taste Quality—The Works of Kenneth Ko 2006 was published in January, 2007.
Its launch has aroused public awareness tremendously. Through this book,
not only did a lot of designers learn more about Kenneth’s design experi-
ence, they also have a chance to share his happy life as the Father of Hong
Kong Interior Design.

In the past two years, Kenneth began to focus on the Chinese market. A
lot of young people are looking up to him, motivating him to contribute
what he has for the younger generations to come. In his tour conferences,
he saw the many puzzled faces of young designers, they cannot see how
they should continue walking their lives. Kenneth hopes to shares his life
attitude with the young ones so that they can also attain their very special
life goals.

Today, Kenneth and his team have already stepped into the 62 cities of
China. Their works have expanded to every direction of the country. What
makes him such a success? Kenneth said it might look they had a bit of luck
but it actually was not easy at all along the way. If you want to achieve the
best every minute, then you have to work really hard every second. Ken-
neth said he had been working hard since his business started in 1975. His
success now comes from all his hard work of 33 years.

For the past 33 years, Kenneth has put his whole heart to his every design.
He communicates and connects to every single client of his own. Today, out
of the 62 cities, not one single client has voiced out any complaints about
Kenneth’s design because of he works so hard work in good designing, as-
sisting clients to train sales people and promoting the properties. He always
believes he is the best in the industry. Sometimes before he signs the con-
tract, he would ask his subordinates to present the design blueprints to the
clients first, because he believes that clients do not only need the blueprints
but his power to promote the property.

This year, Kenneth has already passed his sixties but he still goes on a busi-
ness trip more than |50 times every year. He said, “As long as | have good
health and the market accepts me, | will continue to design.” He has a
mission to repay the society using his wonderful designs. Kenneth does
not only design but pushes forward the property development in different
cities of China.

This year is Kenneth'’s 66 birthday. Let us give him the best wishes of all.

Special thanks to Mr. Steve Mok for the photography works.

7¢th July 2008
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Kenneth is a household name in Hong Kong not only as
a designer but also a public figure. He makes constant
TV appearances and is also a model for Toyota’s adver-
tisements. At 53, he launched his very own photogra-
phy book which immediately aroused tremendous public
awareness in Hong Kong and South East Asia.

Kenneth was born in Shanghai, 1943. He migrated to
Hong Kong with his parents in 1949 and started school-
ing from primary to secondary. Later he chose to stay in
Melbourne, Australia to further his tertiary education.
He said he chose to major in architecture simply because
there were no other options. In 1969, he returned to
Hong Kong after he graduated from the University of
Melbourne and set off his career as a designer. In 1975,
Kenneth decided to quit his job and focused on this
project alone. His career as a architect has completely
switched to interior design ever since.

Not only does Kenneth put his whole heart into his de-
sign, he also grasps every opportunity to promote him-
self to the public. He hopes to impact the society with his
positive and optimistic attitude and life values.

In such a highly commercialized world like Hong Kong,
Kenneth insists on keeping the artistic passion with-
out losing the wisdom of an entrepreneur. | asked him,
“What is the style of your design?” and he said, “l don’t
have any style. Design is for my clients. | am just here to
display their own styles. Their styles are the styles of the
houses. | only rely on my professional knowledge to help
my clients perfectly show off their personalities.”

Kenneth has done over 3000 projects, of which his own
home impresses himself the most.

In 1973, Kenneth found a house he loved in Shek O,
Hong Kong. However he did not have any money, so he
had to borrow what he needed from his mother. The
situation was difficult. After he purchased the house, he
did not even have money for meals. However, he still de-
cided to get himself totally involved in the design of the
new house. Since the house was located by the seaside,
it brightened up easily. Kenneth painted the house as he
wanted. For the coming 10 years, he has bought over 10
houses all over Hong Kong. Some houses were not eye-
catching at all but after his design and refurbishment, a
lot of those houses have transformed into a new look.
His home is always the spotlight in the media. Kenneth
Ko is now a representative of good taste in Hong Kong.

Kenneth values relationships and justice. He also has wis-
dom and character, with a huge passion for work and life.
He treats all walks of life with a genuine heart. There-
fore a lot of people around the neighborhood love him
so much. Kenneth is always kind hearted. Forgiveness is
often offered by him. '

He strives to keep as perfect and fulfilled as he can every-
day. He just wants a simple life in which he can work and
rest in the way he wants to.
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He said his success did not come from natural talent but all his hard
work in studying. He exposes himself in different parts of the world
and treats them honestly. All that combined leads to his phenomenal
success. He believes that his knowledge is limited, however, the inspi-
rations that his friends give him are without boundaries.

He said his luck came out of the combination of the right time, right
place and right people. He was born after the war and studied in Aus-
tralia. When he returned to Hong Kong, China was adopting the policy
of reform and opening to the outside world, so that he could fully
develop his artistic talents. His luck was about the countless of oppor-
tunities offered by important people. He embraced every opportunity
and worked even harder than before so that he could repay his friends
with his great work.

Kenneth has become one of the best in design industry and is named
the Father of Interior Design in Hong Kong. His talents and his fortune
have made Kenneth famous around the world. He enjoys the fame and
wants to use it to promote the beauty of oriental arts and the Chinese
culture.

Kenneth’s mother is the most important woman in his life. When his
mother was 23 years old, she was already the stepmother of seven
children. Therefore, when Kenneth was born, his mother was filled
with joy. She loved his son so much that she wished him to be an over-
night success. Her way to nurture her son was very extreme. As Ken-
neth grew up, he realized her mother’s life was not easy. Therefore, he
told himself to work harder and hoped that one day his mother would
witness his success. She died when she was 78 years old. Kenneth shed
the most tears for his mother, “the person who loved me the most is
now gone.”

Kenneth’s father is the most important man in his life. When Kenneth
was born, his father was already 45 years old. When Kenneth was
little, he could only see his father once every Saturday afternoon for
one hour. His father would try his best to share his experiences and
pass down his optimistic attitude to Kenneth. Kenneth picked up his
father’s habit and accepted the people around him with generosity.

Kenneth Ko Design Company has run for 33 years. He has hired over
700 designers and the longest employment lasted for 12 years. A lot
of famous designers in Hong Kong started their career at Kenneth Ko
Company. Today Kenneth Ko Company Shenzhen has nearly 200 staff.
It has become the cradle for young designers in China.

People say when one reaches 30, one establishes oneself; at 40, one
knows everything and knows the meaning of life; at 50, one under-
stands one’s destiny; at 60, one takes all kinds of opinions and critics
naturally. Kenneth is now 66 years old and his life is still very fulfilling.
He loves his life more than ever before. He never gets tired of his
work. He once said, “if | die, | want to die on the stage and work is the
stage to display my colourful life.” He hopes to fully utilize his talents
on such stage in China. Now he hopes to spend more time to nurture
the young people and become a good role model for them.

Patience and persistence make him a hard worker. Kenneth is now
66 years old, he has a mission which proves that age should not be a
limitation on anyone’s career.

Everyone has his way of living and beliefs. Kenneth has a wonderful and
colourful life. Let’s applaud him for continuing living such a legendary
life.
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Kenneth is the first interior designer who came from an
architectural background in Hong Kong. For the past 30
years of his career, he has accomplished over 3000 inte-
rior design projects. Therefore, he is named the Father
of Interior Design in Hong Kong.

When Kenneth talks about design, he firstly puts em-
phasis on the service one can provide. He says that in
order to become an outstanding interior designer, one
has to first feel strongly interested in the clients’ lifestyle
and personality before he can show his talents in design.
He also has to understand his client’s preferences, taste,
daily habits and needs in the shortest time possible.

Kenneth thinks that a designer should follow his client’s
needs because the house he is going to design will be his
client’s private world in the future. Therefore, his de-
sign strategy should meet the client’s requirements. The
design blueprint should be brought about from how the
designer serves his client. If the designer has to force
the client to accept his ideas, this will never work. A
good design should match the user’s emotions. A good
designer also knows how to make the client’s hopes and
dreams come true through his special design. What is in
and out of the market may not be important. However,
what is the most important for a designer is to under-
stand the needs and dreams of the client he is serving.

Kenneth thinks if the client is not satisfied with the de-
sign, the problem is that the designer has never tried to
understand the client’s needs in the first place. Clients
are always right, especially when the house is not for
the designer’s use. Client is the real owner of the house
and the one who needs to spend a lot of time living
there. Therefore, the designer has to make the house
useful, beautiful and comfortable until the client’s needs
are met.

Kenneth believes that designing is a commercial activity.
Apart from artistic values, the designer also needs to
measure logically different steps of the designing pro-
cess, including designing, remodeling and monitoring.
Without any of these, it is just not good enough in the
commercial world. He says, “A lot of people think my
design has nothing special, but this is just my own style.
| love to search for the stunning beauty in what seems to
be plain and dull. But we can’t just talk about arts every
minute and every second, just like nobody would make
such a request to have a meal or drink a tea in an artistic
environment every time. However, if my client is slightly
touched by my design, this will be enough for me.”.

Design should not be bound by boundaries. It should in-
spire people to pay more attention to their everyday life
and help enhance their analytical ability so that they can
know what a good design is and find out the best lifestyle
at the moment. Designers should have a good feeling to-
wards beauty otherwise they will not be able to push
forward the development of arts.
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A home is where our bodies and souls rest. It is the most important
area of our lives. Therefore, no matter how bad the house condition is
or how small it is, designer will try his best to improve it and beautify
it. The most important thing about a house is not its size but its clean-
ness and brightness. A good design should help the client feel good
about themselves. ‘

An excellent interior design is built to last. Simple and harmonious
design can touch people’s hearts and purify their souls so that they can
enjoy the decorations of their homes. When they rest, they can easily
recover their strength.

Kenneth thinks that having a sense of good taste is rarely naturally
born but a result of how one works for it. Different clients like dif-
ferent styles, colors and designs but you can never think of them as
no taste. Designers should just try their best to meet their clients’
taste and think about how to match their taste. They should also think
about how to add practical, beautiful and comfortable elements in a
place where it is too conventional or too fashionable. This says clearly
how skillful a designer truly is.

Apart from skills and knowledge, it is essential for a designer to un-
derstand the clients psychologically. Kenneth’s principle on interior
design is one of the most important ones. It is always a must to match
the client’s feelings and make him feel comfortable at home. The cli-
ent has to spend one year 365 days to live in this house and it is not
designed for his relatives and friends’ compliments. Therefore, luxuri-
ous and fancy designs may not be as necessary. The best residential
design comes when someone tries his or her best to make the space
comfortable to live.

For a small to medium residential area, Kenneth says it takes more
effort than usual. Since the area is not big, a designer has to study well
every inch of the space. The best way to expand the space is to put up
mirrors and little decorations around the house. This is the best way
to remodel the small apartment.

Kenneth said, “interior design is a kind of service. You have to care-
fully observe the needs of the client, otherwise you cannot provide .
the suitable service. No matter it's architecture or interior design, if
you want to arouse a resonance, you have to first see things from the
user’s perspective. Feel what they feel as you are drafting the design
blueprint. This will help you suit both refined and poBular tastes.”

Designers have to learn to switch their points of view. They have to
go into the hearts and souls of the users. Kenneth explained that the
essence of design lied in the training of observation. Designers should
collect data from all walks of life and try to understand the needs of
different users before they apply it on their design.

Speaking of office design, Kenneth thinks designers should first
seek the opinions of the clients then provide professional ideas
and suggestions for them. Other than this, the designers should
also take care of the visitors because office is a place where busi-
ness is done. The design, comfort and security are very essential
to an office. When people see the impressive style of the office,
the image of the company can be built and the trust of the clients
will be won.







w X EIERK QUOTES FROM KENNETH KO

A BB ER

Be grateful.

—YIREREF

Things that matter lie beyond words.

BEMERENA

| go for greatness.

BENERLEFENA

| do enjoy life.

BETH—PRITE

Be a good listener.

ABEFTELD Wil

Love and patience are essential.

INAEEMA BELLME

Work hard. Live seriously.

BRAER] T Rk hEEHRET

At the end of the road, keep walking.

— P EEENA TR

A wise man is not proud.

MARNERRE £EZBEE

One should be knowledgeable as well as tolerant.

WA S E=

A man should be righteous.

HEVIHABEE CHEBENEIFAK

| am eager to share with everybody what | know.

WIEEIEEEEZEIFIA BEEEC

Consider others first.

fHHASKERR Wk R ML AT HAVE S
When you do not ask for returns, you often get
back more than you pay out.

INE TR RikED) BIFEE ARAL

Be serious, responsible and proactive. Have your
own thoughts, and don’t forget to enjoy life.

B—EAEZ N MEARR NEEEFFG0S T

| am always hard working. | am not going to waste
time until | am too old to work hard?

BE— ML 2 iR I IAIE
| can find opportunities in adversity. | regard this
as one of my capabilities.

RLEAECEHART NEBATL

Don’t cry over things you can’t control.




o TR RS
N GARBEHRHNER AT AR LM

¥ | won't waste time on things | am not sure
of. Why should | waste time on things | can’t
control?

 EE

W S| ESHNE—ASEER

| am like a magnet and can draw everybody
around near me.

MABKRR SAHEL ZHEMUNANAE
7 BT

One should be considerate and think from others’
perspective. Be sincere.

SMANBEIECTE BREXEBEST
75 N EI R 2 B 2 B A B F 25

| Men do live for themselves, but we should
also consider others.

N RERERERA SR—EBFREED AR
=5

No man is evil in my eyes. Everybody | see
' | looks good.

1
N SR AR ERAE
BRIEFMAFA

know how to be a bad guy, but | choose to
f be a good one.

EZE o] UL EER

BRE L ZASHMAERHEIRIWMERTNA
Xt RMNZREE 4
| don’t look like a businessman, although in fact |

am a very capable one. This is exactly what makes
your boss outstanding.

l—‘ﬂ
L
E

£RERENSRE —ME Tk
Xt ECHERNIZER BK

There is no universal standard for quality of living,
but all people poor or rich should expect more
from their own lives.

BRE—IMHEFEHFREOA NEFENTER
NEZAHFIIAERL ZERIE—F

| am passionate for life. And | always take others
into consideration and go the extra mile for the
others.

DUR A3t

Compromise is progress.

WEZRAD MEESYIIH

Work with your heart. Be decisive.

BHEREK B URE

Great works are the results of perseverance.

DRIAVESE Sl = Pl

Rome was not built in one day.

WIEIEE AREZERBRFE L DIRM

Returns should not be the first thing to consider
when you start working on something.




