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THE IDEAS BEHIND “HOUSING”

People’s thougts about housing have changed in the past few
years. With our new hiht-tech society have come new stresses
so to today peple are searching for a place where they can truly
relax and get away from the world. They have also started to
revaluate the traditional family. As Japan has become a rich
and important nation in the international community, Japanese
people have come to an awareness that their life is rather poor
in relation to other developed countries ; with constant overwork
and cramped housing, with the recent hikes in land price, the
greatest struggle in most people’s lives is to realize decent
housing.

With this book we wanted to express the trends in today’s
housing, by reaching the hidden consciousness of the people.
The interior spaces in this book represent the trende of the past
2 to 3 years. It shows what is happening with the pacesetters
modern society.

Today we have high expectations for interior design, and the
number of those who study it and become professional interior
designers has increased rapidly. What do people think of when
they hear the expression “interior”? It is not uncommon to find
people misinterpretation the word as decoration itself, the
method of decoration, or an aping of Western styles. But interior
space, in the true sense, is a container and stage for humen
living, which expresses the spirit of those who live there. An
interior designer must be able to grasp this human spirit clearly,
and realize it physically. Through photographs and figures, this
book explains how this is done using easily understandable
terms. It one defihitely serve as an introductory book or manual.

We have tried to be as precise as possible in our descriptions,
but if you have any question, please do not hesitate to ask us.
We are grateful to those corporations and research institutes

which so kindly gave us their cooperation and support.

Sekisui House Ltd. Tokyo Planning Office
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,/
30 40 50 60%
[RERYHEET
Statistions on “Dislikes”
0 10 20 30 40 50 60%

INTERIOR DESIGN STYLES
ON VARIOUS IMAGES

Different people have different tastes in interior styles.
However, there are certain preferences for different ages
and sexes. At right are the results of a study conducted
in 1987. The Japanese style image (A) was preferred by one
out of four poeple ; these were generally in the higher age
group.

It is important for interior designers and coordinators to
know these preferences. Their job requires that they
understand both what is verbally expresed by the clients,
and what is left unsaid

Interior designers and coordinators must not force their
own ideas onto their clients. They should be willing to
understand their clients' tastes and act on them objectively.

EFHFE - MERIRERE
“Likes" according to Sex and Age
0 20 40 60 80 100%
&t Total
2164
B &t T Male total
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20K ::::: HHHHH Less than 20s
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201 |-t In the 205
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e &t :: Women total
918
20mFKA [0 Less than 20s
60
201t :: In the 20s
N 262
304 |- In the 30s
246
401K [0 Il the 40s
194
501K b: In the 50s
114
B0RLLE | Above 60
2"

* FEREHEBRIT A BENEFB

The older the respondent the more support is given to A The younger the
respondent the more support I1s given to B
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A spacious living room

10

Identify the scale of the room interior

When planning an interior design, you are apt to
be show an interest in furniture and colors first ;
such as those styles in magazines that have caught
your eye and that chair of friend's that has
attracted your attention. You can hardly stop your
imagenation to grow. At this point, however, let us
take a cool view of a vacant room.

Except in the case of remodeling, you have to

visualize your room from its drawing whether you
ate to start a new construction or to extend the
actual floor space of your house. You will exactly
picture from the drawing the actual area, ceiling
height, window location, and proportion (the ratio
of length to breadth) of your planned room.

It not seldom happens that the completed room
looks narrower and the ceiling lower than those
imagined.

EHHER

A vacant room

b

i

PRRENERRTERBEZMANE
M- ERRHERERESRERESRS
T REBROERBAE 2T HRE

B o

From the drawing, fiqure out a vacant room
Drawing a perspective and making o model will
help you identify the room dimension. Put o doll in
the model to create the sense of scale

ol 0wy g
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Room Area and Proportion

Most people usually image a room area to themselves
using the sense of scale six-jo, eight-jo and so on. This
sense can effectively be used when picturing to oneself
the room proportion (the ratio of breadth to depth)
as well.

KIEWR B E ,
REVEIRE BHENRTERB 2 5% 7 L=
BEERMBRBMINELE -

Ceiling Height

Do you know how high is the ceiling of your room you
are dwelling at. Measure it any way to establish your
sense of standard.

(0 plvary

WEHTFEMR - ER—ERARINZER
R - EREBLRRS KRR Rk BT
TRARELEE P RO LE

Window Location

The impression received from a window by one who is
sitting in a chair quite different from that received
from the same window by one sitting on the floor. It is
important to take a good look at the relation between
the height of the window and that of the eye level.

AR RR AR/ LSRR - ARKTER

XS AEFREHENTR -

An excessively high ceiling in relation to the area of
the room will make you feel like you are standing at
the bottom of a well

7

4
/ ERLEIRE « RIERERSAEOR -
,/ A low ceiling compared with the area of the room
l will give a lorgely oppressive feeling

TEEHEIERZT » BMfER
EERER « LTEES
il -

It is such a case where a floor

life in a western style room
affords uneasy feeling

~~~~~~~~~~~~~~ O <1200

BMa

(9.9m) ,
i

BIRENHAFEMETEBIR
Bt

Room spaces of the familiar eight-jo and six-jo are
in a proportion pleasant to live in

=5 MEBEK) MR ZMEEEBaRk
A room longer and narrower than \six-jo will give an
oppressive feeling

«EHEBRENEE - THASIXTE

REBEE

Norrow-breadth study room

Book shelves set up with full use being made of
the high ceiling

#I BB XRIERN— R IR RE XA ERE
A children’s room part of which is made into a two storied
structure with good use made of the high ceiling

LUfE R — IR HIARSE _EABAESK » BBAETRAR  Part of the floor of the living room is raised with o
= REAEREALANE PN RITHE -

half-jo “tatami” laid on it. This raises the eye level,
improving the relation to the left side window.

11
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HHHAR Flooring (solid!

: ﬁlltﬂfﬁx#ﬂnlﬁ‘ﬁﬁiﬂﬁ HHARAE ~ B2 - t— M EER—ERZ PR
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* Waorked into flooring by the shaving of natural wood, this possesses all features of wood, merits or
demerits.  * The woody feeling of this flooring 1s the best among the some category of floors.  * Resilient
as well as hard to wear, this yearly becomes more beautiful  * When getting wet or dry, the boards can
become bent and the gaps between the boards open  * Periodically wipe with wox or oil to mgintain
glossy surface

B Cork tle [solid B Ranon

c RARBMAIMIRBERE 5 anZGREIK - - it
RN T LLERRIE - A5 - 5IBAMERE - L
NEHiEZRMIELT - - BREAEERHEM HEEE
HEE  LUHbARER N T AOARTE B E A2 HOARAR ©

* Waox-polished cork tiles are inexpensive, but urethane-resin
coating-finished cork tiles are better in terms of the performance of
being hard fo be stained. Be careful about discoloration caused
under the direct rays of the sun.  * Periodically wox polish on the
wax-finished tiles

HMER B B8 RMBEFERENSL » G5 HERER -

)ﬁmﬁﬁﬂt&

Willton carpet ﬁ%%ﬂﬁﬁ @ @)

Woods : Most popular flooring material for its natural texture.

HEWR Composite flooring

CNARZERAHARM AR E SR L REBERIREERRRAS - - RE

BATERIERE - - ENEEHEZRMERES - SZEAFRE BRE
SR SRS LRI IR RN E] - ANREFEHIZ H TR LAMAR M -

« A floor of boards which has been composited by the veneering of thin boards of natural wood such as
Japanese ook wood on plywood of glue-laminated hmber and finished by pigmenting or resin paint
coating  * There is o wide variety of choice of patterns of the veneer  * Resin-paint coated, making
maintenance 1s easy  * Less expensive than solid flooring.  * Sweeping dust with a cleaner and wiping
with o chemical mop are needed only for daily maintenance Polish with o slight amount of wax when the
surface has become whitish

- SHTEHARSIHEL F o EREFEEERER - - B
ERATEM » MNBBIERIT - AEFRIRENM

- TR A AERENE BB -

* Laying rattan on flooring or carpet will afford the feeling of

comfortable coolness in summertime

material, gives desirable.  * This needs wiping with a dry mop for
daily cleaning, and occasional damp-mopping

* Rattan, being o naturol

Fabrics : Come in a variety of colors, patterns, and materials. Easy to change the
image.

Pressed carpet (needle punchingl

B 48 Hh &

- LSHIREN R ERSES - - _Pﬁﬁ*!iﬂﬁ
EHERGERNTER BR2ERAER - - Bt
Ao - BFRBIHE MRS axminster ' dotbt face

* The highest quality grade carpet of all the loomed carpets. This is
woven into a beautiful pattern in two or five colors, but is
expensive.  * Much resistant to wear  * Other loomed fobrics
include axminster and double face

12

T —,
- FETHELL S B T -
FOAMEORE - B S5

+ Embroidered carpet, into the backing fabric*' of which pile* has
been needled with a sewing machine needle.  * Most abundantly

put into the market at lower prices.
from other carpets by the existence of backing fabric

'§E¢mmxﬁmg
- LA SEEERE
- BRI E 0B code carpet < BARNNZER

* Unwoven carpet whose surface is flat with felt-like oppearance
* Easy to fabricate and inexpensive. * Other pressed carpets
include code carpets and rugs They are used in children’s rooms
and closets

* Tufted can be discriminated



