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HENBRERKEFRSHHBFK., XEREHBE, RINSFHEER
B4 1988 LR MX A A, #HERF LR EE%, FHFE AL “Hand-
book of Business Terms” («ZHEHiFM>»), hiFFR LD <BELZET
Hiagh>,

LETHBHEERS, ARERAE. 2PARBRCHEME. &8, 817.8&
ERE. T A IEER R THER. THEE. %I‘ﬁ—%\ﬁ‘ﬁm HR
READRREREFHR.

FIMA T ) — Sk . — NAEEE BERRE, 76423 HTFiEE
o T REFELE 3500 £ Ak, AKRBEEHANL TR, 2E-F
&KF VOETRTF. REMBELFEARL, HREAACEW HRHOMS. 2 A&
KFH, FFRER T LSHEHLSEETHESRFHAHARIBEHET "R, =,
Bl hitREEEEE, FiAtmEs]. N, BHiR # 445 ERms
MZEERZRE, AEXEREH AR E A RAERER, ZATNREART
il ol | 2 R FAR 5 MV B9 22 BISh, B RIEB I, EFNHMBFLG.
Hsh. RO ELE AT B REMEETHH SRR, BAFE, MR X
iR ARMBELA A RBRESRBER, X R RS EER AN B EEN,

FIARBIFL R, RFRMNARZORERTEFETEWKZ INLLHE
FHEHEREAHIE  RMARLBEZRER R WL KRB FKEHER
0B HEHERL, EHERTEORE, WIELEHER. WLEITEER
MR A ERHS FME R SR OIFIFROBZAT TEROXHE
Fmey, £ —I B,

AR T J(H job cost sheet F4g), K,L,M,N (Z nonrecurring
charge2iil-), P(gg pull distribution strategy F¥#%),Q,RAE KL S R 2%k
MEFE WIS, HAHRIILE AP F RS R BN TR AT R IFH,
NEFEFPLILERERE. RELPBHRFANBEIRERERIT, BX
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FEE.URAETFFEE28R. BRI HSEETHR” AN ATEEL
I BRI AN Fl AN R R OFE R, X —F AR EIER
AXELREGSEFHERRIE, XREHLED,

BRBICH LB BEEBSRA“TIE. ARPHIF L ARIE( fnout-
source, greenmail, poison pill*) B4R E#F R AHEEE FIEE. Bl
BeUmOde s, BA-BRIERANATHENRIETRNR, BELE
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A

AAA 1 1 American Academy of
Advertising & Ho
can Accounting Association £
H. 3 [ American Arbitration
Association £ H,

AAAA 11, American Association of

2} Ameri-

Advertising Agencies £&H.
abandonment I 1 BIFE A3 7=

HEREHRESESE. 2 fgE-—%E
KRAER.
abatement W& AR R —TF
%8B B RS BR %

abatement clause pR& £ FHLAH
—45, Hph M MRk 5 ARENH,
AR AAEABHELEH LS

ABC analysis #5534 # I ABC
inventory management 5 H,

ABC* Data Bank R{5HitRBERE
% ABC Newspaper Audience
Research Data Bank, ‘ERA4#F
RS H, BEFREFEHRE
HEER—IRKIKEHADLI
ﬁﬁo

* 34 Audit Bureau of Circula-

tion —AE—~F8 M B BF,

—iFE

ABC inventory management £ 4
2WR Wik ABC analysis, &—-
A R PR IR B AN R A R0
HE, EERBEHARMERTER o
H33% A #,.B (), CUR

ABC Newspaper Audience Research
Data Bank ZTTHitREREE
WM iEE W ABC Data Bank.
%8,

abnormal spoilage JFEMMIF 7
REFROERBE TEERRA
& bz LR A Ll O B3
ECGREEIMEZETATLA
RERA) .

aboriginal cost RPRE F—4
WEEIARFDATAXMS HE
B9 FIFT R A Bt R BT &
BELbEAN—ARBEHTHET
RASE, AR EBRETL (L
MR RS BB T HIZE R
BEEARELE B BB
B %)

ahove-the-line SR FWB 1 KL H
MREEOBARBEA R, 2



abrogation

(k) 1532 b W BMiR & Gl dn
MHEELBA, FIK, HIAFH
), 23 below-the-line &8,

abrogation of agreement P&
Bl — R4 — AN —T,

-absentee management REWE I}
FRATRE RS A AHTEE
T mRA R e, RERM i
NE HER g A E,

absolute address #Exfiisyt A
NEMEED, FiE—BIBHL &
L: T A P

absolute frequency ZXEHE BT
GE I B B 2 8 W fr 3.

-absolute liability iR EWME 1L
strict liability & 5.

absolute sale S xt44® HIFC &4
Bk, ER WL AT 2B ALY
AEEERR UG, 2R con-
ditional sale £ H,

-absolute threshold 4xiH{M — #|
BB EHBREBREKT. 2R
just noticeable difference & H,

-absolute title BHFER L&k
AR O AR

absorption risk HNRAKE —2\ 7
BELHAFEFRBHET —HR
TR B8 e & vh 2 3RUT AN RRSR AR i LR
®BLESH, R self-insurance
%R,

abscrption costing WA EXENA
.5 full costing, B[I4¥EHEI & R

2

A (BIFEMRLF ATk —RE R
BIBHEHEEI RN EE. B
I, direct costing &K H.

abstract of title Z=RHFP\E O
KRR, KTt e ik &
fTARTEARHN, SIEFERN
ik, IR RN,

accelerated depreciation jipi#T|8
ATRBABRLE -’ &
AR AL B R BT
IF#4EMmATIH. 20 sum-of-the-
years’-digits method;
production method W& B,

acceleration clause AR
—FhRAMMII, TR &
AARRERBRY A, WA R F
AR B R % .

acceptance needs HETHE L
need for acceptance & H,

acceptance sampling XX MERE
MF R — iRl 2%, LA
LSEEL Shat e kO S A

acceptance theory of authority ¥ fi
THRi A—-HERMR, tH
HRLESRDTELY £ H,
WAELHEEL SR —8, R’ i
A TXF RS B R 3R
s, TRIMLHER HREeell i
S0, A B — Y B L 3%a

access MM AR (FEFT—iH-EMN
W BIRE).

accessing MAT FMAEGE. &

units-of-



Wi, 3O MR BRI A AR
O TF BT s BRYATE
I

accommodation endorsement i B i
B —FEHB-FHAR, AR
BHEBERMAZ—F R lkEs Hk

accord FBHY MEZFAFBERA
Z IR B B T S A A 2 1A st AT
BRAYEMERBH B 2R
satisfaction £&H,

account Btp 1 ZE—sy ik rhif e
AR FHER A B 05 fnfl 5 I8 =%,
AR AR —RME (iRl
Z) R T AR TR S,
2 FaEbkhAh—RETA A
AR—XIEHMEH—TT, Lhid®
EXREH. 3 —HEX—FIEAN

accountability 1 B fFi&R ( -#R
TR0 EAAFERITEN £ S
R, BEALEHRGIZRE
FHIR D IAHATER AR FK £,
2 R H—THEARTRE (R
HHERGD) EREEFNERZH
FRIERH LMOBRR.

accountancy €3t T (FRigFE
BRATHEE) 4SHHRERATE.

accouatant £ WK AHTIEN
A, £ R accountimg; certified
public accountant; chartered ac-
countant; independent accountant

H&H.

accounts

Accountant’s Index £+ &3 %[H
& HImELHBRHHT, Hp
BB T A kLR AR 4
-k

accountant’s report £3itHERE I
audit report & H,

account debtor & A B HE
mF A,

account executive (7 & \a RSk
) &eZM  hFh account su-
pervisor; contact person,J i {8 ¥R
AR ALK FRELERRTARIT
Nh AL RS A, AL
HARRIE ARy A 0otk
B,

account form BHAKER —FHER
AR, B ARS A
FhHAummLEHBEERE. 2R
report form % H.

accounting £t —FCERIC
FEMSERNRBEMY %, SRt
TEEREI—FMAGRLEER
oAk N 5B —F 2 [R5 S5 T
kR CERHT—HAATHY
PR S BRI E, ATAD)
Tt & &R,

accounting equation <} E# R
accounting identity , 7£ &5 X ¥
BhEP, ~MEBERMERS
FMEH A MR,

accounts payable FF{}kEx AR
EHEME R HERA RS ER



accounts

ZEWX T FmRE.

accounts receivable RN iCA
F&EEk HE MRS AR, E
FIRTFHERYRF FmEIE/HT
Bk .

account supervisor YWEEFHER K
account executive & H,

accrual EritBW TS CBR
ARE TR CR~E, HHER
X4, etRick. 0 accrued
expense; accrued income; accrued
interest #4&H.

accrual accounting IWREH v
ZREERELFEN KA —EID
ke, T AREZ AR ARk,
REEORIBE:. FEAEXHRA
TIRAT = W A. SR cash
accounting & H

accrued depreciation EriHiFIH A
accumulated depreciation £&H.,

sccrued expense fri B ik ac-
crued liability, BE2%4:{HiE R
kAHE% A, e Ani R X AR %,
Fa& FlE, AHELKRE, RE
. URGEEMEEIOR XA
HERH.

accrued income B7 g\ BHAAEE
Bl e A, EXRTELEE
BRIES, BRRIEARSHRAN
KA PHR B R
B

accrued interest FitRIM MR

4

AL&EGFBLUKE B 7 ¥ H
Xt —REMEAFE (BHRSE
AT, PO SER LA mE
dithtr i £)o
accrued liability g7+t 55 %
crued expense % H.
accumulated depreciation

Iy, ac-

Ritix
IH 1% accrued depreciation, —
BEAEEMBEAB S HR
BH&EFIBCH—IT R~ BT
M=K £ o R B W] 45 bk
E®R{E).

accumulated earnings tax Mifi B
R—TIBABK, Exmkemi
A EHBUNE EEHREBREE
TIREL, DB kx-SR ERRR
EH BT E LR

accumulation plan B ¥ BE—
i RIS HEFR, EHEER
—sE AT — k%, WIRLER
ELFIFILA R B B BTER A 9 B A e 23
AR,

ACE 1g, Active Corps of Executives:
%8,

achievement needs AR BE R
need for achievement 4£H .,

achievement-oriented leadership 3kHYX
[HEF A—HEREXK, BFK
FERBE R A LR E U B
#, B HEEREL, RHENT
BARBUAREEN iR, 85
fbMEBINE
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acid-test ratio BRMEIRRHME LR
quick ratio, PEEFARAERFWSE
B4 PIMCHc L B ES R BRs
EELER TR FIREE —AFN
Bifteh. 2R liquidity ratio 4%
H.

ACME »%xxB M (@im), AR
(content), Fk (method), #A
(expectation) 4 Mid g — 45 8
PRk, efnEHFLEHENEAR
BUATEN B —EHNEHTRE—SH
ERUTHRERG 44 HE.

acquisition cost BYBBEZX R
historical cost; original cost, ty;it:
— %=k, R E LK.

across-the-board 1 £HH ALE—
XN EL, 2 BRTE £
A&RGEENRH—BI RN T
A—BRIHE (m—wi - H),
3 -MEEC BHEHERakA R
(A B REE. HRR—
AT

action-event area fTHh-ZE R B
5 area of choice and chance,
AREHEE TR, BRT
— AT R b TR R
HMEHR, 2N decision tree %
H.

action maze f7hkE H—HELAT
HHER, BESHEREER, %
BB ERZE P AN B FpA k4
B H—-FS4NEETEEL—, B

act

JER % M EIEE MR P,
fEFEE RIS S BMHFTEHE
BRFEMER.

action planning {758 T¥E
FIAEERUNA R G, HEAK
HERATMAB R ELR R
R RZRMLHAES R, £
—F R A D RES T o

action research fFy®fse 1 FH—
HEAN R LRI R A&
PR kBB — WA )k S MR
REHEM, 2L proactive & H,
2 I, data-based intervention %
H.

Active Corps of Executives (7455
2 ACE) Z¥EE#HA Hhiols
MARMEIA, eE5MLER
SR EpE LA IR 2 FI4R 4% 45 B
#:0, Service Corps of Retired
Executives % H,

active income FEZHBEAN 1 FHL R
IT%. 2 BAE—FRWRFERE
BB B — Y P A O A o

activity ratio ZWEZNLLE Fkl
ERFIREEY 4 FERNER
— Wi, &K average collection
period ratio; fixed asset turnover
ratio; inventory turnover ratio;to-
tal asset turnover ratio L& H.

act of bankruptcy RF=§3% {£{7
TEWFEHERE LTS, T
HEBEMBRE-LFBEFY



act

ERHH.
act of God Xz (IRELAE) B

H & F Al 5 RS (b dnitsk,
R e RMHk, WHELE
k4 Bl 24 ROTE TG LA T R R
.

actual authority IR HBHIE
AZ A AT BUR

actual damages KEHW® HTR
EERfTRAZFKTS I ROME (B

BEMHRS,
actuary REBZEITER HESMA
H#RET R EN TR, 4]

MELUAFFTRER T %1
RESHRH, ERMNAFRE
E&WREEENIRET, HEB
AR UL R ) T 3R 445 1 4 26 21
BHA

additional paid-in capital M imscay
#ZE I capital sarplus %&H.,

add-on MMt FHREHLEE
B — Tk I 1R & 80 A0 NS 5 K i R 2
FURBRFk, RAEEER—
WG R, LB 2
FL XA A9 & o

ad hoc (H:T230) 43l (B

ad hoc committee JFBRS X
Bi A gk 5 S i 3L 1 I Bt 25 B

éo

adjustable-rate mortgage TJ{§ ¥ %
#£48  Flfdnd A ATz N
B BT, SRR R FIRE

6

ERTFEzHREMOTER, 20
renegotiable-rate mortgage; varia-
ble-rate mortgage 4 H,

adjusted book value {H% 58 E &t
H BESHERHNE, AUR
B & A7 B I BRI E .

adjusted gross income %5 B8 ik
A EREARTRE S RIFS
BRI T BRSO E .

adjusting entry B SR K
adjustment, 7£—4&iHBIZ%E T I
FrEfB SR H ictky 5, BRB:
T AR AN BB R L
T R R, H 5% AR
AFEHEL (Fldn, SRR,
K e I R e kL 47 L 4 B B
BT AR,

adjustment 1 3 HF—pkHLL
BIERHH—%iK, 2 [ adjusting
entry £H, 3 @M #HzE—&
L INDREN] R =E

administrative expense S EMA —
BRIBEH—FTHESASRIII
B (LeEBARNFS. B,
HHBEFRH) . SHEk RS
BHIH, TERARE AT
ERBAA PRI

administrative intensity M\ —
HAMEFTARABSHEAAR
Afezbe®, RANABLEL
M, ALMET XSS HiE
DRERCERNEHERARBEN



B Rz, BWHRAMBET KSR E
AR, FIRERBENE
BROARREEASHTHEARLD
B,

administrative ratio §§BkE —H
HANBBEABRSGETREAS ZH
%,

admiralty law #HWE KOEEESEH
B AR,

admission of partner JER & A %
HLETEEMFEAZEAK S E,
MRk EFER L —HKeE
kiERR, X—idBLALERRL
B R AR, SITHEEEAk
AR Anfi 23 0mik ok i U R A HE R B
%S

admitted company Z£FRHAE %
W R —MNE R A FEL

adoption notice R 4i@% FKWH—iB
RARERNEHEZRSHAE,

adoption process R EER —¥H=
R AIE R S ASARG.OHE
BN — B Al B
B FEREWLE—hHhEE. &
i AIDA process; AIDCAS pro-
cess; diffusion process %% H,

ADP i automatic data processing
%8,

ad referundum (5T ) BEER
FABRRCBEITRY), MR
BUHARFRE,

ad valorem tax Nt 8 HIEMHEN

advertising:

Prifs R A HAERRE, ZniEmd
8.

advance dating #RETHBEEX B
RS RYHRDEBERX F 4,
RAHELEFERE,

advanee from (by) customer REM
AR(TWBIEESE) Wk defer-
red income; deferred revenue, 24
—BR R AR B R RS
ARSI RHHRS (BEICAMK
(LT OB

adverse opinion Exf®ER HiEA
SR GE & A5 RS H B SR R06
BREAEL, AY—ATFINMFHR
SRR R A i RBRIZA
BRMERERTE, ZATNHE
HHER RIZEATMFIREHEL,
BRAERAZEATER TRWEA—
b pr A TREEAINRETIR,

adverse possession W EEFH KA
AR BB A BB FIS B AT A AL
Al ™=,

advertisement ~% HEBALST B
MHRERTIRBESRHALK
BB, KB A TS0,
FEREFENR & BN an-
nouncement 5% H ,

advertising fE/~& HMRPARGRZ
HARES Lintha B &I B
WMAZEFRO LLEFHEEE
HRMEAM LW EE LG RY
RO )ETREEE



‘advertising

:advertising agency &AM &
MNBREAHERF RSB
8, HRSAARRFRITME3X
s, GBEGEMESTT

WA,
:advertising theme [~& g — -4
BIEESHhLBE, SERiE

40 1 BE A 2 HHAE B ARILCUT ) 4 vl
=R 5 B 8 2R R,
:advisory relationship FigE®|E &£

—F i EEMBIRFE 2 [ —Fpfn
W ARERBENEAR, BEY
THBHRR 2 A RIEERG
AR, X3 R o R HFRAEE 2
WS E AR 2 E B
By, BEHBUARERGEGXT
BEEXPHEH,
affidavit WEHE AHRALHET
BEN—HTROGFEHESE, ZEX
ALEZREEEREEE S £
X, BB R AA LR LAER D,
affiliate 1 BEEES —GEHhHSY
BHBEMERRE, EBhRHRXR
i — BRI e 1R
FH. 2 BKELT —LkBHR
£ FRMMB—il R T,
-affirmative action EEWFTH A4
k. 5. B3, £ EEES
TR BTG — i S R 5 5k
o, HEMEATREE
EFHRLMZHFTILL,
affirmative action program X s# T

8

AAER —DAFHEPaL b
RERRMBAR, ERIE 1946 &£
LARRAEMEERE—I B R
S0 ALAETMAGBRFERS R
NGRS

AFL-CIO S5Bt-#=B: 11 American
Federation of Labor; Congress of
Industrial Organization W% H,

after cost ESHMAEA —HBRARE
ESIRERAMBRASBLST (F
o, MERIEHBARES—HB
HpsLad R A, SARWERSREY
A—H IR S EASAF B
BH.

aftermarket 1 E¥FE BWTEHR
F. B ENTH G, LR EE LS
BERERRBEXHTS. 2 1
secondary market £&H,

AFTRA [, American Federation of
Television and Radio Artists 4%
S

Age Discrimination in Employment
Act RRBATEHERE —
BEAWER, BRILBOL A28 B,
BREVLBAEAUELNT A MER
20 AUL B9 2\ B R A ARl R 3 AT
Ho

agency 1 fRB(XR) H—FEH%
#BEFHRDNES, YBEA—
FHEALE, BEE, KHBES
(ERZ=5ikdh) BB —F
(RBA) feARRETTHRE, W



RAWME S, 21 agent £&H
(%5 2 TiFESL ) principal 4H (3
2L, 2 REAT —4AF,
ARG, HEEFHGDRAEE
AFRERR S (Bildn, | EHREL,
AR RN AL, Rahr=R_ L, R
BEfCEERL),

agency of record HHAEE S &
FPgEn—EENER 2 L,
KOE2thiBMmERYRIFEHE
REEH—FEETRIGIED (%
WRIEEME RGN IRRE, LA
ERERERR. —iFE).

agency recognition {23 T {EiA 5]
IEREPAFNEMRAR—T S
RELEWITREENBER OLE
H, iExiE/ERBLAMHTHRS
Bofhrife, BA R IREURE M &

agency shop T &R @By —F
MAT &R, Xl B
IRAR, WMETSSAMNER
Wk, RERBLNTEEREZ
TR By B RLB7 525 BR By 24T b 1L o 5.3
4L,

agent RBA 1 APk E TR
AT RERAHA, BEZR
B —EH 2 tb(—&AH10~25%)
BB GWEN, 2 Al AT
WA (Bln, EAHBEATH—&
KEZT, EHREANTH—HSE
RHAEANKE, BAHRFEANS—4
ENEFE).

AIDA

age of majority EERE PTAK
RISy B ERFMBE (binkik
M OMER(AFRER ZREE
AR

aggregate demand MR 1 it
S o N — Rl B 5% 1L 7E R o s
S EmmhEam. 2 EREtin
HM—AAR LR RAFTF R
BkE,

aggregate planning Mt AT %
il — 3 p R e B DA — 1
AL R R R it
R,

aggregate supply [ 8 fEdeEnt
AN — B 5% 5 7= ok fd @ d7
FHE,

aging schedule S3Ma% 13BN R
R bk ko, & SRRk
RERH R ARES %, ‘AR
Fy” o BAREAE AR & B0 &
P 5 FH R B BBk SRR L B AR
FHEBHEFTHRMNILE, %R
BEEFEA—K.

ATA* Tor/-#& & th£ K Business
and Professional Advertisers As-
sociation & H,

* B4 3 A4 Association
of Industrial Advertisers, ——
PRE ,

AIDA process AIDA HB #H
(attention), X#k (interest), HFHE
(desire), f7zh (action) 4 [~MiFHE



AIDCAS

—AZBHRGHRER, R
MiEmhEASR, FHNERES
FR X — it B2k £y 32 B RS i e 3K

AIDCAS process AIDCAS 8
1 7% (attention), 3%k (interest), &
B (desire), {fig (conviction), {754
(action), i#%#& (satisfaction) 6 4~#
HE—~ N ERAURN S TR, B
X T AIDA FREMAEHE BE
ErE RS R T e A mxdt
B R BN .

algorithm ARG MR—HFER
R AT 0 R TR R R AL AR
Bi—#FS R,

alien corporation SpELE HHE
M REEREZEHAF (Link
BHEEAEL KAREAFD.,

allocation 1 433 HF—Fh=foHt
FRBH/NERPUEZ®R, 21
bulk breaking 5&H., 2 4 EIHE
PHGERERASN—HERENE
R VIR SR

allonge FEMWE K THAZED
iR, ERATRIEERETS
ia}: iy

allowance for doubtful accounts £
&I WFk allowance for bad
debts; reserve for bad debts, g
et e, HdioRTERRK
Tl PE o SRS, BRI
WAk, ENAR R IR bR

10

PRGN

allowed time #iFERWEE AiFdE
/MR IR 8 51 U FRA SRk
il ag

all-purpose revolving account ;g FiTR
MR 0 revolving charge
account & H .

alphanumeric €iEPRS5HEN H
By 5 BRE R (dn, “X305
PS6”),

alternate sponsorship B 1
BTG & R — R R R —
BT H, 2 B HEASE—
kiR ], R TER — R
ShE—H RN E,

AMA 1 I§ American Management
Associations & H, 2 I, American
Marketing Association £&H .,

amalgamation &3F H—EEH T
(HZn—#RWIT)E 2 RE S04
VAT P .

American Academy of Advertising
(THBHAAA) B~ % £
Il F BT R, BI1%.0
TRUEIBATA R R AR EE
I ER b F ST

American Accounting Association( 7]
#EN AAA) EEZHIE b
&it AR EHHEE &THRIFR
ARBARNINE. Hxaldir
A RpEEAk, REARLT
e, VAR AR R & 2 BRI T s



