]
4
:‘
i
]
E
f

%2 A %% % 21 - Practical English Series

HBF - O gmEr

sl v B ‘lE

GE:RE R
AR, SRBE,
TREEE, BHINE,

= X % H R #
Peking University Press




H317.7
k47-3
L HEFFRFY Practical English Series
‘s ) E
B F iR FIFKE
Business Negotiating English

HE MM BE

s
LFOR 2 th st

it ¥



/

%ﬁifflelﬁlﬁfﬁ E—a&.m - 1999 -1

EHEREB (C1P) #iE
A% R RIMEIE/ LR kg . - ko b S KRR
3,1999.9

(PRI
ISBN 7-301-04224-8

T.f
IV.F319.9

M. - . #5-ik ¥-3E0%- 0 0F

E A B CIP BB F (19995 24710 5
ERPUEEFRBETRLRD DR RTKELRE R

B £
ERTHER
oL e
th E H 5.
O
}ﬁl iﬂ;:
[« ak.
R W
LIRS RN T
e W #H:
I T

B FiFIE

MBI HE PITE O#

i SCE

ISBN 7-301-04224-8/H-0467

bR MR H

e stiArE R R A XA b RO RN 100871
http://chs. pku. edu. en/cbs. htm

B 62752015 K {77 62754140 754 62752036
zpup (@ pup. pku. edu. cn

b KRR

Av 5% A ETRY T

e KF LR

BripfHIE

787 K % 960 €K 32 I 575 ERHE 110 T
1999 42 9 HAE M 1999 29 H &Y -5 1k

: 10.00 2t



i R % BA

KERHRLNEEEE 2 —, T HEE
MIE BF X BB RSB REER Y
Romfth, RECEMR LRABRES YA,
EREFHRYEE, KB RPEALT B0 E —
BB, HR, G FEET A EEH AR REEEE
AN, BYEREERT T AR R TR,
FES TR ARG Y N TE, 8 ERNI A
FAW, ERENARTAG, EARSEHE A, &
BB FLUBOR, BB AR RN EE, f Rk — &
8 B4

“EREBRICHAAALLI BT A K
L ESPEASI BT R REL TR, LK
RABH A LA EF TP B RE, 2ERKam
L T Tt

“LFEE R I AU B A

—RARFHRNNE SHLH, LHEKA
AMER LR S, AMIETH 2T 450 &
P FEE AT B KA, KSR B
B RS EE TURETANEE, 57 me
AMES] LR,



CRAKEE ¥, BACERA, AAFF,
EXEB ML ERA, KREHNFINMELTERH
TG TEXR, BAE¥HoiE, RARTOE, &
GHREBNSETE LR AN S, RRGH AR EN K
RE—FiEE g EGE, AA AR GEE ELH
Bk, BEEERANEF LT HENR, B
A, AR EEMNEFETNEKTEH, AE P
RegoWEEniEaerl,

KT EER BT Ay EE, RS EMA R
HEEPAEELRANLT, FHAREREFF,

“LHEEZAFASBLAIAS, 2 EEY, £
—3% 8 fr 1 £ [F AA. Bridgers 28 % 5, WA A
NEHEHE EFEE RTES. X EHRHE K
FlHEBEHLE, -8B I10M B EERK LMD %
ENBSHExFREFAPL, AEERHE.F 7. K
H EEAVN BSRESTOHREOE . $HIES
%, XR_BEFFHIANEE LV EE, KREIRXE
AEEHE UNHREKK EHREF, W FEEEE¥, £
MPHEEHRFELE TR ORHTEIRT, F2FK
HREAB, BTUNEN S, LEELEE WEFE
P, kB BREI KRR, R+ M A E R F AR (Jones)
fr K.K. T B&, #Higg &4,

MR FEHFACLARERF"RE P HHBR
BhE R RN,

TR F R
1999 ¥+ 8 A



AT i

ITF G ABC 93 — %2, AR EF T 48
BKEL RNBEAS2HHEREUMANE S Y
BhEd, BRI, RNTUEE, TEESHL 2 H
ARZHEASRR ;RN E AR BB E S i,
BRARTHM, AT ETRORR, X 0SS
M EHAFRAR TR EARES. — Bk L %5
AR —RZABREEITEHNE X UL £ B4,
TRBENBET A —REE RN ST e S
IEAF. AT B S st B M 89 i & 5 % #0977 3%, 3 0
AE(HFRALE), ROFEXFHXREH, £ 5
EEEMRNFETREM,

EFENEEENETAE, WA KA AN H #
MAEEREERAKREAE, WL EETHERE,
(BHEXARE) 2 EENB W AR, EE s
ZL " (authenticity)s ML A RIEE KRG E 4 Z bl &
EHFEHER Y, X EH AL R E oy, FH
~E WHEL T LHE,

MNGEYABEREE ALk 254 2%
HlOy B X EEHE, KA1V 49 8 19 # 15 57 3 4 ik 4
NERERFEX. T EKH (Buy and Sell). T/ 4 T

1



(OEM) . % B & K 1% 22 # (Sole Agency) & & % (Joint
Venture), #if 241, E#H— SR A(1) FEX 70
pHEL, REENA I HES KE ;)M LR
THARAG, NEEEHRARSE RARMES A
L EFO)RRRERGRA N FTNREKES
RENEE L, EERD RE@ERTHE, EER T
W EARE AT PSS, R EHRE
LRGP RTREFRITRAFEIETANELR
EERTHRIES

Epwd, EENRALERRDARELE H#
AR FEALM, T EREFFIEHURES
KAWL ETH T, b, BT RAEFN S R
BAEUXEABZ L, OB U WHES EH KN E
FRMESRRORE, EEHEEFER, RZ,UR
oy E A RER LR ATATF, & E5 5015 —
N2 AL ENEKE, AETFR, 55541
o ERBFAARE R AWHE, EFA1TE2EES,
PLAF & 52 BR 38 L 38 (9

wBHE

AHRHNT A METRELNNHFEE, &
EXHFXZUMTFHAFE, — P HIFGFH 8,
~FHEANRTEIEL, —FEHE AR F £ F
AXBEFIA Do RABRYRTH R ETEth
EENAR, EHEINEF—ENEEAZAN, RAE
ENRFERS, ANABHCERNERS BHETH

2



AR T HEEFES KB KB BRMN, FFR RS
FEENHENBE, BB L4 NE T, TR
BEH-—OREELE, MAPHIER XA H UL
BT AL, EERAHRA TR URFHA S LR,
WHESEOH AR AR A AT b, Ny — % —
ENESMRE SRR, TR FTRRHAF L PR
B ik, R A H MBS ¥ 5] BT,
BRub2sh, H A BRI S 2R, 2ENNER
m*ﬁ#ﬁﬁé’ﬂﬁﬁﬁfﬁ,%q’i‘ﬁﬁﬁﬁiﬁﬁffﬁﬁ#
TF. h—HEEREFES ST AN E S 5
é‘:\iﬁ%ﬁﬁ,ﬁﬁﬁ:i?ﬁf@%iﬁf%ﬁh%ﬂ:F’iﬁﬂié
BTk XMAEP XBMELT &6 F A B % HE 7 R,
%E?l%iﬁ%iﬁﬂiﬂﬁ?ﬁ,ﬁﬁ%ﬁi?i%iﬂﬂﬁ‘ﬁ,
EU';’I%J‘EUE%Q@ﬁﬁ%ﬁﬂﬁ?i‘?%’%%ﬁ‘ao HMER
@ﬁ%,ﬁ/ﬁ%@*ﬁ‘f’iﬁﬂﬁ%*ﬁﬁﬁﬁ%ﬁfgo
Eﬁﬂé%ﬁé},mdﬁ@?&tﬁiﬂﬁﬁiﬂlﬁi% ®
?Wiﬂip%ﬁft,tﬁfj@ﬁé\ﬁﬁfi%{s,ﬁﬁﬁlﬂo il %
gﬁ,ﬁé@“ilﬂ/ﬂﬁ",lﬁﬂﬂi%/‘kﬁiéiﬁ‘%iﬁﬁﬂﬂ
HENRX By, ABREL @8 —F
9:#—-?5’]u*ﬁﬁ%ﬁiﬁ%.':H“IZE"—?)‘&?",%Wii@ﬁW“IfJ
Fl” (function) RRTENRELE ., BEga
I)’Jfﬂﬁ"]‘gﬁﬁ‘,XTX@%@%W?@%X,E%%%*&%
iﬁtiﬁ%‘ﬂ@%fﬁﬂ]@Kﬁ?*ﬁ,ﬁ%ﬁ%éﬁi%ﬁmé’?
B AL, ETHEEE & % 47 04, BRIXZEEY Az
i’iﬁ#']’fﬁi%ﬁ‘]iﬁﬂ,‘&ﬁiﬁf‘”ﬁiy’é%iﬁé‘]*?&o *
fiﬁ’)%"ﬁi'l:,ﬁ/l\}ﬁi’;‘%ﬂﬁéﬁi'Xft\iﬁﬁ“]ifr? E,
3




% 5 % 1% “get the ball rolling”——(F ) B Z R 8 &
HANRE—RBMIEH, BHLEREEESTT, %
BNAEERANTHREL|EER N B, BIAH
FH,U—HEHE,

K Fsay—PiF 6 KHEE TEESN
BERBENZI, EREoTREXRHARSE, 0T
AXHNERF URELAHKXURERER LTHES.
BEKSEBILEE, ENEXRBEUF Y L
AE, - FHEEHFANLCRRFIRRE, —FTHES
BEEAN HIB R BUEIRR, LBEIHEZHA
N A ¥, B  ffi I GEHEE LRTR
EHIT RS
5 ik i X

BERAZALRRBUARRY N F R, B
ENTH UL IHEAR T RE, LBRBRF L
E,RECAHMNEB”, AT ESHMZE, HER
A BEAZRHRETRMYET B N4,

KT ERNRS, KNEH—F %3] BE K
" (package) W &, M EZ EB R E X EHEHE
R R MEEZZENRESRZERFUAEXF
MEHRFEIZRHM AR, K+ R BH 0584 A 4%
N, EREECHANEENHFAHR, TR —PFEY
VBT E S R,

i IEENEE, REFHETENET F R,
BEMH TARBHEH, HAANREHANF, iR

4




X, EAEHIT T Z &, BT HAERF;
TRELNF, SEaE#£], AGELEX, BFE
T—Ko MBRREHRX THHFH, RNBVLAS KX
FR, -MERENE, 2N R EXHLE, 25
REt A BRAREF, L&, REELH X, #
FUREFFEHR K NFEH A,

RERBELZAFEER (—)MET TN, R
ENFLFZE, RALF. (D)AELBEHNEH, &
HREBAANKFRE-—R, BFABEERL L5 F
MEPXEHEF, HARBELT X, BHERFLE,
(D)F LA FMEST, HEFHEHFETRE,

(B XAEE) B R DK A B M 8%, bl
WARHNGIE R B4R, EEK A T H RN
ZAFAEUE R E 5 1EH AR E 4R, &7
HERFTEFIHENETEN, Fdk—. 28R4 bk
AT R L,

(FHEHRL)



CONTENTS

HEBRBIE covvvveemomermmnrnne i ceeenennns
BEBL e

Unit 1
Unit 2
Unit 3

Unit 1
Unit 2
Unit 3

Unit 1

Chapter 1 Buy and Sell 3L3E3%5

B Uy e 1 R
- 16
-+ 29

RRBEEMER -

Chapter 2 OEM 3EEiT

WRFERMT -
RABRABR e

Chapter 3 Sole Agency HIRMHIP

- 45
BAREBEHFF oo,

71

v 87



Unit 2 SEBRZRBEIRABE - ovv e eeeemmmmeesesmeees
Unit 3 wﬂ;ﬁﬁﬁﬁﬁﬁ P

Chapter 4 Joint Venture EREW

Unit 2 SEBA-TEIEHE - omvee s
Unit 3 AR TIRITES --omeererreerrvmeseeenenes

W2 ERESHES K. K ERHEE oo

100
113

129
142
155

168



Chapter 1

Buy and Sell
RERH







Unit 1 Buy and Sell

KIL IR — [
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: I'd like to get the ball rolling by talking about

prices.

KA K & T e

: Shoot. I'd be happy to answer any questions you

may have.

FEFRAT! RBRRELSEALATE A,

: Your products are very good. But I'm a little wor-

rted about the prices you're asking.
TR ERh & =3 T RINF RS, K
TR S E A,

: You think we should be asking for more? (laughs)

FRAEFEANE RN EF H— 5787 (£)

: (chuckles) That’s not exactly what I had in mind. I

know your research costs are high, but what I’d like
is a 25% discount.
(ZRR)ETREANET, Kl RITENR S 6
HRAER, BR, ABEGOR LB,

: That seems to be a little high, Mr. Smith. I don’t

know how we can make a profit with those num-

bers.

Smith £ &£, E MW fett-F 3 7 5, ZHaGMN%&,
AR AN 8K 268 A A1 T k)
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D: Please, Robhert, call me Dan. (pause) Well, if we

promise future business— volume sales—that will
slash- your costs for making the Exec-U-Ciser,
right?
Robert, # 4 & Dan ¥ 7 . (#4F)Z 42! & 1
EREAB#GAHNEGE, R ARKLGLET,
TERATR R PR & 57 4 &) 18 A A, *F 7
37

R: Yes, but it’s hard to see how you can place such

large orders. How could you turn over so many?
(pause) We'd need a guarantee of future business,
not just a promise.
WA AREATHBER TR AKX LT
$20 G 5 4o 1T 4 fgxs L3RR () K
MEGTRBERAEEGRIE, R LRAB LR
E B Ay K

D: We said we wanted 1000 pieces over a six-month pe-
riod. What if we place orders for twelve months,
with a guarantee?

A AL FF PIT I 1000 ., 4= R R A KAVKIE
— FE N MARARITITH, hEF IofT?
R: If you can guarantee that on paper, I think we can

discuss this further.
de RIRMGE AP BRI, ARKNT B #EET
*,



