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Japan has a $121 billion
global trade surplus,
$60 billion of that is
with the U.S.

Business Week, July 4, 1994

ATET is the world's leading
installer of undersea fiber-
optic cable, thanks in large
part to our fleet of six state-
of-the-art cable ships.
Shown here: The CS Global
Link, commissioned in 1990
and based in Baltimore.

Multilingual staff members
at the AT&T Global
Communications Center in
Los Angeles help customers
whose preferred language is
not English.

.

‘BUSINESS TOPIC:

THE GLOBAL ECONOMY

Getting Going

LEARNING STRATEGY

Forming Concepts: Using pictures helps you understand
meanings better.

Multinational companies play a major role in the global economy through
their cooperation and collaboration with businesses around the world. Through
employment, import and export of raw materials and product components,
manufacturing, infrastructure, marketing, and sales, multinational corporations
have a tremendous impact on international economic and social development.
AT&T provides one example of how a company relates to the global economy.

Study the pictures and read the captions. Then discuss the following questions
in small groups of three or four.

1. What do the pictures show? How do these pictures relate to the global
economy? What do you think is the function of the AT&T Global
Communication Center?




2. What service does the undersea fiber-optic cable provide countries? How
does it promote international communication? What is its relationship to the

global economy? ‘

BUSINESS TOPIC:
THE GLOBAL
ECONOMY

3. How do you define global economy and global interdependence? How do
these terms relate to the pictures?

Now read more about each of these initiatives.

AT&T expands its global network with
new undersea cables

n 1993 we participated in the
placement of undersea fiber-optic
cables between the U.S. and
Europe and between the U.S. and
New Zealand. We announced our
role in constructing a system
connecting three South American
countries, a system linking five Pacific
Rim countries, and a cable connecting

Russia, Japan and Korea. AT&T
Submarine Systems Inc. is the world’s
leading full-service provider of undersea
communications systems. The undersea
cables we've installed would circle the
equator more than five times.
Strategic implication: AT&T is
expanding our global network by
installing undersea high-capacity fiber-

optic cables. They carry more
conversations and data transmissions
more reliably than ever before. We're the
global leader, having invested some $2.2
billion in more than 67 systems
worldwide.

What is your reaction to the preceding passage? On the following lines, write
what you learned from reading about the new undersea cable.

AT&T takes steps to better serve
ethnically diverse customers

e expanded our
ability to provide in-
language telephone
marketing and
customer assistance
in the US. with
centers in San Jose
for customers who speak Asian
languages, in San Antonio for Hispanic
customers, and in New York City for
customers from Eastern Europe.
Bilingual telephone representatives help
customers order new services and
answer their questions. In the New York,
Los Angeles and San Francisco areas,
people can come to our new Global

Communications Centers to place calls
and to receive personal assistance in the
language of their choice. We also made
calling to the U.S. easier, more affordable
and more reliable with our USA-Direct®
in-language service. This service gives
callers in 22 countries access to AT&T
operators speaking nine languages who
can help them complete calls to the U.S.
Offered in cooperation with local
telephone administrations, the service
is especially useful in countries where
many residents don’t have home phones
or where residents prefer to have calls
billed in the U.S. Our commitment to
serving diverse markets extends to

community involvement and to
designing service offers with
multicultural customers in mind.

Strategic implication: By
understanding and appreciating cultural
and language differences, we can better
serve our diverse customer base. This is
especially true of the 7 million U.S.
immigrants who prefer to communicate
in their native languages. We want to
offer them the most value and to be their
long distance company of choice.
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CHAPTER 1:
THE GLOBAL
ECONOMY

1. Futon; Seattle 2. Futon
frame: Malaysia, Canada or
Brazil 3. U.S.A. 4. Korea

5. U.S.A. 6. Taiwan 7. Korea
8. Korea 9. Indonesia

In 1990, 39.1 million
tourists came to the
U.S. They spent over
$40 billion dollars for a
total per tourist
expenditure of $1,038.

U.S. Travel and Tourism
Administration, Bureau of
Economic Analysis

Discuss this reading with a partner. Talk about how this effort of AT&T links
the global economy and promotes communication around the world. How does
the company show cultural sensitivity and respect for the customer? How does
their cornorate strategy make good business sense as well?

SELF-ASSESSMENT

Think about the following questions and write down your answers.

1. What do you already know about the global economy?
2. What would you like to learn about it?

Prereading Activity

Look at the diagram from the
article, “The Global Economy
Comes Home,” which shows
the diversity of internationally
produced goods. To understand
this diversity better, identify
the country of origin for each
product in the diagram. Use
the following chart for your
product identification. The
first one is done for you as an

example.

IDENTIFICATION OF PRODUCTS IN DIAGRAM
| probucr

___PROBABLE COUNTRY OF ORIGIN

1. Futon
2,
3.
4.
S.
6.
7.
8.
9.

Seattle, U.S.A.

SELF-ASSESSMENT

Compare your responses to the answers printed in the left-hand margin above.



