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“Hello Client, I would like to know what your product
consumer groups are, because we have recently developed a lot of
good new products. I can recommend some of my latest designs for

you.”
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“Hello Client, I would like to know whether your product is
sold more in your country or is exported to other countries, because
we have a lot of products for different countries and regions. I think
you will be interested in our products — both local market and export
market.”
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