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Abstract

Report on Development of China’s Media Industry 2009 is an edited work led by
the Centre of Media Management, School of Journalism and Communication, Tsinghua
University and contributed by many of the country’s academic experts. It claims a
position among the Blue Book Series published by Social Sciences Academic Press
( China) and finds this edition its sixth year’s. The contributors of the book, researchers
and professionals of China’s media industry, offer extensive analyses to all fields of the
development of the industry and also scientific analyses of its future. Since its first
publication six years ago the book has earned intensive public attention and has been
referenced by many of the domestic media. China Media Blue Book is now finding itself
the authoritarian research work on China’s media industry.

Report on Development of China’s Media Industry 2009 is inclusive of the
following 12 sections to each of which an intensive analyses is given-the General
Report, Reports on the News Paper Industry, the Publishing Industry, Periodicals,
Radio Broadcasting and Audio Publication, the Television Industry, the Internct
Industry, the Mobile Media Industry, the Advertising Industry, the Audience Market,
Overseas, Hong Kong and Taiwan Media.

2008 was a year that claimed for many media events and “hot spots”. “The
Olympics” , “thirty years” (since the Opening Policy) and “the economic recession”
are the three key words indicative of the three topics that thread our review on China’s
media industry during the year past. Hence “change and transit” being the new thread
of development of the media industry in the year 2009. The book provides a
retrospective view of the achievements and logics of development of China’s media
industry during the past 30 years. Attention is given to the identification and correction
of data collected from all sources. The book also cast an eye on the influence of the
global economic crises upon the Chinese media industry and with reference to the media
structural change in Western countries the book attempts to understand that of China.

The book is of theoretical and practical significance. Finding its scale and structure

changing fast, the media industry itself is a fast developing industry in the rise. In



contrast to this, an obvious absence of theoretical researches and debates on the new
phenomena and new problems is noticed. The book thus, finds itself with certain
creative contributions to the exploration of media industry theories and media

management theories.

The book is also of practical importance. With systematic reviews and analyses of
the media industry and its sub-industries, the book accounts for a useful reference for
government policymaking and operation strategy drawing of media enterprises. It is also
of value for researchers, teachers and university students whose fields of research fall into
journalism and communications, especially with media economy and management

studies.
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