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Unit 1 Business and Trade

Learning Objectives

O S S s S i S A S e S St anety ST SR SR CUR RN A
After reading this unit, you will be able to:

<> understand the meaning of business and trade

<> answer general questions about international trade

<> give a brief introduction to yard sales in the US

O s e e DU
e T e S S R )

<> write a letter of establishing business relations

s S S U U |

Part | Looking and Thinking

Task 1  Look at the following labels and describe the meaning of each one

with a brief sentence.

M‘
"‘m‘:' o)
ol
— keep dry fragile

(6)) @ 3 “4)

®

&) (®) )



(8) (9) (10)

Task 2 Discuss with your partner and wmatch the world famous

advertisement slogans 1-6 with logos A-F.

(D) (B



Unit 1 Business and Trade * 3.

1. All the news that’s fit to print. 2. Better things for better living through chemistry.
3. Finger-lickin’ good. 4. I'm lovin’ it.
5. Something special in the air. 6. We bring good things to life.

Part  Listening and Speaking

Task 1  Listen to the statements about the traditional markets and fill

in the blanks with the exact words you hear.

1. International trade is a win-win for all countries that participate.

. A comparative is the ability to produce a specific product more efficiently than any
other products.

. Importing and exporting are the activities involved in international trade.

. A nation’s balance of trade is the total value of its less the total value of its

imports,over some period of time.

. If a country imports more than it exports,its of trade is negative and is said to be
unfavorable.
. An absolute advantage is the ability to produce a specific product more than any

other nations.

. The more consumers there are in the market, the greater the ability of each country to
in what it does best.

. Through international trade, countries goods they produce most efficiently for
goods other countries produce most efficiently.

. A country would be best off if it could specialize in the of some products that can be

produced most efficiently.

10. A firm is engaged in international trade when it buys some of its input from, or

sells some portion of its output to a foreign country.
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Task 2 Listen to the passage and choose the information mentioned

according to what you hear.

1. manufacturing electronic components 8. expanding business

2. brief introduction to the company 9. provide land and labor.

3. set up a joint venture 10. colleges and vocational schools

4. competition on the market 11. plan for development

5. form a partnership 12. obtaining a reasonable market share
6. tomorrow morning 9 : 30 13. previous customers’ satisfaction

7. good quality labor 14. equipment and raw materials

Task 3 Listen to the conversation and choose the best answer for each

question .

In wooden cases six toys in one box,ten boxes in one case.

In cartons six toys in one box,ten boxes in one carton.

In cartons ten toys in one box,six boxes in one carton.

In wooden cases ten toys in one box. six boxes in one case.

3 B. 30 C. 33 D. 11
She decides to choose wooden cases.

She decides to choose another company.

She decides to choose both wooden cases and cartons.

She decides to choose cartons.

Because it will be the busiest month next month.

Because more than 20 companies have placed orders with them.
Because if they receive the goods too late, there will be no profit.
Because they have been doing business with the man for many years.
By the end of May B. For two weeks

By the end of this year D. By the end of this month

A.
B.
C.
D.
. A
. A
B.
C.
D.
A.
B.
C.
D.
A.
C.
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Task 4  Listen to the following passage twice and fill in the blanks with

what you hear.

Establishing business relations is usually the first step for a company to do business,and it
is very important either for a new firm or an old one. For the { , it helps start business
and secure its position on the m ; for the latter it enables the old firm to e business
and increase the turnover.

In international business, there are some ¢ for a business to obtain information about
potential customers, such as advertisements in the m , market survey, its business
connections, chambers of ¢ »trade fairs and exhibitions held both at home and abroad,or
m visits by trade delegations and groups, etc. The generally enormous geographicd
between the buyer and the seller makes it hard for them to meet, so writing to a p or

prospective client for the establishment of business relations is a common practice.

 Task § Work in pairs. Converse according to the situations given in

the following Cue cards.

Cue card A

Situation

Speaker A: Suppose you were Sara, o staff from the Fortune Export & Import.
You are in charge of repetition introducing business of your company to the visiting
clients.

Tips for speaking

<> answer the phone promptly

<> provide information immediately

<> greet your customers
<> be polite
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Cue card B

Situation

Speaker B: Suppose you were a manager, Mr. Brown. working with the United
Produce Corporation. You are calling to see if there would be opportunities for the
business cooperation .

Tips for speaking

<> introduce your company

<> introduce business scope

<> looking forward to cooperation

<> be willing to an appointment further

Part [ Reading and Understanding

Reading A

International Trade

Trade is the voluntary exchange of goods,
services,or both. A mechanism that allows trade is
called a market. The original form of trade was
barter, the direct exchange of goods and services,
such as one automobile for 10,000 bags of coffee,
so foreign trade would be extremely cumbersome
and restrictive. Modem traders instead generally &
negotiate through a medium of exchange, such as
money. As a result, buying can be separated from
selling, or earning. The invention of money (and

later credit, paper money and non-physical money)

greatly simplified and promoted trade.
As transportation networks improved, trade expanded considerably. Today trade takes
place between neighboring households, between neighboring cities, and between neighboring
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continents. Trade between two traders is called bilateral trade, while trade between more than
two traders is called multilateral trade or international trade. When nations export more than
they import, they are said to have a favorable balance of trade. When they import more than
they export,all unfavorable balance of trade exists. Nations have to maintain a favorable balance
of trade, which assures them of the means to buy necessary imports.
As the backbone of our modern, commercial ¢

world, international trade has always been the
major force behind the economic relations
among nations. It enables a nation to specialize
in those goods it can produce most cheaply and
efficiently. Trade also enables a country to
consume more than it would be able to produce %
if it depended only on its own resources. As ‘

producers in various nations try to profit from

an expanded market, rather than be limited to .
selling within their own borders, trade enlarges the potential market for the goods of a

particular economy.

SOCOUPEKATUN AUNELMEIY: wis The key to understanding trade is to
: s
1€ u;Aﬁ

£
4 remember why it takes place. Why people trade is
.« that they believe they will be better off by trading.

| First, the uneven distribution of resources around
. the world makes neither individuals nor nations are
| self-sufficient. No nation has all of the commodities
that it needs, for which nations trade with each
other. Raw materials are scattered around the
world. Nations have utilized different economic
resources; people have developed different skills.
Such a country would be best off if it could specialize in the production of such products, because
it can produce them most efficiently. For example, large deposits of copper are mined in Peru
and Zaire diamonds are mined in South Africa and petroleum is recovered in the Middle East
Countries that do not have these resources within their own boundaries must buy from countries
that export them. The United States is a major consumer of coffee, yet it does not have the

climate to grow any of its own. Consequently, the United States must import coffee from
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countries(such as Brazil, Columbia and Guatemala) that grow coffee efficiently. On the other
hand, the United States has large industrial plants capable of producing a variety of goods,such
as chemicals and airplanes, which can be sold to nations that need them. Also, developing
countries are not yet able to modernize their industries and economies with advanced
machinery, equipment and plant because of the lack of capital; as a result, this has given rise to
the need for developing international trade.

International trade also occurs because a

BRI 1187 1205 0068 W
MW E/ LIRS BAKY /MRER

country often does not have enough of a particular
item to meet its needs. Although the United States
is a major producer of sugar,it consumes more than
it can produce internally and thus must import
sugar.

Third, in addition to getting the products they

need, countries also wish to gain economic benefits

by trading with each other. For the same
commodity, it has various prices around the world, reflecting the differences in the cost of
production. one nation can sell some items at a lower cost than other countries. A country
should specialize in and export those commodities it produced more efficiently to trade those
commodities it produced less efficiently, so both countries can benefit from trade. Japan has
been able to export large quantities of consumer electronics because it can produce them more
efficiently than other countries. It is cheaper for the United States to buy these from Japan than
to produce them domestically.

Finally, International trade takes place because of innovation or style. The process of
importing and exporting creates a greater variety of goods and services because it permits
countries to specialize in what they do best. The process also provides consumers with more
goods at lower prices. By specializing in the goods it can produce most efficiently, a country
can increase the opportunity to impel innovation. Even though the United States produces more
automobiles than any other country, it still imports large numbers of new style autos from
Germany,Japan and Sweden. With the trade increasing in the 21st century, it is becoming a
more dominant segment of the world’s economy and expected that the trend toward increasing

interdependence among national economies will continue into the future.



