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@ World Bank, World Development Report 2005,



PP EHRETAN=ZAER

11%, %) 2010 4F4E£x 7 28 i T4 SBUK X B 113196 4250, Bit
2020 4ErP EH T 8 B L 2010 B —F U bR L AL
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@® Cui,G. (1997). The different faces of the Chinese consumer.
China Business Review,July-August, pp. 34—38.

® Wu,Y.,& Wu, H. X. (1997). Households gain consumption in
China: Effects of income, price and urbanization. Asian Economic Journal,
September(11),pp. 325—342.

® Li,C. (1998). China: The consumer revolution. New York,NY:
John Wiley & Sons. g

@ Chow,C. K. W.,Fung,M. K. Y.,& Ngo,H. Y. (2001). Con-
sumption pattern of entrepreneurs in the People’ s Republic of China.
Journal of Business Research,52(2),pp. 189—202.
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B KE (20000, FF(20010)0% %, R EFEITAEFR
XFF I BAT R R W, 0 & B = (2002)9 4 #E (1999)©, %
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@ Kotler, P. (1997). Marketing Management: Analysis, Planning,
Implementation and Control(9th ed. ). NJ. Prentice-Hall.
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@ Gutman, Jonathan. A Means-end chain model based on consumer
categorization processes. Journal of Marketing. 1982(2): pp. 60—72.

@ Wind,Y., & Green,P. E. (1974). Some conceptual , measure-
ment,analysis problems in life style research. In Wells W. D. (Ed), Life
Style and Psychographics,Chicago: AMA,pp. 97—127.

® Engel,]. F.,Blackwell,R. D., & Miniard,P. W. (1986). Con-
sumer Behavior(5th ed. ). Hinsdale,Ill; Dryden Press.
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