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Abstract

Annual Report on Development of Cultural Brands in China (2013 ) makes a
macroscopic summary of the development of Chinese cultural brands in 2012.
Annual Report on Development of Cultural Brands in China (2013 ) selected thirty
cultural brands which have leading roles in each category. They include: cinema,
television, television entertainment, digital publishing base, local comprehensive
website, video website, Media Group, publishing group, private book industry,
press group, newspaper, cultural industry investment, cinema line, broadcasting and
TV Media group, comprehensive cultural group, movies entertainment group,
private cultural group, art performance, animation enterprise, online game work,
online game enterprise, periodical, exhibition, advertising, audio video, artistic
work auction, cultural park, cultural tourism, cultural heritage, ethnic culture
documentary. Those enrolled annually cultural brands are based on the general
principle of “economic measurement, annual achievements, industry reputation,
social impact, and brand value ”, and selected by the media, team investigation,
expert evaluations, network ballot, posting and feedback, etc. By recommending
those eligible Chinese cultural brands, Amnnual Report on Development of Cultural Brands
in China (2013) is aimed at nurturing the rapid growth of Chinese cultural brands
and promoting them in the world.

Annual Report on Development of Cultural Brands in China (2013) summarizes the
brand development of fifteen formats, and contains fifteen annual cultural brand sub-
reports which include: movie, television, new media, press, publishing, periodical,
advertising and public relation, performing arts, comic, digital publishing,
exhibition, artistic work auction, cultural tourism, international cultural trade,
cultural theme park. Those sub-reports summarize the achievements of various
categories of cultural brands in 2012, analyze the law of the development for each
industrial brand, focus on the successful experiences of all kinds of cultural brands and

leading enterprises, and put forward several suggestions for further development.
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Abstract e ;I

Annual Report on Development of Cultural Brands in China (2013) also provides a
ranking for the most influential annual brands in fifteen cultural categories, from
which we select ten cultural brands in each category and make comments with the
purpose of facilitating a better and faster development of Chinese cultural industries

under the guidance of brand.
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