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TR EIFDSCAEMBIENE 5 R4t
Brief Discussion on Applying Domestication or Foreignization
in English to Chinese Translation of Literary Works

o
(X EM2TF R 5 KEFRFRT)

BE:, vEEARSEXLFSELHEFET, £ TFRMEAE (domestication) & Z F 4L
# (foreignization) #iT#H#HFTHERF. B 19 # L 70 FK 2] 20 #4270 £, w12
ek Eif; KEFFENABALATH, FE2H58, IAFRBESYE, T ERFT
ByALNSERFHFAFERE, X5 B W WL ELSALLSFERAEEXE
9 15) A

(@R FR; 1L R, XLFEHEF

—. 55

EAER, EEARE, BFRREAAMSFAZ S BB, BRB5UE AT X
E, BRAAREXTFTEASRARBOITIE, 2002 EE MK (PEME) &%
FRE— N EREITRX —AE, MXEEGME, EEREFEPIRRRNREERY
BRI RE S REE S, B, AFFELES, BERBROEE —RAESFL
%, RARENHEZEN A,

Z. BARRABHEES

EREFESE, HAeKIEL S RAERNRIEERAKESEEBIFEEIE K Lawrence
Venuti, #8033 DA LGEHF B EE G HIEFT ¥R . B¥HEIR K Schleiermacher, 1813
4E Venuti 7 (ICEHERM FEE) RRE: MFENERL “HAMWMN:. —MERATEEILEE
REAG, MoIFRERZZEEE; H—-FRERWERILRELEALY, M3 REEELHE
WigE,” Venuti +4RARBRESZHEH SN ERINFER. EMERX, BF
EHARPRANIESBRIE, MEE XM E. 1995 4, Venuti 1E H The
Translator’s Invisibility — 5, 8 —fFEFRIE “H1LE" (domesticatication) , ¥ 55
TR BERAIE “F{bE”  (foreignization), (Venuti, 1995 20) #EFEW S, HiAT LA
BEE R EAEETRENEANEBENERE T RBEESTEREINNS . FE&, UE%
FHEEEERE, FANERTENERFEESMESHE, FHEMERIHEERE
RIEWHES

= FEXE#HETHALERL
KREBMFNHLEZRK, ELAWTEMNI R, A0 BHE RN E N0



2 REBFERSIHRIE

19 4 70 FATFHEW, €5 RA -8EZEMNHE, WBFERBEFE S, FEMCE
TEGRBIELH TUTHEABE

1. BEFHA, BFAEA, FHERELTR

FKEBRIESCEERWPENRRAE 19 e 70 FR5 90 FR., FFEEZE,
KRERKENEZRIEE, HLEEHETEE/NMNIBELSEHTREA. RERMXHWTA, &
FoHR/PREAERRHSWTE, KERFEAFFIBFRFRE, AB&RE,
BE, FATAT AR 2 ) B0 B A5 O LU AR E R BE,

BEE B B s R, EER., BEKE. FEZAWEHT, BRAIET K
BRAER . 1935 48, BRBsERRX “HE”, Fik “REFEFER":. K “EX",
ME “UHAAREEA. (FRERE, 1992. 301) &R, BERAZANEBRNEH
T, BUEEBIT -ENER,

FHEME, BRI EREFER, HEEERERT ST, 1956 4,
TZHERWITR (ABER) HiFEL, BUST “BHEL” MR, ERibHEKk
ER— R,

BAE-EWNHARERBAT -EWERE, BREI194E8HI19H, FEES
EXEHFEI/ESNE (AR FHEELAESHEREME ) WRNGAERE
RRWT “ZARMEMABIE MERE, DELERFANBIATKENER.,

MU FEEEMBERLBRETAUEL, RENBIELEELHEB LAY, £k
HESRUTENER EZREHEWER, Mot EHNHFEE - ERA N EIREIL NS
F, ERFEEERFPEENEFERBORABRSE LD, KEMERBELESFE RAMmIBR
Frigs “w#E”, XE/EX—FFNsTEE, BhL—ENEHE, BmEBRENRE,

2. BREFHE, 2, FLHOAHEE

EFHBEFERERESE S, NI HEFHE, AREREFHIEINRERD
(foreignness) , HREM B IFR LA FERHAREEEIFHICHHRN, EIREFK
G, XFERA BRI SE, 1987 F, XHEHNAE (MRIME) B2 ERET -BEH
R —BFr BB B30, REMHIT T IT4biF 8, IR - #HE R X 8% %
BEHEFT TiTie, HPREEHME 1995 Fh LE (ULEBRAR) MEREK¥EMNIERS
EHRPLBEERITHET (A58) LN EABRLYAZE, BdXRiTiE, ANIXF
B . FALEREE THFENE, AXFHITEFANZEHARE S TESR ML mik
F BB, AREERTERFENSRERTMENFELEERELEINEXRR T4
N R .

EEANN, BUESSFAEHEEENIHFERRES TR AL EOIFER, &
AR AIE—F R F T UTRRBOUF XN AE, NIRRTV ERHFECHRER
EHIEES . Xt HESEFHEBNE,

M. 3. REEERELRSIOER

L 33 P o) 4k k4% A
AR 30 AR B4 B B — A3



RUERAXZERBENREERL 3

The whole sky spangled gay twinkling stars, and the milky way is as distinct as though it
had been washed and rubbed with snow for holiday.

REABEEAAHZE, FBBRE, FRAAADATHE ALY —H, (£F
% . B, 2005; 31)

FE 8 So 4 B1% SO gay, as distinet as though, % for % 3F A FE W, 7 LAFRAME N # G
ATV SO BT A A UM R R R SO — SR I A S IR T, SATH milky way AL
YT PP R %, BRELZNEXNEEN RARWT ZFE, S8 EITHF:
AR R, A SER ., SESEEAKR, BB GRERERK) BEE K a8
12

BEAREEREHFE, RFRER, LT (RiF “XT7) RLFEERIAH K,
HEFRAALET Y XA, Afre#HErdmey, (5%, AR, 2005 31)

FESE AN R milky way IR T R, RIBELEWBZEERLT —
g, 2=/ EEEEREN T URNEE - RBEMEROINR, 384 miky way 5535
RARBMARKRAR? XEFHMNXAERFTENES, EFF, FEHIELE
REEZRLBHRKEIRZ M. & BEMIEXT milky way HXFF—MRF: W L2 e
(Zeus) MAHRZHEZFTKA (Alcmene) FhiE, & F T #H B 87 (Hercules), &
MAEEHEABHEBRKRAERE, EAMEEMKETEENZFHHAL (Hera) 53,
Ih Al M R R BB G —— R T R IS R S R AR E . B A T R R OK A R
THRFRL, BFRAEMETT, HPEBB T R L, R T miky way, 785 Bt K
milky way Frf8 B R IKANTT I A4RM, EX “EHFFARMW AN BRMEE R, B
milky way BiF R W IFIEE R 2, EMHRTHRAETEWN &8, 8B L-E
HREHT RIEFEERZ,

MELEXTF milky way FIEIRPRANTLUF S, AEFMFREN, RIOAFERT
PRIFRURT —OR MR AR Bk B, WEZRIINENEZES, ELERRMEL
%, BERARE LPERS R,

2. EEFEXFHFALEEA

AERE, TN (HEESRILY MEAFTFEZM, SRRXEE LN ESRER,
XAPREEANFERASIEBRIZME, HERNABBRERREERA X, XA/NLH
BAOETESHRASKIE, R, #iFdBEPILHEHARALESEHERNMIAEERER
BITE SR E, MR ZHMEE .

Blan

It is a truth universally acknowledged, that a single man in possession of a good fortune,
must be in want of a wife.

However little known the feelings or views of such a man be on his first entering a
neighborhood, this truth is so well fixed in the minds of the surrounding families, that he is
considered as the rightful of some one or other of their daughters.

FXL—: LRAARFHEGR, YEZRGERK, ZLERTAE AN AR,

BHGEEZR, BEHEI —ARF, SENLEZARALART BEGEE T, L



4 HEBFBERELEINE

BdedT, TR, RRIAHFN—FAZFLEANCAEPREFE, BANELZEE
aTE MR EHERG—EMZ, (EH4—#&)

FXLZ:, —~NEGAURBGRXT SN —ER - F R ENRL, REE2— S5
AT

FREBRH—ANEERGBEREFE R TG A HARE o, AEAELAR
BPAMNAGBTFERRREFTEAY, NEEHAXARERARELOESETRMNE A
SR R AR, (2 RiE)

FLZ: RARRNEIZI T LAREZRESY, ARFENMAGAETE,

ERBEAHBIAAEEEZRRN P REAAS, IFA—BINF RAHF, REMAY AT
Rl T OAERTH, MABRASRATACEARTARING LAY &,
(K. KipE)

FXY: AR EEZREEZREARK, BRA -LFENANAE,

RERAEBEABREAACH, BFEXHGLYRHRI) —AWF, WANSRAT T
e RN — L de, e BT E NS EH >, (i)

FL B BENA, —AAF—REMTHELZTA, 2ERAB-MLABKKK,
BEORA—FRELE,

B~ ANEGFANB — AW FET R, ) LR EELERT B MR o fTH
BEHGNZ, N2 EHEEAARILG - LS8 M >, AU ELNRH§ERLT
LRREAELNG RS, (XLEFF)

BN MAAEIH-—NALE, —NMAARERTHEEZRLRERE N 2T,

FREH—IAERANRARZA, EAHR LB, RIEYARCEFERL
RAR, Bl FrNZPEALILGEEOM A4, (EARF)

AT SO 56 — A M B R AR 2 R U E 3T R, KRB IRMTIERIBEE S, X
KRB RS UENIEF -8, BUARETRTENHENRERX, TUAR, BERX
RABMIER, REBAAHMWERNESNFERM -3, MAGELEKIER IR EN
KBIFER I, XEH/MRRLUET MR, B, TR, AU, SHESHEE—TE
BEERSERANER, WTHOH TEE—AEFHATTER, FEHENEEXTFRE
#H, NMBXIAEFEXHFERBSWHRANR, XHERUTESBNLIEENIES XFH
BRER, FEFEXERE, HETRL, BFE- T THREAEXEXAEBR OB, F*
B oR R B R B AM TR, HARAAFESCREN LS MMEET®], Xmi#E—K
BB, WEXMBEXMIEFEARL, REATEMNHER., EEmMHT R
®, BEBNELEERABRAEERABEXHIES, BHER “ATR” REBIE,
AR X LI AR BN o DI ) S SO/ I B AR S0, BRATTAT LA R B BHIR SCHEAE R
HA—EEERFXLFERREZHEMIB., EAEMLUBES ARKESCEERPBF
h, dEMERAPAESERFCERRS TFR, RSB0 XHERNE ., 15X
EKEmT, ZRARUCERATREEALENERER “¥%R” SF, BEELFESHER
fEmBImBIGRE, BE FRETHRIEMNE,



EREFANZERBENTCERL 5

. BWRiF

BERm AR SR EMELRPHESE T oERNER. EMFEF-—1XF
e, BRATAREIRA—FEIFRSE. RNTEICEERBMER . XHER . EEE
ZESLTESBHERRBWER. ER-ICEFRNBREIES, RMNBRERE
PR A BHE NS, REENER WY B CRERR” T R R B R e
EENN, —MHHERERRER MRS EEEFEREOAR, NRERERZT
EENBERG., SRFEFECRNRIBR TR S AT RMAEIERE, A5 "B
‘W OMSERER

B8 X ik

(1] BRtERR. PEHE¥EBLR. LE. EEMEREFHRME, 1992

(2] MEKE. UEMFRE. REBMNEHT HRE, 2002

(3] BRE. YurAd/ReRiticEERAE. HEBIE, 2002 (5)

(4] WES. BFEPFHXHLBEER: RS54k #EIE, 1998 (2)

[5] xEME. “FRL” BT L. SMBESIMEHF, 1998 (5)

[6] XY 1F—BFMEREE. BASME 1987 (2)

(7] BRHE, BR . FHREK. PEXMIIIBFHRAE, 2005

(8] &4, MFWBE. LK. LE: DEHEHMIE, 1985

[9] #MtR. BiEFFMmERAS AL SMEE¥ S5, 2000 (5)

[10] #Eal . MiEMRAmEL. WRIMERE, 2001 (1)

(11] WAL PEGOEFEF ¥ NAkERFAL. FEBE, 2002 (1)

(12] EEXF. BER “F3E”: —+HLSPEEFEWRE. RFEERPL, 1999

[(13] EARK. AR FHEMZE? FEME, 2002 (5)

[14] %8 . XFXEXH—a5RBFEHRE. B R AEHRIE, 199%

(151 k335 . PEENFIFEMAR (1949—1998). EEIMEHH kL, 2001

[16] skEFEHES. HUMFEHE. Li§: LBIMNEHF LKL, 1980

[17] Shuttleworth, M. & M. Cowie. Dictionary of Translation Studies. Manchester, UK:
St Jerome Publishing, 1997

[18] Venuti, Lawrence. The Translator’s Invisibility; A History of Translation. London
and New York: Routledge, 1995 ‘ '




iR SRSk

Rhetoric and Translation in English Advertisement

& o
(MINZTF RS KFEHIBESR)

WE: WTETPILENER, RESSEFRERAGEHELFTEOERP
BEFA- AR, AIHAREE L P RAGERFERFTTES, SHARSPF
HEHATT AN, XFHE, RESLEHFIRLAORERBRETACE,
e itrib iR 6 £ R MR PUHRZ S,

xR Xz S, ©H,;, #iF

—. 5§

EERXEMRAEHANIRY, BRET. BHRFE-ERBRIASTHEANS
KZ—. ARETEP, ATRETEXEOFRBRMER S, SFHEHFEFBRAHK
REMFM. 2EHEUN, AT EEOPELRF, FAURE “F. &, B Fw “F"
BRI, MEUXR—FHLE, BEFENATRMRERZAMEES, R
RS HESEMEETHENIE (BK4%, 2002;: 33), M SHENIXEE T X
HH—FHER——FREESBHANZR, BEMOFE, WARRHE A EFER
P, ASCHEFFEBRBFEXAE LR ELH, MRFEPHAB LR
BHBEAET —BBEMET,

. e EE

FTERIMEZWER, XK EEE U M ARENRTE, SFEART
B EITES XM ESREENEG . RESHELEA S & —@EE TR
TiE advertere, & “SIEER" WER, RBEL—EHHE AW HaM, REARE. &
WANEEAXHNAARRBEAFERMERFMEAFEN—FHELTRX, B5IRAANES
W) KB — B F B

ITEXEE—FEAREEALER K AU, FE SRR IREE, B
RARKMMEENEREEMEHBRERZENELAHNERNRS . BERLMER, &
AR, BREBITIREK . REERITITFERI. WEV, HEHEED . W EMHEH
&, EXRMOHERERERD TRAHIFEAEMA. RERNMYE, BORBEHYE
FERET EXE, FHMEMER ., HENREBRE,



HIEEERSEE . T

= EBHNBERRE

1. ¥4 (Rhyme)

FOEEPREMA T Rhyme BEEHE, ) & B A & 0 A0 07 56 28 B3R FU A B8
R, BRBEO, AHicft. FENHBEXFE=M, S5ELE (allteration) . B
# (end rhyme) F15T# (assonance), HATBMFEMEIE, MYRBREHFE,

] 1. More experience in express. ( DHL #5R%E3# 4 ) (#L#)

HEAKRFEFRS R/ DHL iRk, (HFLLEm)

1 2. You can have the smoother, softer, sleeter skin you want now and forever. ( fiif
ENTE) (LB, XHEH)

HORME . EMR . BERE, —HEMR, RAHA. (HHEW)

5] 3. Feel good, fast food, ({RE4) (#HEE)

WERER, ERTO, (HFH)

51 4. Pepsi-Cola hits the spot,

Twelve full ounces, that’s a lot,

Twice as much for a nickel, too,

Pepsi-Cola is the drink for you. (BE K] &)

XETEERBEIRIA—, BHREARENESR, FARBRTHWERER, &
TE B 1% B9 BB AT SR R B SR DL I8 45 4 B iR 3818 Rhyme B EE48, LASR B KPR B b 75 30 IR SC
HERBCR. BHIFNIRPNEREXWNERES -0, HKAREIXIMNSE (XB
#1, 2001. 105),

2. %X (Pun)

MEETHEETFEAR WBEHFRZ -, WEEERERAL HEUESME
WX, BARKESRGT HEMZARAFTREENRE, fFHIIESBENE W
B, NMEDREZ .

5] 5. Make your every hello a real good-buy. (B g &)

B BREFESEENE,

5 6. Try your sweet corn, and you will smile from ear to ear. (FHEKI &)

ZERIMWEHEKRE, RERBEIEE, 2T X —H#,

% 7. Ask for MORE. (MORE FH I 4)

BER - REREHEE!

Bl s X IE &z AKRERHF WK (homophonic pun), BIF|f good-bye 5
good-buy HIEIF RIEF LIE MK, Fl 6 PHEAMNE "L X WK, Ear BEAT LR R
“HaT, XALEBRN “EHE, BT B “More” WE—WEXNK, BBERR “E
£—2”, XK/ MORE (EE/R) MEM.

REJEE pun BEBADUE “WX" BHEHAMN, BHTFAMEFEST. B, X
ERER, BRATBXEW pun BEBEBRIURIE “WXK”, BEs, EFRUR @S
“FR#h” ¥& (compensation) BiF, {REFECHBEKIR. B34 KHE ML N R R FH



8 HEPFHERSIBRLYE

wimr, MEFEXARBAET.

51 8. Spoil yourself and not your fingure. ($(F¥ . &)

B ZEER, B THERER.

3. %Wk

MRBEHRERE SPEATIEZMNA, ¥AMEESR simile (BK) . metaphor
(Ba®y) . metonymy (%¥5Wj) FI personification (I N). MK BHBHEZHYR T &
BENRAAOMBRS, EEWERERNES, HEBREGRED, NTXBIEHH
REMEB,

1) Simile (BHR)

Simile is a figure of speech which makes a comparison between two unlike elements
having at least one quality or character in common. (& K4E)

MEXATLLESL, WiMmEURMAALRBRENEYS AR HAITIL, RARE
(the signified ) 5 Wy {& (the signifier) WML X R, W HEHE X b & H H—
“XRA”,

5] 9. Cool as a mountain stream. . . cool fresh Consulate. ( F4H] 4)

X W Consulate JF M &, LB MY A9 T 1k 48 9208 0 2 1L 1] 3 3 A 9 38 B A B4 A5
HRABMERE,

2) Metaphor ([&Mgy)

Metaphor is a figure of speech that also makes a comparison between two unlike
elements; but unlike Simile, this comparison is implied rather than stated.

R - MEYREE S —MEY— “XEZA”, EFERNR “XisA” BRI
PR, RERE TRHRENEE, BREILRKENEHEFR. T SEEFREFIEAHIE
MEETXFHEFETRIEMN.

51 10: The world is open for business,

The card is key. ([ EJ )

RTHA, FHLER,

fERFERGHE R PHHAR

B4 P M 1 T PR B LB AL

5| 11 . Sophisticated, sweet-to-drink Pink Lady,

Pink Lady 2 — MK, BWMKEEETE, # “H%. TOMNLIHEN" B
I ERE R,

3) Metonymy (%K)

Metonymy is a figure of speech that consists in using the name of one thing for that of
something else with which it associated. ( Webster’s New International Dictionary)

HEEH-FONEFEAS -S5ZBUHXNEYNEF. XNMEYREBEM
X, BREARF, TERBERSMERAEME T TARE, NrTBENRENKE,
Metonymy F1 Metaphor X 5| & : 7EEX b, BiE P R BHAME, MEEZEFBR T A
R AR B, EAE L, STERAANEDHXENE, EA-FUNEHRAES



HESEERS5EE . 9

—HY, MEERARLBTYHLL, BRIE-BEYHLRS —FPHLWFE (FEH,
2003 89),

5] 12 . Wash the big city out of hair,

XMk &K 4, “the big city” 7R “the dirt of hair” , XFHEKK FEFHRE
e AT B[R] B IR T 1892 -

5 13: 200 years later, not much has changed. Our trademark is still protected by law.
And thanks to the skill and delication of our present day brewers, no-one else has yet
managed to brew a pint quite like Draught Bass. (MVE [ 4 )

iX ] Draught Bass "B &+, A a pint /A% a pint of beer, i B3 H fth A J& JCEL R &
IR B MR Y

4) Personification (#lA)

IEFRBAREMEENEYARL, SEMLULESR, REX/REAAFERK, &
HREMBREY, ANMXBRHEMEN,

{5} 14 . Unlike me, my Rolex never needs rest. (Rolex FEJ 4)

MBAR, REFHETAATERE

5] 15 . Flowers by Interflora speak from the heart. (Interflora #7EJET 45)

Interflora # 4k, H.OEE,

4. B HZ (Repetition)

RE, SHEE, B ERENEEBHTERZ . EEIXRBRMARIEESEH
WERE, REFRRFEL, FEERA, URXRBMERES. HEESTER, ITREME.
BESAWBN, Ri1F “RE” BHMFES N “HEHERKE” (immediate repetition)
1 “E[#ERE” (intermittent repetition) BFk, BIEEELEBTER — 8, GiERATF;
EEEREFAEPHARMKFERNERSRFESR, KiET EEBZRANEEER
SEEAFNTFE, DHRMEEREXNEHTROENR,

4] 16 : A new car.

A new way to build it.

A new way to buy Escort.

Ford Escort (K% %)

) 17 . Better connections create better understanding. And that makes a better world.
(PCCW WJEES &)

WEEIN, THRERA, HRAEXLF.

5] 18 : We’ ve been going up and up and up and up and up and up and up and up and
up and up. The end of a decade is a good time to look back. A new decade is a good time to
look forward too.

BETENR, EREEATA “up”, HEXMEAFHERSL, REBFNZERS
4, REEEA, BUSIEEANEREE, EBHER.

5. HErt (Parallelism)

HELL S X TR T MR LME R AR A . FTHS BE T B0 Z BB — MR /] B As
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B —BE . —REFAECME, HUKNESSHREBHEINRENS X, B B KE
ERHEAI, BWETRSESRBMR, WERTERATRLHLURTIHERE,

5] 19, Marry the right person,

Hire the best photographer,

Live happily ever after. (IFZEBET &)

HIBBEFEN, MREERTW, EEAREEN. GHEAK)

% 20: Your own car.

Your own phone.

Your own place.

Your dad’s insurance.

TEEZBIE “Yourown” 25, RARIESER %, T “Your dad’s insurance” 1
Mz, iEARZ—F),

f51 21. Any soap will clean your skin. Yardley Soap will clean it, soften it, moisturize
it, smooth it and make it smell nice. (FBR) )

HEWEREXNT SRS ESCZ=HTAENSMHINGE, WEATBERNE
MEFWOHE,

HB—EHE, BT SEENERS, RE P FERARERSHEZE . GiEZE
A FZ BB HEE .

6. *F1% (Antithesis) % 2 ¥ ( Contrast)

MRS REMMHEMKETEE, EMNOFERETRERA, SRS, BidE
RFHECT 4, BEKELST{E (Antithesis) T & L 2. Antithesis is the deliberate
arrangement of contrasting words or ideas in balanced structural form to achieve emphasis
(ZFEEFE, 2007: 59 -60), A] WX FE R R FREEH 1T, 1§ E,

5] 22. A contemporary classic. A timeless piece. (&% %) (X1E®)

HRMOAEHR, KAWITHER,

5] 23 . The choice is yours.

The honour is ours. (EFFJEIT4) (@)

XN ERBEFFNEMER THEEREANEERN, SEPETTHRA
IR,

] 24. Our high standards are yours. (EHEKEANAEERE 9O 5)
(X H8)

5] 25 . Soft shoes for hard world. ( Ulreasoft & &) %) (XM H)

X EN TSR A L EA T RS RS RERGEK,

7. 31 A (Quotation)

25 . BA. WG, BESAXEETHESE, RREO, BTHREMRE. XE
IEAMES RS X REIE, DMEHT HEMNICILAEEECR, RS &8
B SCAL 4 8 F i L,

{1 26 . Thirst come, thirst served. (®] O8] KT4)



RES&ERSHEE . 1

ZE H] First come, first served.

#5 27 ;. Paris-Moscow-Beijing ; Great Expectations. (K ZEH HET %)

BERENNEX-FHRIESR, W3 AKEHRN/MLE

8. %7k (Hyoerbole)

Hyoerbole (ZiK) RHMBEFIH LN —MBEE, BEXEEEENBRELERE
MR, HFEAEAMARICREANESES (Bah, 2003: 69), H=1THALE. &
K EEIHAELARM ESHK, FERIRUVNERFE, MEETEFRNFLHYL
Ko

% 28 ; Probably the best beer in the world. ( Carlsberg beer |~ 4 )

LR S >3 oL R

5] 29 . Take Toshiba, take the world. (Toshiba "4 )

RZHEF, HAERE.

JLif Hyoerbole 5UiE “Fik” HERERX LMAFLHEEBRES LN, FHEENESR
2N —RERAERE.

M. EEHEBHBERFERADE

HTHMEELNNE, BT EEMBEELUN, JTEEEERE & cAm R g
EREQE ., FRA-EBRNBHEFENED, CREBFSTBEANEERRE (=4,
2004. 132),

%) 30: Frrresh! (#3yh) 4)

XE—THIBEH S, ERGEFTEANKESR LA (quantitative
iconicity) . AL M T BT r B Frrresh BOBRH L fresh (Fé¥) F fresh, th[EFEEA &
FZ,

#1131 The symbol of your success... (Baume & Mereier 3 45)

TR PR

HRSHBEENTEHEL T ZAR,

) 32, Coke isit. (WA RS 4)

—& “AOAARMEXHE" SIAZAEZERR: TOMMKIKEARE? YR, FZ
R— B,

h. &iF

BERARETEPRATI ZHA, BEEX SHEETRITMESEERES
RRNEE. TEREENEREWRENNENENRS, FHBEENENAEREN, 16k
BEFIFHBREEATRHNAPHFHBERN, BRRE, RAEKILTERE, BS54
Bt LR H EMEMGERME. B HBENTUEN S, BEANNELEM R
MERFEN, MAZUDEZRNESZ OENER, BRIVETFHBIFHE, @ EHKF
B3 AL A R B RIBSBCR AN A .



