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Tourism Clerk;
Travel ‘Agent;

Tourism Clerk:

Travel Agent:

Tourism Clerk:

Travel Agent:

New Words

Unit 1 Tourism

Dialogue 1

(A foreign travel agent is talking with a Chinese
tourism clerk on the phone.)

Are you going to organize a tour group to China 7
Yes, | have a group of people interested in traveling
to China. Do you have any sightseeing guide-films
or other guide-books ?

We have some good color movies that tell all about
our country. They give a brief history of our coun-
try and show all the beautiful scenery.

That sounds good. Do you also have some brochures
or other literature I could give out ?

Certainly. We’d be happy to send the films and all
the other materials to you.

[ would really appreciate that. Well, it’ll be another
couple of weeks. I'll probably get sent to China on

one of our packaged tours with some routes.

sightseeing ['saitsi:ing] n. TR, 7 5
brochure ['braufjus] n. IR



literature ['litaritfo] =. JCEk

tour group i idzi
packaged tour['peekidzdtus] AL e b A
give out SR
appreciate [opri: fieit] wz. R

route ['ru:t ] =n. LB
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Dialogue 2

(A tourist is asking for directions at the Tourist
Information Center. )
Tourist : Excuse me, is this the Tourist Information Center?
Tourism Clerk: Yes, it is.
Tourist [ want to go on a one-day tour of the city. I would

like to ask for a guide to show me around the city.



Do you know somewhere that 1 can hire a guide
who can speak English?

Tourism Clerk: Why don’t you try China Zhuhai Overseas Travel
Corporation ?

Tourist; Where ig it ?
Tourism Clerk; Oh, it’s in Yuan Lin Road ]i Da.
Tourist Thank you, I'll try there.

New Words and Phrases
Tourist Information Center JFRAFAR % +H .0
Overseas Travel Corporation /MR HEA 5]
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Text Tourism

The tourist industry has become one of the most mmportant eco-
nomic influences of modern times. Tourism has been one of the

fastest growing industries in recent years. In fact, the growth rate

3



of tourism, including that of both international tourism and internal
tourism or domestic tourism, has generally exceeded the growth rate
for the worldwide economy. Sometimes it seems as though a new re-
sort area springs up every day wherever there are sun and sea.

Tourism is a relatively new phenomenon in the world. Since
being away from home is a necessary component of touristn, its de-
velopment as a mass industry depended on modern means of rapid
and inexpensive transportation. Toutism as we know it today bégan
with the building of the railroads in the 19th century. In fact, the
words tourism and tourist themselves were not used for the first time
until about 1800. The first tour in the modern sense was put togeth-
er by Thomas Cook in England in 1841, and the firm of Thomas
Cook and Sons has remained one of the prominent names in the
tourist industry. Steamships also increased t-ourism, especially across
the North Atlantic, the major route of modern tourism. The auto-
mobile and the airplane in still more recent times have also become
major modes of transportation for recreational purposes. The great-
est growth in international tourism has taken place only since the
end of World War ]I in 1945, and it has paralleled the growth of air
transportation.

The tourist industry is not a single entity. It consists of many
different kinds of enterprises that offer different services to the trav-
eler, such as transportation, accommodations, catering, tour opera-
tors, travel agents, and so on.

The tourism department operates tourism information offices in
many origin countries. A tourism information office promotes, or
builds travel to a destination country through advertising and special

promotional activities. For example, representatives of the informa-
4



tion office give brochures about vacations, the destination country,
and special tours to travel agents in the origin country.

Travel literature is given out to many people in the foreign
countries. It is used to help travel agents sell tours to the destination
country. Many people in origin countries go to lectures or meetings
set up by travel agencies to learn about vacations in the destination
country. Tourism information office employees attend these meet-

ings to give out literature and answer questions about their country.

A

New Words

tourism [ 'tusrizom] n. HicliE, Heds b
parallel ['perallel]  »t. ... FA7, Hereeer 3
entity {'entiti] =n. I, F—k
internal [inta:nl]  adj. HH/

resort [rizo:t] . U e
enterprise ['entopraiz | . gl B
accommodation [akomadeifon] 7. RERT {1 5
destination [ destineifon] #. E /Y Hh
catering [ keitarin] #. "
phenomenon [ fi'nominen] n. N
component [ksmpounent | . HEH 5
transportation [ treenspo;'teifon | n. EH, B
mass [ mes ]  adj. B, RARE
automobile ['5: temabi:1 | #. RE

origin ['oridzin | . I, hoRk
recreational [rekrieifonal ]  adj. WA, HHEY
promote [proumout | . 1233

pamphlet ['pemflit] =. MM F



representative [ reprizentativ]  n. (RN

Notes on the Dialogues and the Text
1. Do you have any sightseeing guide-films or other guide-books 7

(RITE ARS8 M 3% sl A g7
gude EX B E “FMH, £, BEX” WERE. T guide
films FI guide-books B LA BIEMME M,

2. I'll probably get sent to China on one of our packaged tours with
some routes. JLEE@E{ > ?ﬁﬁfﬁﬁﬁ%lﬁ~/ﬁ@{ﬁﬁﬁﬁﬁiﬂ EP -
BRI 5.
get sent to = be sent to; packaged tour & H ik iTAL ZEHE— VI
TR, WAREM K.

3. In fact, the growth rate of tourism, including that of both inter-
national tourism and internal tourism or domestic tourism, has
generally exceeded the growth rate for the worldwide economy.
The L, dRWEl CRLFEE BRI B E k) MkEe L
W TR SRk,

RB—PMEIH, the growth rate of tourism &8, has gen-
erally ‘exceeded 1HE, including 515 #9417 4515 52 14 BH A7 &
8 tourism ¥
Tourism: Travel away from a person’s usual place of residence
~ for a period longer than twenty-four hours, primarily for pleasure
or recreation, and frequently to multiple destinations. Tourism
statistics, however, usually include people traveling for business
or health, or to visit friends and relatives. The person traveling
is a tourist. FRIFIE A Y FF 8 ¥ B AEA TAE 6 0 7 #8ag 24
NI LA L, T B R M B R AR S 9E 6 1 1 &
.
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International Tourism: Tourists travel between two or more

countries. ERKIFHENRE—T BEXHWERERERZH 5

—A UL B F AT IR :

Internal Tourism: Tourist travel within the same country of

which the tourists are residents. This is also called domestic

tourism. ENIKKFENE - TERNBRETHCHKEH

BN AT 3% Py Al st o 22 04T 8 B o .

. Sometimes it seems as though a new resort area springs up every

day wherever there are sun and sea. HI{FEZEH AL # HE

HREMEHH Y, SXBRSHA—MEHNRES.

A place or area to which tourists travel. It may be a resort, but it

may also be a large city like Paris. FRHFHEHIR A {10 T &R & 8T

E i34 p

springs up & “HIM” MEE, M. A great number of factories

have sprung up in the countryside. A HM TiFL T,

- Tourism as we know it today began with the building of the rail-

roads in the 19th century. 145 KT H M I RIEE 19 1

BRI BRI T EW

as we know it today: as 5|5 83X M4 BB Tourism fY;

began with B VH1E, Ll FFUG, Uﬁﬁﬁo ;1 shall

begin with this book today. BITH A RIGiEXAH,

. The first tour in the modern sense was put together by Thomas

Cook in England in 1841, and the firm of Thomas Cook and

Sons has remained one of the prominent names in the tourist in-

dustry. RN EHE — KA KRR E BICD - B

1841 FAHL, FRRDH ERLT AT —HEBR KL

FREE, ARBHHEFE,

EARTRE WA T FARY, S—A A FRHEER
7



» » A
The first tour, 1HIE & was put together; put together: “#H &,

&, T BE—FE", . We put together a crisis team.

AOTAR X2 BARAIFRIEFR the firm, HIFE

has remained,

7. It consists of many different kinds of enterprises that offer differ-

ent services to the traveler, such as transportation, accommoda-

tions, catering, tour operators, travel agents, and so on. B M
WEARERBEHIREFHEFHARERFTAR, MREE
Wl ERL. REk, RITHEERNRTNERTSRS.

accommodations: Places at which travelers can obtain a bed ( and

usually food) while on a trip; in other words, hotels, motels,
inns, camping grounds, hostels, and so forth. BETE LR K hefT
BRAERE R LK EME MRS RIS FERE R
R% , BRLAR SR RERE R,

Exercises

I. Answer the following questions orally

1.
2.

What is tourism ?
What is the difference between international and internal

tourism ? What is another expression for the latter ?

. Why is it said that “The tourist industry has become one of the

most important economic influences of modern times” ?

- When was the first tour in the modern sense put together? By

whom?

- What has the greatest growth in international tourism that has

taken place only since the end of World War [[ in 1945 paral-
leled?

. Is the tourist industry a single entity? What does it consist of ?



8.
9.

What does a tourism information office do to promote travel to

the destination country?
What is a brochure and what is it used for ?

What is travel literature 7

10. What is the difference between origin countries and destina-

I.

tion countries ?
Fill in the blanks with appropriate words or phrases from the
list ’

media, phenomenon, appreciated, route, pamphlet, origin,

brochure, literature, tourism information

1.

The country from which the tourist comes is called the
country.
A office promotes travel to the destination country.
A is a printed pamphlet about a place, product, or
company that is used for adverfising.
Newspapers, magazines, and books are print that
spread information.
Unemployment is a common in capitalist countries.
The travel literature has been published in form.
The salesman gave some on the new automobile .
They deeply his thoughtfulness.
We can take all the buses on the Number 11
Read the following passage and fill in the blanks with suitable
words from the following list
such, selling, much , to, or, relations, effective, attract,
part, interest
The aim of promotion activities is create demand
for a product service. Promotion is a broad term that includes

9



