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Abstract

The research object of the thesis is the local Party and
government leaders’s media literacy in the new media
environment. Thesis combines the theoretical and practical cases
together, focus to enhance the leadership cadres’ media literacy,

provide suggestion to the following 3 problems:
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1. How to get information through media side,

2. How to respond media effectively and guide public opinion,

3. How to manage media.

Media literacy means quality and conservation. After human
society media development achieved a certain level, people contact
with media, they show their media literacy.

Media literacy is a civic duty, embodies the basic quality level
of the modern condition. Media literacy includes the following
parts: getting valuable information through the media; analyzing,
filtering, accepting selectively, and wusing communication
resource; enhancing and improving self-ability; participating in
the process of media production and creation; using media
creatively to express cultural and their opinions. For individuals,
media literacy contains the meaning of both input and output. In a
nutshell, media literacy is the public ability to use, analyze,
evaluate and create media content.

The author is working for China Executive Leadership
Academy Pudong (CELAP). In 2009, he served as “Mayor
Development Research” class instructor, studied deeply on the
media literacy of local party and government leaders from that
time. CELAP attaches great importance to the media literacy
education and media training as a national cadre training
institutions, and we have already achieved good results. Local
Party and government leading cadres are special audiences; they
not only have the universal property of the general audience, but
also have distinctive characteristics of identity. They are
audiences, media reported objects, information source, and
information managers. They play important position and key role

in the state and society, their level of media literacy have profound
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impact on the socio-cultural, political development and progress of
civilization.

We live in a new age with highly developed information
dissemination and ubiquitous network situation. “New Media”
has become a new social media landscape and one of the most
popular vocabularies, with its huge influence and rapid
penetration rate.

The rapid development momentum of new media has made it
as new cusp. Development of new media contributed greatly to the
enthusiasm of the majority to comment on politics and public
administration, In recent years, “comment on line” has started to
become a new phenomenon and keep the in-depth development. In
the new media environment, people can keep abreast on the work
of the party and government organs, major public events via
website and microblog.

Due to the interactive new media, the public free of
government policy making, the disposal of major events, as well
as the various initiatives arrangements for the public to comment
on a wide range, and even led to a public climax to the party and
government organs to exert influence. At the same time, the
public can also be initiated by the new media, public emergencies
or major news coverage, widely disseminated on the Internet.
New media age, how to promote the building of democratic
politics, and how to obtain valuable information through the
network, and how to deal with the media to guide public opinion,
to resolve the crisis of public opinion, these proposed new
challenges for the leading cadres media literacy. With the
development of the media, with the sudden emergence of new

media and quickly penetrate into the production life plays a huge
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impact, the leading cadres media literacy also given new meaning
in the new environment.
Keywords: media literacy; local party and government

leaders; new media
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