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headword 7]  «——+- @ restrictive practice (restrictive practices)-

grammatical &~ | Restrictive practices are ways in which people |

information

EEER

BE

examples <~7he Act was introduced to end restrictive

L N-COUNT PR 14 17 i i ; PR % M 17 ML 1R 51

involved in an industry, trade, or profession protect
their own interests, rather than having a system
which is fair to the public, employers, and other
workers. [ BRIT]

—e inflection

BT

—e definition

B

practices in the docks. A %4 HR N EEL XK
sk E AR R E AT LR,

We had further plans to tackle restrictive
practices and other inefficiencies in the medical
profession. 1A # —F Wit R KL BEEST
AT Py F A RS RO A REAR,

—e regional label
IR

FH: XE&iE HREE.OEER AT 5Lk 2EE R TP HEAEER
MIFFEERFEL. SM8ETABES 106870, IR R BF a9l dn
import 1 export) #RIT AL —4 , PAF 8 HEK .

BEGR: WARMRTERFEAZANLXBEEFR. WEEETESHE
T #ZEAZEOE XA BT BB R, AR U NB KR EFZHER, R
RE—Mia2, B4l EHEB B BiRMER LG . WRKIAELZH
R, B AR IAE R L Z Wi . Hl40, deregulation REEAEATT ¥4 18, IR AHEFI TN F

B«

e deregulation n-count SRERE I ; M E HI
Deregulation is the removal of controls and
restrictions in a particular area of business or
trade.
Since deregulation, banks are permitted to set
their own interest rates. B M #%5% %| b3k, 48
TRAFHETRERE,
The bright side of world financial deregulation is
that countries such as Mexico have access to
private capital on a scale unimaginable even a
decade ago. # F4& R & F 4, LA F8h— 7
BE,FMEETFXHNEREANL2RER
AREZRE IR BAREABRRAAEGEE
THEAhEEUBRE,

1 yield AT EARIVEshid) sl 42 i, HHEF I F
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1. ABBREVIATION #E1H: 5 HE— MASEIENESER, L HR, WTO.

. AD)  JBZRA: AR RS AR — I N B — A LB 0L LA generic,

7.

10.

1.

online,

e yield (yields, yielding, yielded)
[1 VErs =4
If a tax or investment yields an amount of
money or profit, this money or profit is obtained
from it.
It yielded a profit of at least $36 million. X &
D HRT 3,600 F X TCH FHE .
@ N-COUNT = ; I 3§
The yield on a tax or investment is the amount of
money or profit that it makes.
... the yield on a bank's investments. =44 4T %
L &

N per capita. freelance,

emptor,

the BE my Zid, i firm/firms. company/companies.

. CONVENTION 1 FiE: B AIER$8 L% X i B 6 A a2 B & S8, 40 caveat

. N-COUNT R ¥4 1id): AI$&AA L EHIE R, 8 % 7l LAAERFTE M L3 a, an,

. ADV Bl BIALR R B S R AL R st R R E TS A R ER I

. N-COUNT-COLL T¥BEA1T: TREALZARE —BHAR—EEYRH AT HLH.

R S AT ) — 4 (BB LA S BOE sURE A , AT 3R & 4 T T LA B gt T

VEZE B, o staff. works,
N-PLURAL E¥ZiA: EPLFRELH S REH BEZHhiE, o

communications. economies of scale,

Internet. World Trade Organization,

the ;& my % a8, I public sector, telecoms revolution.
N-UNCOUNT “RE[ ¥4 iA): Aol $4 8 HA —FMIE X, & B 8Ehid, i EA TR
a # ., globalization. flexitime,

N-VAR 784 ia): 28 {Ak 4 A BE aT FPERT B0E R, X ol FIfEARRT OB, 0

partnership. acquisition,

. N-PROPER EH&id: EHLEREA MY FHEREIH, UKEFESFL, 10

 N-SING B4 1) BARRA% 1A AR 4% 17 B 0 AR, T ELX A IR RT AR 40 @, an.



5l

o

12. PHRASAL VERB = &hiflfEiE: shidEiE & shiifMmalinsA shinfimna e H ek
B X, 7 power ahead, turn around,

13. PHRASE  41%: 1B RAE—H (i R oA AR i —25i8), KRR URBE R RS
R4 BB B17) 18] L P #K48, 40 under license. go out of business,

14. VERB  Zhif: shif R FARME RAMEF RETHARESTEARENGEE
#4937, i invent, merge.

B AR SRR S B0 T, JER . X SO AR 2
JBR TR RS, T EL R R 7 SR R B ANE BARAE .

& AR JLTFTAE REER U F&RMIEESE. R —-IARENERAT
FEPE, A BEHR UGN EBRITIMRE . MR ZAERKIBMEN T HATFEERE
5 HRA Lo F T H A ZEE R, A 450 _t[mainly BRITJ4R4%E .

BIE: &—iF BB LG EREA BIE. FiA MBHEXNTE A5 ERE. HKiE
BRI Z M ESHE S BUR R, R BEFE(EFFROME (FE LR,
(HRHA R )2 B AR IR I8 DO IR 5 BB RHE . XS FEAR ARG OBk, FAR UL
B 1) B A B R PRI O B AR P, DA T M i) SR B 7E IR BB P
SEFRFE

HECHE . BEERML T A B BRI R RS .

Common Collocations % F#&E
to file for bankruptcy ¥ k™=

to be on the verge of bankruptcy BRIl
to be on the brink of bankruptcy BilfEH™=

to be facing bankruptcy HilERE=
to declare bankruptcy B 45>

S0 AHPRERERUEILMAR SRS FTEH. ERLHINERE,
EEAUSREAFHMATT, B S W, 52H T A RBIFIRIETES S HE B
) LA TRV A B CRIIAEE

Z B

< just-in-time manufacturing: Topic 5.1;

sub-contracting: Topic 5.3; mass production: Topic
5.5; order: Topic 6.3; supplier partnership: Topic 12.2

GRI o FIRGRARSGRIC IR A M 1aIE . 4k KRB0 R 4 Fixt 46 (A

R KBRS TS .
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2 Topic 1.1 The Changing World — IT

« information technology n-uncounT 154 @& CAD n.uncounT T EHHEBNEIT

ES N CAM N-uNcounT IHEAEBA = iTEHE B
IT N-uncounT EER A HiE

Information technology is the theory and practice of
using computers to store and analyse information.
The abbreviation IT is often used.

CAD is the use of computer software in the design
of things such as cars, buildings, and machines. CAD
is an abbreviation for ‘computer aided design’. CAM

... the information technology industry. «++1& B4
Ak,
The UK IT market is growing at a faster rate than
in any other country in Europe. % E 15 B R
WK O T — A B R A E R

= business model (business models) N-COUNT
BLRR; EEER
A business model is the structure of a business,
including the various relationships between the
different parts of the business.
.. the entirely new business models made possible
by the Internet. ---3% 7t B 45 W A ¥ 5 /= £ th & H
BEEX,
... Inefficiencies in traditional business models.

HERHLEXHRBEAR.

& vertical integration n-uncount ZhEBEE ;A
E—&i; EHEGE—EE
virtual integration n-uncount EE#l—A4k
Vertical integration is the merging of two or more
companies involved in different aspects of the same
business, for example, a brewery might buy a chain
of pubs. Virtual integration is close cooperation
between two or more companies involved in different
aspects of the same business, so that they operate
almost like a single company. Virtual integration is
based on the use of IT.
For the oil business the benefits of vertical
integration are that supplies are assured and an
immediate customer or outlet is available. 3t T &
MATY R AP BRKE WL ETHEZRE,
FEGEE MR PR FEE.
The biggest attraction of virtual integration is that
organizations can integrate care without investing
huge amounts of capital or completely altering
their structures. B — LR AW RIAETSH
MEPHRARTUESRAREREEE T
LREEMBHMRTENELEE,
The most important difference in these new
economies is that they favour virtual integration
over vertical integration. X £ FH X B FAERZE
AMABETHINBEEZEMN —KRLTTZHAN
KE.

is the use of computer software in the manufacture
of products. CAM is an abbrevnatlon for ‘computer-
aided manufacture’.
A design made with CAD can be transmitted
perfectly from one place to another, if they both
use the same system. R # N # F # Fl Bl — %
G, u AT EVEB AR H KRS
FRIUTEMN-—MFTEBE F -
%
The application of CAD/CAM makes traditional
procedures more efficient and provides avenues for
innovation and new development. 4413 B 3%
it EV AR ERELALIREA
BEMAACUFMFARRET £E,
... CAD/CAM software. =it HAL5 By % it Fo it
LA By 4 P 8 1% .

# microelectronics n-uncount B F 3
Microelectronics is the branch of electronics that
deals with miniature electronic circuits.
He thinks Daimler should buy its microelectronics
from outside suppliers. #.ik 7 8 # % /) 7] Bz A
AR UEEFENRETF &,
.. a microelectronics company. +**— F A F /A7 .

2 outsource (outsources, outsourcing,
outsourced) VERB SN ;SN
outsourcing N-UNCOUNT $MI; 9B

If a company outsources goods or services, it pays

workers from outside the company to supply the

goods or provide the services. Outsourcing is the use

of outside companies to supply goods or services.
Increasingly, corporate clients are seeking to
outsource the management of their facilities. 3.7
AAEPREREHBERENEEN LY £,
The difficulties of outsourcing have been
compounded by the increasing resistance of trade
unions. T2 41 % B 7 3 % 89 3 H € 15 4 # ok
HMEET,

¢ fast track manufacturing n.uncount B
b

Fast track manufacturing is a manufacturing system

which aims to speed up manufacturing times, for
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example by the use of more efficient practices or the
pre-manufacture of components.
Our fast track manufacturing facility can build and
ship complete turn-key systems in a matter of
weeks. 3T 8y B ) 3 5 Ak A LR R 2 A
ERX T ENHKOH RS,

¢ flexible o) TTFiEHY; RIEH
Production methods or working practices that are
flexible are able to be changed easily so that they
suit different conditions and circumstances.
.. flexible production lines that can make
whichever versions of its three main products are
se//ing best. kB EANAEEF B P L F —f
MEFRANRE L&,
Thanks to cheaper wages and flexible working
practices, BA's operating costs are lower than its
American rivals. & EAKBEH T & Fo R IE W THEF
H REMENEAWEER AL ZERSH LK.

Common Collocations % FA#EE
flexible working arrangements 7 3% 19 T/E & HE

flexible working hours 3 i i T /E s [&]
flexible working patterns R #& B T/E#EK,
flexible working practices 7 ¥& B9 TAEJ5 £
flexible hours 3 1% 6 1]

flexible work schedule R % &9 T/Emt [H 3%

# multi-skilled workforce (multi-skilled
workforces) N-COUNT ZHBEFH I

A multi-skilled workforce is a workforce that has

many different skills, enabling them to do several

different types of work within a company.
The importance of a highly trained, multi-skilled
workforce has never been so crucial to the survival
of the industry. — B 4 ZN SRR THE
EEN T TN EFARRAERS RZXH
REXBUENER.

2 just-in-time manufacturing: Topic 5.1;
subcontract: Topic 5.3; mass production: Topic
5.5; order: Topic 6.3; supplier partnership: Topic
12.2

PRACTISE YOUR VOCABULARY

§! Use the terms in the box to complete the paragraph.

vertical integration business mode/ T

outsourcing

virtual integration

Companies based on a traditional, production-oriented

are often rather inefficient, and find

it hard to adapt to change. A model where the management of a company owns other companies in the
production process and the firm controls a number of successive stages in the supply of a product is an

example of
in-house, however, are using

. Companies which buy in components and only assemble the finished product

Using other companies to supply goods rather than manufacture them themselves cuts down on costs, but can
make it difficult to maintain quality. Many companies use new business models based on the use of
. Computers can help two different companies work closely and form partnerships. This

model is referred to as

, and uses IT to achieve the benefits of both of the above systems.

% Look at the information about seven companies. Which one is an example of:

a vertical integration c CAD
b virtual integration d outsourcing

e fast track manufacturing g CAM
f multi-skilled workforce

i Ashdown Components relies heavily on the use of IT in the production process. They work closely with their
main customer, who uses their components to assemble cars at their nearby plant.

ii The Dairy Box confectionery company makes chocolates and sweets. 15 years ago it brought cocoa
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plantations in Africa to produce its own raw materials.

iii Big Eddie’s International Trucking and Freight Company used to employ their own mechanics to repair and
maintain their vehicles. However, 10 years ago they stopped this and now use a specialist firm to do this

work for them.

iv In the past, the company received many complaints from their customers about the length of time they had
to wait for their orders to be filled. Following changes to their manufacturing system, this rarely
happens now.

v In the Shining Path paint factory the workers are expected to move round the factory, working at different
points in the production process as the load of work demands.

vi Hawthorn have invested a great deal of money in updating the production process at their factories, and
have introduced sophisticated computer equipment to assist them.

vii The machines at the Apollo sports shoe factory can easily be programmed to make different designs in
response to the rapidly-changing demands of fashion.

El Read the text and say if the sentences below are true or false.
JKM produce microchips that contain the electronic circuits used in spacecraft. Their computer system is
networked with the computer system at the Space Agency, and computer specialists from both places work
together in the design process. The Space Agency use the finished microchips in their spacecraft. The
technicians can work at either site, and can adapt their designs rapidly if they need to.

a JKM operate within the IT industry.

b JKM is a microelectronics company.

¢ The microchips are developed using CAD.

d The relationship between JKM and the Space Agency is an example of virtual integration.
€ JKM employees use flexible working practices.
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& communications n-pLURAL B{E ;B ;8& ;
521

Communications are the systems and processes that

are used to communicate or broadcast information,

especially by means of telephone wires, underground

cables, satellites, or radio waves.
... @ contract for sophisticated communications
equipment made by American companies and
secretly shipped abroad. =+ — 44 3 W % B A\ 8
HEHMEFEEEIAARBERENER.
E-commerce and website design are the next big
things in corporate communications. ¥, F ¥ %-#a
MRt ROV EBPE _SERTHE,
One of the main tasks of the five crew members is
to put a communications satellite into orbit. # 4
AATHARWEEESZ -HEL—HER
TEHFNHE,

Common Collocations % FI#£E
mobile communications B&hEE
electronic communications B, T&
corporate communications e
business communications # 45 ¥43@

& telecoms revolution n.sne BEER
If you talk about the telecoms revolution, you
mean the recent, sudden changes in
telecommunications such as the increased use of the
Internet and mobile phones.
For governments and big companies, the telecoms
revolution will be unsettling. %t F BUfF Fun K 2 8 &
R EAFEEEFEEFFL LW,
The telecoms revolution has created a new pattern
of rural working. X E ¥R BB BT —HF
SRIEHFHER.

e disruptive technology (disruptive
technologies) N-COUNT REEME A ; IAmMRA
A disruptive technology is a new technology, such
as computers and the Internet, which has a rapid and
major effect on technologies that existed before.
... the other great disruptive technologies of the
20th century, such as electricity, the telephone and
the car. 20 2 Hfth — R HAMH R, # e
A EiERAE,
The transistor was a disruptive technology for the
vacuum-tube industry in the 1950s. 7 20 # £ 50
X, BEETRTFELRRE -FUBAMK
TR,

e high-tech sector n-sne BRI ; BRHR
gt

The high-tech sector is used to talk about

businesses which produce or develop advanced

technologies, such as computers and mobile

phones.
Even within the high-tech sector there is some
replacement of skilled staff by lower-cost research
students. EEBHEAH b - RELFAEE
ERERBHAFRERREEABREAR S
With the slump in the high-tech sector, Irish people
are once again discovering just how valuable a
commodity job security can be. T % R =
FRERERZIABF—KREA, THERETZ—FF
RS FHH &

@ social change (social changes) N-vAR &
T

Social change is change in human society, such as

changes in the way people interact with each other

or changes resulting from new technology or new

institutions.
Nationally, the biggest social change over the past
10 or 15 years has been our increasing tolerance of
people who are gay, or a different colour. &
RE ELEN 0 SEFRANB2EMR
KANA R EAREREFRREHAN D 2 EE.
Football is under threat from social changes,
particularly from computer games, TV, video, stereo
etc RREFHLEHHHLTMNRM, A LR
F B o B AL R AR A RS AR R F
B o

e consumer behaviour N-UNCOUNT JH# &
A
Consumer behaviour is the way that groups of
consumers typically behave, especially their shopping
habits.
A clearer picture of consumer behaviour is
gradually emerging. — 18 E 7 ¥ Bf 69 7 5 £ 4T A
HEEEANTAL R,
Developments in materials, marketing and styling
have all had an effect on consumer behaviour. &
¥ AT 3 B9 TF K UL RORAE L R R A B2 AT H
HREFTAFET W,

e mobile phone (mobile phones) N-CounT 3]
BiE; Fl
mobile (mobiles) N-counT FEFNEEIE; FHL



