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9 Chapter

Publishing Career Experiences

\;J[ ‘Section A Three Case Studies

Case Study 1 Working as Assistant to Literary Agent

My first job was as a consumer markets assistant for an independent children’s
book publisher, employing around 15 people. I was offered the role of production and
editorial assistant, but I turned this down as I had planned to travel in order to research
my own novel. After spending time doing research in New York, I moved to Bristol and
worked as a trade markets assistant for an independent travel publisher before moving
to London and working on various temporary assignments. I then approached literary
agents and was offered the role of part-time assistant to a literary agency. At this time, I
started my novel and was commissioned to write a non-fiction book, which has just been
published. I also undertake freelance work reviewing poetry.

To work in publishing, you have to love books—a passion for a good story is
essential. The industry is currently female-oriented and is a good industry for graduates
interested in ideas and unafraid of menial work.

My advice to students would be to get work experience, develop your own taste,
and don’t be afraid to have an opinion. Read widely and look at publishers’ catalogues—
see what you can pick up at the London Book Fair and Hay Festival. Read around your
favorite genre. Know what’s on the horizon. If you want to write, then save some money,
as you will have to subsidize yourself.

Working for a big publishing company has a good social element to it, but I feel it
would be more difficult to carve out your own identity. It can be quite static—people in

the top jobs don’t move very often; and you could be at assistant level for three years.

>
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Big publishers may be less likely to take risks. On the plus side, you would get better pay
and benefits.

I enjoyed working for a smaller employer as I learnt a lot and went to the Frankfurt
Book Fair. I really appreciated the fact that I have worked in every stage of the publishing
process.

Case Study 2 Working as Head of Pay and Human Resources
Services—Income Data Services Ltd.

During my time in business-to-business publishing, I have seen many changes.
In my own field, which covers pay, as well as employment issues, there is still a
considerable demand from UK companies and public sector organizations for detailed
information. Customers want to be kept up-to-date with new trends in human resources
and information on occupational pay data and to be provided with forecasts and trend
articles on the economy and labor market.

Publishing in these areas requires a great deal of expertise in how companies work,
what they pay their employees, types of benefit systems in place, and how employment
law changes the workplace contract. A graduate student starting a career in this field
will have to become a successful researcher with an inquisitive mind and an ability to
persuade people to provide information about the internal life of the organization for
which they work.

Few people study industrial relations at university, so we look to recruit graduates
who show a strong interest in our kind of research journalism, with some knowledge
of research methods or labor market economics. A lot of emphasis is then placed on
training, the building of specialist knowledge—such as shift payments or London
allowances—and career development.

We are steadily migrating from print journals to online services. In the immediate
future, we see print and online services as parallel offerings, but some experimentation
will be required.

Graduates coming into this area of specialist publishing will need to be able to
adapt to rapid changes in the next few years. Differing skills will be required for online
and print writing. Customer research will guide us through what is the best format for

news, analysis, features, and surveys.
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Case Study 3 Dealing with Problems as a New Editor

An editor, who was new to his job, asked for a meeting with an author on the
forward list, contracted to deliver her typescript fairly soon. The book was regarded as a
potentially strong one, which is why the editor requested the meeting, so that he could
get a progress report and establish a good working relationship with her. At the first
meeting, the author announced that not only was she going to be about six months late,
but that the book would also be roughly 20% over length and that she was including 25
illustrations. She said that the editor’s predecessor had agreed to this verbally with her.
As the editor had looked through the file before the author arrived, he knew that there
was no mention of any of this. He, therefore, expressed some surprise; but he said that
he would look into this. The meeting ended somewhat up in the air; but the editor was
left with a strong impression that the author was someone, who expected to have her
own way.

Not long after, at a publishing “do”, the editor was talking to a colleague in another
publishing house, and he discovered that his author was also writing a book for that
house, with a delivery date just before the delivery date contracted for his house.
Although the book was in the same subject area, it was not in competition with his.
Therefore, this was not a contractual case of conflict of interest.

The editor came to the sad and quick realization that the situation was infinitely
more complicated than the one he had already thought he was in. Not only did he have a
book that was going to be later, much longer, and also, because of the illustrations, much

more expensive to produce; but his book was also competing for the author’s time.

# Vocabulary
§ = '
allowance /o'lauons/ n. an amount added or deducted on the basis of qualifying

circumstances {0, #MEj

announce /o'nauns/ vt. to make known publicly or officially &1, 45

approach />'proutf/ v. to draw spatially closer to something iT, it

assignment /o'sainmont/ 2. a duty that you are assigned to perform; the act of distributing
something to designated places or persons 71, 1155

be provided with to be given something useful or necessary to; to be givee what is
desired or needed it

carve out to bring forth or open up HEZIH, FF4h
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catalogue /'kaztolog/ n. a complete list of things, usually arranged systematically H 5%,
&H

commission to grant authority to undertake certain functions &4t

considerable /kon'sidorabl/ adj. large or relatively large in number or amount or extent
or degree FE (), HIYKRH), ADWH

contract /'kontrekt/ n. a binding agreement between two or more persons that is
enforceable by law &[A], A%

differ /'difs/ vi. to be different; to be of different opinions A[A], 43 X 5]

editorial /eedi'to:riol; iedo'toriol/ adj. relating to or characteristic of an editor %}

essential /i'senfol/ adj. absolutely necessary; vitally necessary A1), K], HEH

expertise /ekspa:'ti:z; iekspa'ti:z/ n. skillfulness by virtue of possessing special knowledge

CRITTER, BIHEAR, LRHEN

fairly /feoli/ adv. to a moderately sufficient extent or degree iRt

format /'fo:mat/ n. the general appearance of a publication; the organization of
information according to preset specifications iz, it

forward /'f>:wad/ adj. at or near or directed toward the front [, ATERE, AKH

freelance /'fri:la:ns; 'fri:leens/ n. a writer or artist who sells services to different employers
without a long-term contract with any of them H {4

genre /'3a:nra/ n. a kind of literary or artistic work 2%, Jiik

illustration /iilo'streifon/ n. artwork that helps make something clear or attractive;
showing by example Ui, &, EfE, HilE

in competition with competing for something; engaging in a contest; measuring
oneself against other Fll------ g

inquisitive /in'kwizitiv; in'kwizativ/ adj. inquiring or appearing to inquire; showing
curiosity 4471, KRR

internal /in'to:nal/ adj. happening or arising or located within some limits or especially
surface; inside the country [EHN, HWBHY

journal /'d3a:nl; 'd3e:nal/ 7. a periodical dedicated to a particular subject T

keep up to date to follow the fashion FEif %

labour market a marketplace where labour is provided 7535 /1137

literary agency a business that serves the business of writing and publishing hftf{f{ F#
23 )

menial /'mi:nial; 'minisl/ adj. used of unskilled work BLAK Y

migrate /'maigreit; mai'greit/ vi. to move from one area to another %

non-fiction /non'fikfn/ n. a genre of writing including works except fictions or novels
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X, @25, AR ICAEM

occupational /okju'peifonsl/ adj. of or relating to the activity or business for which you
are trained HO1 ()

orientate /'s:rionteit/ v. to determine one’s position with reference to another point
oo EAL, HIA]

potentially /pa'tenfsli/ adv. with a possibility of becoming actual ¥ 7

publisher /'pablifo/ n. a firm or a person engaged in the publishing business 1 #,
AL, BT A

recruit /rikru:t/ v. to register formally as a participant or member WU CGHrALG ), FHFE

roughly /'rafli/ adv. (of quantities) imprecise but fairly close to correct I, K%y

specialist /'spefalist/ n. an expert who is devoted to one occupation or branch of
learning %%

static /'stzetik/ adj. not in physical motion; showing little if any change F#Z5H, # 1L,
FAEHY

subsidize /'sabsidaiz; 'sabsadaiz/ vt. to secure the assistance by granting a subsidy #pMg},
ST

take risks to adventure § [

temporary /'temparari; 'tempareri/ adj. not permanent; not lasting A, AT

turn...down to refuse {4

typescript /'taip;skript/ n. typewritten matter, especially a typewritten copy of a
manuscript T/

undertake /ando'teik/ v. to enter upon an activity or enterprise; accept as a challenge 7&K
H, MEE, fRIE, &N

up in the air not being known; not being determined % i A &
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