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Art design is the collective expression of
culture and art in a highly intelligent fashion,
and it bears the responsibility of further de-
veloping culture and raising the spiritual life
of the citizenry. The birth and use of art
design signifies the growth of human
wisdom and improvement of culture. Es-
pecially in our modern era of improved
technology and fast developing industry and
commerce, undoubtedly every designer
plays a very important role. Within the past
20 years, through the untiring efforts in cul-
tivating new talent and creative thinking,
the domestic designers in Taiwan have
already achieved much. There is not only
the need to collect and display such achieve-
ment in a systematic manner but also the
need to tell the world in order to further im-
prove the cultural exchange with foreign
countries, further develop the creative spirit
of the designers and lead to the improve-
ment as well as development cf culture itself.
This is the chief aim of our editing the
1981/82 Annual of Designs & Graphics
R.O.C.

Hsiah-Huei has been in charge of the

business affairs of the R.O.C. Designers
Association for a number of years and has
been looking forward to the creation of the
first Annual of Designs & Graphics R.O.C.
for a long time. Especially since | was
elected the 8th Board Chairman, he has
sponsored several large scale activities such
as the 1st and 2nd National Design Exhibi-
tion, 1st Exhibition of Asian Designers, the
Design Exhibition of the Plum Flower form,
and various educational speeches, etc. All
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these efforts have enabled domestic design
activities to spread their influence more
around the world and to step up efforts
toward mutual communication with groups
and individuals in other countries. The
‘“‘Asian Pacific Area Designers’ Association’’
was established also largely through our As-
sociation’s efforts. Because of all these facts,
we do need a good book such as ‘“Annual of
Designs & Graphics R.O.C."" to introduce
the creative contribution of domestic de-
signers to the international community.

After the completion of this Arnnual,
should it be worth reading and praising, all
credits should go to the editing committee
members and colleagues since they surely
spent considerable time and effort within
the tight period of 6 weeks allotted to pro-
duction. | would like to offer the sincere
gratitude and respect to them on behalf of
all the designers in our country.

As the Annual is now published, it sha!l
not only be distributed in our country, but
also among our friends in Japan, Korea,
Hong Kong and certain countries in Europe
and the Americas who exchange art ideas
and cultural information with us. In the
editing, we may not be perfect. However,
we present this with the hope of seeking
comments and suggestions from all quarters,
and with the desire to improve ourselves in
the future. .

Of course, we hope the publication of
this Annual will urge the domestic designers
to create more and better pieces and hence
induce further appreciation and concern
from the public.
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A few days ago, as | reviewed the works
chosen for publication in the 1981/82 An-
nual of Designs & Graphics with some
designer friends, we shared a feeling that a
new era in advertisement culture would
come very soon and bloom very brilliantly
in the R.O.C.

President Roosevelt of the U.S.A. once
said: “If | could make my life start again, |
would select an advertising career as the
first priority . . . During the past half-cen-
tury, if there had been no such means as
advertisements to disperse much knowledge
for improving life, it would have been im-
possible for the living standards to raise up
among the various peoples of the world." In
fact, during the past decade, advertising has
no only nourished men’s lives and raised
consumption ability but also has created the
hope for improving family life and raising
the future living standards.

In the works of this Annual, we can find
abundant clear evidence as to the coming of
a new advertisement era —

@ Establishment of the unique Chinese art
style:

These works include the series of news-

paper advertisements of for Court Villa;

the ‘““dowry of an oxcart'' of the Taiwan

English Magazine Service; the ‘‘dragon’s

feet, phoenix's wings” of Wei-Chuan;

and the Golden Bell’s Award-winning
film ‘““Homeland Noodles'. In addition

there are other works in advertisement o

of the Chinese style and spirit which all

seem so cordial and beautiful. Under

such comparisons, the work of ‘“‘Rolex"’

watches seems not at all appealing to us.
® Advertisements reflecting popularity:

The increased advertising in the past year

resulting from the keen competition of

EER approved air-conditioners, the

coming of the video TV and the sale of

real estate is not only an indicator of our
times but also reflects what is popular.

However, | would consider the prime

subject for further study now is how to

Create a New Era

Jor Advertisement Cultiure

9th Board Chairman,
Repubhz of China Designers Association

by Y. C. Hsieh
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erect a unique ‘“style’” by adding a sense
of literature, philosophy, and stressing
the facts, while getting rid of the doc-
trinal-preaching style, especially for
those ads covering EER, foor food, or in
the publication fields.

® A large amount of advertising will make
the consumers more attentive:
Since a great deal of reinforcing advertise-
ments allow the public to purchase
products very fast through on-the-spot
judgements, it can force the inferior
products to disappear. Therefore, the
manufacturers will create their produc-
tion policy in respect to winning the
favor of the consumers. In the final
analysis the success of the merchandise
decides the success of advertising activi-
ties. Therefore, the consumers can choose
the better products or service among the
increasingly wide variety of merchandise
in the marketplace.

® The designer’s involvement is expanded:
The designer’s involvement is not limited
to ‘“‘artistic design’'’ only, he participates
in the positioning of the product itself
and works closely with both the manu-
facturers and the consumers. The emerg-
ing trend is for the advertisements with
the trustworthy information to replace,
or succeed, the ones with false and in-
significant information.

® The sprouting of puboically beneficial
ads and ads of a philanthropic nature:
These works include those for the art
season, music season, New Era and
Cloud Gate Dance Ensembles, Hung
Chien-Chuan Fund, Wu San-Lian Fund,
etc., all of which aim at social welfare.
We trust that as long as the government
can furnish a good poster exhibition
locality, there will be more and more
contribution of the designers being made
to such works, and this will also serve to
usher in the new era in advertisement
culture.
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Report on the Editing Work

Managing Editor

by T. H. Yang

The 1981/82 Annual of Designs &
Graphics R.O.C. is one of the major pieces
contributed by domestic designers as a col-
laboration of the efforts of all people in the
-field in recent years. It is also from this
work that we learn the necessity of close
cooperation among our fellow friends to
work together for raising the domestic
design level in order to march into the inter-
national market. | feel it is my utmost
honor and comfort to have had the chance
of contributing to this work by the favor of
my precedents and contemporaries through-
out the island who appointed me to the
responsible position.

As to the working schedule we used and
other relevant matters, | want especially to
make a general report and review, in the
hope of contributing to the future editing
work of the Annual to make it better.

@ Origin of the Idea: The original idea
came from Mr. Yang Hsiah-Huei, the 8th
Board Chairman of the R.O.C. Designers
Association one year ago. Perceiving that
various countries in the Americas and
Europe, not to mention Japan, already
publish different high-class Design An-
nuals or Chronologies and that most
domestic designers can afford to by buy
such books for reference and collection;
in addition to the fact that domestic
design standards have been rising up day
by day, Mr. Yang presented this idea to
help the good advertising works in Tai-
wan be popularized through emulation
and comparison.

@ Organization of the Editing Group: Since
all the content of the Annual including
the standard of the works and the print-
ing level aims at the best quality, the An-
nual’s editing committee was organized
under the most careful consideration and
through the collaboration of many top
designers and the Designers’ Association.
Finally it was decided that Mr. Yang,
Hsiah-Huei should be the Chief Editor,
Mr. Chen Chih-Cheng the Supervisor and
| the Managing Editor. In addition,
several working groups were established t
to actually execute the editing and
publishing operations, including (1) Edit-
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ing & Planning, (2) Work Collection (3)
Information Investigation, (4) Advertise-
ment Business, (5) Publication Sales, etc.
® Work Collection & Information Investiga-
tion: Since in most domestic advertising
and design agencies the designers fail to
keep the various creations they produce,
so our Editing Group got very few
responses to the 8,000 DM’s we sent out.
Because of this we followed up by making
about 12,000 phone calls. In this way we
got in touch with the advertising agencies
of both small and large size and the vast
majority of designers in our country, en-
abling us to collect 3,748 pieces of work
during a period of about six months.
However the required information on
each work is still insufficient, so that the
projected goal has not been fully reached.
At any rate, this was the most difficult
phase of our work.
Obtaining the Patronizing Advertise-
ments: As the cost of this Annual is im-
mensely high, we have to rely on the
support of many advertising customers.
Fortunately, the projected aim was
achieved and the editing fund success-
fully collected through the effort of
respective colleagues and each patronizing
organization.
® Final Editing Operation: For effective-
ness, we appointed Mr. Wang Su-Chao to
be in charge of the editing planning work
including layout assistance, photography
in the 6x7 cm size for the 600 enlisted
works, and the addition of English trans-
lation information. These tasks produced
the most important content of the whole

Annual. Therefore we gave special care

and spent considerable time to complete

the compilation work in an ideal arrange-
ment.

Over a total period of nearly one year,
through various discussions and full-effort
work, we finally now publish the Annual
as a record and a milestone for the domestic
designers. We dare not to say it it is the best
one, but we do need its inception. Perhaps
there are certain points in need of criticism,
but the constructive guidance is most
strongly solicited.

Comparison Table for the Collected and Selected Works

Category of Works Collected Pieces|Selected Pieces| Enlisted Percentage
Poster/Calendar 286 71 24.8
Book Cover 314 89 28.3
Printing 290 61 21.1
Magazine Ad. 528 76 14.3
Newspaper Ad. 390 73 18.7
Trademark/Symbol Mark/Logotype 503 119 23.6
Ilustrations 394 158 40.1
Perspective Rendering 248 61 24.6
Commercial Photography 469 138 29.4
Packaging 326 68 20.8
Total 3,748 914 24.3
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Visual design is a kind of image creation.
Creation requires transformation which be-
comes more rapidized, humanized, and
exquisite. The special characteristic in visual
design is that it is an endless passing succes-
sion which enables the art to be modern and
brilliant. During the past years, the domestic
design activities have become more and more
popular. The promotion and expansion has
generated profound and wide influence. The
designers reserve the best part through the
process of emulation, revival, and take-over
to produce new output. In this way, the
design concepts bloom afresh and the work
becomes alive.

A proverb says: ‘‘Talented people grow
up from time to take and the younger
generation always pushes forward.”” The
author has perceived the truth of this after
reviewing and evaluating all the works
chsen for inclusion in the 1981/82 Annual
of Designs & Graphics R.O.C. Among the
various works, many are created by designers
of high caliber. The *“illustrations’ are the
most unique ones compared with other cate-
gories. All the subject, figure, and substance
show different styles and forms which linger
in the memory of the viewing public. But
most works are spontaneous ones, and if
such concept and techniques can be further
applied in various publishing mediums, the
works under ‘‘newspaper’’ and ‘‘magazine’
surely would present fresh forms. This
author thinks the domestic advertising agents
should actively seek to attract new designers
or invite the existing experts to do illustra-
tions to enlarge their scope and avoid the
waste of expert personnel.

The works under the category of ‘‘com-
mercial photograph' usually are limited to
the choice by the advertising customer.
Though there are expert personnel in our
country of high qualifications, they often
have no chance to express their talent since
the commercial films are usually made by
the advertising agents in the nature of addi-
tional service. Therefore, there are very few
fresh and talented works. How to improve
such defects is the main task for the advertis-
people.

As to the works under the ‘‘poster’’ cate-
gory, since domestic regulation does not
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allow posters to be placed at will, there are
extremely few large commercial posters.
However, many cultural- posters reporting
various art and cuture activities dare to vio-
late the above-mentioned regulations which
often carry a fine for ‘‘deteriorating the
urban scenery’ or ‘‘environmental pollu-
tion'', and they present some high-class and
totally unique posters. Works under ‘‘char-
acter form design and trade marks'’ show
that there have recently appeared some ex-
perts in this field who are familiar with
studies on the form and structure of the
works, as well as the technique of simplifica-
tion and easiness to visualize.

The improvement of ‘‘persenctive draw-
ing for architecture design’' owes to the in-
fluence of the advertisement enthusiasm for
real estate during the recent decade. This has
attracted many young designers. Hence
there are various styles to allow the works
to show various magnificent scenes. Most
designers try to express the delicacy and
fineness of the scene by creating a uniform
style in the ‘‘sample drawings’'' by means of
such techniques as using isograph drawing
pens, light colors, airbrushing, etc. Of course,
some designers’ works show good styles
with an international standard. At present
then the domestic construction and architec-
ture circles are facing and an unprecedented
recession. Therefore the once popular de-
signers for the architecture perspective
drawings are becoming less and less popular.

There is a lack of outstanding works of
new style under the ‘‘packing'’ category.
The ones of a mentionably high level are the
traditionally popular concepts which have
not undergone any significant revision.
However, some designs in the ‘‘handbag"
category are rather modern, appropriate for
the young generation's appeal.

““A rolling stone gathers no moss" be-
cause it moves all the time. The so-called
“movement’’ here means transformation in
a rapid manner. Transformation is a-painful
experience since it often bears the nature of
a risk. There is no limit to transformation.
The person who is good at transformation
must be able to create a new style. | hope to
share this insight with my fellow designer
friends.
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Manager of Design Department

pRFERK / C. C. Chen
ERBE N TREEE SRR
Far Eastern Department Stores Ltd

Manager of Marketing Department

pRZL1E / T. H.Chen
SISENRIERET AT B EA

N

H. Chen Design Center
President

HBE=E/H H Yang
BRAMEBRBRLIESEER
Uncommon Design Co., & Art Vocational School

Chairman

BES /K T.Yang
HBEBIOBEFROT IR
Dun-Yu Constructing Enterprise Co., Ltd.

Vice President

EPsie / P. C. Huo
BRXEmRTEEA

Pattern Publishing Co
President

#iFsi_ / Y. C. Hsien
JEAB RSN AR SRR
Cambridge Advertising Co., Ltd

President

mE1E / C. H. Chien
B AT (BRI EETTA
Times Weekly

Publisher

FAAR / S. K. Shiau
AR ZEM SR STENRIBRR A TR 1B
Sunking Graphic Printing Co., Ltd

c’:.:m:ry Manaaer

R/ T.H. Su
BIREDETNTEBA

Lemon-Yellow Association

President

: B B8/ Ming Ku
= i WS DRL

€as Group
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