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1.1

WHERES THE WALLY WITH THE MOBILE
PHONE?

NOKIA THE EASIEST WAY TO FIND WALLY.

LLARGEST . EASIEST TO READ DISPLAY
SIMPLE ONE HAND OPERATION
UNIQUE, EASY TO USE MENU SYSTEM
STYLISH EUROPEAN DESIGN

THE [LARGEST EUROPEAN MANUFACTURER COF
MOBILE PHONES

NOKIA
CONNECTING PEOCPLE

(&EFX]

F %1 3 435 0 BRI ZE W L7
BRE PR EY F s
B T K E W5

o F 4 1 18 5 17

5 R R B T 5

At A 9180

KK HHY e K 4 65 30 o o

i 2

B Z AR



1.2

BORN TO PERFORM.
JUST LIKE A PARKER.

PARKER

SONNET

The PARKER SONNET Fougere has a deep cut engraved
sterling silver exterior, enriched by heavy 23K gold plated
trim. The fountain pen’s performance is enhanced by a pre-
cisely engineered ink flow system designed to give a smooth
and uninterrupted flow to your writing, giving long lasting
beauty and performance. Like all new PARKER writing in-

struments it has a lifetime guarantee.
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1.3

When you combine Aldus PageMaker with Aldus Frez-
Hand, you have the power to create anything imaginable.
- And do it faster and easier than ever before.

Today’s best-selling desktop publishing and advanced
drawing programs give your Macintosh powerful capabi.i-
ties. And they give you unequaled versatility, control, and
productivity for serious desktop publishing.

With Aldus FreeHand, you can produce everything
from simple graphics to sophisticated illustrations. Unlike
other advanced drawing programs, it lets you see your
changes on the monitor while you work. So it’s easy to re-
fine a shape or apply PANTONE Colors without losing sight
of the big picture.

And Aldus FreeHand gives you greater text handling
capabilities than any other program. Which gives you total
control over typography. Curve text on a path, rotate or
stretch type, mix sizes, fonts, and colors. You'll spend less
time running back and forth to the typesetter. And less

money on type.

LOOK WHAT HAPPENS WHEN YOU
GIVE PAGEMAKER A FREE HAND.

After you polish your graphics and display type in Al
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dus FreeHand. place them in PageMaker. And marvel at
how well these powerful design tools work together.

Only PageMaker’s unique combination of precision ani
grace can make page layout such a rewarding experience.
For both short and long documents. Ruling. kerning. spot
color, text flow, wraps. You name it. It’s all there, in a fa-
miliar environment as natural as your drawing board.

When you combine Aldus FreeHand and PageMaker,
yvou have more than today’s most advanced illustration, de-
sign, typography, and page layout capabilities. You have a

creative edge in business.

Discover today’s powerful design team.

Call 1-800-333-2538V. Department J-2, for your FREE
copy of the Aldus Design Team information packet. Or visit

your nearest authorized Aldus dealer.

ALDUS

The Creative Edge in Business
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1. 4

“It’s not about putting a computer on a student’s desk

and then walking off and forgetting about it.

To get the most out of technology, you need a vision for
how it can improve learning in your school. You need a plan
to turn that vision into reality. And, you need help and ad-

vice.

Over the years, Apple has been with us every step of the
way. They’ve given us presentations and provided us with
lots of materials that showed us different ways we could use
computers meaningfully. Their people have a]wayg been
available to offer assistance and answer technical questions.
When we were developing our network, Dave Staton, an
Apple systems engineer, devoted a tremendous amount of
time and energy to helping us. Apple has even included us in
focus groups and used our ideas in designing their new com-
puters. In the end, I get the sense that Apple is truly dedi-
cated to education. While I realize Apple sells computers, I

believe they really sell learning. ”

——Dr. Sheila Cory
Director of Instructional Technology and Media,
Chapel Hill, North Carolina

At Apple. we realize that putting technology in a school can
8



be a very detailed and, often, a very demanding process.
Even experienced computer coordinators find that they may

need a little help every now and then.

That’s why we have a dedicated division of education spe-
cialists — many former educators themselves — on hand to
answer questions and assist you. That's why we’re always
investing in educational research, and sharing our knowl-
edge with the education community. And that’s why we’ve
designed our new Macintosh L.C computers from the ground

up, to meet the unique needs of educators and students.

It’s these kinds of special efforts that have helped make us
the number one computer company in schools today. And
it’s a commitment to education that you’ll find only wita Ap-

ple.

We don’t just want to make computers. We want to make a

difference.
Apple
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