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Clearly there is money to be made. Toxic-waste
disposal is one of the most lucrative industries in
the United States; treatment firms in Britain and
Canada are so successful that those two nations are
net importers of sludge. Simultaneously, however,
the high cost of safe disposal has created a network
of toxic-:-aste brokers. Some have considerable
expertise with hazardous materials, but others are
fly-by-night outfits that burst into existence for the
life of a single contract. A manufacturer might hire
one firm to dispose of its waste, assured that all
will be handled properly. That company, in turn,
nmight sell the waste to a third, which may, in turn,
contract with yet another company for delivery and
treatment in a different country. The potential for
mishandling—or deliberate subterfuge—is enormous.

(2]

Nintendo may be on every kid's Christmas list,

but not all the hot toys are high tech. A surprise

winner this season is OddzOn Products Inc.’s Koosh



Ball. Kids are crazy for the sporty little sputniks,
which are made up of thousands of rubber filaments
radiating from a central core. "They pick up a bali
out of curiosity and just can’'t put them down,” says
Melissa Armour of Imaginarium, A San Francisco
store that sells hundreds every week.

Koosh Balls, which sell for between $5 and $12,
are the brainchild of Scott Stillinger, 38, a former
computer engineer, and his brother-in-law Mark But-
ton, 32, who once marketed Barbie dolls for Méttel.
They won't disclose sales figures, but. say their Odd-
zOn factory in Campbell, Calif., has shipped “mil-
lions” to 10,000 outlets around the country, including
Macy’s, Neiman-Marcus and the gift shop at the
Smithsonian Institution in Washington, D.C. There’s
even a user’s guide— “The Official Koosh Book,”
which lists 33 games including “Bop the Brother.”

Button estimates that 40 percent off all Koosh
Balls end up in adult hands. Grown-ups like the way
they quiver, describing them as a cross between a

bowl of Jell-O and a porcupine. In fact, one toy-



industry analyst calls them the “Pet Rock of the
'80s”— a comparison Button and Stillinger would
rather dodge. Pet Rocks, they say, were passive,
while Koosh Balls are more of a sports toy. Their
preferred role model is another toy that started out
as a fad and ended up as a best-selling classic : the
Frisbee ®.
3]

Consider Barbara Bush. At first I thought all
those recent articles were constructive that hailed
her for a relaxed attitude about growing older and
for making it respectable for a woman at some
point to cease thinking that with just a little more
work she would look like Raquel Welch. But I have
begun to think it is all just ever so slightly conde-
scending. Why are we talking about hair color and
style and things like that at all? Barbara Bush is an
_aftractive woman. She also knows what she’s talk-
ing about and is committed to good causes. It does
her credit that the pink-frosting term “‘First Lady”

sits slightly askew on her. When she is praised (

—_ 8 -



and is criticized ) why shouldn’t it be for what she

does, not how she looks?
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No time to cook? How about stopping by the
hospital for some takeout? That’s right, the hospital.
They may be better known for bedpans and back-
less nightgowns than for outstanding gastronomic
experiences, but hospitals are entering the
convenience-food market. Two years ago Holyoke
Hospital in Massachusetts introduced Just What the
Doctor Ordered, a line of low-fat, low-salt frozen
dinners. Now it’s test-marketing a new product : a
chicken soup advertised as even more therapeutic
than your mother’s.

Prepared under the scrutiny of dieticians, a 65
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cent serving contains about 825 fewer milligrams of
sodium than a comparable dish of canned soup.
Who would pay to eat hospital food? Patrick As-
colese, manager of food services, says the dishes go
down well with recently discharged patients, dieting
Yuppies, the elderly and working couples caring for
aged parents. Holyoke’s success has prompted two
other hospitals to eye the takeout business. If the
concept goes national, patients may one day be able
to get a tosillectomy with chicken soup to go.
2]

Now it appears that the immune system and the
brain are continually sending each other messages
about their own experiences of the world. Research
has shown, for instance, that chronic stress causes
the adrenal gland to pump increased amounts of cor-
ticosteroids into the bloodstream, and these chemi-
cal messengers can inhibit immune action. Much of
what we experiencg as loneliness, grieving or help-
lessness, in fact, comes down to stress. So experi-

ences of the mind are obviously influencing events
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