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HAFRMT . 7, FOFEEERRHEH-
R BN A NG, HBL AR EA S5 (A
)};éiﬁé%' REBEZZALHXBANES: BEE
BUABNBEEABNEBET —ROEEAR,
DEMSEROEN. BE; BRE-BTEHAE
¥, HESREERTOHEEEES: REVERE
EHANRS], EENEBNDRATE...
EELERT, BUBe. REXTY EHES
_ &AL, ESHFRNTBENEE, BAEENALR
HREBREE. BOBE. i tSNAG. BR
B HRECHARMEAE. § R85
FERIERE, E—#HERBEEARRIBA BT
‘B L
& Héng Kong is ah international metrapolis, known
all over the waorld for its prosperity and
.-modernity. But that is nat the whale picture of
Hong Kong. L
As a coastal city in Asig, Hong Kong has a social
structure .that s’ based on traditional Chinese
culiure, but that cultdre is also mingled with the

civilization and ~ ideology of the West.

~ Sky-scrapers and hpge?mansions stand side by

side with quie‘t'anifient villages and stone houses.

There are billionaires who squander money

recklessly; but-there are also the homeless wha -

“are shivering with cold under the eaves Hong
Kong can be proud of something that is indeed
advanced b\} world standard, but she s also quite
naive and unsophislicatéd in spme aspacts.

This series of albums tries to give a panarama of .
Hong Kong ' fron different perspectives: “With
illustrative pictures explained by brief ;nd lucid
captions, the series attempts to cover the histary,
culture, society and customs of Hong Kong so as

to display Hong Kong in all her splendour and

contemporaneity. Both the pictures and the

captions have been carefully chosen, and the

series, rich in content, appeals to readers of

“ sophisticated taste.

The “Hong Kong in pictorials” is a series of
medium-size albims with ‘an unmistakable local
flavour. Each .album in the series has a specific
_theme.
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iF ] say that & move posigr s not @nly an
advertising madium Bt alse a0 art o itself, vou
will- protiably ask, “Designing @ poster is.guite
differant from ERINNNY B PAOIOArAPRY. 45 18

freedom of creativily is pretty. sash restricted by

innate factors. Canft 158 taken as.an art?”
It is trildie that 2ach poster should be desigred

in fine with the wantent af the film sndwunder the

- i instructions ef {ha produzer or fhe direcion s~
- e ERENRE 33*“@3543’7"% EE?E‘“H objective is1o lire the sudisnce by playiag Upta
BB A, Ffﬂi«”‘iﬁiﬂ‘-ﬁﬂﬁ@?ﬁz*' Eza the fullest extent the attactive elements of the
i film. As a resuit; it is mora ar less rastricted i
SEIE A greation For exampls,"The pictiure of ths herg
F %87,,5};?3@:“ should be large enough®, “The colour aof the
Z, ﬁj )’C . ‘ ‘ 7 words sholild ibe bright enough', "There should
e 4 - FREREEAM be more pietures anit’, snd so on. Ingeneral; it
Yee Chung man T would be desirable to/putinto the poster alithose -
> i ) featiires that can sell the movig, so the dasignes
i&!ﬂ‘ﬁé"z- ~HRILRAnEN R EEALE must first’ of all choose the best extracts of the
. e, ARmErEyE & S T R E R fileri by using Ris intuition apd judgment, then
: refire them and meld them with the other factors
ﬁhj?ﬁ}i{iﬁ_%ﬁﬁté%iﬁ"ﬁ LA b.y Frtistic means, and finallyset the mostmaving
7 ﬁ!'&jﬁ’éﬁ"ﬁ‘- . BESITER S R E L aE and aftractive things on paper. Thus the poster
. has risen from @ simple piece of advartising
1991 = 10 § . EFRpdLs ?iiiE&. Air i EE =S i matefisl 1aa higher leval. a pisce of ﬂnjoyable art
i EREE-BR. Gy -WIE L RENSEE separate from the fifm itself ",
i Pnsters apart from their aesthenc value, offer,
: & £ a5 wwll valuable w*ormaﬂ(m mr 1he study of the
BEER, BT ! EHEEREL av*’l.'éﬂ it ?&Eﬂ history af film developmisnt. A review of posters
EEEREEEE T IS DRN A ﬁ:m? 5 »over_' the past decades will give us a glimpse of
the changes in the local seciety and people, the
e - TROBEAR. EOLEEERENGEEE. Jogues and modes of the changing times: and
Qgtober; 1991 . L Bl - varigus fafets of ife. Pasters, therefore, are more”
. than a simple piece of advertising material.
B, LBE-asAsHRERE! Collected in tis album are Hong K'o.'ng“modie-
SR 'tiF;%f‘*SO R §§§$, 5 posters from the 1950's till taday.’ Although' the
; : nimber |s limited, they can-to a greater or lesser
S B BRERTE BHEARRGESHRRLRE extent reflect the changes in various aspects of
‘ RS ERR: EnmEs T Hong Kong society and the development of the .-
Hong Kong movie industry. | hope that you will
ey o . detive enjoyment and pleasure from it.:
: = U s -
. ihe-author &f this sssay) Yee Chungshan, has been 3
fammis drt i in Hong Kong and bas worked on many 3 ” g . ; % ‘. S 5
1 Rang Film Award 165 (e production : /"

desiiiel Gl S Ghinene GhnstStaty. i VBB 7 -
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- Hong Kong Move
~ Advertisements over
. Decades

. ' ' Shiu Hou & Lo Che-ying
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mm' The writer of this essay, Shiu Hou, is an expenenced and
prolitic warker in the movie-industry. His onginal name was
Pan Xuehou Working with the Sil-Metropole. he engages
now in movie advertisement design, and planning.
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Hong Kong movie advertisements are the
by-products of movies: they have gone
hand-in-hand for several decades. When a
contract is signed in the movie industry, it is
stipulated that apart from copies and a preview of
the film, pictures of the scenes and copies of the
advertisement should also be included, as they
are necessary materials for publicity as well as
the major means for the audience to learn about
the film. Posters are not restricted to the cinema
but can be posted everywhere in the city, big
streets and small lanes alike. Thus they have a
much broader coverage.

From the end of the Second World War to the
1990's, there have been obvious changes in
movie advertisements. Not only have the artistic
design and the content changed, but also the way
they are posted. Changes in design are discussed
in detail on a separate paper: this paper
concentrates on the areas of content and the
posting of posters.

The Hong Kong movie industry saw a rapid
development after the Second World War, but
the advertisement channels were limited. Until
the “Golden Age” of the 1950's, the major media
for advertising were the “entertainment tabloids”,
such as the Zhenlan Daily™, The Voice of Revel™
and the Silver Lantern™ . It was not popular at that
time to run entertainment items in the
newspaper, so the movie advertisements on
newspapers were given limited space. Only some
so-called “big productions” could run a whole
page for their advertisements, which were
printed in two colours (mainly black and red).
This was quite extraordinary at that time.
However, it was popular to use radio
broadcasting for movie advertising. For instance,

there was a special radio program called “The

Broadcasting Story” that introduced the plots of a
new film for several days. In these broadcasting
stories, the ending was usually suspended to lure
the audience to the cinema to find out for
themselves. This was undoubtedly an effective
means of advertising. Under such circumstances,
the cinema became the chief place for
communication between the film producers and
the audience, and the big posters in the cinemas
were the most obvious advertisements.

In fact, movie advertisements began to appear
during the pre-war period, and the earlier movie
advertisements were reproductions of the
advertisements of general commodities or
Cantonese Operas, and were in the form of
single-paged bills, limited in size and mainly in
words. With the entry of foreign films such as the
Hollywood films into the Hong Kong market, the
style of foreign movie advertisements greatly
stimulated the local movie industry. Early in the
1950's, foreign movies shown in Hong Kong were
accompanied by finely designed posters, and the
local producers began to consider the effect of
these “imports”, in particular their arrangements
and utilization of pictures and captions, and
began to design their own posters in that style.

Generally, the designing of movie
advertisements and the editing of the content are
done by the marketing professionals, who will
seek the assistance of artists when they have
problems. Sometimes, the director or the
producer will make comments on the design,
then both sides have to make compromises,
otherwise the advertisement cannot come into
existence. Recently art directors are becoming a
new profession in the Hong Kong movie industry.
Sometimes they are also responsible for the

design of advertisements, but they need to






