FEEHE R
RETRFR AR



565324%

NN

90565324

s
Wt
5.9
¥
< -;‘,t“f;
. m &
\ A S
\
AN



FERIE: HRE -
HEE: BE 56 0 3 2 £

RARFRIT: AL

2000 E SRV FE

2000 CHINA ADVERTISING PHOTOGRAPHY YEARBOOK

)T B 2 G

EDITED BY CHINA ADVERTISING ASSOCIATION

ik BRRSTIRFIRARE AR
(150001) m&g/RIET RS iR X2k #41S
H3iE: (0451)3642106 Eafs: 3642143 (% 1T2B)
HAR AERHEEXEEIRBRAS
EpRl SRYIEER EENRIFRA S
Rf7 =BE#HERE
FFA 889 x1194 1/16
Efsk 15
¥ 30 000
BRYX 2000fE9H #1KR  2000£E9 8 25 1R ENRI
EN# 1-3000
H= ISBN 7-5388-3755-8,/TS-284

T4 200.005¢



C H-1-N-A
ADVERTISING
PHOTOGRAPHY
YEARBOOK




AR, T B SEBEPDRIE V7 1A) : www. ertongbook. com



KEERHBRA (REEHBEELD FF.

TREBEIE—FX (PETEBEEL) FF

. REFERSZARNES . TS EREBEORM

B FsEEMEREECHEMERE., I T—

FHEtE, KAEHT-HESKTEMER. — Kt

HEBERAMERBEAL. —#HEBEZHECLRAUES

MWEFHIDARE, REEPELK ERZHOKR.

IFTEBYREMEHSENTIHEFMARER

B ATIL, EFHHLBERZE. ERREHEEN

BEEGEEE ., XHERBNOBZBNANESR

stR—RmAERkE MAZARRHMNT FER

MPHRMTIHREES . ZHEFEHEH AR AR

FtEm. MTEEPIMIBREGBINZER. ZHiE

EMNWY &= RMEEMAE, L HIFHAR LR TH.
Tl E R RE R ETIHEFHERRAG
EmMBIE,

(PEEBEVEL) R—EERBEY IS M
MHR. CREZMNEHRBRREFSTE. B
RXBEHHEERGREAELN. CEEZMEEY
i, BEMETIHZERET —EFR, DBEAEE
B, OABRHELR. ABBTREZHHIHNE,

HFTOHR. (20000 E - EHEFZFEE) A
FEFEEEZTUINEZRIMGPETHEFHELZRGEH

FAFEMTH.

TR T g R b il g 1

3, %4

200072911211



WAAHd ]

v
S

[

Hui Lusheng
Vice Commissioner
The State Administration

for Industry & Commerce of P. R. China

| am pleased to preface the China Advertising

Photography Yearbook with an introduction again.

| still remember when | prefaced the first China
Advertising Photography Yearbook, the Chinese
advertising photography just started and many works
were at an elementary stage and few photographers
had their own creative styles. Now after only one year, |
have found that a great number of talents in advertising
photography are newly emerging with higher-level
works and unique personal styles, which presents the
elegant demeanour of the contemporary Chinese

advertising photography.

Advertising photography is a newly emerging
profession developing with the socialist market
economy. It is filled with opportunities and confronted
with challenges as well. Therefore, it requires that our
photographers should have not only world first-class
photography technical skill but also advanced
advertising ideas and keen insight into the markets.

Only with these can we create excellent works worthy

of the times. Advertising photographers should
enhance their sense of mission and sense of duty and
take much more beautiful photos of our products in
order to be accepted by markets and known about by
the world . The great achievements of the Chinese
market economy should be presented more
resplendent through the eyes of our advertising

photographers.

China Advertising Photography Yearbook is a bridge to
link photographers with markets. It introduces
photographers and their photography styles to markets
and meanwhile feeds back market information to
photographers, which builds up a bridge between
photographers and markets. Development needs
communication and communication enhances
development. Communication will bring us more

market opportunities.

May heartily the 2000 China Advertising Photography
Yearbook make more characteristic contributions to
promoting both the development of the Chinese
advertising photography profession and that of the

Chinese market economy.
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Wu Gaohan,

Deputy Secretary General of China Advertising
Association

President & Chief Editor of Modern Advertising

Zhang Xiaoping,

General Manager & Creative Director of Guangdong
Black Horse Ad Agency

Vice President of Guangzhou Advertising Association
Convener of Guangzhou 4A Committee

Judge of Hong Kong Advertising Awards

Judge of Advertising Awards of Taiwan Times

Judge of the First Dragon Seal Awards

Can Wong,

Chairman in 2000 of Hong Kong Trade Union of
Professional Photographers

Member of Hong Kong Trade Union of Professional
Photographers since 1998

A Well-known Commercial Photographer in
Characterization, Magazine and Fashion Photography

Kenneth Ip,

Creative Director of China Region of Needham
International Communications Group

Worked in Leo Burnett Hong Kong, Ogilvy & Mather
Hong Kong and Needham Hong Kong, etc.

Creative Director in 1996 in J.W.T Beijing Co., Ltd.
His Works-Awarded in Creative Awards in the
Mainland, Hong Kong and Taiwan and also in the First
Dragon Seal Awards of World Chinese Advertising

Larry Ong ,

Creative Director, Shanghai Co., Grey China
Former Art Director of Ogilvy & Mather Advertising
Judge in 2000 of Cannes International Advertising
Festival

Champion of Hong Kong Creative Awards in 1999
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