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EARLY AUTUMN

When Bill was very young, they had been in love.
Many nights they had spent walking, talking together.
Then something not very importaﬁt had come between
them, and they didn’ t speak. Impulsively, she had
married a man she thought she loved. Bill went away,
bitter about women.

Yesterday, walking across Washington Square, she
saw him for the first time in years.

“Bill Walker,” she said.

He stopped. At first he did not recognize her, to him
she looked so old.

“Mary! Where did you come from?”

Unconsciously, she lifted her face as though wanting
a kiss, but he held out his hand. She took it.

“I live in New York now.” she said.

“Oh” — smiling politely. Then a little frown came
quickly between his eyes.
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“Always wondered what happened to you, Bill. ”
“I’m a lawyer. Nice firm, way downtown. ”
“Married yet?”

“Sure. Two kids. ”

“Oh,” she said.

A great many people went past them through the
park. People they didn’t know. It was late afternoon.
Nearly sunset. Cold.

“And your husband?” he asked her.

“We have three children. T work in the bursar’s
office at Columbia®.”

“You’re looking very ... (he wanted to say old). ..
well,” he said.

She understood. Under the trees in Washington
Square, she found herself desperately reaching back into
the past. She had been older than he then in Ohio. Now
she was not young at all. Bill was still young.

“We live on Central Park West?,” she said. “Come
and see us sometime, ”

“Sure,” he replied. “You and your husband must
have dinner with my family some night. Any night.
Lucille and I’d love to have you. ”

The leaves fell slowly from the trees in the Square.
Fell without wind. Autumn dusk. She felt a little sick.

“We’d love it,” she answered.

“You ought to see my kids,” he smiled.

Suddenly the lights came on up the whole length of
Fifth Avenue®, chains of misty brilliance in the blue air.

“There’s my bus,” she said.

He held out his hand, “Geod-by.”

“When ... ” she wanted to say, but the bus was
ready to pull off. The lights on the avenue blurred,
twinkled, blurred. And she was afraid to open her mouth
as she entered the bus. Afraid it would be impossible to

utter a word.
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Suddenly she shouted very loudly, “Good-by!” But
the bus door had closed. ‘
The bus started. People came between them out-
side, people crossing the street, people they didn’t
know. Space and people. She lost sight of Bill. Then she
remembered she had forgotten to give him her address —
or to ask him for his — or tell him that her youngest boy

60 was named Bill, too.

~o

2

(480 words)
NOTES

. Columbia: T k¥
. Central Park West . dh o/ 5l P8 3%
Fifth Avenue : 4295 5. UHE N2 FaER

READING COMPREHENSION

1. Mary did not marry Bill because _
, A. she had a quarrel with him about something unimportant
B. Bill had left her as he felt bitter about women
.C. her husband was then much better off than Bill
D. She was tired of playing childish games with Bill

2. The reason why Bill didn’t recognize her when they met again was that
A. he didn’t expect to see her after so many years

+ B. he didn’t expect that she had changed so much
C. they were not so close to each other as they used to be
D. he couldn’t believe that she was in the city where he lived

3. Although both of them invited the other to visit, they didn’t set a date or
exchange addresses. It can thus be inferred that
A. they didn’t really want to keep in touch later
B. both of them didn’t really mean what they were saying
C. they forgot to exchange addresses because they were in a hurry
« D. They were just saying something proper and behaving politely

4. Which of the following adjectives (¥4 i) can best express Mary’s {eelings after
she met Bill in the Square?
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A. Sick B. Pleased
«C. Sad D. Satisfied

5. Which of the following statements is NOT one of the reasons why Mary named
her youngest son Bill?
A. She wants to remind him of her love story with Bill.
» B. She wishes he would be as successful as Bill.
C. She wishes she hadn’t broken with Bill years ago.
D. Bill, instead of her husband, was the one she really loved.

[@F]

FI'T OR FAT?

If vou are like most Americans, you are probably
worried about getting fat. Studies show that by mid-life,
more than half of all Americans are overweight. They
spend $ 500 million a year on health and diet products.
But they continue to worry about calories in their food
and how much they weigh. ”

At least one physical fitness expert disagrees with
the emphasis on pounds and calories, and more than
500,000 people have read what he has to say. In his book
Fit or Fai? Covert Bailey® says we should be thinking
more about our body shape and how our hearts and lungs
are working than about our calories.
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Qur body shape depends, for the most part , on how
we use our muscles. Sixty to seventy percent of the
energy our muscles need when resting is supplied by fat.
Glucose and fats are burned by the body all day long, but
fats give us most of our energy. These fats, either from a
recent meal or from stored deposits , travel through the
blood to the muscles and supply half the resting muscles’
energy needs.” So storage of fat is a natural body
function. The trouble is that some people’s bodies are
very good at storing fat and very poor at using it or
burning it up . As people settle down to a’very sedentary
work routine, their muscles are rarely, if ever, put to
hard use. Hard use means stressing the muscles to their
limits from time to time . With such a lack of hard use,
the muscles, which are normally long, thin, and dense,
become short and thick, but less dense, allowing fat to
be stored in and around them. As the muscle shape
changes, a person gains no weight and doesn’t look fat,
but the body already has too much fat in it. Finally,
when the muscle space has become so full of fat that it
can take no more, the fat goes outside the muscle and is
stored under the skin. The fat is no longer replacing
muscle but is adding to the body. A person gains weight
and begins to look fatter. It is the fat around the muscle
and the changing shape of the muscle that changes the
body shape.

The fat that invades the muscle spaces also changes
the body chemistry and metabolissn . As muscle turns to
fat, not only does the actual quantity of muscle decrease,
but the need for calories decreases and the chemistry of
the remaining muscle changes in such a way as to use
fewer calories. The body’s ability to use fat for energy
decreases and its use of glucose increases. Since it is hard
use of the muscles that encourages the burning of fat
more than glucose in most people, the fatter one gets,
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the greater the tendency ‘is to store fat and to burn
glucose.

When people try to lose fat by dieting, they lose on-
ly the fat from under the skin outside the muscle. Noth-
ing happens to the fat in and around the muscle, and
nothing in a diet can increase the amount of muscle or
change the way the body uses fat. The muscles are still
short and less dense than they should be. The body still
tends to store fat and burn it less efficiently. If you look
like a big pear before you diet, you will look like a small
pear afterwards. Most certainly, you will gain the lost
weight back very soon.

Aerobic exercise? is one way to change all this
forever. It can increase muscle, change the body chem-
istry, and increase the burning of calories. Aerobic exer-
cise means steady, continucus exercise, which demands
an uninterrupted stressing of the muscles over at least a
twelve- to  twenty-minute period every day. Some
examples of aerobic exercise are walking fast, climbing
stairs, jogging , jumping rope, riding a bicycle, running
in place , and dancing fast. Hard work like washing
floors, cleaning the house, or lifting weight is not aerobic
exercise because it is not continuous. The minimum for
aerobic exercise is twelve nonstop minutes almost every
day. Two six-minute exercises are not the same as a sin-
gle twelve-minute exercise. And a thirty-minute exercise
three times a week is not as good as a twelve-minute
exercise six days a week. The goal is to burn the fat in
the muscle spaces and to replace it with the natural,
long, dense muscle again. As the muscle gets leaner, the
person will burn more calories without even knowing it.

As exercise progresses and the muscles get longer
and more dense, the body’s metabolism changes and
begins to burn more {at. For several hours after exercise ,
the body stays warm and uses more calories. In addition,
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your heart becomes stronger and is more resistant to heart
attack. If you combine aerobic exercise with proper diet,
the body shape can change dramatically over time. But it
85 takes time — mqnths and even years for very overweight
people. (792 words)

NOTES

1. Cevert Bailey /'kavoat 'beili/: + {5 1L H
2. aerobic exercise (5 aerobics) ; #F4Ep ORI 8 HE . @558, — R “FHEEEI TR HEAR SR

READING COMPREHENSION

1. Instead of worrying so much about their calories and weight, Mr. Bailey urges
people
A. to change their work routine
B. to pay attention to the changing shape of the fat around the muscle
C. to put one’s muscles and the fat around it to good use
_D. to mind one’s body shape and the calories the working of one’s heart and

iung need

2. According to Mr. Bailey, what happens to muscles that are not put to hard use
very often?

A. Too much fat will be stored in and around the muscles.

.B. They will be gradually replaced by fat.

C. The shape of the fat as well as the muscles will change.

D. There will be no more space tc store fat under the skin.

3. When one goes on a diet,
A. he will lose the fat in and around the muscles
B. he will look like a small pear
C. his muscles will become longer and more dense

D. he will not lose the fat in and around the muscles
N
4, Which of the following statements is NOT an example of aerobic exercise?

A. A continuous twelve-to twenty-minute jogging.
B. Lifting weight for ten minutes.

Climbing stairs.

. Riding & bicycle.

o0

5. As a result of doing aerobic exercises, __
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a person’s fat stored under the skin will be burnt up
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paste and no other.

THE INFLUENCE OF ADVERTISEMENTS

The only things that people advertise are things that
nobody needs. The less need there is for something, the
more the seller must advertise it.

Is that true? Think about the things that are
advertised most. These are things like beer and breakfast
cereal® and toothpaste. You must say you need all those
things. True, but do you need ten different types of

beer, 100 different breakfast cereals, and 200 different

toothpastes?

If there was only one toothpaste on the market,
there would be no reason to advertise it. It is because
there are so many toothpastes out there that each
advertiser must find ways to make vou buy this tooth-

There are laws that say advertisers must not tell lies
about their products. So they have to think of truthful
ways of saying one product is better than another, even
when they are both the same. ‘

Some advertisers will use “weasel” words to help sell
the product. ‘Weasel’” words get their name from the
way weasels eat the eggs they find in the nests of other
animals. They make a hole in the egg. suck out the
insides , and place the egg back in the nest. That’s how it
is with weasel words. They look as if they are saying

a person will burn fat and lose weight dramatically in a short time

a person’s heart will become stronger and his heart diseases will be cured

“n

(AN
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something, but they are really empty and meaningless.

What does this advertisement mean? ‘Crest can be
of significant value...” Look at the second and third
words: can be. This does not say that Crest is or does
anything. It says only that it can be of value. Which
means, of course, that it might not be. ‘Can be’ are
weasel words. ,

It’ s so easy to miss those little words, like ‘can
be’. Or like the words ‘up to’. You have seen the
advertisements that say ‘Up to 50% off’. Now what
does that mean? Not Much. If the store marks down one
or two items by 50 percent, they have met their claim.
Everything else can stay at the old price.

And don’t you want to know 50 percent off of what?
Is it 50 percent off the highest possible price? Or is it 50
percent off a price that was raised before the sale, so the
item could be marked down?

And how about that little phrase ‘up to’? You have
seen advertisements for a medicine that works ‘up to ten
times faster’, or for the battery that lasts ‘up to twice as
long’. But if your medicine works only twice as fast, or
if your battery lasts only a little bit longer, the
advertiser’s claim is still correct.

These claims also make use of ‘unfinished words. ’
The claim that a battery lasts ‘up to twice as long’ does
not finish the sentence. Twice as long as what? A birth-
day candle? A tank of gas? The advertiser hopes you will
fill in the unfinished words in a way that flatters the
product,

In some advertisements, a number of weasel words
are run together to make it harder for you to find the
truth about the product. In 1983, Estee Lauder made a
new product called ‘Night Repair.” This is what they
said about it; ‘Night Repair was scientifically made in
our U.S. plant, as part of the Swiss Age-Controlling
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Skincare Program. Although only nature controls the
aging process, this program helps control the signs of ag-
ing and encourages skin to look and feel younger’.

Here the word ‘scientifically’ is used to sound good.
The beginning of the second sentence is right — ‘only
nature controls the aging process’ — but the rest of it
says nothing at all. The cream does not stop aging, it on-
ly ‘helps control the signs of aging’— whatever that
means.

Perhaps you think there is nothing wrong with
advertisements like these. But did you know that
advertisements can alter the way the world thinks? The
story of diamonds shows this.

A company called De Beers owns 80 percent of the
world’ s diamonds that are used in jewellery. Each year
the world produces over fifty times as many diamonds as
it needs. So the problem is how to sell all these extra
diamonds.

The De Beers advertisers thought up the words, ‘A
Diamond Is Forever.” They used these words with
pictures of young people on their honeymoon . In fact, a
diamond does not last forever — it can chip or burn or
lose its colour. But people began using a diamond to
show love. The De Beers company made a huge profit. It
is because of this advertising that the world now thinks of
a diamond as an important part of getting married.

Perhaps you think advertisements do not affect you.
But if you can name the brand of coffee, toothpaste,
soap, cereal, and drinks you have in your home right
now, then advertisements have, at least partly, helped
make you who you are.

(812 words)



