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2012 A RE ARZH , AMERATREIPEHAE L EHEHFE L RF
BEHE—(CPRA &> L ZERE 2012),

HEW 2011 FRPAREZ LU AT KRG —F, L8 T LRIFTLLF
WBE TP AP REETFRUIMMEPN L ERIAL IR KERERE
FEXFAAGRZ), R ES AT EHRIARE KL, 2] 2020 5,4 L& L&
ABREFIERZL XA EZAPARESFHABENZE, XL AEHKI A
BREERS AAKXEBEFRBEAMEBRI K EARAEFHLHieF, L2
FEAGEFLAFARINT —ERER. FLEFARKEERB. FLLESR SR
TR LRER,

EtTXRBAFPLLFTHT . SEAMAPRRMEE P RELRIEWRF 4
EFLERGBR BEARENLRE, HITTEBGOXERAR 78R LH
BHEF., CHRIBT AT —F  BRAEIN A EEARTERSE FlplTF
#—FTRBFE AL I AR LK, S RERBALLRE XA A,
ARAZZEZ PRALF XA EFZLFS"F, KPTR, L A &EELERD
AEESNEZRTHEBAIF, RARTEF IO N EZIRF,

ARB 201l FARETEZMFTAEZLOXEAAER, F AT BLEHL,
(PHAEZ LEXERE 012D)AFEREETILERX BL L FRTHE>
YK ER A BRRA LR, FHHNLET KT = A MRTEHA & = L o)k
R, PR ISART, AL “BEEIALBESGLAA” S LM, FmBEiXxw
BTAEFLERAR EEE2E 2 BEGORAME KEMrEFE, X154
BATRALT . LEFAES LA FRT, LAARERKI AN BLFRH
M E L POERFT,FELEEFMN AN BN AN . BXFRT=ZAMK
THOIZRTHEARNXESE 2NN ETLARIEREKAD LA S @
XEGHER.

(PEAE LKL ERE 2002)AARERMAZKRIE S . F—HKoAF 1%
ERE“PRAMESLMETATAFAR”, 28 Z5%%5HT 2011 £+ B4
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Y RP BEISARTHETLGLXEFRL, FLTFREFRN, Q2 F
~F 1T %, FEHSPE BFAE L —FEARNSAESLHFELG—LHN
EMEETFTALA 2011 F HAVERAG LS HBEREOLERA L &~
WA R E NBESFR G LA EFZLE LT LA EHBZZ e X
oo XL A& LA ELZFMANEHNFAN, 2| & b . MeH 54
LRMBTGFRRCVNEGH A, ILTROTHAUEFABRXF  AREEH
EHEZFHANEZ LT LZFAGREART , LAZMAERNERASFPIHTF R
B id,

(TEAUFFLEAERELE)CZALT T EAF L A FPHFRT 60 FART
BEFLOHAR , F2RTLEREATHEFTHERZEBEARKRETHHES
XFFH FAREFEMEL AL ARLGHFRAPEAFCLETHS>LE, B
o, EMNEAZTA(FEAUEZLEEREGEABE LS EMEARTHETEA
RARAR AR LB BEBR(BERTEEAB) . ATRCAEZLHR P
“BEPFRHEZERNRS. 2011 FLL2HBRT(ATINAEALLERE)
F(FHIAEFTLEERE). REE ZHRT AL ERTEELSE)
ZI BRI R AR R S M T AL R A ERFT”,
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Foreword

As the spring drawing upon in 2012, we have finished the seventh blue
book as a record of the development of the Chinese creative industries, Chi-
nese Creative Industries Report (2012).

2011 has marked a special year for the development of the Chinese crea-
tive industries, with the Sixth Plenary Session of the 17th CPC Central Com-
mittee voting through Decisions of the Central Committee of the Communist
Party of China on Deepening the Reform of Cultural System and Promoting the
Cultural Development and Prosperity. The Decisions have put forward a na-
tional strategy for cultural development, aiming at successfully transforming
cultural industries into the pillar industry of China by 2020 and greatly enhan-
cing the strength and international competitiveness of China. The choice of
listing culture and creativity into our national strategy is a must in the era of
the international competition of soft power and a natural path that the ever-
growing and stronger creative industries of China have been taking us to.

Under the backdrop of the Sixth Plenary Session of the 17th CPC Central
Committee, governments of various levels have enacted their respective devel-
opment plans and policies in concordance with the local characteristics. And
some cities have even taken a further step by writing cultural development into
the city development strategy, with Beijing for “Socialist Advanced Cultural
Center”, Harbin for “A Famous Cultural City” and Tianjin for “Cultural and
Creative Industries Center of North China” etc. Creativity has taken a leading

role in the transformation of major cities.
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Chinese Creative Industries Report (2012) has followed the model of the
previous ones, to present a macro picture of the development of creative in-
dustries in the major cities of China, by giving a detailed illustration of the 15
chosen cities of China, with special attention attached to the cities in the Yan-
gtze River Delta. Sticking to the theme of “the integral development of sci-
ence, technology and culture”, the Report has done a comprehensive job in
going into the details of the current state, experience and lessons, problems to
be tackled and the solution of these cities, which range from first-tier cities
like Beijing and Shanghai to second-tier cities as Harbin, Shenzhen, Hang-
zhou, Xi’an and etc. Cities in the Yangtze River Delta as Shanghai, Chang-
zhou, Suzhou, Yangzhou, Hangzhou and Shaoxing are the key subject of the
Report in demonstrating the functions of creative industries in promoting re-
gional linked development.

The Report consists of three parts. The first part is a general report, The
Chinese Creative Industries Become More and More Normative and Ordered,
has done an overall analysis on the macro environment, achievements and
central issues of the Chinese creative industries in 2011. The second part of
the Report comprises 16 chapters from Chapter 2 to Chapter 17 and has pro-
vided a comprehensive analysis and comparison study of the 15 cities, inclu-
ding Beijing, Hohhot, Tianjin, Harbin, Shanghai, Changzhou, Suzhou,
Yangzhou, Hangzhou, Shaoxing, Linyi, Luoyang, Shenzhen, Kunming and
Xi’an. Chapter 18 is the third part of the Report, which is a review of the new
ideas and new perspectives that emerged in the field of creative industries
studies in 2011. The integral development of science, technology and culture
has become the new horizon of creative industries development, which means
to redefine creative industries, cultural industries and creative economy from
the perspective of technological development, to seek the fundamental correla-

tions between the two, and to find out the influences of cloud culture, micro
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innovation and social network markets on creativity and the market develop-
ment of creativity and cultural resources.

Chinese Creative Industries Report has taken shape for seven years and has
provided research results for over 60 cities, thus has offered abundant re-
search resources in terms of data and literature, which has made a more de-
tailed and characterized research possible and feasible. Therefore, our team is
considering taking another attempt, based on Chinese Creative Industries Re-
port, to compile another series of reports, Blue Book of Creative Cities, as a
key component of “creative series” of China Creative Industries Research Cen-
ter. In 2011, Beijing Report on Cultural and Creative Industries and Qingdao
Report on Cultural and Creative Industries both came off the press and we are
anticipating more cities to join in the publishing plan for Blue Book of Creative
Cities and firmly believe that more cities will become “creative cities”.

For more information, please visit our website http://www. creativeindustry.

org. cn

Foreword
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@B MBEE. hENEEVRBEITERERE e (1)

2011 F P E QI B U R ESEAT R KR EEETEFARE KN
EaE OB HAERAFNERRE. TEEAFL LN BANEREEEA
ETREFLHRET ;XA GHABERENEFAUALTARS LR RSN T
A1 WU 5 J R P AR PR 4P o B R R R K G R R AE B R T R R B9 AT b B
BEHHRTENTRNAE SR,

EoF R RRAFE T RIBEAB M oo (27)

2011 4, KR XA R U B EHAE EAAUFERE LN ES S
PR, ARAFRET AR LW R AR YT
KA R R E. > A HEOH, XLHR DR EEARARA. 5k
LA o 1 36 8 k8 S oH 8 B 0 R e A R o KR AR
HRF R TR LS A RETERHER,

HoE KB FEEATONEWERBEZE” e (55)

AEFLEARARBRSINEZARF L . EXREN G2 KELRAN .2
BRABRTEARF AN AT R, RETRIEKAZ TR0 558 74 5,
ERRKEEHREARDPEA XA RFARL L H#ATHRF  FARBLNER
MNEFLFEHRBERA R TREXAFLOEFTERKXE. B, JE 4
HREFHXUACEARKWHETRE T — KRB, KA K Z X 7 kb9 H
k.

EWE PR TUANEEUDBRREE oo (79)
BAFE LUK, RS RS AR RN B R R XA
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FhAXEL, AAFXCENF AT EX LRV R TEHRT — &
BARBEIE BRI ETAECESRINXAAUEFALER, THET —
HBAHBPREFEN X EE. B MWETENEXOREER, T B
RTROEHXMEE G LRI TERXIMCAREAER.

BHEE BRE:XUEWEE ST EZEEI oeovrenereeennnen (95)
HANEARETXAFLRFHFERERR ALK BFLW KL
BREFHEAXUFLEATHHE  RFALG BAFHEAEHFAXAMLA
ARAE AREMHERBNEHNEAL. XUFLERIRHIERH A,
“ToA"HAXAFLRRAXNART AL FNERMERAES . FEXL
FRTERABREEREFXAARES L, L XL RAR.

AE LB ERESRXUBARELFER e (119)
2011 A HHEBFNNG T . LEXKOUEFALARELR . AHR T W
it BART FHEBEEL FARSL. S ER2RY, HERAT ALK
BKk. 4R LEXHARF LA RELBERXAN T L RE. AT H M
RRARERG T RAT - E"HERTQUFES LBREEERY
T 8

FtE EMTERS-—R.EBAFENCIE~LEM -ooeeeees (14D

ENURFTEABARKNZN AT E XA RERANMF  BETL.E
R AV=AEAXEXCAEFT &, FH KU R K #E. Q&R £ kK
WHEBEAZWHFXA T L., XAARFLEFAAENERRRNIHEF L, 4
FET_EHR EEAHBRUNABRTRNBELEFARS ALY KW b
EHAER EHEE BEAWRPRERXENER . RALAERY WA 8 X
ol &7 Ok .

ENE HMNTUOUERRLRIFM AR oo oeoreens (167)

HN AR ARA 2500 4 5k B X AL 4R A X K R BRE R LK.
ANEFEAS LRERE, XL EHEBARRNAEABRE. LRX
HARFEUHRSAE., FMERBEEXAERL Q&S 44 F TR
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BRTIBFENRB XU EFLEAHEH R RIS ARARBES IR
HELEMEA, mEE EAHF,ERA AN E R F M EBALAR

FERE GMN EEBIMNEE RS TLAIE - vveverermemmenenees (193)

B XA = ol e AL FE R XA e X LIRS kR
HLKIE 2500 FHEEAER, AER“BFIMN BEXIM . E/AM N E
o AENTECNERT”, EABR B EFH BT KK HXBKHE.E K
ERARBWAR. RENUELTEFWHLATE EAT LS LA HBE, REN
REBTENPIFA"ELAMAUEX MG, BT XHARFZLFERAY
MEes k.

E+E MM MRIUBEBERATTWLREELS e (217)

2011 F M TR RERATNEL2E XA EFONE L B BANLE R
EARAES FEXMEHBEFNRE, FH ORI AR LERLE,
BAT-—HBeB8H T4 RN EEE XL kb, AN &>
EHAUFHNARSHMXET L.

S+—8 B R R BT TR oo (243)

GARAEE AL 24 A E X ARZ —, 0T £ X4 A
R B AR R S A5 AR K D — B R X At
R e AT ERT 0 EAR. BXRR XA bR X5 T
BB B RS R B A AR AR R TS P RS e f, B
YT tI L PR TP ICEY T TP LR

E£+2F WAL WRERE v (27D

W R EEAM R XABAE TSR RLEFANEAERE 6
XUHEHFLBAREREAEATE LR B EFEN XA EALEE,
ZAELT LRSS E PP T E TN L AN TR C PN
HIALIE K Jy 9025 OF OB otk R B AL P U T AL
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MHEXMEFEREG EERXMMR XM, BETLETEALYETEX
AR EERXAKELREF I EXAEFRREEARESLRE
HH RERERR EAZR AL BAFLER . BHESCVER . TEHFE R
M FEERT, 2T XMFLERARFRES L, RRER KN 2T EF XA
M,

F+HEE R -FRBBEIHESLEEHTHE 00 (B15)

FER RIXAAEFLRRERNARHETHRERMELE S EHH
HAUAFERFAKENRL S ERHEQRANEFREHLE S  BRHRFI &M
SV FEFHEL BERIREAFRE AL Z"HELCHNRRES . 2011 £ 3
BREFARE - FRIRIRAXMCTEARFRE A SH @
AL BRI B X SR

F+HE EB:MEEXUBEEFZEXLAHEEEG o000 (339)

mERBEX B EF Y, LR XCEARERS , ZRARAFZNE
REERWBREAZFAR RAFLEHRAAR  TEFRRARTHEY
FERZ,RREBRTXAESL ) AEBR AR EX ML XBERRRGAE
ER, 2011 F , RAE A — X ASIRXES . ELE LT EHITHEF
EEHEEARNIEBEERRT 2 ERHJEZEXMLARE RN XA ER
J& W w2 B,

F+AE AR XIAUESHAKBEBEIE~WRELR - (363)

BXTRHZE“XABT " HEBER.ERETEXARRERENE
RUABERAELRR BB FEANXAMAFEESRYREANBRIELER
K AANRBREZRHE . BLXRE BLXRRNKT XA, LRTEAH X .
2011 £ , AR XA EF U HFANFHRRDE . XAAUEFLL2ERA,EEH
Rt —FT A RARGIELEHR KRN EES /.

E+EE T RRNFEDEA QBT RRRE oo (393)
2011 & RETERTHAEF LR BADEE, m b HKRE 45 Y
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AR AR AR SRy AR N AR R, B BOA BT E AR R AR T A&
VERERHEERAHEE HH X MBERVNUEFLRENEEF RN Z —.
B, S ARTHHEMARUES L NERIFI B ARN LRt #H—F
ARFHFURFLRERE TEERA,

ENE T - REOUTFE LB ooeeeerrrrmermneenennne (411)

2011 £, AR B X E By XL 5 R KB A KRR N A& LA R H#
Bo NBAHBH XA EFALEX . B X EHEZENX R, X7
Y A EFYUAREFRANEFRFR AT XA BAHF 52 WETF
ARG EHEH, XAFRRN T HARTFREKX, XA Lty o 8-
WHAE AL BEBEREL AN FAACAEF L AL AEHEL, A RMNAQEAR
LSPMAAFREE.

Msk— WA 2011 FRIE> Ak 5 XA BARFI R -ooveeeee e (453)
M= WHET 2011 FERIBE A BIEFIF --oeoevererreenmeeeaene (455)
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FOreword - --coeerereeritiinniiiiiitaetaetetesssetioteectsesssssessssosscsscssacsssancssns (1)

Chapter I General Report: Chinese Creative Industries Become More and
More Normative and Ordered -« -etseeuremmenaniannennens (1)

In 2011, Chinese creative industries became more normative and ordered on the
base of continuously growing in scale of other years. The Sixth Plenary Session of the
17th CPC Central Committee regulated the developing direction of creative industries
on the strategic level; the combination of culture and technology regulated the engine
system of creative industries; some critical problems relevant to the intellectual
property’s protection and the investment and financing have been solved; frequently
happened hotspot accidents accumulated the regulating process of the whole industry.
Chapter II Beijing: Technological Innovation and Cultural Consumption
Accelerated the Development of Creative Industries ------ (27)

In 2011, Beijing’s creative industries kept on the leading position in the whole
country as its priority industries’ and leading enterprises’ competitive power and inter-
national influence continued to be improved. Scientific & technological innovation
accelerated the process to the high end of Beijing’s creative industries which get new
developing power continuously and the industrial status kept innovating and the value
added of culture was greatly promoted as well. In the meantime, the more and more
powerful cultural consumption stimulates the prosperity of Beijing’s creative industries

and the quicker international process takes more challenges to it as well.
Chapter III Tianjin: Science & Technology Promoted Cultural & Crea-

tive Industries’ “Road of Tianjin” ----:--cocevveivieeienes (55)

As the important part of modern service industry, creative industries become a
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bright point of Tianjin to deal with the global financial crisis and promote the city’s
comprehensive competition. Based on the unique city layout of “double cores and
double cities”, Tianjin issued “the little giant” plan to support excellent creative en-
terprises and pushed Tianjin’s cultural & creative industries into a higher level by
promoting focal cultural & creative industries platforms. In the meantime, the newly
emerged animation industry has made some achievements by the help of science &

technology and become the exclusive bloc of Tianjin.

Chapter IV  Hohhot: the Start Stage of Cultural & Creative Indus-
EFHES  «oererererenteesitiiniitieisi s tre cee s s sennes (79)

Since the beginning of the new century, Hohhot positively developed cultural
cause and industry and made some achievements in innovating cultural systems and
constructing a history cultural city. It has built some cultural & creative parks with
core competitive power and created a batch of cultural brands with regional and ethi-
cal features. In the meantime, it improved the public cultural service system to meet

the cultural needs of residents and promoted the city’s cultural development and pros-

perity.

Chapter V Harbin: the Cultural Industry Promoted the Construction of
“A Famous Cultural City” -+« ceereereereereeienneiienienens (95)

In recent years, the cultural industry of Harbin kept growing fast as traditional
cultural industries like journalism and press, broadcast and TV, performing and en-
tertainment grew stronger and stronger, new emerged cultural industrial status like
digital contents, animation and new media developed quickly. The policy support to
cultural industries was enhanced continuously and the cultural industries developing
plan in the “12" Five-Year Plan” definitely pointed out the aim and key tasks in the
future five years, which is to turn the cultural industry into a pillar one in Harbin’s

national economy and then to promote the construction of a famous cultural city.
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Chapter VI Shanghai: the Creativity Displays Shanghai Culture’s Charm-
ing and Promotes the Economic Transition :--:-------ooc (119)

In 2011, pulling by the World Expo economy, Shanghai’s cultural & creative
industries developed quickly, esp. industrial design, architectural design, internet
information, consultation service, advertisement, conferences and exhibitions were
all grew in double-digit. From now on, Shanghai’s cultural & creative industries will
dig deeply the historic details of Shanghai culture and become a new engine during
the “12" Five-Year Plan” by the double pushing of market and government to realize

the general goal of “driving by innovation and developing by transition”.

Chapter VII. Changzhou: to Forge a Creative Industrial Base Which is
First-Class in Region and Leading In the Whole Country

e (141)

Taking the chance of the city’s transition and upgrading, the construction of “a
historic famous city” as the assistance, Changzhou has tentatively formed a new in-
dustry consisting of animation and net games, creative design and thematic tourism
focused on trades, parks and enterprises. The cultural & creative industries have
been listed as the pillar industry of Changzhou, and will form a rational structure, a
harmonious situation and a sustainable layout, and then to become a cultural & crea-

tive industrial base with international influence.

Chapter VIII Suzhou: Culture & Creativity make a Modern Suzhou Bifa-
il EMDBPOIdEry - sssses sesess sasass sonson sonsos snsmns susavssss (167)

As a historic famous city with 2 500 years history and rich humanity resources,
Suzhou’s high and new technology industry developed quickly, the real condition of
developing culture and technology is excellent and the advance of developing cultural
& creative industries is quite clear. Suzhou has made achievements on promoting the
combination of traditional cultural resources and creative industries, which is quite

important to realize the transition from “made in Suzhou” to “created in Suzhou”.
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