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Unit One Brief Introduction to Internet
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What Can We Do on the Internet?

2> Warm-up

Tick the following words or expressions that are closely associated with the
Internet.

(telephone JE-mail
Oelectric lines computers
OJveD Owireless systems
Oweb Ubrowsers

Look at the pictures and write down the names with the words in the box.

‘a monitor
four mouses
a mobile phone  an MP3




BIHERE

Reading

® Pre-reading

1. Have you ever used the Internet?
2. What do you do on the Internet?

® Text

Nowadays, the Internet is no longer a new thing to us as it has infiltrated every aspect
of our life and work. If we do not search the Internet for just one day, we would feel uneasy
and kind of losing something. We are now living in the cyber world. What can we do on the
Internet? i

We can chat and look for entertainment. QQ and MSN enable us to
keep in touch with our families or friends at any time. Online shopping
is no longer a kind of fashion, but a way of living. Blog and twitter

provide another platform for us to communicate with the external world. :
We can share information, discuss heated issues. The Internet is an open platform for us to
express individual opinions freely under certain rules.
We can work on line. More and more governments, enterprises and schools have employed
online office to promote working efficiency.
e i We can also do business on line. In recent years, e-commerce
— has been developing rapidly. Many people regard Taobao as the
innovation park for them to launch their careers and some even

has established perfect e-commerce companies. Shopping on line

_ has become a common pattern of consumption.
In 21st century, the Internet associates with our daily life in every aspect.

® Post-reading

1. Decide whether the following statements are true or false according to the
passage. Put “T” for true and “F” for false in the space provided.
(1) Nowadays, the Internet has infiltrated every aspect of our life and work.
(2) We can’t chat on the Internet, we can only look for information we need.
(3) On the Internet, we can express individual opinions freely under certain rules.
(4) We can do business on line.
(5) Governments, enterprises and even schools have employed online office to promote
working efficiency.
2. Answer the following questions according to the text.
(1) What can we do on the Internet?
(2) What does the Internet enable us to do?
(3) Is the Internet a true community ($£43) ?

2
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® Word List

e.g.

e.g.

A U R R UL RO

Internet ['inta:net] n. HECM

infiltrate [in'filtreit] v. BE

cyber ['saibs] n. M4

entertainment [enta'tenmant] n. R

blog ['blog] n. HEE

twitter ['twita] n. A

online ['anlain] adj. 7EL61)  adv. fE% L
individual [indi'vidjual] adj. A ne AN, AME
opinion [a'pinjan] n. WA

enable [i'neibl] v ffie--- BB

launch [lo:nt[] v. FFGI

-~
R R R et

",

PP LPLILIIIEII ISP I I IEIELEELEIELEI LIS LI LFFIIILIFFIE s,
',,/In/1”””/”/////1///////,///////1//1/”///////;.«///r/

TR AT AT AR AR A LA AR TR R AR RS ARRRRRRRRRRRRRRRRNY
<

enable ... to do S sesass gRfgLsemise 3
keep in touch with e BB R
heated issues i 1a]
regard ... as oee e F R
launch a career FrAI— I
associates with Epenaraes 5

s
A I A R R R R R U OO Y

CIILILLLSLLSELELIIILEL IS IS LS

/////t////////////I//////II//,

> Language Study

QQ and MSN enable us to keep in touch with our families or friends at any time. QQ
5 MSN A LAMERATFI B SRR i A BERT B R

keep in touch with 5------{RFFEL R .

we often keep in touch with our families or friends by mobile
phone in daily life.

FERHEAEEY, BRITESFHIMEXAREREEKR.
Online shopping is no longer a kind of fashion, but a way of living.

no longer ..., but ... NE &=+, A&+, Hno...,but... EF—F X.

... the Internet enables companies, organizations and individuals to communicate
easily and quickly.

individual: BRI “ANAIK 7, Hk XA general; #41F “MA. ME”, N5
society #HX7 o

(1) The famous toastmaster of CCTV Shuijunyi has an individual style of speaking.




TSRS

R A B 2 4 R AN K IS 5 R R E KA
(2) What a lovely individual she is.
o 2 4 7T 32 ) !

® Exercises

1. Fill in the blanks with the proper words according to the text.

(1) We are now living in the world.
(2) QQ and MSN enable us to keep in with our families or friends at any time.
(3) On line shopping is no longer a kind of fashion, a way of living.

(4) Many people regard Taobao as the .

2. Choose a word from the word list below to fill in the blank in each of the
following sentences. Change the form of the word where necessary.

Fashion regard touch launch pattern uneasy l
(1) Don’t ____ the exhibits.
(2) ___ magazines are glossy.
(3) The ___ is scheduled for Tuesday.
()1 ____ him as my brother.
(5) What effects our thinking ___ ?
(6) He feels __ today.

Listening and Speaking
2% 3] 5E AR SCJE , Tom Al Mary SRELHR ) 0 AHEAT T 167 80398, W IR A AT TZE BRI AT 4 eee e

Surfing the web

Tom: Hey Jerry, how often do you use the Internet?

Mary: Oh, I use it everyday! I check my email, read the news, chat
with friends all around the world.It is amazing.

Tom: That’s cool! You chat with them by typing text messages, right?

Mary: Not only text, I do “voice chat” too. I have a microphone and

speakers. It’s like using a telephone, but a whole lot cheaper.
Tom: Great!Do you go shopping online ? It is so cold these days. I’d like to buy a down
coat.
Mary: Ilove it. It’s very convenient and the price is even lower.
Tom: But do you think online shopping is safe and reliable?
Mary: Sure. I usually do my online shopping on Taobao.
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Tom: Are there many things online?
Mary: Sure. You can find everything all over the world. You can check it out online!
Tom: Then what are we waiting for? Let’s go online right now.

Role Play
FR#E Listening and Speaking fIN %, 1% [FZAT0H %I XHENE.

# For Further Study

A Brief Introduction to the State of the Development of Internet Work in China

Nowadays, the scale of Chinese Internet users is developing at a sustained high-speed.

By the end of 2010, the number of China’s Internet users has reached 4570 million, which
increased 73.3 million from the end of 2009. The number of mobile Internet users has come to
3030 million. The most striking of which is the rapid rise of network shopping users. The
number of which has increased by 48.6%, forecasting that more economic activities are stepping
into the Internet era.

The business application is the front-runner (4113 ) on the Internet, and entertainment
application is coming into the stationary phase (°FA2i#f) .

At present, entertainment application tends to decline in China, while e-commerce is
becoming the most prosperous main force.

More and more small and medium-sized enterprises attempt “cyber marketing”. As a
consequence (45R) , the basic network security is becoming a serious problem which must not
be ignored (Z#L) .

43% of Chinese enterprises own independent web or establish shop on e-commerce
platform. 57.2% of Chinese enterprises use the Internet to communicate with their client and
provide them consultative service. With the development of e-commence, network security
degree has become the bottleneck () that restricts the development of e-commerce.

(Digest from CNNIC, 2011)

Discussing with your groups:

What do you think is fully the importance of e-commerce development bottlenecks? Why?

Translation

BAELBRRM LBt 22
AR, MEXFRIARE, AFER—DHFLEFY . ECLBBERRN TAEMEFN T T
HH. WRP—RER LW, BRNSFEFOABERRBBRK T 4. BINEFEML
Mt SR, FERZE ERATRE MLt 4 ?




BIR. B5. KEHAHAEHCH QQ B MSN, &Eidefl, AILAF B SR &b
WECR. M EMYCEARNME, TRAAMIKN—FEFELTR. 3%, BECLBRI AN
xHHMERFR ) X —FHIRIE -

NEER, WRILFEBRXNEBRES, KRLE. WERE-DTFRKTFE, £
WF, BATATLLE iR

W _EIpA . BORBE KBUF. SNAERREE LRSI T MW EAATER, KA®RS
T IR,

MRS, EJLE, REMNETFRSEUNRENERLRE. REAMEEENLAN E
eSS, ETMRRBRA-NTEENETRSAF. NEDLRNKEHANEYH—
FhHE W7

21 M4 R, MEERMKEF SMBHERE.
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Lesson 2|

WWVW, Search Engine and E-mail

222 Warm-up

Usually, by what kinds of means for us can we contact our friends in different
places? Look at the following pictures, and tell us the ways that Mary and Cheng
keep in touch with each other.

Mary, in American Cheng, in China

Where can we go to look up when we need some important information for a
certain purpose?




Reading
® Pre-reading

1. Which search engine are you familiar with?
2. What do you think the advantages and disadvantages the E-mail has?
® Text

The World Wide Web (WWW), always called simply the Web, is a series of Internet
software, which can realize global data sharing. The important structure is client software /
server software. The client software, also called browser, can help users log on Internet with
a computer and search wanted data from other computers, conducting them and then show
them on the users’ screens. Most popular browsers are Microsoft’s Internet Explorer and
Netscape's Netscape. The only thing that the users need to do is to use browser to get wanted
data from Web servers.

s
g

IfHE) WHE) BEWY) WEEQ) TAO HHH) &
b CR-RE IS | I O IR RS g e R )

H3L(D) & http://www taobao.com/

AEOF  TRDRAEY T

v G R

Wil wTaolSE @ REFE  woon vl pRegs

MEARE B2

= e

Every Website has a fixed address, called IP address (when is in digital form), or called
domain name (when is in literal form). Every Website page has its own file name, and with these

identities users can track the data they want to get.

But when we don'’t know the Website address, or which Website the data user want is on,
what can we do?

Search engine can help us.

When you put the key words that are included in the information you want into the search
box correctly and then click the search button, it will show a plenty of websites or web pages
related to the key words, and then you can select from them. Most popular search engines are
Yahoo!, Google, Baidu, etc.

E-mail stands for electronic mail. It was designed for personal and business
communications through the Internet. To use E-mail, a user must have an electronic post office
and E-mail address. This is composed of a user name, a machine or host name and domain. For
example: abc@126.com. E-mail can send information to other clients at the same time, which

can save time and make efficiency.
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GO(}SRZ
YaHoO!
Netscape’
y@ PN o liavista
é\)"(/clte- Anot

s peVes
overture @ @

@® Post-reading

1. Decide whether the following statements are true or false according to the
passage. Put “T” for true and “F” for false in the space provided.

(1) WWW is always called Web.

(2) The client software also refers to browser.

(3) Our favorite browsers are Internet Explorer and Netscape.

(4) When the website is in literal form, it is called IP address.

(5) E-mail play an important role in our daily life, because it can save time and make

efficiency.

2. Answer the following questions according to the text.
(1) What is the important structure of the WWW?

(2) What can help us when we don’t know the website address?
(3) Can the E-mail save time and make efficiency?

@® Word List

TR A LA AR A AR AR R O R RSS ARARRRANANNRN R S S A S S S S e RN A

key [Ki:] n. AR adi. XEM
vt. A

o~
8
R A R U L U R R R O U U R OO o

;" World Wide Web (WW 73 4 W 3\
\ global ['glaubal] adj. AFRYEM
! client ['klaiont] n BE, BEN, B
browser ['brauza(r)] n. YB3
! screen [skri:n] n.  F&E, B A
address [a'dres] n.  Hohk §
! domain [dou'mein] no SU, 5k
file [fail] n Xt
\ identity [ai'dentiti] n  H4
track [treek] v. JBER
engine ['end3in] n. 5%




