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New Concept Logo Design

Accompanying with new information era's coming and globle economic
integration the world culture moves forward to multi-culture development. After
new sources, new materials constant discovered,the whole world is beginning
to transit from productive compelition to imagination competition.

Since 1930's,the logo begun to use at various industries and businesses. As
required of hot competition, the logo was uesd to identify the individual product
at the market. Following the development of society, the corporate identity design
was appeared,the product's brand became to of the key point of business
competition. At this time, a lot of famous logos were formed. These logos as
most valuable assets present the history of two hundred years of world industry
development.

Along with information and multi culture era's coming,.a new concept design
was established. These logos not only have distinct differentiation,but also have
more interesting,more wonderful,more active subjectivity and absolute visual
impact. Some of the logos have exaggerative hurmor and unusual styles from
designing, some of them have old fashioned styles,but they also have the
updated modern artistic criterion.All these logos wish to show the way that more
retaxation and more individuality meantime show the designer's romantic
imagination,and the product's brands which they presented are very easy
accepted by the public smoothly.

The new ideas designing method which presents unusual style and return to
nature colors was used frem some companies,especially was those Ad.
companies and Ad. designing companies. Following the new industry
development, such as music, athletic,fashion and computer, etc. Their logos
also show these new ideas.

In this book, it gathers hundreds of perfect logos, which presents this exciting
new concept design,it is helpful for readers to review.Finally we truly hope
Chinese Ad. designers can select the essence from this book, and create more

and more legend images under our Chinese great national culture background.
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