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Sample1 F5:

The American economic system is organized around a basically private-enterprise,
market-oriented economy in which consumers largely determine what shall be produced by
spending their money in the marketplace for those goods and services that they want most.
Private businessmen, striving to make profits, produce these goods and services in competition
with other businessmen; and the profit motive, operating under competitive pressures, largely
determines how these goods and services are produced. Thus, in the American economic
system it is the demand of individual consumers, coupled with the desire of businessmen to
maximize profits and the desire of individuals to maximize their incomes, that together
determine what shall be produced and how resources are used to produce it.

An important factor in a market-oriented economy is that mechanism by which consumer
demands can be expressed and responded to by producers. In the American economy, this
mechanism is provided by a price system, a process in which prices rise and fall in response to
relative demands of consumers and supplies offered by seller-producers. If the product is in
short supply relative to the demand, the price will be bid up and some consumers will be
eliminated from the market. If, on the other hand, producing more of a commodity results in
reducing its cost, this will tend to increase the supply offered by seller-producers, which in
turn will lower the price and permit more consumers to buy the product. Thus, price is the
regulating mechanism in the American economic system.

The important factor in a private-enterprise economy is that individual are allowed to
own productive resources (private property), and they are permitted to hire labor, gain
control over natural resources, and produce goods and services for sale at a profit. In the

American economy, the concept of private property embraces not only the ownership of
1.



productive resources but also certain rights, including the right to determine the price of a

product or to make a free contract with another private individual.

1. In Line 8, Para.l, “the desire of individuals to maximize their incomes” means
[A] Americans are never satisfied with their incomes
[B] Americans tend to overstate their incomes
[C] Americans want to have their incomes increased
[D] Americans want to increase the purchasing power of their incomes
2. The first two sentences in the second paragraph tell us that
[A] producers can satisfy the consumers by mechanized production
[ B] consumers can express their demands through producers
[C] producers decide the prices of products
[D] supply and demand regulate prices
3. According to the text, a private-enterprise economy is characterized by
[A] private property and rights concerned
[B] manpower and natural resources control
[C] ownership of productive resources
[D] free contracts and prices
v¥54. The text is mainly about .
[A] how American goods are produced
[ B] how American consumers buy their goods
{C] how American economic system works

(D] how American businessmen make their profits

[BERBT5EMBEN EREREERBRSHE]

1. [&%R]1(D]
(BT 5%5%X]
In Line 8, Para.1, “the desire of individuals to maximize their incomes” means . TE
FIEREBSTTABRBKRMCHEBUANER T XLE .
[A] Americans are never satisfied with their incomes
3 B AT B9 O A A SRR AS T B
[B] Americans tend to overstate their incomes
EE A TE5 XXM BA

[C] Americans want to have their incomes increased

EEABEMATHRABRRR
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[D] Americans want to increase the purchasing power of their incomes

X B B AT A B 83K
B S BRI EMR. ZLEIF“the desire of individuals to maximize their incomes(4~ A
FERHERARRKAEHREMNER "X —-GEHER , XBE T “maximize (fff -+ B XA
¥, “maximize incomes” R “MHRA BRI, I“FHCHRAMELIRTTRBEMNAKRAE",
WREET(D] WEE—“EEAGFENMABIIRANBET S .” AN ZE[D].
[(HREHEREHEIFBEHNERGEES —BRAK “individual consumers”, # K% 4 K
BEIAIR B T B “individuals” 814 H & “individual consumers”, ) 2 #% 3 B B 1B L.
“individual consumers” B E YR ERARFHTEN KRB L AR THEZHY K, WEW[D]
REREM, EEEREBN —EBARFE,UEFRERBEBATX.
. [&%R]1[D]
(BET5&MEX]
The first two sentences in the second paragraph tell us that
B AWAEERRM
[A] producers can satisfy the consumers by mechanized production

HEFET LA LB ET R RN A
[B] consumers can express their demands through producers

HRE T LB AEEREMIIVFER
[C] producers decide the prices of products 4 P=# J %€ 7= & #t 4%
[D] supply and demand regulate prices it %5 F175 3K 8 17 4%
[(AERYVLEHEME., 5 _B I E KB 5 — 8B4 “prices rise and fall in response to
relative demands of consumers and supplies offered by seller-producers. (XF i 2% # H# X I &
RAMEE A= FOE R M R, EARMTRED 7S THHD] “S5RE WM
7, Hit, WMD) HIEEWER.
[(HRFERESFHRIFTENERGRESE _RE 4. ANFERBARIELTERRFLE
BRERLEERE _BREF A ANEFLEREMELE _ANFLEEAFTREHE“NE”
(price) . HEMPFRME HREMBPXR , HEH(D] BIEEWK. BLEEREN —EE
HETH AR IR SUE R BT RIA & X

- PER1[A]
[T 5508 X]
According to the text, a private-enterprise economy is characterized by
RIEA A S B EF L ok o

[A] private property and rights concerned FA\% B ™ M4 & B F
[B] manpower and natural resources control A 11 B #R ¥F U5 it 3% i
[CJ ownership of productive resources 4= 7= %% ¥ i) B 5 AL

[D] free contracts and prices B H & [F f4r#&

[ SENIRERE. NXAERG-BRIRXEAENER. LE, AHER/S—Un
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the American economy, the concept of private property embraces not only the ownership of
productive resources but also certain rights .. . YT EEHACL & A& .
—TREFRHEAOFFER, —TREERA., TR, ER[B].[CIM(DIRASLE, RA
[AJRHELEHER.

[(FLFHRSHEIFENERGEERE. ANESERRERTRENKEAR, B X
BEMERBEFEARNEEFEMAR, UBT ERET (A BRE NA KN RMBER, 24
—REBEMBEBN . BEMBEEEEEEMARTNEES, LR EEBERL.

- BRI [C]
(BT 5%MEX]
The text is mainly about . A FEEER
[A] how American goods are produced
EXEMT MEEFEBETH

[B] how American consumers buy their goods

3 [ 1H Bt 4 2 a0 4] W 3E ] A B o B
[C] how American economic system works

XEMETFHERNMET
[D] how American businessmen make their profits

% B A R e RO 0 1
(% AERITLER. IRFRARFEAEZNED. VBB CE, BRHAXEK, BB —
FIRAAB THREHEFEROEANITE-—HGANTSRELV; S _BFORTH
W :E=BRHHERACLEHES. F_BEAE="BRTHRLEEEESFARZRANEN
B EMLARI, Frbl 28 @M EET(C] , " XEEFERIMEFT".
(K RERSHEIFENERGEREESE - ZBNED. FRSEH THAEER (P
LDEEBEDANRARE, MARBERL — . - ZBIFEAE - AERNAZ, UM IE
AETCIZEENEN. TLEEREN T EAENESE - EENER ARNBHEEE
A (5] o S8 B A R

[(&%iF]

XERNLFAGBEEREN LI ATHEFHERR, THEIHREETHERN

AT BT R A TR R R E R AE A4 . BB 15 5 RIATHIZE S o 858 KR T
A R SRR 55 5 B AF T3 R 1 T B R IR B AR KR B M B X 2 g B IR %5
MAEPTR. HL. ZXESFERRT . PARRERNTE, Iz 40k 078 B R4 i8R
EA R AN A3 A BB K AC B V8 B8, 3[R R 8 3 A 7™ A A LA K BE SR ) R R 4T 42 7 .

MHEAESHEFH - NEERERIE UL @BV, WS RTREEHE

B HES AR RN, EEELSFS. ZEELmBERBHUEHR. Exi
B . MiEEEHRENEN T RAGER — ARt SR AR, R & H 4R
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Sample 2 15;C&A

One hundred and thirteen million Americans have at least one bank-issued credit card.
They give their owners automatic credit in stores, restaurants, and hotels, at home, across the
country, and even abroad, and they make many banking services available as well. More and
more of these credit cards can be read automatically, making it possible to withdraw or deposit
money in scattered locations, whether or not the local branch bank is open. For many of us
the “cashless society” is not on the horizon—it’s already here.

While computers offer these conveniences to consumers, they have many advantages for
sellers too. Electronic cash registers can do much more than simply ring up sales. They can
keep a wide range of records, including who sold what, when, and to whom. This
information allows businessmen to keep track of their list of goods by showing which items are
being sold and how fast they are moving. Decisions to reorder or return goods to suppliers can
then be made. At the same time these computers record which hours are busiest and which
employees are the most efficient, allowing personnel and staffing assignments to be made
accordingly. And they also identify preferred customers for promotional campaigns.
Computers are relied on by manufacturers for similar reasons. Computer-analyzed marketing
reports can help to decide which products to emphasize now, which to develop for the future,
and which to drop. Computers keep track of goods in stock, of raw materials on hand, and
even of the production process itself.

Numerous other commercial enterprises, from theaters to magazine publishers, from gas
and electric utilities to milk processors, bring better and more efficient services to consumers
through the use of computers.

1. According to the text, the credit card enables its owner to
[A] withdraw as much money from the bank as he wishes
[B] obtain more convenient services than other people do
[C] enjoy greater trust from the storekeeper
[D] cash money wherever he wishes to
2. From the last sentence of the first paragraph we learn that
[A] in the future all the Americans will use credit cards
[B] credit cards are mainly used in the United States today
[C] nowadays many Americans do not pay in cash
[D] it is now more convenient to use credit cards than before
¥ 3. The phrase “ring up sales” (Line 2, Para. 2) most probably means “ .
.6 .



[A] make an order of goods
[B] record sales on a cash register
[C] call the sales manager
(D] keep track of the goods in stock
4. What is this text mainly about?
[A] Approaches to the commercial use of computers.
[B] Conveniences brought about by computers in business.
[c] Significance of automation in commercial enterprises.

[D] Advantages of credit cards in business.

[BER ETHENBN FRENRERBRSHE]

1.[% %] [(B]
[T 5% ]
According to the text, the credit card enables its owner to
BREERIFRHFRBRBEEEHEAN
[A] withdraw as much money from the bank as he wishes

REFACHERE BEZZVRBENBITRE L&
[B] obtain more convenient services than other people do
EE Fo A A 2R3 3E & 69 F) AR 55

[C] enjoy greater trust from the storekeeper 3 JE £ I E L5/
[D] cash money wherever he wishes to Fi#h ¥ 3L &
[(ZREHIRERE. MABE—BERHEBEENER. F—RIEERX T “credit cards
(FEHERAZE. TEHAPI AR “They give their owners automatic credit(fg§ i £ 4 FBF
HHBAIMEHR)”;“. .. can be read automatically . .. (§FHE P LA B s g iRiE)”., XHE A
MEATHERAFEERATEHNEMN. TR, BFE“EANRSF"HET(BIREARER. BR
BHEBRET[A]l.[CIM[D]EMAZE.
(HABREHRITENERFLEF—BNE_Z.Z4. FHEEBARAKEBEZETPH
“owner” — A AMKNERELAREES —BRNE .=/, A KB HEH B X P A E T
f£ 389 “convenient services” fEFIIRFIZEE T X UBHE. EEAREN —EEET
HRATHEEEEE X,

2.[&R1[C]
(& T 5558 X]
From the last sentence of the first paragraph we learn that
MNE—BBE—aE RMN/™M

[A] in the future all the Americans will use credit cards

¥k, AN EEARSFERFERFE



[B] credit cards are mainly used in the United States today

WA fFRFEREXEMER
[C] nowadays many Americans do not pay in cash

R, FEREAS ALK
[D] it is now more convenient to use credit cards than before

RERGHRLUMAERZT
[ AENIRAER. F-BRE-THENERE “MRITEEARME, THLHELAR
REPHBR, MECEEXE"HIL, AFEA(C] “WSHFEXBARAAS XM, HIE
BER.
[(HABREGHEIFBEHERFELER —BREMTH “cashless society”, H % 4 B R84
BHEME-BRRANTE S HNREIMEZAF “cashless society” R & K42
“it”(= cashless society) FTfEBEMEBE T “UEZEXEABNABHEAIRS . MEHEH
7. FEEREN ZRBREXERFRAFEENER  FEHEEEEA.

(%EX]1B

(BT 5iEmEX]

The phrase “ring up sales” (Line 2, Para. 2) most probably means .
%iiF “ring upsales” (55 2 B2, B 2 O WMAIBEM B & ?

[A] make an order of goods & W7 f

[B] record sales on a cash register FEUERHL Lo R HERB R

[C] call the sales manager 45448 2T #H 1%

[D] keep track of the goods in stock B ¥ iC RFEH

(% FGETICEFAE M. “ring up sales” IEEA BN “BH FHREH AV R IHHEILEH MW
SHATL AT AR EOFR, MAMNNERCREER . KA EKN—TBEREA TR N
ME—-MATERNER “EMNETRASHEAVORBIERE ZHOKRE”, B, “ring up
sales”f“(— WA S HAYO IR HEH”. HIL, 587 “12 % (record) "W T B R IEH
ER.

[(HRERSHHEIFENERGRES _BEE_APHEF “registers” —if], BEFEE
A “ring up sales” BIEBL T , REEEBI A A TE EiF “registers” — A B4 F XI5 W # H .
“register” HIZAF SCR“FHIC, M, M7, BOET[BIF K “record” GEF, BiB) MK & IE
WER., EEERENEARBERHTHESOES.
LER](B]

[ET5%mE ]

What is this text mainly about? X5 X E FEHAHEM A7

[A] Approaches to the commercial use of computers. T+ B LMk FHIR K& .

[B] Conveniences brought about by computers in business.

BRI B R ER

[C] Significance of automation in commercial enterprises.
. 8-



R ol o B LB R,
[ D] Advantages of credit cards in business. F§k {5 FHES.
[ SEZNIPLERE. XEE-BRE-AEEPOCDR“EZERAEZELSH 13000 FA
FRAFAR.FRFHNERSERRNIBREIHEX. B_BRE-AEHEHI“HEN—-FE
WHRHEBRBNEZER, - T HLANEETRIESHL”. F=BITER . “TRHE LA
REEEIFEABRERELZHRF UL XHEENEFRREETBINANE —“F
WAL BV R & RER.
[(HRERESHRIFTENERFEREE RS- TMER. ALEEREBELE _—BRE—
MMERE -BME_BRNEE . EREEANF“BINAHREMERTHRGEF”, B
BEBAL, RIMEEHET(B]. BTEREAT EEAERELGER.

[8%iF3x]

LIBRBEBABAZLHA -KBITERAF. ENAFFAERE.RE.ZH. XRE
M 2E ERESN B AHER AN . FRAFREFERTLFBURT. BXEE
BRI R T8 A SR, A E YA TR RS ITITE Ak, AMER T LIFE 7 B8 45 4b 77 SR B
Ko MBRMNBVEARR IR A EIPER G, MRECEIXK.

HENEHEREREXEENHRN , BAREERTESFL. B TRSBAVOLXK
PO HMZEFREEIEHEFRLTREATLUCR. EMNTUERESZTEHNFER  BFEEL
THABHNEIUAESHR. BEdBRABEHREEHEURRHEERSEE EBE
KIBEAMMIRIPE S B R, BEITHI0K 5 SR B G A R R R E Tl MR . FIeY, X 3T B
PLATC B B , BPER R B AR, AT EAF A THRAEEIIMENHRHE. B0
BN REESEEHBRZRANEE. ETHONERE . HERFRREBTENL. 218
VLA BT 3R & SR T8 Bh R WP 2 7= G BLAE 0 4, = M W R T R, BT ERIF . it
BYREREBEFHL ATHOEME  BEELIRE .

PR AR, MBI BRI Ze B AR AL, A R R A AR B4 FmT, #8
ATEY N AAHBE TR EEERHHIRS .



Sample 3 {IERA

Exceptional children are different in some significant way from others of the same age.
For these children to develop to their full adult potential, their education must be adapted to
those differences.

Although we focus on the needs of exceptional children, we find ourselves describing their
environment as well. While the leading actor on the stage captures our attention, we are
aware of the importance of the supporting players and the scenery of the play itself. Both the
family and the society'in which exceptional children live are often the key to their growth and
development. And it is in the public schools that we find the full expression of society’ s
understanding—the knowledge, hopes, and fears that are passed on to the next generation.

Education in any society is a mirror of that society. In that mirror we can see the
strengths, the weaknesses, the hopes, the prejudices, and the central values of the culture
itself. The great interest in exceptional children shown in public education over the past three
decades indicates the strong feeling in our society that all citizens, whatever their special
conditions, deserve the opportunity to fully develop their capabilities.

“All men are created equal.” We’ ve heard it many times, but it still has important
meaning for education in a democratic society. Although the phrase was used by this country’s
founders to denote equality before the law, it has also been interpreted to mean equality of
opportunity. That concept implies educational opportunity for all children—the right of each
child to receive help in learning to the limits of his or her capacity, whether that capacity be
small or great. Recent court decisions have confirmed the right of all children—disabled or
not—to an appropriate education, and have ordered that public schools take the necessary step
to provide that education. In response, schools are modifying their programs, adapting
instruction to children who are exceptional, to those who cannot profit substantially from

regular programs.

w1. In Para. 2, the author cites the example of the leading actor on the stage to show
that
LA] the growth of exceptional children has much to do with their family and the society
[ B] exceptional children are more influenced by their families than normal children are
[C] excepfional children are the key interest of the family and society
[ D] the needs of the society weigh much heavier than the needs of the

exceptional children
.10 -



