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Cholesterol has natural enemies

In the battle against cholesterol. it seems man.
has a natural ally.

‘Deep-sea, cold-water fish contain a special oil
called Omega-3. An oil that recent studies indicate
helps control cholesterol.

Now Squibb brings you Omega-3 in a dietary -
supplement.

Intréducing Proto-chol.

A natural oil from only deep-sea, cold-water fish
rich in Omega-3. And it’s concentrated in an easy-to-
swallow sealed gelcap, so there is no fishy taste or
smell.
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Of course, Proto-chol should be part of a com-
plete cholesterol control program, which includes
lregular exercise, foods low in saturated fats and
regular medical checkups.

So start your cholesterol control program today.

Cholesterol is one enemy you should fight every
day.

® 1987 E. R Squibb &. Sons, Inc.
Princeton, N. J.
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Deep-sea, cold-water fish contain a special oil called
Omega-3. An oil that recent studies indicate helps control
cholesterol. (ZFEFEMBIHE . L FEWEHAR., ENNHEA
AR —FRERECRBM-3" M AW 2R F R X FM A LS
B A& B E B At DR i R IH R E TR INEE;

A natural oil from only deep-sea, cold water fish rich in
Omega-3. And it's concentrated in an easy-to-swallow sealed
gelcap, so there is no fishy taste or smell. (Xl LEENEE
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