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1
The movie industry

Although films may be a form of art, they are produced. by
an industry, the film or'movie industry, for profit®.. It is a
business, run by businessmen, -and so the-. hard renlities of
money, costs, plans and budgets® are very important in the
world of cinema. This is not always cleas. to the dudience,
because sthe films they see mix both reality and illukion®.
What an audience sees on the:screen is an illusion, . because
it is not really happening. The actors are only pretending to
love, to hate, to kill the other characters. At the:same
time, the actors themselves are real, .the characters they
play often seem to be similar to real people, and the situa-
tions in the film often seem very similar to the problems and
situations in the real life of the audience.

It is often difficult for the audience to see the difference
between illusion and reality——and many people think that
the actors they have seen are as nice or as béautiful or-as
frightening in real life as they were on the screen. Some ac-
tors have the same problem, and when they become stars
they live in a world of illusion.. Many stars see themselves
as special people, who do not have to-follow the same rules
as ordinary people. '

But if films and their stars create a world of illusion,
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the industry which makes the films is firmly based in the
world of business. No film can be made before a complicated
budget and shooting® schedule® have been prepared. Mak-
ing films is so expensive that even the big companies have to
calculate every minute of film, every hour of shooting, and
try to make sure the film-makers® follow the plan.

In the plan it is necessary to put together all the
scenes? that need the same actors, or the same locations®,
so that they can be filmed® at the same time. This happens
even if the scenes are from different parts of the film. Soif a
famous actor is needed for scenes at the beginning and at the
end of the film, these scenes will be filmed together. This
means that expensive actors are only used for a few days,
while their scenes are shot® ——during the rest of the film-
making they are working somewhere else. The audience
usually does not realise that the film scenes they see on the
screen were made in a different order from the order they
appear in the story. This is another part of the illusion that
the film can create in the mind of the audience. It is obvi-
ous, then, that the making of a film will be influenced by
both economic and artistic interests. This starts before the
film can be planned, for many films never get as far as the
planning stage®.  Before a film can be planned, before the
film-maker’s or writer’s idea is accepted, the economic ques-
tions must be answered. The first questibn the film compa-
ny manager or producer will want to ask is: ‘How much will
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it cost to make?’ The second question will be: ‘Will it make
a profit?” In order to make a profit, the film will need to be
popular with millions of people around the world, and so the
idea of the film must be acceptable to a wide range of peo-
ple.

This explains why the big film companies, who are the
centre of the film industry, often refuse to accept an idea for
a film which would be new, different or unusual. An unusu-
al film may be artistically successful, but lose millions for
the company. So it is easier, and less of a risk, to make
films whose ideas are known to the audience, and have made
money before. It is interesting to see that as films become
more expensive there are more ‘repeat’ films that continue
the story of an earlier film. It seems less of an economic risk
to make a film that is similar to, or continues the story of , a
{film that has already been seen by millions of people. In the
1970s and 1980s this has become the fashion. Superman be-
came Supersman II and then Superman III. Star Trek be-
came Star Trek Il and then Star Trek III. Star Wars be-
came The Empire Strikes Back then The Return of the Jedi.
Rocky became Rocky 1 and The Rocky III - the list is a
long one.

Not only the idea of a film is studied from an economic
point of view. When the filming is finished, the film compa-
ny may want to put the scenes together in a way that is more
‘popular’, and different from the plan of the film-maker. It
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has often happened that a film has been changed by the film
company after the film-maker has finished work. Scenes
may be taken out because they are too shocking : or the end-
ing may be changed because it is too sad. A happy ending
can perhaps make a film more popular, and bring in a bigger
profit for the company.

It is important to be fair to the film cempanies. Films
are expensive, costing $10 million to $ 40 million each,
and no company can afford to make films at this price, if
there is a large loss after the film is shown. 1t seems impos-
sible to avoid a battle between the economic and artistic
needs of the industry, unless the government can be per-
suaded-to support the making of some films. It is perhaps
not right that the artistic work of creating a film is done by
an industry, which must make a profit or die...

The products of the film industry, the films, are very
different from the products of other industries, and also
very different from the other types of.art that-are created.
The main difference is the large number of people who are
involved in the making of the film. The audience usually on-
ly knows the names of star actors in the -film, and some-
times the name of the director®. But there may be hundreds
of other people involved, whose work is very important and
necessary. to ‘the quality of the film that-is seen on the
screen. It is very strange, for example, that people often
know :the names of photographers, whose work is seen in
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newspapers or magazines, but audiences usually have no
idea of the name of the cameraman who made a film they

have seen.

Notes
@ profit F{5, WAL,
@ budget HiH.
@ illusion £33 ,85%¢.
@ shooting (B REAHEHD .
®) schedule B}jE]FE .,
film-maker BBEHEN B A.
@ scene 3%, %.
location (EEEH) SMRIHEM .
© film M BE.
@ shot (R MM EESH L.
@ stage (FERADBT BB
@ director - .

Exercises
Decide whether the following statements are facts or
opinions.
~ 1. what an audience sees on the screen is actually an il-
" lusion, because it is not really happening.
2. If a famous actor is needed for scenes at the begin-
ning and at the end of the film, these scenes will be

filmed together.



3. It is usually less of an economic risk to make a film
that is similar to, or continues the story of, a film
that has already been seen by millions of people.

4. It is important to be fair to the film companies, for
film-making really costs greatly. o

5. The products of the film industry are very different
from the products of other industries and other types

of art.
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The early days of the cinema

The history of the cinema can be followed back as far as the
1700s, when the °‘magic lantern’® was popular. This was
the first projector®, which could show pictures on the wall.
It was very simple: a picture was painted on glass, and then
put between a light (usually a candle) and a lens®. The pic-
ture could then be seen on the wall or a screen.

The next step happened in 1816, when a French scien-

tist, Niepce, developéd material that was able to change
when light fell on it, and so could hold a permanent record
of a picture that was projected on to it. His ideas were im-
proved by Louis Daguerre®, who produced the Daguer-
rotype® camera.
» Then, in 1878, an Englishman in California, Eadweard
Muybridge, produced the first photographs of moving
things. He used twenty-four cameras next to each other in a
line, to take pictures of horses running. By showing these
pictures on a projector, one after the other, it was possible
to show the movement of the horses. Soon other people
tried to find a way of doing this with only one camera.

In 1888, George Eastman®, who started the Kodak
film company, made the next important step forward by de-
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veloping® the first film, which could be used for more than
one picture at-a time. Up to that time, the photographers
had to use a piece of glass for every picture. )

At the end of 1890, the famous American, Thomas
Edison®, and his English assistant William Dickson, devel-
oped a new machine called the Kinetoscope®. This contained
a long piece of film, which ran through the machine over an
electric light, and under a glass lens. By looking through
the lens people could see moving pictures. Although only
one person could watch the film at one time, the m;c\}m}eg.
became very popular, and were soon working all over the
world. In every large city a Kinetoscope hall was opened,
where people could go and put money' into the machines and
watch a film.

* In 1893 Edison opened the first film studio® in New Jer-
sey®, where he made short film for the Kinetoscope. The
first film stars in these films were the famous Buffalo Bill
and Annie Oakley, the stars of the cowboy® world.

It was cobvious at this time that more money could be
made if more than one person could watch the film at the
same time, and so several people tried to develop a machine
like the magic lantern that would project the photographs in
the film on to the wall or a screen. This was done in 1895 by
the Latham family® in America, at the same time as the Lu-
miere brothers® in France. Louis and Auguste Lumiere were
more successful, and opened the first cinema in Paris in De-
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cember 1895. They showed a programme of ten films, each
about two minutes long. They repeated this programme
twenty times each day, and therefore were able to reach
very large audiences.

The Lumiere’s machine was called the Cine-
matographe®, and it was able to photograph, print and pro-
ject moving pictures. With this, Louis Lumiere made and
showed about fifty films, each one or two minutes long.

Similar machines were soon made by Edison (the Vitas-
cope) 8nd others in England. Within a year, there were real
cinemas .in every big city, including London, Moscow,
Bombay® and Tokyo. In the next few years, shops and halls
in every country were turned into cinemas, and new build-
ings to hold: bigger audiences were built everywhere. Films
were shown in small village halls, at fairs®, and in the-
atres. Soon the first -advertising started. The films were
short, and so between the films the cinemas showed pho-
tographs which advertised shops, products or future film
shows. These early films were very simple: they were usu-
ally photographed.from only one position, as the cameras
could not move around. The first film to use a moving cam-
era, which could show much more interesting action, was
made in 1905. It was called: Rescued by Rover and showed a
dog running and swimming in a river.

By the end of the 19th century, the cinema had been
born and it was a great success all over the world. The films
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were very short and simple, and looked like what they

were a line of moving photographs. They were shown in
cinemas with advertising photographs and films, in pro-
grammes of ten to twenty films. The films were about the
world as it was——the idea of using actors to make a story
was not yet developed.

From now on, new ideas came quickly as more and
more people started making films and developing new ma-
chines. New types of film were made: stories which used ac-
tors, although the actors were not named. Serials®, Which
were stories that continued each week with a new film. The
news film, the newsreel®, was developed to show the news
of the week or the month on the screen. One of the first
pieces of news to be shown in this way was the death of
Queen Victoria®.

New methods of making films were developed by
Georges Melies®, who first designed scenes and stories for
actors. The famous American film-makér, D W Griffith,
first used the idea of close-up shots® of an actor in his films,
and so helped to create the film star. Another A;nerican,
Edwin Porter, took a big step forward in 1902 when he
found that it was possible to join together pieces of film pho-
tographed on different days in different places. In this way
it was possible to build a stary, as in a book. He made one
of the most popular films of the early cinema, The Great
Train Robbery, in 1903. It was Porter, in fact, who gave D
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