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Brief Introduction

The e-Commerce Theory and Practice is based on domestic and inter-
national first-hand information and' experience. Standing at the cru-
cial turning point of globalization and information age enables this
book to raise and answer the question of juxtaposing China’s emer-
gent e-Commerce with our daily lives. It is the recommended teaching
material to be used by the MBA students at TsingHua University.
There are 14 chapters, including:

1. Globality and Information Evolution
The Origin of the E-Commerce and Its Evolution and Trend
The Essential of E-Commerce
Internet Technology
Chinese Networks in the World
EDI Technology
Website Analysis
Impact Analysis of E-Commerce on Today’s World
Analysis on E-Commerce Framework and Policy
. Case Study 1: Sparkice E-Commerce Practice
. Case Study 2. DragonPulse Program
The Future of E-Commerce in China
E-Commerce Problems and Their Solutions in China

XN WD
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E-Commerce Re-Examination.

This book covers a wide range of contents in the E-Commerce with
extensive analysis and unique viewpoints. The book makes it easy to
understand the combination of the theory and practice. It is a good
textbook for MBA and advanced Bachelor students as well as good
reading material for those who are interested in E-Commerce.
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