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Unit 1

JH

Warming-up

® Words and Expressions

resource 1. (often pl.) the wealth of a country, or a business enterprise, e.g.
mineral, land, labor; or capital, equipment, personnel, etc.

alike a. being the same in appearance, quality, character, etc.

blouse n. a loose outer garment for women

fabnic #. cloth or other material made by weaving cotton, nylon, wool, silk or
other threads together in any of various ways

shortage n. a condition of having less than is needed

suffer vt. experience or have to deal with (something painful or unpleasant)

go out of business  stop trading; fail

incentive 7. something which encourages a person on

-oriented a. designed for, directed towards, or concerned with

® Pre-Text Questions
1. What do you know about the market economy?
2. What do you know about the planned economy?
3. What is the meaning of the word "market"?
4. How does the change to a market economy affect your life?
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Text

Market Economies*

Products such as bread, meat, clothing, refrigerators and houses are
produced and sold in every country of the world today. The production methods
and resources used to make these products are often very similar in different
countries. Bread, for example, is made by bakers using flour, water, salt, sugar
and yeast. Once the bread has been baked. the loaves are sold to consumers in
stores which can look very much alike.

However, the processes used to determine what products to make, how to
make them, and what prices to charge for them are different. In market economies,
anyone--individual or company--can make production and sales decisions. To see
this more clearly, consider a specific kind of product, say shirts and blouses.

If many producers believe that they can sell shirts and blouses at prices high
enough to cover their production costs and earn profits, they will decide to produce
and sell them. This leads to direct competition between different companies
making and selling these products. That competition is one of the basic reasons
why there are so many different styles. fabrics and brands of clothing for
consumers to choose from in stores.

A key point about market economies is that the prices for shirts, blouses and
other products sold in stores are not set by a government planning commutiee.
Instead, every seller is free to raise or lower prices according to changing market
conditions. If one kind of shirt becomes very popular for a tume, the price of such
shirts will usually rise. Because of this price increase, consumers will buy fewer
shirts. At the same time, as the higher price increases profits, the shirt makers will
produce more shirts, and other companies will decide to start making shirts. As a
result, any shortage will soon be wiped out.

In the market, consumers are free to choose among competing products.
Companies making shirts that are popular with consumers can sell them at
competitive prices and earn profits. Producers who make unwanted products, or
operate inefficiently, will suffer losses. Eventually, they must either learn to
produce and compete efficiently or they will go out of business, and someone else
will take over their factories, machines and other resources. This is the basic
process in which economic incentives work in a market economy.

Market economies may be practical, but they are also based on the
fundamental principle of individual freedom: freedom as a consumer to choose
among competing products and services: freedom as a producer to start or expand
a business; and freedom as a worker to choose a job or an employer.

It is true that market economies provide no magic solutions to all our
headaches. Government plays a critical role in solving problems such as inflation,
wemployment, pollution, and poverty. Nevertheless, a market-oriented economic
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svstem seems to offer greater opportunity for economic growth, technological
progress and prospernty.

* The text 1s based on What is a Market Economy? (U.S. Information Agency June 1992).

Comprehension and Reflection

L Questions for comprehension:
1. What is similar under different economic systems? The correct answer is:
A. Production decision-making process
B. Production methods
C. Sales decision~making process
2. According to the text. competition is caused by producers' desire to
A. have different styles
B. improve the quality of products
C. earn profits
In what ways do consumers benefit from competition among different producers?
. Will higher price necessarily bring in profits?
What are the two alternatives for those producers who make unwanted products?
A. .
B

6. Paraphrase the following sentence:
This is the basic process in which economic incentives work in a market economy.

7. In what aspects can government play a critical role in a market economy?

U W

Uowp

11. Topics for discussion:

What are the pre-conditions of a market economy?

In what ways are market cconomies different from planned economies?

What are the limitations of a market-oriented economic system?

How can a college student be prepared for the challenges of a market-oriented economic system?

Calbea i e

Pronunciation and Intonation

L. Pronounce the following words:

economy refrigerator determine resource
committee eventually efficient incentive
employer employee individual prosperity
yeast process progress houses
sales blouse fabric clothing
competition competitive competitor compete

3



1l. Read aloud:

A key point about market economies is that the prices for shirts, blouses and other products sold
in stores are not set by a government planning committee. Instead, every seller is free to taise or lower
prices according to changing market conditions. If one kind of shirt becomes very popular for a time.
the price of such shirts will usually rise. Because of this price increase, consumers will buy fewer
shirts. At the same time, as the higher price increases profits, the shirt makers will produce more
shirts. and other companies will decide to start making shirts. As a result, any shortage will soon be
wiped out.

Word Study

L Study the following words:
determine v.
@ control; have a direct and important effect on
Economic factors determine the progress which a society can make.
The amount of rainfall determines the size of the crop.
@ find out the facts about
It was in the public interest to determine exactly what happened.
® decide or settle
The date of the match is yet to be determined.
The court determined that the man was guilty of assault.
determination n. determining a.

sell v.
@ give or pass (property or goods) to someone else in exchange for money
He would like to buy your apartment if you are willing to sell it.
The picture was finally sold for 1,000 yuan.
@ be bought; get a buyer or buyers
This kind of magazine sells at $1.5.
Business English books sell like hot dogs nowadays.
® make acceptable, believable or desirable to (someone) by persuading
Will this candidate be able to sell his ideas to his voters?
You've got to sell yourself at the interview.
sell off: sell (goods) cheaply, as to raise money quickly or at need
The store is selling off old television sets to make room for the latest models.
He was forced to sell off his land because he needed money badly.
sell out: sell the whole supply of (something); (of a supply) be all sold
I'm sorry. all the lemonade is sold out.
on sale: offered to be sold at lower prices than usual
1 got this beautiful hat on sale. It was really cheap.

expand v.

® increase in size, number, volume, degree, etc.; (cause to) grow larger
Metals expand when they are heated.
Our international trade has expanded during recent years.

@ make (a story, argument, etc.) more detailed by addition: enlarge (on)
Can you expand on your reasoning so that we can all follow you?

expansion n. expansive a.

4



earn v.
@ get (money) by working
He is earning a lot of money as a consultant engineer.
This young girl earns $30,000 a year.
@ get (something that one deserves) because of one's qualities or actions
His bravery in the war earned him the title of "Great."
She's earned a break after all that hard work.

11. Do the following exercises:
1. Complete each of the following sentences by using the words given in the brackets.

a) Mary invited her friends to the trade fair so that . (sell)

b) First of all. we should . (determinc)

) him the admiration of his colleagues. (earn)

d) You'll have to if you want to convince them. (expand)

¢) Because . this young engineer failed to fulfil this task. (determination)

f) Do you think his ideas? (sell)

2) With the , this country is becoming more and more prosperous.
(expansion)

h) At first, life was difficult for him. He . (earn)

2. Compose a short passage of not more than 80 words, using determine, sell, expand
and earn.

Business Conversation

Foreign Travel

As a businessman, you travel to foreign countries a lot. Before you make such a travel, you need
some information about how to behave properly in the foreign country. Appropriate behavior may
lead to unexpected business results. You and your partner are going to advise each other on how to
behave in two countries.

Student A: turn to page 178.
Student B: turn to page 182.

Here are some useful expressions:

Oh. let me think for a minute.

I'wonder if you could tell me...

How should 1.7

Remember, you cannot...

Sorry. I've got no idea.

Something else I was wondering about was....

How about...?

This may sound a dumb question, but 1'd like to know...
Oh. that's something 1'd rather not talk about just now.
That's a very interesting question. ..



Vocabulary Exercises

L Give Chinese or English equivalents to the following:
1. market economy 2. production costs
3. wipe out shortage 4. government planning committee
5. eamn profits 6. as aresult
7. economic incentives 8. play a critical role
9 FXME 10. TALAGTIPHEA
1. JFH IR 12. 3 G
13.47%5% 14. 434 g4y
15. R 16. AR
II. Fill in the blanks with the right form of the given words:
1. short .
a) The customer is not satisfied with this shirt, and he wants to have the sleeves
b) Labor and material lead to the decreasc of production in this factory.
2. base
a) on the suggestions from the workers, the boss finally decided to fire two
incompetent directors.
b) Be sure to remember that faithfulness to the company is the requirement.
¢) In most factories, employees work on a three-shift
3. choose
a) Ifyou him as your leader, you'll have made a reasonable
b) Any customer, no matter how he is. will be satisfied with the apples.
4. profit
They collected all kinds of information about this project.
5. produce

I
. Are the buildings in this area similar appearance and height those in New

o

oo W

—
e

v,

a) More and more people want finished instead of unfinished
b) With the development of new machinery, the factory becomes more
¢) Mass does not necessarily mean poor quality.

. efficient

a) If you want to stay here, you must try your best to work .
b) Due to the of the sales manager, the firm suffered great loss in the competition.

Fill in each blank with a proper preposition or adverb:

York?

The proposal is extremely popular the young people.

For the same product, we have got four brands for you to choose .

The country is taking some actions to wipe illiteracy and poverty.

To our great surprise, these high-quality goods are sold a reasonable and acceptable
price. ‘
Your carelessness will someday lead your failure.

Whenever he falls ill, his brother takes his job as a supervisor.

To discontinue the workers' salary is certainly not a good solution the problem.
The auto-repair man charged Mr. Li 1,000 yuan a new hood.

This is the decision which 1 am sure they will profit

Fill in each of the blanks with a word given below:
You there with better make
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frequently with of about

Consumer Economics

James Duesenberry. former chairinan  the Harvard Economics Department. once
wrote. "Economics 1s all about how people make ciioices. Sociology 1s all ___why people don't
have anv choices to " If that 1s the casc. then comsumer economics is all about how
indrviduals can make choices.

Good decision makers are made. not born. musi learn and practice decision-making
skills if vou arc to copc __ the hundreds of decisions that you will make in a lifetime.
Decisions come in all sizes and shapes. Some. such ___ choosing a career or getting marned.
occur only infrequently. Other choices are important and occur ____enough to allow for some
learning and reevaluation. Buving a car or a housc and making an invesiment are examples of these
kinds of dectsion. Then. __are the more frequently made decistons of food shopping or

obianung credit. Lifeis filled _ decisions

Grammar Review

Infinitives

[ Insert to where necessury before the infinitives in brackers:
He made me (do) it all over again
He made her (repeat) the message.
How dare vou {open) my letters!
I used (smokc) twenty cigarettes a dny.
Will vos help e (uove) the bookcase”
Do vou wish (makce) a complaimt?
Visitors ar¢ asked (not feed) the annnals.
% 1 heard the door (open) aud saw o shadow (move) across the floor
9 Did vou remember (give) him the money”
No. Ididn't. I stiti have iv in my pocket: but I'H (sce) him tomght and [ promise (not forget) thus
time.
10 The American said that he had secn nine presidents (come) and (go). He must (be) 1 very old
.man
11 We don't want anvbody (know ) that we are here.
12 He doesn't like (be told) what (do).

L R Y R S R

>

IL Identify and correct the mistake in each of the sentznces if any:

| Peopic complain that the costs of establishing a business are so high that only the rich can
afford running a company
Although few people really like to be leaders thernselves. nearly all people enjoy to criticize their
leaders.
John was made work day and night.
As time went on. he suffercd such heavy losses that he was forced give up his business.
A lctter of credit is issued by a bank. permitting an individual or a business firm drawing up to 1
stated amount of money on that bank.
6 The man was secn run away with something black under his arm
The desire to make a profit motivates business exceutives organizing and operate their firms
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