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Graphic Design in the Czech Republic
Eight and half years
after the revolutionary change

The positive
response which Czech and Slovak art and design
received in the divided world of the 1960s and
later was not limited only to film, literature, music
or glass making and ceramics, but extended also
to most genres of graphic design. Artistic trends
were most significantly reflected in book art and
typography, and also in cultural poster design.
The collapse of the Czechoslovak state regime in
November 1989 caused radical changes, above all
political plurality and the liberal market economy.
Czechoslovakia has split into two separate states -
the Czech and the Slovak Republics. All these
radical changes have placed Czech graphic

designers in a number of contradictory and often
paradoxical situations.

The frontiers of the country, which had been
almost many years closed, have opened. That and
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Inauguracion: el 12de Noviembre de 1990

Graphic Design from Czechoslovakia, poster for an exhibition in
Mexico City, 1990, Jan Rajlich Sr.
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the liberalization of trade came at the time of a
worldwide computer invasion in visual
communications. The group of original and well-
trained Czech graphic designers was also almost
immediately expanded by a considerably larger
number of computer users. It seems that anybody
can become a graphic designer. Hundreds of
agencies and studios exploiting the boom of
advertising, which followed, are being set up
because, unlike in other countries of the world, it
Is not just the technology, but mainly the
customer that has changed in this country. The
privatization of state enterprises has brought first
of all their disintegration, and the non-fulfilled
desire to set up businesses has brought an
avalanche of small and medium-sized firms.

The technical quality of all design works, as well as
the quality of used materials and especially of the

final print, has reached within a short time a fully
adequate international level. On the other hand,
the aesthetic quality of a great majority of
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Contemporary Czechoslovak Posters, exhibition poster, 1990,

Josef Flejsar

EEEEEEEEEEEEEEE






Book object, 1992, Kveta Pacovska

B, 1992, Kveta Pacovska

Poster for the 15th International Biennial of Graphic Design Brno
92,1992, Jaroslav Sura

E+ARHEALERTERGIEFERER, 1992, Jaroslav Sura
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printing products has considerably dropped. The

liberty of all action proclaimed by the artists and

designers and fully enjoyed at the moment is

- boomeranging back through free production and

distribution of the lowest artistic genres.

It is another key factor, which has had an impact

on the formation of present-day Czech graphic
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design - the rapid internationalization of the

environment. Until now, there are only very few

prosperous and rich Czech enterprises. The

foreign capital which is received with open arms

in this country is followed by foreign advertising

agencies, so that some have asked, "Is this help or

mere colonization?” Also the organizing structure

of graphic designers has considerably changed
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The Trade Marks and Symbols by AGI Members, exhibition poster,
1989, Zdenek Ziegler
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and still undergoes a transformation process. All

organizing activities of professional and interest

groups, clubs, associations are limited by

complete lack of financial means. Contributions

and subventions from state or local resources are

getting ever lower.

Professional computer users have not managed to

F-ERERZRRGBENREERL - EShi, &

RELERNLEEBERY - RRMBRIBAREHLHNI

ERERBUERTIBNES LA, TETEBAR

fl: “BEHEEEDERRERN?” AN FEFFMA

BBt AANETY, MEECEHEEED - EXNEE

EEE, AR, eHNR3EEHBERAESNEMERZM

RERN, RETEZNAMNSEZEZERHAD o

O BXKFHRBEBARNDARERHLE, BEEHE

“REER" MAEFBETHSXR, BROTEREM

BREINERERZN—EAEDEL - ifIEACH

BlEEFEGMAECL, BERERFA—BEFANIAEHN

TE-MAZEABLEEXLES, LEERREDM

BRI -BREATERA-—ERBRENBERERBR, B

AEALRHAT BRMWEFMBHREREXEABHOX

T, tPBENREENECHLEMRERAELNER

Mo BREOTERMMEENKINECHAERR, BE

HEWEMRZNS—Et MEREE T, LHEEA
(SB[ ER—KWTEREA, BLEEES 2NN
MEK-—FARRMN, EERKHERT - AFALE—LLA
AREM—AAMNENHTRAEFR LB BMNGENE
CoBRTEFFNBRBARREBE, M—ERERKE
Y #7 OR 8 A4 S R AR B 5K o

Jan Rajlich Sr.

take control yet. Even today - almost eight and

half years after the “velvet revolution” - top

graphic designers are recruited from among the

older and middle generation. T
their creation on traditional ap

hey keep basing
oroach and they

use computers rather as means facilitating their

work. Mostly they work for customers acting in

culture, especially theatre. Czech film poster, once

quite famous (in the 1960s), has nowadays been
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Small Fortress Terezin 1940-1945, permanent exhibition poster,

Radomir Postl|
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practically unexisting.The film market in Czechia
has been controlled by American production using
Its own promotion materials of rather poor artistic
value. The other domain where Czech graphic
artists can check up their creative principles and
apply their artistic ambitions, are exhibitions,
especially of own works.

Graphic designers of younger generation, who
have grown up with the computer since the
beginning of their professional career, do already
appear.Their take up was felt in Brno at the 1996
and 1998 Biennales. The transition period on the
Czech graphic scene will come to a quick end and
a NEW WAVE of Czech design is going
undoubtedly to take over soon.

Jan Rajlich Sr.



