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Directions: In this part, you will have 15 minutes to go over the passage quickly and answer the questions on
Answer Sheet 1. For questions 1-7, choose the best answer from the four choices marked A), B), C) and

D). For questions 8—10, complete the sentences with the information given in the passage.
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The Magician

The revolution that Steve Jobs led is only just beginning.

When it came to putting on a show, nobody else in the computer industry, or any other industry for that matter,
could match Steve Jobs. His product launches, at which he would stand alone on a black stage and produce as if by
magic an “incredible” new electronic gadger (/4 1L) in front of an amazed crowd, were the performances of a
master showman. All computers do is fetch and work with numbers. he once explained, but do it fast enough and
“the results appear to be magic”. Mr. Jobs, who died recently aged 56, spent his life packaging that magic into
elegantly designed, easy-to-use products.

The reaction to his death, with people leaving candles and flowers outside Apple stores and politicians singing
praises on the Internet, is proof that Mr. Jobs had become something much more significant than just a clever
money-maker. He stood out in three ways—as a technologist, as a corporate (% i [1']) leader and as somebody who
was able to make people love what had previously been impersonal, functional gadgets. Strangely, it is this last
quality that may have the deepest effect on the way people live. The era of personal technology is in many ways just
beginning.

As a technologist, Mr. Jobs was different because he was not an engineer—and that was his great strength.
Instead he was keenly interested in product design and aesthetics ( 2°#), and in making advanced technology simple
to use. He repeatedly took an existing but half-formed idea—the mouse-driven computer, the digital music player,
the smart phone, the tablet computer (/" # H i )—and showed the rest of the industry how to do it properly. Rival
firms competed with each other to follow where he led. In the process he brought about great changes in computing,
music, telecoms and the news business that were painful for existing firms but welcomed by millions of consumers.

Within the wider business world, a man who liked to see himself as a hippy (&7 )}% 1), permanently in revolt
against big companies, ended up being hailed by many of those corporate giants as one of the greatest chief
executives of his time. That was partly due to his talents: showmanship, strategic vision, an astonishing attention to
detail and a dictatorial management style which many bosses must have envied. But most of all it was the
extraordinary trajectory ($/L7F) of his life. His fall from grace in the 1980s, followed by his return to Apple in 1996
after a period in the wilderness, is an inspiration to any businessperson whose career has taken a turn for the worse.
The way in which Mr. Jobs revived the failing company he had co-founded and turned it into the world’s biggest
tech firm (bigger even than Bill Gates’s Microsoft, the company that had outsmarted Apple so dramatically in the
1980s), sounds like something from a Hollywood movie.

But what was perhaps most astonishing about Mr. Jobs was the absolute loyalty he managed to inspire in
customers. Many Apple users feel themselves to be part of a community, with Mr. Jobs as its leader. And there was
indeed a personal link. Apple’s products were designed to accord with the boss’s tastes and to meet his extremely
high standards. Every iPhone or MacBook has his fingerprints all over it. His great achievement was to combine an
emotional spark with computer technology, and make the resulting product feel personal. And that is what put Mr.
Jobs on the right side of history, as technological innovation (f1) has moved into consumer electronics over the
past decade.

As our special report in this issue (printed before Mr. Jobs’s death) explains, innovation used to spill over from
military and corporate laboratories to the consumer market, but lately this process has gone into reverse. Many
people’s homes now have more powerful, and more flexible devices than their offices do; consumer gadgets and
online services are smarter and easier to use than most companies’ systems. Familiar consumer products are being
adopted by businesses, government and the armed forces. Companies are employing in-house versions of Facebook
and creating their own “app stores™ to deliver software to employees. Doctors use tablet computers for their work in

hospitals. Meanwhile, the number of consumers hungry for such gadgets continues to swell. Apple’s products are
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now being snapped up in Delhi and Dalian just as in Dublin and Dallas.

Mr. Jobs had a reputation as a control freak (£ \). and his critics complained that the products and systems he
designed were closed and inflexible, in the name of greater ease of use. Yet he also empowered millions of people by
giving them access to cutting-edge technology. His insistence on putting users first, and focusing on elegance and
simplicity, has become deep-rooted in his own company, and is spreading to rival firms too. It is no longer just at
Apple that designers ask: “What would Steve Jobs do?”

The gap between Apple and other tech firms is now likely to narrow. This week’s announcement of a new
iPhone by a management team led by Tim Cook, who replaced Mr. Jobs as chief executive in August, was generally
regarded as competent but uninspiring. Without Mr. Jobs to shower his star dust on the event, it felt like just another
product launch from just another technology firm. At the recent unveiling of a tablet computer by Jeff Bezos of
Amazon, whose company is doing the best job of following Apple’s lead in combining hardware, software, content
and services in an easy-to-use bundle, there were several attacks at Apple. But by doing his best to imitate Mr. Jobs,
Mr. Bezos also flattered (4f17*) him. With Mr. Jobs gone, Apple is just one of many technology firms trying to
arouse his uncontrollable spirit in new products.

Mr. Jobs was said by an engineer in the early years of Apple to emit a “reality distortion (41L1ll]) field”, such
were his powers of persuasion. But in the end he created a reality of his own, channeling the magic of computing
into products that reshaped entire industries. The man who said in his youth that he wanted to “put a ding in the
universe” did just that.

1. We learn from the first paragraph that nobody could match Steve Jobs in

A) intelligence B) showmanship C) magic power D) persuasion skills
2. What did Steve Jobs do that most deeply affected people’s way of life?

A) He invented lots of functional gadgets.

B) He kept improving computer technology.

C) He started the era of personal technology.

D) He established a new style of leadership.
3. Where did Mr. Jobs’ great strength lie?

A) His profound insight about consumers’ needs in general.

B) His keen interest in designing elegant and user-friendly gadgets.

C) His firm determination to win in the competition against his rivals.

D) His rich knowledge as a computer scientist and electronic engineer.
4. Many corporate giants saw Steve Jobs as

A) one of the greatest chief executives of his time

B) a dictator in the contemporary business world

C) an unbeatable rival in the computer industry

D) the most admirable hippy in today’s world
5. For those who have suffered failures in business, Steve Jobs’ life experience serves as

A) a symbol B) a standard C) an ideal D) an inspiration

6. What was the most astonishing part of Mr Jobs’s success?

A) He turned a failing company into a profitable business.

B) He set up personal links with many of his customers.
C) He commanded absolute loyalty from Apple users.
D) He left his fingerprints all over Apple products.
7. What is mentioned in this issue’s special report about innovation nowadays?
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A) It benefits civilians more than the military. B) New products are first used in the military.
C) Many new ideas first appear on the internet. D) It originates in the consumer market.
8. In spite of the user-friendliness of Apple products, critics complained that they were

9. Amazon, by having hardware, software, content and services
an easy-to-use bundle, did the best job in following Apple’s lead.

10. By channelling the magic of computing into products, Steve Jobs had succeeded in

in

[EFRRI¥R]

. [#%1B

CARARTY el 8T T LLE (7 B J5 303 — 4] . “ When it came to putting on a show, nobody else in the computer
industry, or any other industry for that matter, could match Steve Jobs.” M putting on a show AJ LAHE Hi A< i % % 4
showmanship. TP, %% B).
2. [&EFXR1A

CREATY b 8T AT LLE AL B 5 S 88 —BESE —#): “He stood out in three ways—as a technologist, as a
corporate leader and as somebody who was able to make people love what had previously been impersonal,
functional gadgets. Strangely, it is this last quality that may have the deepest effect on the way people live.” [tf)4¢
BT FRAI R ) = A5, 5 =) R R s — AN 7, Ak fhAE functional gadgets L ff) TTRR AT A
MR K. BTl ZEE A).
3. [E%1B

CREHT Y eh 1 ] LA s A7 38 J5 SC58 = BSE — ) Ml —41): “As a technologist, Mr. Jobs was different because
he was not an engineer—and that was his great strength. Instead he was obsessed with product design and aesthetics,
and with making advanced technology simple to use.” M) i 31 77 A5 {1 2K 7 & (R B8 o A1 2 DL A2 61) 1dk 15 8 5
M E R dhe BTEL, B %2 B).
4. [EE]1A

CREATY e nT DL 2 85 SO DY B S A)iE 1 5 2K : “...many of those corporate giants as one of the
greatest chief executives of his time.” FTLL, ZHZEE A).
5. [EX1D

CARAR Y e8] DL A7 21 SR SC 3 DY B 38 DU £ 1% . “His fall from grace in the 1980s, followed by his return to
Apple in 1996 after a period in the wilderness, is an inspiration to any businessperson whose career has taken a turn
for the worse.” 1 X## 14 an inspiration to any businessperson 1] LL#E HH 2 & ik D).
6. [EE]IC

[ &4 11l 58 3] most astonishing 5E A7 £ 58 11 B % — 4] 15 : “ But what was perhaps most astonishing about Mr.
Jobs was the absolute loyalty he managed to inspire in customers.” FH I AT %0, 7 Afi U ol oh s 4 A e B0 1 b 77 76 1
fhARAR TR R . FrEL, BREE C).
7. [FX1D

[#24r) rhoC8i special report SEA7 EI 3 /N B — RIS —4): “As our special report in this week’s issue
(printed before Mr. Jobs’s death) explains, innovation used to spill over from military and corporate laboratories to
the consumer market, but lately this process has gone into reverse. Many people’s homes now have more powerful,
and more flexible devices than their offices do; consumer gadgets and online services are smarter and easier to use
than most companies’ systems.” [ 7 ik 25 0 3 & A 38 BARIT 20 ) 552 56 32 P4 Ji 2010 2 2 1l b, i BRAE N DL A
fe. FrBL, ZEZRE D).
8. [%Z] closed and inflexible
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CARATY th 58 ] critics complained & £ #I %5 -LBES5 —4: “Mr. Jobs had a reputation as a control freak, and
his critics complained that the products and systems he designed were closed and inflexible, in the name of greater
ease of use.” A%, % %2 closed and inflexible.

9. [ZE%] combined

[RRATY <8 17 Amazon & 07 #5305 )UBE: “ At the recent unveiling of a tablet computer by Jeff Bezos of
Amazon, whose company is doing the best job of following Apple’s lead in combining hardware, software, content
and services in an easy-to-use bundle...” 7 HT A 41, &% /& combined.

10. [& %] reshaping entire industries

[ #24fr Jeh OC 8 i5] the magic of computing 52 {7 1| J§ 3 f 5 — BZ:“But in the end he created a reality of his own,

channelling the magic of computing into products that reshaped entire industries.” 347 4ll, % % /& reshaping
entire industries.
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Part IV Reading Comprehension (Reading in Depth)

Section A

Directions: /n this section, there is a passage with ten blanks. You are required to select one word for each blank
from a list of choices given in a word bank following the passage. Read the passage through carefully
before making your choices. Each choice in the bank is identified by a letter. Please mark the

corresponding letter for each item on Answer Sheet 2 with a single line through the center. You may not

use any of the words in the bank more than once.

Questions 47 to 56 are based on the following passage.

So many people use the cell phones so frequently every day. But _ 47  little is certain about the health
effects of its use. Manufacturers _ 48  that cell phones meet government standards for safe radio-frequency
radiation emission, but enough studies are beginning to document a possible _ 49  in rare brain tumors (/{I#),
headaches and behavioral disorders in children to cause concern. So far, the evidence isn’t __ 50  on whether the
use of cell phones 51  to any increased risk of cancer. In a new trial, researchers asked 47 volunteersto _ 52 ina
project to measure glucose (7 %] ¥#) consumption in the brain by scanning the brain to see how cells use energy. For
both 50-minute scans, the volunteers had a cell phone _ 53  to each ear. During the first scan, the devices were
turned off, but for the second scan, the phone on the right ear was _ 54  on and received a recorded-message call,
although the volume was muted (71 i) so the noise wouldn’t bias the results. The results of the second scan showed
thatthe _ 55  of the brain nearest to the device had higher rates of glucose consumption than the rest of the brain.
The study shows that cell phones can change brain activity, and _ 56  a whole new avenue for scientific inquiry,
though it doesn’t say anything about whether cell-phone radiation can cause cancer.

A) conclusive F) immensely K) particular
B) contributes G) increase L) provides
C) derive H) maintain M) regions
D) expresses I) mission N) surprisingly
E) fixed J) participate 0) switched
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Section B
Directions: There are two passages in this section. Each passage is followed by some questions or unfinished
statements. For each of them there are four choices marked A), B), C) and D). You should decide on the

best choice and mark the corresponding letter on Answer Sheer 2 with a single line through the center.

Passage 1
Questions 57 to 61 are based on the following passage.

As you are probably aware, the latest job markets news isn’t good: Unemployment is still more than 9 percent,
and new job growth has fallen close to zero. That’s bad for the economy, of course. And it may be especially
discouraging if you happen to be looking for a job or hoping to change careers right now. But it actually shouldn’t
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