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Unit 1

Passage One

Nature doesn’ t negotiate. This axiom is worth remembering as we enter the
second year of the International Decade for Natural Disaster Reduetion, declared
by the UN. Among the non-negotiable events to be expected during the decade
are earthquakes. As an engineer in California observed in the aftermath of the
state’s 1989 quake: “Farthquakes don’t kill people. Buildings do. ”

Nobody wants to spend extra money preparing for something that may never
happen and earthquake engineering has long been neglected. Now that attitude is
changing, most obviously on the West Coast, which has more money than other
earthquake zones to experiment with new designs and materials. The value of
wellbuilt buildings is not lost on Californians. The earthquake of October 17
1989 in San Francisco reached a magmtude of 7.1 on the Richter scale and killed
62 people; the 1988 quake in Armema, with a magnitude of 6.7, killed about
25,000.

Earthquake engineers may not have needed to be reminded that building de-
sign can make all the difference between life and death, but the Californian quake
has increased public interest in earthquake-resistant designs. These range from
the mundane, such as reinforcing masonry walls with steel beams to strengthen
them, to the exotic, such as supporting an entire building on rubber so that the
structure“floats”in isolation.

To understand how engineers are preparing for earthquakes, one needs to
know a little about how buildings behave when shaken. Place several dishes of
jelly on a table and rhythmically shake the edge. The jellies will shake too, but
some more than others. Each jelly will sway back and forth in a characteristic
time, or period, that depends predominantly on its height and consistency.
Those jellies whose natural frequency matches the frequency of the shakes will os-
cillate with the greatest amplitude——the two frequencies are said to be “in reso-
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1. From the comparison between San Francisco and Armenia, what can you get?
A. Nobody wants to spend extra money to prepare for something that may nev-
er happen.
B. Earthquake engineering has long been neglected.
.C. West Coast spends more money in experimenting with new designs and ma-
terials.
D. The value of well-built buildings is not lost on Californians.
" 2. Why some jellies shake more than others?
A. Engineers place several dishes of jelly on a table and rhythmically shake the
edge.
B. Each jelly will sway back and forth in a characteristic time.
C. Each jelly shakes in a style decided predominantly by its height and cg)nsis—
tency.
D, Those jellies whose natural frequency matches the frequency of the shakes
/" will oscillate with the greatest amplitude.
3. Which of the following statements is the main idea of the passage?
A. Building design can make all the difference between life and death, so people
should pay more attention to it.
B. Nature doesn’ t negotiate. _ .
C. Each jelly will sway back and forth in a characteristic time, or period, that
depends predominantly on its height and consistency.
D. The 1988 quake in Armenia, with a magnitude of 6.7, killed about 25000.
4. How do buildings behave when quaked? |
f\ Each building will sway back and forth in a characteristic time, or period,
and some more than others.
B. Each building will shake rhythmically the same withathers.
C. Each building will break down immediately.
D. Buildings will be in resonance with the earthquake.

Attachment: Glossary

negotiate v. WA A& W R A R ()
axiom n. NG ENRE

to neglect v. R B R

magnitude n. KA SR RR
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Richter n. HERXER

Armenia WERTE
earthquake resistant adj . R
mundane adj . TR 8 AR L
reinforce v. a3 EE 03T, W E s A
masonry n. AT(IR), KR~ EEH
beam , n. BiMrak
exotic adj . SRk REWER
rubber n. ~ R A AR
jelly n. B(FIE A%
rhythmically adv. ANE;AHEH
i)redorninantly adv. AT St s FE i, 5
consistency n. Y
frequency n. b2
oscillate v. 23 F TSRS REh
amplitude WL Y8R ; RIS
resonance (\\}Jr‘ ‘ n. bR, R 3ty
LA
RICHE ) Passage Two

One could well imagine a dictignary entry that reads, “Honda, n. automo-
bile, cf. affordab&e, reliable, friendly.” Or in the words of the prospectwe car
buyers pgmam inits U.S. television commercials, “I’ll take it." " Buyers all
over the world did, pushing sales of Honda cars and Honda motoreycles into the

millions. R 7 SEE R
Behind those definitions, though, there was a flesh-and-blood+Honda, a
self-made giant of Japanese industry who hated boardrooms and preferred getting
—
grease on his hands as he tinkered alongside his engineers with the little cars that
would zoom across the Pacxflc and conquer America. When Soichiro Honda, 84,
died last week of liver fallure, the company he founded in 1948 was ranked fourth
in Japan and poised to d\l/g}_a/c\e‘Chrysler as the t%u{d_ la__{g;c_s;[ producer of passenger
cars in the U. S. Byt : '
Honda was fated to build cars. The son of a village black-smith, he was no
more than six when, breathless and mesmerized, he ran through the streets of his
native town, near Hamamatsu, chasing a Ford Model T. By 18 he had built his

3



first auto, powered by a discarded American airplane engine. The aftermath of
the war provided him with priceless opportunities, especially after U.S. occupa-
tion forces purged the upper echelons of Japanese industry and government, open-
ing the doors for outsiders, Honda decided to manufacture affordable motorcycles
that would allow the Japanese to move cheaply from farms to cities to buy, sell or
work.

Honda refused to obey the Ministry of Irm/_crnqa\tiolagl Trade and Industry
when it ordered him to stick to rﬁotorcycl%. Japan, it sald,leidA not~ ‘r\lé—ejdﬂr;;;e.
than a few car manufacturers. Honda ig’nge}'i them. He also helped establish the
company policy of setting up factories in the U.S. then Japanese competitors such
as Toyota saw no wisdom in building abroad.

5. According to the second paragraph, which one of the following best describes
Mr. Honda?
A.Mr. Honda was an imaginary hero in Japanese Mythology.
B.Mr. Honda was a diligent person who always seated himself in his office
reading a great number of reports.
C. Mr. Honda was a severe person who always wear clean suit and white gloves
D. Mr. Honda loved to fiddle with the little cars in the wm:\kﬂ'nop accompanied
by engineers. .
6. The company Honda founded was all_sc;t.tto _
- A. become the third largest car producer in US
B remove Chrysler from its present position. M
C. put Chrysler out of business. j
D. push sales in the United States.
7. Honda was fated to build cars, because
A. he was the son of a village black-smith.
B. Honda decided to manufacture affordable motorcycles that would allow the
] apanese to move cheaply from farms to cities to buy, sell or work.
C.Ministry of International Trade and Industry of Japan said that Japan did
- not need more than a few car manufacturers.
D. he ran chasing a Ford Model T when he was 6, and by 18 he had built his
first auto. By grasping opportunities he began to manufacture motorcycles.
8. Which of the following factors contributes to make Honda a giant aytomaker?

A. Education, noble origin and inheritage.

4



B. Tenacity, determination and timing.
C. Luck, cunnings and cruelty.

D. Poverty, inferiority and pitiablity.
Attachment: Glossary

cf. .
prospective adj .
» o———— s

« [$1)(=confer)BFE , A

FRI 9 5 A B
portray v. e WS HR 00 bR
motorcycle n. B
flesh-and-blood adj - LA BLE
slfmade . adj. WECHEIRIE,AFERN
bogrdroom n. SWE
grease s AE ; T IR B 5 W I T
tinker v. T&Eﬁ@;ﬁfm@% )
tinker with BB S50 1 3 5 5 T S b A B AL
. s
alongside prep FE-eeeer =SURY | IR T
zoom v. g (ER B RE ) 3 R AT
vpoise v. {f:‘F@f H ﬁ;ﬁg{ﬁ’ﬁ_ﬁg w
displace v. B R B BUR (AN AL E; &
R
be poised to {0 8:32: 8- AL
passenger car MNEHE
blacksmith n. BIF
breathless adj.  SRIFIFR;FEIR R
to_mesmerize v. R R
a{{ejlllm;l:h n. B ER (B ERE N —
priceless adj . T A, Tk
purge v. el TE B R
echelon  orciiinn n. (E)ﬁM;@i@jﬁﬁ*’ﬂ‘J%?&,m%’_

Passage Three

The number of women directors appointed to corporate boards in the United

States has increased dramatically, but the ratio of female to male directors re-
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mains low. Although pressure to recruit women directors, unlike that to employ
women in the general work force, does not derive from legislation, it is neverthe-
less real.

Although small companies were the first to have women directors, large cor-
porations currently have a higher percentage of women on their boards. When the
chairs of these large corporations began recruiting women to serve on boards, they
initially sought women who were chief e>c‘<;cTJ‘t-ive offi>cerl; {CEQ’s) of large corpo-
rations. However, such women CEO’ $are sull rare? In additi::m‘: the ideal of six
CEO’s (female or male) serving on the board of each of the largest corporations
is realizable only if every CEO serves on six boards. This raises the (s(p}ec_t;er of di-
rector over-commitment and the resultant dilution of contributith. Consequently,
the chairs sought women in business who had the equivalent of CEO experience.
However, since 71} is only recently that large numbers of women have begun to
rise in mar;agé;nent, the chairs began to recruit women of high achievement out-
side the business world. Many such women are well known for their contributions
in government, education, and the nonprdfit sector. The fact that the women
from these sectors who were appointed were often acquaintances of the boards’
chairs seems quite reasonable: chairs have always considered it impo{'tant {for di-
rectors to interact comfortably in the boardroom ¥, ‘B\

Although many successful women fr(;m outside the business world are un-
known to corporate leaders, these women are particularly qualified to serve on
boards because of the changing nature of oorporationﬂéééy—e—eompany' s ability
to be responsive to the concerns of the community and the epvironment can influ-
ence that company’ s growth and survival. Womfan are uniquely w to be
responsive to some of these concerns. Although conditions have changed, it
should be remembered that most directors of both sexes are over fifty years old.
Women of that generation were often encouraged to direct their attention toward
efforts to improve theﬂmmur'ﬁ:cy'_,) This fact is reflected in the career development
of most of the outstandir;éi;succ&sful women of the generation now in their
fifties, who currently serve on corporate boards: 25 percent are in education and
22 percent are in government, law, and the nonprofit sector.

One organization of women directors is helping business become more re-
sponsive to the changing nc;ﬂ;of society “by raising the level of corporate aware-

ness about social issues, such as problems with the economy, government regula-
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tion, the aging population, and the environment. This organization also serves as
a resource center of information on accomplished women who are potential candi-
dates for corporate boards. '
9. Which one of the following statements is wrong according to the first para-
graph? R
A. The number of women directors appointed to corporate boards in the United
States has increased.
. B/{t is compulsory for companies to recruit women directors in by the law of
the [jrxited states. - ~
C. The ratio of female to male directors remains low in the United States
D. Companies are under social pressure to recruit woren directors.
10. Which of the following is NOT the reason that the chairs began seeking worn-
en who had the equivalent of CEO experience?
A" Large corporations preferred women who were chief executive officers
/ (CEO’s) of other large corpor’ations.
\}ySmall companies were the first to have women Higgctors.
C. Women CEQ’s are still rare.
D. Recruiting women CEQ’s raises the specter of director over-commitment
and the resultant dilution of contribution. )
11. The chairs began to recruit women of high achievement outside the business .
world because . .
. A.women are good at dealing with anything unrelated to business.
B. nobody is suitable to the job in business wor}d.
‘9/. it is only recently that large numbers of women have begun to rise in man-
agement.
D. many women are well known for their con@utior}s in other fields.
12. Why are some successful women particularly qualified to serve on boards?
. Because women are uniquely positioned to be responsive to the concerns of
the community and the environment. v
B. Because most directors of both sexes are over fifty years old.
C. Because the recruitment of them raises the ratio of female to male direc-
tors.
D. A company’s ability to be responsive to the concerns of the community and

;
" the environment can not influence that company”’s growth and survival,
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Attachment: Gloss:

W AW, Sk, AR

corporate
dramatically adv. IR 51 ATE H o KR HL
ratio TO\IA/\/ n. ok 3
recruit U)-Nb n. R BT HEA AR
leglsldtlon n. g7 373
nevertheless ady . AT, BRI
percentage n e -#""‘"ﬁﬁ' B, b de B W RB
recruit T 'u\ WE H T
e rour—
executive L n. HATH;
adj . WATHY, & THITHY
Specter © m. AER
commitment n. T, RELE
dilution n. iR, R
contribution o om. B8y, TER
consequently ‘ adv. BT LA
equivalent adj . MEK, Y0, ELH
X&/ nonprofit adj . EFAIN, BT E 8
)\‘)ﬁp _ acquaintance n. WL HIRE
' i;u_eﬂ n. B W, 3 H A
responsive adj . BB, B2 89, B IR Y
community n. X, A4, REE
énvxronmem n. #iE

vl WM 0 g

accomplished_ WNBIF  SEREG, STELEY R, WA A
candldateow nY %A

fn we Passage Four

The term feature is generally applied to a lgng—_lig of materials, which are
not considered straight news, ranging from_comic to columns. It is also used to
apply to a story that is based wholly on human interest—the story that falls some-
where between straight news and pure fiction. At its heart are facts representing
solid reporting techniques, just as in a straight news story. But the stories differ
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in style. The news story is timely and written in a straight-forward, concise, un-
emotional style. The feature, on the other hand, may not be particularly timely
and it is marked by a blending of imaginative and creative use of the language that
can touch a reader’s curiosity, amazement, skepticism or humor.

No standard form or style is used for feature articles. They follow no set
rules fof leads ;r tile]:)ody or the end of the story, as news stories generally do.
Some conform to the straight news style with a 5 W’s summary lead but use of
the novelty lead is more common. They may be narrative, descriptive or exposi-
tory. They tell stories, paint pictures, explain conditions—but is making them
interesting from beginning to end.

Since most human interest stories are designed to touch a certain response in
the reader, they must rely heavily on the human background of the event, not
just the plain unyah{s_}fi_ ‘ z:cts. The thoughts, emotions, ambitions—the varied
psychological and social data of humanity—are 31_1 part of the human background
so essential to this type of story. They help?;rw;l?zne the news, dramatize the

person, place or thing and create an emotional response in the reader.
13. According to the author, which of the following statements is true?
- Ve Cveni| ) nghe. WALt ;\ﬁf}iﬁ'fy

A. The feature is timely and written in a straight-forward, concise. unemé-
tional style. LUHK)& lﬁ‘)f:

B. The news story is marked by a blending of imaginative and creative use of
the language that can touch a reader’s curicsity, amazement, skepticism or
humor.

C. Feature articles follow no set rules for leads or the body or the end of the

‘ story, as news stoties generally do. )

D. Feature articles may™ag be narrative, desc}iptive or expository.

~ 14. Which of the following statements is not | true?’

\A/fThe thoughts, emotions, ambitions are not part of the human background
s0 essential to this type of story.

B. Feature articles are human interest stories.

C. Feature is also used to apply to the story that falls somewhere between
straight news and pure fiction.

D. Feature articles range from comic to columns.

15. The word “golulgp’;('paragrgg}l"l) means



A. a pillar. JQI:{ iy "\"/ﬂ)
B. a vertical-arrangement on a page.
C. a long, narrow row of troops, ships, etc.
@/ a regular article in a newspaper or magazine.

16. The main topic of the article is
A. how to write feature articles.

\/B/' a particular type of news story. lff(‘»'\‘il“‘ €

,QA}E differences between straight news stories and feature articles.
D. the purpose of writing features.

Attachment : Glossary
feature n. "5
straight news n. aiFh M '
concise adj . AT, I
blending adj . BAR, MM ‘
skepticism n. T EE ""‘\’f’(m\'
conform to e, H

novelty n. AL
un}émished adj . 7 s o 489

Passage Five

In the atmosphere, carbon dioxide acts rather like a one — way mirror——

the glass in the roof of a greenhouse which allows the sun’s rays to enter but pre-

vents the heat from escaping.

According to a weather expert’ s prediction, the atmosphere will be 3 T
warmer in the year 2050 than it is today, if man continues to burn fuels at the
pr&ent rate If this warming up took place, the ice caps in the poles would begin
to met thus raising sea level several meters and severely ﬂoodmg coastal cities.
Also, the increase in atmospheric temperature would lead to great changes in the
climate of the northern hemisphere, possibly resulting in an alteration of the
earth’é chief food — growing zones.

In the past, concern about a man — made warming of the earth has concen-
trated on the Arctic because ghe Antarctic is much colder and has a much thicker
ice sheet. But the weather experts are now paying more attention to West
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