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uman nature is endowed

with extraordinary ability
to see, understand and appreciate
beauty,whether it is the beauty
in art, nature or the human body.
Many will agree that the concept of
beauty is applicable in fashion too,
where women play an important
role. People’s sense of beauty
differs, which creates the varieties
of styles and tastes as well as the
ability to pick and choose what best
reflects our personality. In this unit,
you will read articles about how

Text A Fashion Magazine — Friend or Foe?
Text B Beauty Is Defined, and Not by You

fashion and how the way you
dress and look at yourself
should be decided by yourself
and not fashion magazines or
anybody else.
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After finishing this unit, you should be able to:
~» make a short speech on topics related to fashion and beauty
» write a thank-you note

_» write an ask-for-leave letter

-» understand some differences between Chinese and English in Chinese-English translation

Pre-class Activities

Do you know who these women in the following pictures are? Search the Internet for
information about them. In the next class, you may be invited to talk about their lives and tell

the class who you think is the most beautiful and the reason.




RBAIIMI)

Pre-reading Activities g
- N

1. Understanding a movie clip of The Devil Wears Prada.

WEARS

PRADA

Hell oo Heels

made of choices.

¢ You are going to watch the part of the movie in which Andrea first

meets her prospective boss, Miranda. Before you watch the video,

discuss the following questions:
(1) What qualities and abilities are important for working as an
assistant in a fashion magazine?
(2) For a job interview with a fashion magazine, what things do
you think should be paid special attention to?
e Now answer the following questions based on what you have
just watched.

(1) Had Andrea ever heard of Miranda before the job interview?

MERYLSTRIEP  ANNE HATHAWAY Plot summary: In New York, a simple, naive girl Andrea Sachs (played
; “’ by Ann Hathaway) has just graduated in journalism and is hired to work
as the second assistant of the powerful and sophisticated Miranda Priestly
(played by Meryl Streep), the merciless executive of the Runway fashion
magazine. The first assistant, Emily, advises Andrea about the behavior
and preferences of their cruel boss, and the stylist, Nigel, helps Andrea to
dress more adequately for the environment. Andrea changes her attitude
and behavior, which affects her private life and the relationship with her
boyfriend Nate, her family and friends. In the end, Andrea learns that life is

e —— .

~

/' The following words

may be new to you:

odd #12#
sack &R

glamorous %5t #)

(2) According to Emily, is it a desirable job for girls? What does she say?

(3) What does Emily mean by saying “Andrea, Runway is a fashion magazine...so an interest in

fashion is crucial™?




(4) Although she admits that she is not a fashionable type of girl, Andrea thinks she still has some

good qualities as an employee. What are they?

(5) Does Andrea finally get the job?

2. Here are some quotations about fashion and beauty. Do you agree with them or not?
Discuss them in small groups.
(1) Fashion is not something that exists in dresses only. Fashion is in
the sky, in the street, fashion has to do with ideas, the way we live,
what is happening.

— Coco Chanel
(2) Zest is the secret of all beauty. There is no beauty that is attractive

without zest.

— Christian Dior
(3) Elegance is a question of personality, more than one’s clothing.
— Jean-Paul Gaultier
(4) Women dress alike all over the world: they dress to be annoying to other women.
— Elsa Schiaparelli
(5) Only great minds can afford a simple style.

\@Text A

Fashion Magazine — Friend or Foe?

o Sheri O. Zampelli
Uk
V! T

— Stendhal

| I'love clothes. For me, clothing is a form of self-expression just

like paint on a canvas is a form of expression for an artist. So, over

the years I’ve been known to scour the pages of fashion magazines
for ideas. Sometimes I buy the magazines in the store, other times
I subscribe to them for a year or more. Often times, when I flip 5
through the pages, I get inspiration to combine colors, textures or

styles in a way I hadn’t thought of in the past.



