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1 Breaking the Ice

KHLEEm

EIMBRE, T EELRNEE; B
AP WG, £ A B3 T Bl B
Ko James Lin i # 84K %, E£EF
BR&E, \NERBZ", James R
ARG FHEETF, 5AKTE
X,

James Lin: Excuse me, I noticed you're reading an
electronics magazine. Did you know there’s a big
electronics exhibition in Chicago starting tomorrow?
MIE,RFHRAFTCTE o6 RE, BT
FARLE TR ARk FLLR?

Barney Miler: Of course! That’s the reason I'm going
to Chicago. Hi! My name’s Barney Miller. What'’s

1



your name?

HR&EF KRARATEANT XL mFH, &

*| Barney Miller, #4787

: James Lin. I’m a sales representative for Woofers
Inc., based in Taiwan. Are you looking forward to
the exhibition?

James Lin, € & Woofers 8| #) 2k $ R A&, #hRRA T
RBBEmEIANEE?

: I've been waiting to go to this show for more than
three months. There are going to be companies from
over forty different countries.
RENSAVMHFAZRA T, LA K Hw+ $4
BRGTHRER,

: [ know. I'm really looking forward to seeing what
products will be on the market next year.

AT, AABBBAFNL LT HHE0,

: I’'m more interested in the new discoveries which are
being made in the electronics industry.
KRB B I b F o b+ XLHH 2RI,

: Really? Do you mind if I ask what part of the elec-

tronics industry you're in?

B, RD? TLTUREFK, RERER—5 @ &

- F kg ?

: Not at all. T work in the R&D department of a com-

pany based in Los Angeles. We specialize in produc-

ing printers.

2



B RT U, RABHI— KA GHARBIT LA,
KA FHE PR,

: What’s the name of your company? Maybe I’ve heard
of it.

Fr 8 ke fTHRE? KT RTE,

: I don’t think so. We're just a little company called
“Halcyon. ”

e, RATAR—F DA 8 /e, “Halcyon”,

: Hmnm. Oh, didn't you come out with an amazingly
small but strong hight-ech printer at the exhibition
last year in New York?

B MR TRREFLBAGREE, a2k —#
AR, AT I AMERGIT PN

: Yeah, that turned out to be our best seller of the
year, but everyone forgets our name.

Mofl MR AKMNEFRGHGIAN, TR
KM MEFRARHE,

: One of my jobs is to loock for the products that will be
the most successful, and then find out why. So I
don’t just remember the big companies.
ROEHFZ— R ARBEBRAR NG ELURT
MAAGRE, FUKTRRAA KD L5
%!

: I like the way you think, James. Would you like to
get together for dinner when we arrive in Chicago,

so we can talk more about this?...



RESREZM SR, James, B Z MG, AN— 3%
JURERIR, B B — ik, R 2T

TROE

BTV Excuseme, [ ...
RBR - ANLRELEGAREK, FLLEREH.
IR, RERARE LR LXOCTHER, A
FIRGEMRITRBRATELAMG IR X, TRL
AAZEABTFRG KR,
R RBik.
A Pardon me, but ...
A.] don’t mean to bother you, but...

BRAHEF  I've been waiting to ...
MENEHEERR GBS, F LT HEFHE, T
RiZ# & B, “have been V-ing” iR #H ¢34 &, % H
RiE~HASEHEESGHH, ZAREBER
MR K—LFHL---7,

Rtk
A[’'m really looking forward to ...
A [t should be very exciting to ...

BHEFAARB Do you mind if I ask ...
AHLET ARXZMREZE 2B BN F 2
4



R, 3P NFTREREK, “Do you mind if
LR TG, Ao R YRR RET X,

H A Bk

A1 hope you don’t mind if I ask ...

AIf it’s not too forward of me, may I ask ...

(FEFARGG AL, “forward”, BRE,)

S |

1. based in B2

FRIGMBER KA. LAl ACENG A

""" THEE, 4R A S ¢ “Citibank” (631

#47), 5% “based in the U.S.”, BA LA L,

BT R A b based" ¥ W EEF A kg 4,

A The materials of this product were imported from
aU.S.-based firm. (IXHF EmeyoH 2 A —K £
Badite,)

. look forward to #1JJEpEE
% v “be looking forward to” 9 X s M, ik * ¥
HFOTRFGER, A4 EL IR L9455,
KERAHLEABRALLE,
AT'm really looking forward to taking the trip to

Nepal. (K — Ay L& £+ L8 Rk f,)



3. on the market LT, 3kEEF

“on the market” R4 = % AW ip LR, g LF”

2E, P —MRABE4EIER “in the market”,

BAR(LETIHIBLEH,

A David is in the market for a new monitor. (David
ZAM—HHYHLERE,)

A Their new computer should be on the market
sometime in the middle of the year. (#4744 # &
B P AT L)

4. come out (with) @& HHEH (FE~5)
ENEEGTFREEADLKR", FH F -4 “K
R ER K, @K, NEwith”2 B 4%
4295 Bp AR A1 & RN F
A We're going to come out with a new toothpaste

that will make everyone have beautiful white
teeth. (AP B R MM F R L2UEKXEG T &
FOXEM,)

5. turnout SRKH
ENREGMBEARB RENHRR " E®
EE 325NN S -405 §I 8
ACliche TV’s new talk show series turned out (to
be )a failure. (Cliche AL £ ¥ #M B2 £ £ 5% B
HRATHE,)



6. Best seller RUHEHIIE R

“sell” R “HHE"Z & “seller” TR KR FE AR hE

ZER", AARBE, “best seller” F —ANF A 2

&9 5 ik R “best-selling (product)”, ¥ 9 & ok, ik

RLFINRARBRAGHB,

A Hackney Co's new mini dryer is obviously the best
seller of the month. (Hackney 2 &) ¢J & # & i% 4k
FARARIEAAHERAE,)

W iC

1. electronics [I;lsk'trumks] n. %:Jc'—%o ﬂlﬁﬁ'&
BRXM\E “BF&=R", WHER, MITHEH,
BIEH,

2. exhibition [ eksa'bifon] n. B WL ;B

3. reason ['rizr.l] n. RE

4. representative [,reprl'zentatlv] n. REEH, REA

5. discovery [dis'kavori] n. &, XM

6. industry [ 'indastr1] n. LMk; (FER) Tk, B
“service industry” (AR k).

7. R&D B A H T, B “research” (B 3 ) 5 “ develop-
ment” (& B )M R,

8. specialize [ 'spefoliarz] v. ¥ITF(EMIIE)

9. amazingly [o'mezigl1] adv. 1 A#h

10. high-tech ['hartek] ». E®I#, “high-technology”

7



# 5, “technology” [tek'nalidz] Tk ER, B

HAR,
Lo om m
[. AERBR
- u
T T
| B ¢ ]
TaH Odm
A1 ] ERERE
LZ}"ll T
- H
L] ||




ACROSS(HB17)

1.

QOur company, famous for producing high quality

computers, is a leader in the computer

. Most of the big companies in this area in

making automobiles. They don’t produce motorcy-

cles.

. TVs, calculators, computers, telephones and air-

conditioners are

DOWN(HEAT)

1.

In order to develop products, we have in-

vested a lot of money in R&D.

. Although their company suffered from financial prob-

lems last year, it is doing well this year

and making a big profit.

. Our sales in the U. S. is doing very well;
he has increased our sales there over fifty percent.
. At the automobile in Taipei, we saw a lot

of cars, including BMWs, Mercedes, Cadillacs, and
Jaguars. '

. The of oil on their land made the family

rich.

I.Ei8N>
REHCEEE, APl — M BES KB R.

1.

Our company’s main office is in Taipei.



—_—

2. Our new stereo, Model Z101, sells better than any

other models .

—_

3. Having worked overtime for two months, she de-

sired a vacation.

—_

4. Our main competitor’s new product is ready for sale

now.

—_

5. He finally became chairman of the commission.

=

I. 9%

BREREENRE, SR TN ZE.

1. HE. 5 B8R, &L
A: » do you work for ABC com-
pany?
B: Yes, Ido. Did I see you before?

2. . RRfydE
A: We have invested US $ 2, 000, 000 in producing
this TV commercial.
B: I know. this ad for 4

months.
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