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1. Sunny design and sunny entertainment

Speaking of China's fashion of night, we will naturally think
of crazy and romantic bars, and some of the entertainment
bases are my designing works. The night revelers are
lingering and indulged in the artfistic charm of sound
effect of light and shadow, experiencing the cutting-edge
technology and aesthetic of design.

What | think more about is how to feature my designs
with personality and culture, and | convince that the
entertainment should be sunny. The theme of culture
is refined, combining with Eastern and Western culture
to create themed private rooms, and to upgrade the
commercial entertainment space onto the level of culture
and art. We will do the design in accord with different
partitions and different themes, endowing them with
distinctive personality and feature. In the past few years, |
have designed many kinds of projects in different styles and
themes.

2. Designers and operators

I am not only a designer, but also a consultant, planner
and practitioner. | manage bars and restaurants, and | am
often hired by my customers as technical advisor or invited
to buy shares as shareholder. My idea is that developing is
diversified instead of a point, and | combine the elements
close to life together, integrating my own system and
standing in different positions and angles, to understand
the mentality of the owners and investors, including risk
confrol and business model, to let them complement with
each other and keep pace. So we constantly focus on
new consumption models, new business models and new
management models, in order to more accurately grasp
the demand point of market, investors and consumers,
which will endow our business works with more market
competitiveness and influence.

| think the commercial constraints in design are necessary,
and the designers need to be familiar with multiple areas,
edge knowledge and supporting systems involved in design.
From a commercial point of view, we help our customers
make business decision to succeed. | deeply realize the
commercial operating skills from my actual operating
experience, thus to further expand to the customers’
application, forming a positive cycle of development to
become customers' long-term technical advisor. This brings
me to establish my own hotel management team, audio
creation team and other plan agencies, to extend new
services in design industry, which has become the feature

Roaming in Fashion and Managing the Art

and advantage incomparable by other similar design
companies.

3. Fashion mainstream and comprehensive design

I walk freely between theme and non-theme, mainstream
and non-mainstream, extending many meaningful areas
and introducing the fashion of various artistic industries
intfo space design. From my point of view, the non-themed
theme features many elements, such as music theme,
science and technology theme, modern life theme, color
theme and theme of the state the owner like, and we
can properly combine the new idea of space design
with cultural entertainment, which is thoroughly shown in
Shanghai CICI CLUB. The design is integrated with night
fashion, through the understanding of the stylish interior
design, to interpret the international modeling clothing
fashion, entertainment hair salon fashion, sound and light
tech fashion, modern creative fashion and other trends,
showing out the strong artistic fashion atmosphere of new
entertainment space. We advocate that the entertainment
design space should feature advance, to lead the industrial
and public awareness of the future entertainment trends.
The comprehensive design | defined must feature a
comprehensive knowledge, life experience, and the
understanding of operating, and it needs to integrate
different elements together. | communicate with friends in
fashion industry, graphic industry and construction industry
about the direction of the mainstream, and which elements
we can share. Behind the interactive form, shared spirit
and never-ending enthusiasm for science and technology,
it prompts the neeids of people. Through the win-win way
of cross-border cooperation, | experience the creativity of
mainstream, to improve myself and inspire others, forming a
positive circle among industries.

4. Field of vision and value

In early years, | have been to many Western countries,
gaining a very keen and unique insight on the international
fashion culture, and put the fashion, art, culture, science
and technology into perfect integration, interpreting the
post-modern decoration and design style to achieve many
classic works with mix and match of eastern and western
cultures. We specialize in multi-integrated mix and match,
like to fully integrate theater scene, mainstream fashion,
industrial products, furnishing works of art, and other
multimedia technology, diversified comprehensive elements
into our design work, and we cooperate with designers of
different areas from all over the world to successfully launch
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extremely creative diversified works of culture, beyond the
definition of consuming goods, bringing our consumers with
more strong sense of art and spiritual enjoyment.

The level of vision determines that whether a designer
is unique, and the space we design highlights the
participation, respects individuality and shows the
application of science and technology. Interaction and
sharing are positive and wonderful states, allowing us to
treat others and ourselves in a broader and opener area.
Integrating with others to share the beauty of fashion and
the beauty of design, to provide mutual penetration and
impact on design elements, style and concept.
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1. Sunny design and sunny entertainment

Speaking of China's fashion of night, we will naturally think
of crazy and romantic bars, and some of the entertainment
bases are my designing works. The night revelers are
lingering and indulged in the artfistic charm of sound
effect of light and shadow, experiencing the cutting-edge
technology and aesthetic of design.

What | think more about is how to feature my designs
with personality and culture, and | convince that the
entertainment should be sunny. The theme of culture
is refined, combining with Eastern and Western culture
to create themed private rooms, and to upgrade the
commercial entertainment space onto the level of culture
and art. We will do the design in accord with different
partitions and different themes, endowing them with
distinctive personality and feature. In the past few years, |
have designed many kinds of projects in different styles and
themes.

2. Designers and operators

I am not only a designer, but also a consultant, planner
and practitioner. | manage bars and restaurants, and | am
often hired by my customers as technical advisor or invited
to buy shares as shareholder. My idea is that developing is
diversified instead of a point, and | combine the elements
close to life together, integrating my own system and
standing in different positions and angles, to understand
the mentality of the owners and investors, including risk
confrol and business model, to let them complement with
each other and keep pace. So we constantly focus on
new consumption models, new business models and new
management models, in order to more accurately grasp
the demand point of market, investors and consumers,
which will endow our business works with more market
competitiveness and influence.

| think the commercial constraints in design are necessary,
and the designers need to be familiar with multiple areas,
edge knowledge and supporting systems involved in design.
From a commercial point of view, we help our customers
make business decision to succeed. | deeply realize the
commercial operating skills from my actual operating
experience, thus to further expand to the customers’
application, forming a positive cycle of development to
become customers' long-term technical advisor. This brings
me to establish my own hotel management team, audio
creation team and other plan agencies, to extend new
services in design industry, which has become the feature
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and advantage incomparable by other similar design
companies.

3. Fashion mainstream and comprehensive design

I walk freely between theme and non-theme, mainstream
and non-mainstream, extending many meaningful areas
and introducing the fashion of various artistic industries
intfo space design. From my point of view, the non-themed
theme features many elements, such as music theme,
science and technology theme, modern life theme, color
theme and theme of the state the owner like, and we
can properly combine the new idea of space design
with cultural entertainment, which is thoroughly shown in
Shanghai CICI CLUB. The design is integrated with night
fashion, through the understanding of the stylish interior
design, to interpret the international modeling clothing
fashion, entertainment hair salon fashion, sound and light
tech fashion, modern creative fashion and other trends,
showing out the strong artistic fashion atmosphere of new
entertainment space. We advocate that the entertainment
design space should feature advance, to lead the industrial
and public awareness of the future entertainment trends.
The comprehensive design | defined must feature a
comprehensive knowledge, life experience, and the
understanding of operating, and it needs to integrate
different elements together. | communicate with friends in
fashion industry, graphic industry and construction industry
about the direction of the mainstream, and which elements
we can share. Behind the interactive form, shared spirit
and never-ending enthusiasm for science and technology,
it prompts the neeids of people. Through the win-win way
of cross-border cooperation, | experience the creativity of
mainstream, to improve myself and inspire others, forming a
positive circle among industries.

4. Field of vision and value

In early years, | have been to many Western countries,
gaining a very keen and unique insight on the international
fashion culture, and put the fashion, art, culture, science
and technology into perfect integration, interpreting the
post-modern decoration and design style to achieve many
classic works with mix and match of eastern and western
cultures. We specialize in multi-integrated mix and match,
like to fully integrate theater scene, mainstream fashion,
industrial products, furnishing works of art, and other
multimedia technology, diversified comprehensive elements
into our design work, and we cooperate with designers of
different areas from all over the world to successfully launch
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extremely creative diversified works of culture, beyond the
definition of consuming goods, bringing our consumers with
more strong sense of art and spiritual enjoyment.

The level of vision determines that whether a designer
is unique, and the space we design highlights the
participation, respects individuality and shows the
application of science and technology. Interaction and
sharing are positive and wonderful states, allowing us to
treat others and ourselves in a broader and opener area.
Integrating with others to share the beauty of fashion and
the beauty of design, to provide mutual penetration and
impact on design elements, style and concept.
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/ Francois Frossard

"ArKADIA" Fontainebleau
Hotel and Resort Leisure
Center

W B EE S ERAHRE F/0 “ArKADIA”

In October 2010, an adults' entertainment place is opened
in Fontainebleau Miami, where the brilliant lighting and
high-quality materials create an attractive space together,
and the stylish environment and sexy lines feature the most
intfimate contact, making people relaxed and indulged in
the space...

The designer Francois Frossard infroduces the concept of
mirror image jewelry box to create the space. The gold
mirror on ceiling is cut by laser, coupled with the all-round
reflection from diamond-shaped mirrors on bar and DJ
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pbooth, shining light and mirror image effect to make the
space more brilliant and bright. Different from nightclubs of
the same type, the space is designed according fo its size
and equipped with customized furniture. The beige sofa,
silver and gold tea table, white side tale...stand quietly
among the swaggering clusters of silver "pillars”, describing
the elegance and fashion. LED lights timely debut to cover
the space with a layer of blurred color. The atmosphere is
just right, waiting for the protagonist debut...
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