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PD
PR

BEEH Date

=W Planner
BIEISH Creative Director
EiTiSM Art Director
E2ET Designer

RS Photographer
ek lustrator

X Copywriter
W{FL2T) Agency

=P Client

»E Film Director

L3 Supervisor

- i Producer
EE®R{E Production
WM Computer Graphic

{EGREERMET T Statistics on Requests for Works

i a1l S| | SFRIW | EFLEER
Categories Entries Selected Percentage
5 EI{E Advertisement Design 986 474 48 %
524585t Commercial Design 1351 500 37 %
2225851 Corporate Identity 2434 876 36 %
135851 Package Design 878 360 41 %
& &t Total 5649 2210 40 %

* CFEmIRBZER R—{+8t -

+ Calculations on television advertisements for each movie
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Seek the new, seek changes, and seek the very root

~The homework Taiwan's designers should work on the brink of a new century

The end of the 20th century is nigh upon us, and peo-
ple all over the world from all walks of life are sorting out
the major events that happened during this century, so as to
be able to look back at history, and forward into the future.
Now that we are facing the onset of the"21st century" with
AD 2001, how will mankind actually go on? And how will
my friends engaged in creative design go and meet this new
challenge? Especially for those of us living in Taiwan, how
should we go about preparing for this? Here I would like to
raise a few views of my own for the friends in my fellow pro-
fession to mull over.

Over the last 10 years, the modernization and interna-
tionalization of Taiwanese design has made clear progress. Be
it in the sphere of 3-dimensional space, plane printing or
something else, an outstanding piece appears which leaves
people gasping with appreciation, and inspires a progressive
mood amongst many in the same industry. But if all there
were an attitude of appreciation without any knowledge of
how to up the whole standards, then the appearance of such
a work of art would be nothing more than a flash in the pan.
So if my Taiwanese designer friends intend to take part on
the international stage, then there are five important pieces
of homework that they must work hard on.

1.Improvement in foreign language ability — The ability of
Taiwanese to express themselves in English is somewhat in-
ferior to people from Hong Kong or Singapore. Therefore
they have to first have a proficiency in a foreign language if
they wish to develop in synch with the international design

world. If they don't, they'll always be one step behind in
terms of receiving and reading about the very latest ad-
vanced material, and they'll have difficulty propagating their
own views. This would be a loss for both sides.

2 .Proficiency with computer technology — The craftsmanship of
the new generation of designers has almost been replaced by
computer applications. So if designers want to keep on oper-
ating in the design field, they have no choice but to be famil-
iar with the application and understanding of computer
technology. That said, it's important they don't neglect their
basic ability in traditional techniques, so only by coupling
these two aspects together can they benefit.

5.Focus on a particular specialty — The design world has so
many avenues, so it's not easy to be proficient in every sin-
gle one of them. So the first thing to consider is what partic-
ular specialist skill you the designer possess that can't be re-
placed by anyone else. For example there's color application,
character molding, symbol design, lay-out planning, illustra-
tive style, and packaging composition....only in this way will
the designer receive his trade's affirmation.

4.Cultivating human arts — As well as being able to design
pieces that completely match requirements, being an out-
standing designer also requires cultivating certain human as-
pects such as cultural knowledge, philosophical trends, and
artistic appreciation. Only in this way will the pieces of work
designed not be beautified at best, or slant toward superficial
vitality.

5.Perception of selling in the market — Even if you're an able
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designer, if you don't understand how to have your ability
interact with the market, if you are unaware of the basics of
selling, and the blind pitfalls to avoid, then you will often get
disheartened from yearning but failing to attain, from carry-
ing out a design, but being unable to accrue full satisfaction
without any kind of hitch. This will inevitably reduce your
will to work, and you will lose your vitality to design; and
that would be the most damaging aspect for yourself.

As well as carrying through the above five pieces of
homework, in his designing the designer should also pay at-
tention to the portrayal of his individual and unique style.
Only in this way can each designer display his particular fea-
tures, and let his own spirit and taste differs from others.
Otherwise there will be lots of identical pieces of work based
on one style, and it will be impossible to determine who imi-
tated whom.

For this reason, as far as Taiwan is concerned, the ex-
pression of Taiwanese design must possess a native spirit in
intention, and international craftsmanship in composition.
Only this method can break through to reveal the unique
features of Taiwan, and obtain an international flavor. This is
also the "native sentiment, international perspective" often
discussed within the design world.

And as well as the works of an experienced and success-
ful designer receiving recognition and approval, we must also
foster an understanding to appreciate, eulogize, and praise
outstanding works of others either in the same field or in re-
lated fields. By selflessly accepting others' virtues, and im-

il
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proving their own faults, everyone will help and encourage
each other, and will feel duty-bound to raise the standards of
the whole field of design in Taiwan, and put it on a par with
international design.

For those of us engaged in the business of design, since
we have already embarked on this design path from which
we cannot turn back, we have taken the principle of "a life-
long commitment to practicing design" as our adopted re-
sponsibility without complaint or regret. We aren't going to
casually change profession at a whim. We must take those
international masters whom at the age of 70 or 80 are still
engaged in the display of design as our models. Those who
have been engaged in design for their whole life and accu-
mulated precious experience can be used as a reference for
the less-advanced designers. Only in this way will Taiwan's
designers be qualified to gloriously confront history, and say
modestly: "I use design to present, with all respect, Taiwan."

o9 St~ Clhcres.

Su-chao Wang,~ Screening Coordinator of 1998 T.C.G.A
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~Taking a look at Taiwan's designs after carrying out the screening of TC.G.A.

Besides being a publication of a compilation of out-
standing Taiwanese design creations, being used to provide
an example for designers in the same field to view and emu-
late, and an exchange and mutual reference, as well as leav-
ing some precious record of Taiwan's design history, the pub-
lication of Taiwan Cteative Graphic Arts (T.C.G.A.) is also the most
outstanding tested and verified material that this company
has checked and developed by itself. I will give examples
from the 3 publications of T.C.G.A for which I carried out the
screening:

In 1991 we planned to compile and print for the first
time the first edition of TC.G.A. Its contents included five
volumes of advertisement, commercial design, package, il-
lustration, and professional photograph. At that time, the se-
lection criteria for each piece was based on the principle of
"not bad," or "all right," to pass. All together, we collected
3857 introductions to pieces of work from 843 designers and
364 companies.

For the second edition of TC.G.A. in 1995, the corporate
identity of the contents compiled and printed had been in-
creased, and the whole edition consisted of 6 volumes. The
selected works had also improved to the level of "very good,"
or "possessing innovative design," to qualify for publication.
This time, we collected all together 3099 introductions to
pieces of work from 783 designers and 392 companies.

This year's edition of 1998 T.C.G.A. was altered to only 4
volumes devoted purely to creativity, and retained categories
such as advertisement, commercial design, corporate identi-
ty and package. At the same time, we strove for a selection
standard of "outstanding," or "compelling others to appreci-

ate it" for the pieces of work, and we collected 2100 introduc-
tions to pieces of work from 1018 designers and 229 compa-
nies.

It is plainly clear from a comparison of the different se-
lection criteria of the above three periods that Taiwan's de-
sign in pure creative expression has indeed made relative
progress, and is sufficient to be able to show itself off in the
creative arena in Taiwan. But if we look more carefully, peo-
ple still complain that, as far as the rate of progress of the
whole development of popularizing design and the growth
of respect for the trade is concerned, it isn't enough. For ex-
ample there is not enough intent on the part of designers to
run their own affairs, there is not enough of the innovative
knowledge-seeking spirit, and there is not enough popular
concern to naturally take care of and service their own opera-
tion...and so on.

In the process of carrying out the editing work and un-
dertaking related activities for this compilation, I would
briefly like to raise several points which the parties con-
cerned have to improve upon:
1.The degree of aggressiveness with which the designers seek
approval on their own accord and popularization through
their own efforts is insufficient. A piece of work will only be
invited for display or publication after the designer has gone
through every avenue to make requests to the undertaking
units, urging them, and getting in touch with them by tele-
phone.

2 A section of the designers have an opinion of themselves
way above their station, and they don't accept their works
being appraised and compared. Or they have an indifferent
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attitude, and their mistakes constrain their opportunities.
3.Frequently, they pay no attention to collecting their own
pieces of work, and they place on file the set of prints of pic-
tures which aren't plane. So when they actually need them,
there's no way they can provide them, or else, they casually
respond by selecting drafts as stopgaps.

4.They don't pay enough attention to producing their posi-
tives, or they have absolutely no idea how to set up to take a
picture, with the result that because their mastery of the lay-
out, background or lighting is not appropriate, it then has an
effect on their selection criteria and the whole expressive re-
sult.

5.They hate investing money into producing 120, or
4"x5"positives; they just use their own 135 small slide or
printing materials to make their selections. The result isn't
that they are eliminated or given up, but that the quality of
the enlarged picture isn't very good, so this influences their
selection criteria and the whole effect of the display.

6.They lack the self-demanding and creative spirit to try any-
thing, and they fail to make progress in their ability to appre-
ciate their own particular manifestations and pieces of work.
They frequently pick out a selection of standard commercial
prints, but unfortunately only a few can get selected for peri-
odicals.

7.Their willingness to take part in the activity promoted by
this company is not high, and they are very miserly in their
provision of relevant assistance funds. They are lacking in ex-
changes amongst themselves, and in mutually increasing
their opportunities.

8.A lot of them are only concerned with a minor love, and

13
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not a greater love. Often when they carry out an activity or
some kind of exchange, their starting point seems to take
molding their own image or expanding their company's
business as their principle goal. There are relatively few who
simultaneously truly also care about the heart of the whole
of Taiwanese design.

In fact, for the last 15 years or so, the above-mentioned
shortcomings have existed all along across the board in
Taiwan's world of design, and a phenomenon to effectively
improve these has failed to materialize. This is also one of the
important factors which has had a long-term influence on
the whole development of this company. For this reason, as
far as I the editor am concerned, I would like to see the stan-
dards of Taiwan's design be able to rise rapidly, and as well as
conscientiously strengthening the manifestation of creativity,
it must also first be carried out starting with a complete im-
provement in "the person, and the attitude." Only in this
way will Taiwan's design world make progress, and reach the
hoped for "one step forward every day" development of a
growing rate of progress.

T. €. g

Tzung-kuei Yang.”"Managing Editor of 1998 TC.G.A
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Holding their heads high and making big strides with Taiwan's expression

~Screening submissions for "Creative Commercial Design,"1998 T.C.G.A.

Taiwan will take up a prominent position in the history
of the 20th century. During a century full of endless conflicts,
Taiwan was transformed from an abandoned solitary island
into a place full of vitality. What it relied on was the people's
stubbornly strong vitality and their sea-roving traits. At the
end of the 20th century, it has initiated a frothy miracle, and
under these kinds of conditions by which one can dress up
when one has money, "culture”, just like the flower hair-pin
in the hair of the village girl, has seeped into the lives of the
common people through promotions and commercialization
initiated by government and enterprises' policies. Not long
after, white turnips (representing the top of the plant, or to
be in high spirits), and bo-luo (pineapple, or future prosperi-
ty) also became the symbol of Taiwan, and together with the
noble posturing of the senior government officials, and these
symbols' frequent sudden change of identity, they became
top choice symbols. So this is Taiwan's "culture," and it is also
symbolic of Taiwan's route of production, for which the is-
land had no alternative.

In this confusing and bustling society, Taiwan will enter

history in unison with the 20th century. In the small society
designed by Taiwan, it's quite easy to notice that there re-
main a few artists and designers, on their own between life
and culture, attempting to leave behind a few records, and
entering immortality along with history. In work, they con-
descend to accept reality, and in the culture for which there
is no other alternative, they select familiar themes for cre-
ation. In an island with no opportunity, they represent the
symbol of Taiwan, and promote it abroad in a way that is
gradually creating opportunities and responses. These works
have almost no relation with the reality of Taiwan's culture
or with the island's commercial behavior. However, they have
opened up a field of vision for these islands, and have occu-
pied a very small place. This is the way they confronted the
20th century, and in the last day when it is buried, Taiwan's
design reality...will not be absent.

The whole world knows about the lack of any other alter-
native and the absurdity of Taiwan's existing environment.
The so-called human element, the background of society,
and the unique qualities of culture are the five flavors mixed
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up together, with the change in temperature self-evident.
The identity and role of the "new Taiwanese person" is going
to further disturb the designers' long-term reliance on and
parasitic relation with their mother culture, The reality
which geography separates, and the change in the ecology of
society will later fully control the direction the &qatorsé&x-
plore. The confused thinking of the thought compenents
and the sluggish hindrance of the creators' words, will be the
main shaft of the short term cultural phenomenon. In such
a chaotic situation, some of Taiwan's designers will want to
get rid of the reality of existence, while others will attempt to
break into another creative boundary. In the end, it's a ques-
tion of how to wield the imperial sword before reality can be
mastered, and the crux of the problem can be broken in or-
der to lighten up the blind spot of the designs.

"The post-Taiwan totem" is suddenly upon us, construct-
ing Taiwan's fine arts. And apart from being a bare foot's vio-
lent stamp, there is no other use for it. No matter whether it
be her beautiful customs or her harshness, the expression of
Taiwan has inevitably passed through several means, such as
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confusion, exploration, immersion, filtration and transfor-
mation, to release and twist the elements in her mother cul-
ture, to form and recreate anew. Taiwan's designers have ab-
sorbed the nutrients that exist in the phenomenon of a par-
ticular culture, and the special qualities of society; when
their minds were overflowing with the confusion of tradi-
tional and new thoughts, they probed for a direction; in
their treatment of the expression of the totem and the sym-
bol, they tested and argued constantly, in order to seek an
even more accurate symbol. And only then could they ex-
press free from any inhibition the feeling of Taiwan; they
could stride proudly ahead, into the new era of the 21st cen-
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