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PREFACE

B S

Graphic designer’s aim is to find the shortest and the
most effective way to present art to the mass audience,
and find its understanding and acceptance. Although it
may seem to be a very easy task, balancing between
art and commercial works requires a lot of knowledge
and empathy. These two are necessary to succeed.
As a designer, you need to be not only the artist who
creates something, but also the consumer. You need
to fit to the particular age group, or some particular
culture in nowadays society. You simply need develop
in yourself two opposite aspects with the same strength,
and help them to achieve agreement. It's like a battle
between heart and reason. Like effort to achieve
something that from the beginning has now bright
future, because the winner can be only one. And then
comes the hardest part — in design aspects must stay
the same important, none can lose, none can win.
Creating the perfect balance is the result of deducting
the same amounts from both sides, resigning the same
much on both sides. Final decision of this process is the
ready product that can be presented to the audience.
But to find ifs interest, design must not only be useful, but
also have something original or surprising, something
that will make people remember it. Expectations and
esthetic needs of consumers become with every
day more and more sophisticated. They start to pay
attention to the details. They appreciate the nice
packaging, interesting form, smart visual solutions.
This growth of esthetic consciousness is the result of
commonly existing and improving with every day,
graphic design which surrounds us. Posters, bags, paper
cups, packaging, everything is designed to meet the
expectations of the group that its addresed to.
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This book is presenting the Paper Cup design as one
of the most popular, omnipresent products that exist
in our lives. It's the attribute familiar to 100% of our
society and for 80% of them is an integral part of their
mornings. Let’s imagine... 9 am, Monday, Brussels,
crowded streets, everyone is on the way to his job.
Almost each one carries a paper cup. They are from
different café bars, chain cafés, bakeries, but everyone
has it! Fancy ladies carrying briefcases, carry stylish
cups with elegant design, from the chick bakery;
Young girls carry ecologic cups, from chain cafés,
with light images but very interesting and comfortable
handles... All the aspects like: lifestyle, food
preferences, average age of the target, expectations,
are extremely important in creating good design.
These aspects influence our decisions about the
material, fype of construction, type of pattemn, colours,
importance of the brand... Therefore, the book that
you are holding right now, gathers all the factors that
are important in designing paper cups. You can find
here the selection of the great works that may be an
inspiration, and also solid explanation of the technical
part of the design.

Inspire yourselfl And enjoy!

Ewelina Bocian
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Definition of Paper Cup
KIS

In this modern society where convenience, health, safety
and environmental protection turn to be important,
disposable cups become the mainstream. Also the
disposable paper cups gradually take the place of
disposable plastic cups and become the market leader.
What's more, they also gradually enter into the catering
industry and instead of cutlery containers, being the
common drinking tools in many homes and public
places. The paper cup develops from the conical /
pleated paper cup, waxed paper cup and the straight
double-wall cup to today's laminated plastic coated
paper cup.

The original paper cup was conical and made up by
means of gluing manually. It was not so tight and should
be used as soon as possible. Then the folding paper cups
emerged, in which the pleats were added to enhance
the strength of sidewall as well as the durability of paper
cups. While printing pattermn on the folded surface is quite
difficult, even the final effect is unsatisfying. In 1932, the
first waxed cup came out, whose smooth surface can
be printed on a variety of exquisite patterns, improving
its marketing effectiveness. Wax could isolate drinks from
the paper material and protect cups, enhancing the
durability of the paper cups; on the other hand, it would
increase the thickness of the sidewall, greatly improving
the strength of the paper cups, thereby reducing the
amount of paper consumption and decreasing the
production costs. Following the waxed paper cup for
cold drinks, a convenient container to hold hot drinks
was expected to be created. However, hot drinks would
melt the surface layer of wax and cause the gluing
joint open; hence, the wax paper cups do not suit for
containing hot drinks. In order to expand the application
scope of the cups, in 1940, straight double-wall cup was
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infroduced into the market. It was not only easy to take,
but could contain the hot drinks. Some food companies
began to paint the polyethylene onto cardboard, in
order to increase the insulativity and tightness of paper
packaging. Its melting point is much higher than that of
wax, and the new drink cups coated with this material is
ideal to contain hot drinks. Meanwhile, the polyethylene
coating is smoother than that of the original wax,
improving the appearance of the cups. This kind of
paper cup had created a new world.

EAMBERAGE. BE. RENUEFRHARKS, —RMR
FEAMNBBEEZDEHRERAA M. FHEBE RMEBRF
HESREMRERTH, —RERABDMREE —AERTH
o CHESHARRTURBERETH, RFSRENLLY
g RMRKTR. KARZHEBH/ATERN. RERFFEER
BHRELRRE S RAKRLBER

RYEHARAZEELL, BFIHE, BREE, HRE
AT, BFRRER . BEHIT TIEBLAR, FEMEMNTHE, XU
KA EE Y58 R ALARAOTY A . (B LT RRMEED £ AR
RAEYME, T ERRAEIEE, 19324, £—RREFH A KA
t#, REBNEREIMUE EEMEXER, REERHENR. Kz
8, TRBRRASEMEEER, RRPER, BBEARNTH A
M; BAEHRENTNENEE, FEFNBEAKRS. A
BOHERELNERTORBNEAE, BERESHE, HBEESR
BERRALRABNBRRRN, ATEHEEE—MHAENSRILK
BEDR BR, ARSRUEMARANER, RABLESSE,
PR, REEMFREATFERRARE. A KREFHEBEE,
19405, HEENERABHREATH. IMERFREFHRE, £
RAMBERRE, —ERANTFHBERZERERR L, UEM
KORARUEMTE M. ENBIAASTER, RAXMR®R
TAGMBIRRIANAR, REIRARML A IR, FR, BZEa%
EERFERIBEIR R IR, MUt T RN, X AKARHIRITFEI T
—R#EIR .

A
R



DEFINITION OF PAPER CUP
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This ice cream paper cup is designed
for Pinkberry brand. It has fully
presented the characteristics of
Pinkberry’s products. A flower folded
with a ribbon is aftached on the side
of paper cup; along with the balloon,
the logo of Pinkberry sits af the back of
cup has added the cup with a sense
of cuteness and deliciousness.
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DEFINITION OF PAPER CUP

 GAUFRES : GOODS

These cups are designed for Gaufres & Goods
rustic restaurant, The cups printed with the rustic but
cosy patterns will give people a sense of warmness,
strengthening the brand’s characteristics of the
restaurant.
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DEFINITION OF PAPER CUP
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These cups are designed by Jodo Ricardo Machado for
Yummy ice cream. This is specially designed for children,
and vibrant colours as well as lovely expression on the
cups could easily attract children's attention.

X ZJoao Ricardo Machado Xy Yummy K iR T B4R, %
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TYPES OF PAPER CUP

Types of Paper Cup
A NS ES

With the rapid development of socio-economic, the method
of cup designing is always improved, which not only meets
the aesthetic needs of people but lays more focus on the
functionality. Having gone through four stages, which are conical
/ pleated paper cups, waxed paper cups, straight double-wall
cup and laminated plastic coated paper cups, paper cup has
gone beyond the pure function of drinking after so many years of
development. According to the need of market and consumers,
designers have designed a variety of creative paper cups, and
paid more emphasis on the sense of design, environmental
protection and convenience features, such as the easily
identifiable cups, cups with handles, cups with stirs, folding cups
and environmentally friendly paper cups. Next we will infroduce to
you the excellent cups designed by the world-renowned graphic

designers.
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Paper Cup with a Lid
HE T HER

This kind of cup is composed of a cup body and a lid. Compared
with those cups without lids, the paper cups with lids could be re-
closed and more effectively keep off the impurity. Specifically,
this cup includes two forms: one is the paper cup with a visible
lid and the other is the paper cup with an invisible lid. The cup
body is made of frustum cone or cylindroids - like paper cups,
which fits flawlessly with the transparent or opaque lid. This cup
with simple structure features simplicity in structure, convenience
in operation, novel appearance and low price. The simple closed
structure could well preserve heat and also prevent from dust or
mosquitoes to fall into; hence it can be regarded as a dynamic
new product with simple structure and complete functions.
The visible lid, the transparent material could present the inner
beverage completely and thus can be used for containing ice
cream and other cold drinks. The invisible lid, which is made of
special material can withstand the hot water vapour and be used

for containing hot drinks, such as coffee, hot fruit juice, etc.
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The picture above shows the Yogurt cups that are
designed for Cone Kings Frozen Yogurt by Arjan van
Woensel.

The picture below shows the ice cream paper cups
that are designed for Orange cup by John Swieter.
The fransparent lids can not only present the inner ice
cream, but give the product a sense of cleanness and
coolness.
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TYPES OF PAPER CUP

Paper Cup with a Handle
T RERVLRAR

With the rapid development of economy, any best-selling
products will quickly cause a large number of companies to
flock into the same market. The identifiable differences between
products are becoming increasingly blurred, which is also very
prominent in the paper cup market. At this time we need to take
into account the subtle differences of the product value, that
is, to design the products based on the potential demand of
consumers and carry out targeted marketing, so as to make it out
of the homogeneity frap. Essentially, the functional design is the
deepening of the market segmentation theory. There are various
market segmentation techniques, all of which are actually based

on functions.

Today, the commercial warfare has evolved into the
psychological warfare of consumers. The winners are always
those who firstly understand the customers’ buying motives. In
the functionally segmented market, it is not difficult to find new
leading brands with absolute advantages. Designers who pay
much aftention to the products’ function will play the important
role in guiding the enterprise to be a famous brand. Also, the
design of paper cup emphasises more on its functionality.
Whether intentionally or unintentionally, the designer intends to
select and use various materials to create a distinctive cup. An
excellent designer should know how to use these materials to
innovate and present the spirit of the times in his own design and

resonate with the consumers.

Considering the thin sides of cup, a handle attached on it could
ensure the hands not to be hurt by the hot drinks inside. This

kind of cup not only benefits the users but also gives a sense of
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design. It is this small design that brings a lot of convenience for
our lives. Using this cup in public places will surely attract much
more aftention. The cup printed with corporate logo will be a
good practical advertisment. This common daily necessity has

got enough value of the overflow.
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TYPES OF PAPER CUP
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The cup with a handle is designed by Vassiliki Argyropoulou
for Draculi Coffee. The cardboard-based handle is stuck at
the edge of cup which can effectively avoid hurting hands.
However, this design is only suitable for small paper cups.
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TYPES OF PAPER CUP

Paper Cup with a Stick
PN RE AV BB

In the current situation, our design needs creative ideas,
for the reason that creativity can not only create wealth,
but bring a new experience for our lives. The so-called
creativity, whose basic meaning is the creative idea
or a good idea that has never been known before.
Of course, it is not unfounded, but re-designed on the
basis of existing experience and materials. This design
strategy features foresight, purposiveness, pertinence and
utilitarian. Creativity comes along with working; working
itself carries the creativity and creates properties innately.
In the process of working, people get more and more
creative consciousness and creative talent, thereby
creating a rich culture.

Designers should pay more emphasis on creativity,
according to the requirements of the market, consumers,
considering bringing convience and surprise to people.

The cup with a stir bar is just the creative masterpiece that
is produced according to the needs of consumers. When
people drink coffee, tea and fruit juice, sometimes a stir
bar will help making the drinks mix thoroughly. This kind of
creative cup has greatly benefited the consumers.
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TYPES OF PAPER CUP

The paper cup with a stick is designed by Phuong
Ngoc Le. This cup functions just like an instant noodles
cup: consumers have the choice to enjoy the fresh
fruit first and add hot water for a cup of tea later. A fork/
spoon would be provided as a handy tool to serve the
fruits.
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