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Warming-uB

® Words and Expressions
concept: 7.
marketing: #.

figure out:
personal selling:

physical distribution:

encompass: V.
justify: v,
point: A.
inventorv: A.
coordinate: V.

@ Pre-text Questions

L e P e C

a generalized idea : notion

various business activities involved in the moving of goods
from the producer to the consumer, including selling,
packaging, etc.

work out

the activity of personally helping and convincing buyers to
purchasc an ideal product or service

the process of transporting goods from the producer to the
customer, including transportation and storage =444
include

show or prove to be just or right

particular place

stor¢ of unsold goods % #

cause to work in agreement with another or cach other

1. Do vou like going window-shopping”? Why?
2. When buying clothes. which do you care the most. style, price or qualitv?
3. Do you believe in advertising? Have you ever been cheated by advertisement or have

vou benefited from 1it?

4

country?

o

- Which products do you prefer to buy, local ones or those made in other parts of the

. Do you like to buy goods sold at discount?



Text

The Changing Concept of
Marketing *

The terms market and marketing can have several meanings depending upon
how they are used.The term stock market refers to the buying and selling of shares
in corporations as well as other activities related to stock trading and pricing. The
important world stock markets are in London, Geneva, New York, Tokyo, and
Singapore. Another type of market is a grocery market, which is a place where
people purchase food. When economists use the word market they mean a set of
forces or conditions that determine the price of a product, such as the supply
available for sale and the demand for it by consumers. The term marketing in
business includes all of these meanings, and more.

In the past, the concept of marketing emphasized sales. The producer or
manufacturer made a product he wanted to sell. Marketing was the task of figuring
out how to sell the product. Basically, selling the product would be accomplished by
sales promotion, which included advertising and personal selling. In addition to sales
promotion, marketing also involved the physical distribution of the product to the
places where it was actually sold. Distribution consisted of transportation, storage,
and related services such as financing, standardization and grading, and the related
risks.

The modern marketing concept includes all of the activities mentioned, but it is
based on a different set of principles. It subscribes to the notion that production can
be economically justified only by consumption. In other words, goods should be
produced only if they can be sold. Therefore, the producer should consider who is
going to buy the product--or what the market for the product is--before production
begins. This is very different from making a product and then thinking about how to
sell it.

Marketing now involves first deciding what the customer wants, and designing
and producing a product that satisfies these wants at a profit to the company.
Instead of concentrating solely on production, the company must consider the desires
of the consumer, and this is much more difficult since it involves human behavior.
Production, on the other hand, is mostly an engineering problem. Thus, demand and
market forces are still an important aspect of modern marketing, but they are
considered prior to the production process.

Because products are often marketed internationally, distribution has increased
in importance. Goods must be at the place where the customer needs them or
brought there. This is known as place utility,! it adds value to a product. However,
many markets are separated from the place of production, which means often both



raw materials and finished products must be transported to the points whee they are
needed. ‘

Raw materials requiring little or no special treatment can be transported by rail,
ship, or barge at low cost. Large quantities of raw materials travel as bulk freight,?
but finished products that often require special treatment, such as refrigeration or
careful handling, are usually transported by truck. This merchandise freight is
usually smaller in volume and requires quicker delivery. Merchandise freight is a
term for the transportation of manufactured goods.

Along all points of the distribution channel various amounts- of storage are
required. The time and manner of such storage depends upon the type of product.
Inventories of this stored merchandise often need to be financed.?

Modern marketing is therefore a coordinated system of many business
activities, but basically it involves four things: (1) selling the correct product at the
proper place, (2) selling it at a price determined by demand, (3) satisfying a
customer's need and wants,and (4) producing a profit for the company.

The text is excerpted from You Are in Business by John Themas French.

® Notes to the Text

1.

place utility : the increase in value of a product because of its availability at a certain

place ## A
e.g. In an area with no roads, a pair of good walking shoes may have more place utility

than an automobile.

2. bulk freight: goods carried in great volume XKz %4 .
3. Inventories of this stored merchandise often need to be financed; Here "financed"

means "paid for". To finance means to provide capital, or money, for.

Comprehension Exercises

1.

W

In the past the main objective of marketing was sales promotion. Marketers were people
who .

a. bought and sold stock b. consumed
c. tried to sell production d. supplied and demanded

. The word market can have several meanings. A person who wants to buy food uses the .
word to indicate
a. standardization and grading b. a place where groceries are for sale
c sales prices d. supply and demand

. Modern marketing aims to satisfy the wants of the consumer. Marketing personnel
should consider first of all .
a. how to advertise the product b. what products the customer desires
¢. how to distribute the product d. engineering problems

. Marketing is an important consideration for
a. the consumer b. the distributor
c. all aspects of production d. the salesman

. Raw materials can be transported in bulk at low cost. Finished goods which sometimes



require special treatment usually are shipped by truck. Transportation by truck is

probably
a. what the customer wants b. the best marketing method
c. slow d. more expensive

6. Demand and market forces are considered prior to production. Before designing and
producing the product, companies consider
a. the supply of consumers
b. the desire by consumers to purchase a product
c. distribution to the consumers
d. all the marketing activities
7. Between the producer and the consumer certain goods are stored along the way
because there may be great distances between the point of productxon and the point
of sale. Storing along the distribution channel
a. is suitable for all products
b. makes quicker delivery to consumers
¢. makes standardization and grading necessary

d. not add to the cost of the product
8. Economists use the word market to refer to a set of forces or conditions which

determine the price of a product. This particular meaning of the word market
a. is not important for people who are not economists
b. describes in general how prices are determined
¢. has no effect on the stock market
d. considers only demand, but not supply

9. Among other things, modern marketing considers selling the correct product at the
proper place. This means that
a. place utility and consumer demand must be considered
b. advertising will help increase sales
c. distribution is more important than product designs
d. if a product is for sale, someone will buy it

10. Modermn marketing is a coordinated system of business activities because

a. it involves solving design problems to meet consumer demands
b. it involves having the product at the right place at the right time
¢. it considers the profitability of the company
d. ail of the above

® Topics for Discussion
1. How does modern marketing differ from the old ideas and practices of marketing?
2. What effect does the theory of modern marketing have on production decisions?
3. What makes solving marketing problems more difficult than solving production
problems?
4. Why do inventories of stored goods often need to be financed?

-y

Word Study

1 Study the following words.



refer (to) v.
|. concern; be directed towards
The new law does not refer to land used for farming.
The term market forces refers to various conditions and situations such as supply and
demand which determine price.
2. mention, speak about
The speaker began by referring to the early history of the company.
Referring to your order No. 1035, we have not yet received the design sample.
3. look at for information: consult
For further information about the price, please refer to our catalog.
The teacher asked her students to refer to a dictionary for the spelling.
4. transfer something for the attention or action of someone else
You'd better refer the proposal to the manager, not to me.
The shop decided to refer the customers' complaint to the manufacturers. -

reference n..

grade v.

1. sort, separate into levels
The products will be graded according to size and quality.
The highest quality eggs and milk are graded AA.

2. (AmE) award a mark
The teacher spent all day grading the students' papers.
The third section consists of multiple-choice questions which can be graded by a
computer.

3. level out the gradients of ( a road, etc.)
Grading the road should minimize its slippenness.

grade n.

subscribe v.

1. contribute or agree to contribute
The company subscribed 10,000 dollars to the relief fund.
This is a cause to which he subscribed generously in the past.

2. sign (one's name) at the end of a document, etc. or add one's signature to ( a document,

etc.) to indicate consent, approval, etc.

They subscribed the protest against prolonged working hours and low wages.
Hundreds of townspeople subscribed their names to the petition demanding the local
government for a new school.

3. consent to: support; favor
I don't subscribe to his view that price reduction can surely increase sales.
His is a pessimistic view to which nobodyv will subscribe.

4. agree to receive and pay for a periodical, newspaper, books,etc. (with "for" or "to")
The library-subscribed for dozens of periodicals every year. i
He subscribed to 2 number of journals and two daily newspapers.

subscriber ~. subscription 7.

11 Do the following exercises:



1. Fill in the blanks with the following verbs or their derivatives:

refer grade subscribe

1) They the contract afier striking an agreement on the delivery terms.

2) These readirig passages are according to level of difficulty.

3) ____ to your letter of June 6, we would like to inform you that your order can be
shipped at the beginning of next month.

4) This product is priced in , and A is the best quality.

5) We are raising a for the families who have suffered from the typhon.

6) Since they could not solve the problem, they it to experts.

7) He didn't to the proposal that the experiment be put off till added funds were
available.

8) The traveller his guide book for the details of the winter resort.

9) This is a good book.

10) The magazine made a special offer to new i

1
1

1) In China, the primary school has six )
2) There is no further to that incident in his report.

2. Compose a short passage of about 100 words, using refer, grade, subscribe or their

derivatives.

Vocabulary Exercises

f4

1.

2.
3.

%

Suffixes -fy and -ize can make verbs from nouns and adjectives. Now complete the

Jfollowing sentences with the correct verb form of the words in the brackets:

The factory you will visit in the manufacture of engineering plastics and home

appliances. (special)

This salt has been specially for use in medicine. (pure)

His customer asked him to come up with package designs that were economically

(just)

In the letter he expressed his wish to his office filing system using some of our

products. (modern)

He said for sure that he could easily that car as his by the dent on the hood.
(identity)

Some countries, including Germany and the US, were becoming more important

sources of orders for the company. (industry)

With her knowledge and experience she is no doubt best for the task. (qualification)

Only products could enter into the foreign market. (standard)

Production machinery must be arranged to and cost. (maximum,

minimum)

10. This writing exercise the methods of comparison and contrast. (emphasis)

.

Replace the italicised parts with words or expressions from the text:

1. "Public attention at the moment is focused on the problem of industrial relations," the

economist remarked.

2. The shopkeeper had a sale to reduce his stored goods.
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7.
8.

9.
10.

. The best method to attain the goal is to give the workers an incentive to make greater

efforts.

. To load and unload containers, they need special equipment and ports adapted for

container traffic.

. The rate of production should match the rate of consumptian.
. The recent excavations have greatly increased our knowledge of life in' Britain during

the Stone Age.

A shipment of finished products is usually.less bulky and requires quicker delivery.
Marketing is also concerned with the transportation of the product to places,where it is
actually sold.

Finished goods which sometimes reqijre special treatment are usually shipped by truck.
Intrigued by the thought and challeeﬂ:f starting their own profitable business, many
people sell their own products, as well as others, across international borders.

II1LFill in the blanks with the words and expressions given below, changing the forms if

[\S]

e I YL B S VS

1.

12.

v

necessary: .
available  figureout  involve prior to emphasize manufacture
finance distribution  justify subscribe  accomplish encompass

. It is believed that consumers' motivation a three-stage cycle consisting of a need

or want, a desire, and a goal.

. The director that those who did not obey the safety regulations would be

dismissed immediately.

. Tdon't to the notion that most young people are lazy.

. He worked deep into the night until he the cost of the project.

. You are not in persuading customers to purchase defective goods.

. Her aunt her way through coliege.

. Motorbikes in your country are far superior in quality to those turned out in

theirs.

. The price of a product will be determined by the quantity for sale and the desire

of the consumer. ’

. Many factors must be evaluated selecting a proper advertising medium.

. Modern transportation capability makes possible worldwide of the products

made in a specific country.

The diversified company's ventures projects in shipbuilding, banking, and

various financial services.

He is a man who always what he sets out to do.

Give the noun form of the words given below and then put the following phrases

into English, using the noun forms of some from the list:
refer available utilise determine
consume emphasize separate distribute
treat store mvolve subscribe
deliver concentrate accomplish " standardize
promote satisfy coordinate prior

L3 #pa RiE 2 B A ST

3 A RANHA 4.7 3] la a4 5 ik
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V. Fill in each of the following blanks with an appropriate word from the list given below:
flet swarm crowd set pack bunch gang flock packet herd

I.a of tools 6.a of thieves
2.a of people 7.a of cards
3.a of grapes 8.a of sheep
4.a of ships 9.a of bees

5.a of cattle 10.a of cigarettes

| Trans]ation Practice I

I Translate the following passage into Chinese:

The modern marketing concept encompasses all of the activities mentioned, but it is
based on a different set of principles. It subscribes to the notion that production can be
economically justified only by consumption. In other words, goods should be produced
only if they can be sold. Therefore, the producer should consider who is going to buy the
product—- or what the market for the product is--- before production begins. This is very
different from making a product and then thinking about how to sell it.

I Translate the following passages into English, using the words and expressions given
below:

marketing be justified determine figure out prior to
available for accomplish involve consist of
in addition to at a profit finance encompass

. 4. FRANGTFLERE, VAR, RARYRERAAZEAR, 2L TAER
A ERTRFFRUZHEIHRIT, REFABHFEFAZIMRTDMEHEM, £XXF
NnEMTAHB, Bk, HRTRSTRAEFWE, HAAEHH TEAGHR. w4, LEANHA=
ML, ENSHR T AR RSN, BLF- L4 FTAAR.

2. ARTFTHERGRE AT ROAL, COHEILTH, XX URERATHELNS—ED. £
BEFHY, DLLPAERAGEHS G RLF F 2R BRTHE R, AL AR F 5 E KA LI
%—*"”J?&ﬁ)’tﬁiﬁ f'&"o

Cloze | |

Fill in each blank with an appropriate word from the list given below:

various do best region same not
demand to out market export with -
until or for overlook even off



